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Advertisers  Aroused  by  Copy  Abuses  Move 
for  National  Fair  Play  Code 

New  York  City  Merchants  Signing  Business  Bureau’s  List  of  Standards  to  Curb  Predatory  Price 
Cutting — Appel  Urges  Federal  Trade  Commission  Conference 

JOSEPH  H.  APPEL,  advertising  By  ROBERT  S.  MANN  nearly  7U  stores  thus  far.  The  code,  as 

director  of  John  Wanamaker’s  New  stated  in  a  letter  from  the  Retter  Rnsi. 


J  director  of  John  Wanamaker’s  New 
York,  speaking  before  the  Advertising 
Council  of  Chicago  Oct.  29  and  before 
the  Ad  Craft  Qub  of  Detroit  Oct.  30, 
proposed  that  the  Federal  Trade  Com¬ 
mission  be  called  in  to  sponsor  a  code 
which  would  ban  published  advertising 
attacks  on  competitors,  also  “false,  un¬ 
true,  or  deceptive”  underselling  claims, 
"bait"  advertising,  and  “predatory  price 
rutting.” 

"Certain  unfair  practices,”  Mr.  Appel 
told  his  hearers,  “muddy  the  stream 
and  impair  the  believability  of  all  ad¬ 
vertising.” 

Mr.  Appel's  proposal  followed  a  dis¬ 
cussion  of  the  New  York  City  con¬ 
troversy  over  price  advertising  and 
so-called  predatory  price  cutting  which 
resulted  recently  in  the  adoption  of  a 
code  of  “fair  play  standards”  by  most 
of  the  leading  retailers  except  R.  H. 
Macy  &  Co.  While  Mr.  Appel  did  not 
mention  any  names,  his  suggestion  was 
taken  as  another  step  in  the  clash  between 
Macy  on  the  one  side  and  most  of  the 
other  large  stores  on  the  other  side — 
a  clash  l)ase<l  primarily  on  Macy’s  in¬ 
sistent  reiteration  that  its  policy  is  “to 
endeavor  to  undersell,  by  at  least  6  per 
cent,  the  marked  prices  of  others  who 
do  not  .sell  exclusively  for  cash.” 

The  cla.sh,  which  came  to  a  head  late 
in  September  when  Macy’s  published  a 
group  of  advertisements  which  were  in¬ 
terpreted  by  other  stores  as  direct  attacks 
on  them,  has  resulted  in  recent  weeks 
in  a  dislocation  of  department  store  ad¬ 
vertising  in  which  the  Times  and  the 
Sun  have  been  the  principal  sufferers, 
although  the  criticized  copy  was  carried 
in  .some  other  papers.  The  }firror  has 
been  carrying  an  unusual  amount  of 
department  .store  linage  thus  far  this 
month,  while  other  gainers  have  in¬ 
cluded  the  Post  and  the  ll'orld-Tele- 
'irain.  Neither  the  Mirror  nor  the  Post 
carries  Macy  advertising. 

Efforts  to  obtain  a  reason  for  the 
change  brought  no  admission  from  stores 
that  the  linage  shift  had  any  connection 
with  the  controversy.  One  store  execu¬ 
tive,  pointing  out  that  part  of  its  linage 
remained  unchanged,  said  that  the  pro¬ 
motions  decided  upon  made  use  of  other 
papers  more  advisable. 

No  statement  was  forthcoming  from 
the  Mary  organization,  but  it  is  under¬ 
stood  that  the  store  itself  regrets  the 
publication  of  the  objectionable  copy  and 
considers  it  a  mistake.  It  is  pointed  out 
that  Macy's  ordered  the  advertisements 
withdrawn  the  .second  day  after  they 
appeared. 

A  committee  of  the  National  Retail 
Dry  Goods  .\ssociation  is  attempting  to 
find  a  definition  for  “predatory  price 
cutting”  around  which  much  of  the  con¬ 
troversy  rages. 

Curiously  enough,  the  committee  in¬ 
cludes  both  Percy  Straus  of  the  Macy 
store  and  Major  Benjamin  Namm  of  the 
Namm  Store,  Brooklyn,  who  has  pub¬ 
licly  criticized  underselling  claims. 

It  became  known  this  week  that 
Macy’s  had  tendered  its  resignation  to 
the  Retail  Dry  Goods  Association  of 
New  York. 


An  advertisement  which  appeared  Oct. 
28  was  headed  “Dorothy  Gray  protests 
against  the  unauthorized  use  of  her  name 
and  reputation,”  and  went  on :  "This  is 
to  object  to  the  unfair  exploitation  by 
one  New  York  Store  of  Dorothy  Gray’s 
name,  reputation,  preparations  and  estab¬ 
lished  prices.  Genuine  effective  Dorothy 
tiray  preparations  are  guaranteed  only 
when  bought  at  authorized  stores — But 
Dorothy  (iray  assumes  no  resiKmsibility 
when  they  are  bought  elsewhere.” 
Edward  Plaut,  president  of  I.ehn  & 
Fink,  Inc.,  of  which  IXjrothy  (iray  is 
a  subsidiary,  declined  to  comment  on  the 
advertisement.  He  is  known  as  an  out- 
sjjoken  advocate  of  price  maintenance. 

The  next  day  Macy  repeated  an  ad 
of  similar  size  reading:  “Our  toiletries 
department  carries  a  large  assortment  of 
Dorothy  Gray  preparations.”  “Manu¬ 
facturers  list  price”  was  compared  with 
“Macy’s  price,”  showing  in  each  case  a 
difference  of  6  per  cent  or  a  trifle  more. 

While  the  Macy  underselling  claim  has 
been  credited  with  arousing  resentment 
for  a  year  or  more,  the  copy  which 
climaxed  the  difficulty  consisted  of 
several  small  advertisements  headed, 
“Read  Our  Competitors’  Adverti.sements,” 
going  on  to  repeat  the  Macy  under.sell- 
ing  policy.  These  were  inserted  on 
several  pages,  in  some  cases  appearing 
side  by  side  with  comi)etitors’  copy.  The 


other  stores  made  violent  protest,  and  in 
most  cases,  it  is  understotxl,  have  suc¬ 
cessfully  maintained  their  protest  against 
paying  for  their  advertisements  on  the 
ground  that  the  adjoining  Macy  copy 
nullified  their  selling  efforts. 

Following  that  occasion,  some  stores, 
including  that  represented  by  Mr.  Appel, 
pursued  a  normal  advertising  course,  but 
others,  notably  Gimbel  Bros,  and  its 
affiliated  Saks  stores,  made  deep  slashes 
in  their  Times  and  Sun  space. 

In  the  last  few  days  much  of  the  de¬ 
partment  store  linage  has  returned  to 
its  customary  channels.  Newspapers 
querie<l  by  Editor  &  Pi'blisiikr  said  that 
no  new  censorship  regulation  has  been 
adopted,  but  it  was  indicated  that  such 
copy  as  the  Macy  advertisements  which 
brought  on  the  storm  would  have  no 
chance  of  seeing  print  in  the  future.  It 
is  understood  that  they  were  printed  as 
a  matter  of  routine  and  <lid  not  represent 
a  deliberate  decision  on  tin-  part  of  news¬ 
paper  executives. 

VV’hile  newspapermen  were  reluctant 
to  discuss  the  matter  on  account  of  its 
delicacy,  it  was  felt  that  there  was  no 
possibility  that  the  newspapers  could  Ik- 
induced  to  censor  the  regular  Macy  un¬ 
derselling  claim  out  of  its  copy.  This 
claim,  however,  is  directly  attacked  in 
the  c<Kle  sponsored  by  the  Better  Business 
Bureau  of  New  York  City  and  signetl  by 


THE  PROPOSED  “FAIR  PLAY”  CODE 


The  “fair  play  standards  rerommended 
lo  advertisers  in  New  York  City”  by 
the  Belter  Business  Bureau  of  New  York 
follow: 

“We  hold  it  to  be  self-evident  that 
advertising  which  is  fair  to  the  public, 
fair  to  the  media  which  convey  the  ad¬ 
vertising  message,  and  fair  to  the  pro|^ 
erty  interest  which  all  business  has  in 
the  good-will  of  the  buying  public, 
should  be  based  on  these  fundamentals: 

“That  all  statements,  and  accompany¬ 
ing  illustrations,  be  accurate  and  truth¬ 
ful  in  fart  and  in  the  impression  they 
create. 

“That  all  statements,  in  fart  and  in 
effect,  be  fair  to  all  competitors. 

“That  all  statements  be  designed  to 
conserve  and  to  increase,  and  in  no  way 
to  impair,  the  public  confidence  in  all 
legitimate  advertising  and  in  all  legiti¬ 
mate  business. 

“We  recommend  that  the  following  be 
considered  unfair  trade  practices  and  be 
omitted  therefore  from  all  advertise¬ 
ments: 

“1.  Statements  or  allusions  which  in 
any  way  disparage,  or  reflect  adversely 
upon,  the  prices,  service  or  merchandise 
of  any  other  store  or  stores. 

"Note;  Constnwtive  advertising  should 
deal  primarily  with  helpful  news  of  the 
advertiser’s  own  merchandise,  prices  and 
service. 

“2.  Statements  which  proclaim  a  pol¬ 
icy  or  effort  to  undersell  others,  and 
statements  which  claim  that  the  adver¬ 
tiser’s  prices  are  reduced  for  the  purpose 


of  being  below  the  price  of  a  competi¬ 
tor  or  competitors.  Example: 

“  ‘Lowest  prices  in  the  city.’ 

“‘....  per  cent  less  than  price  else¬ 
where.’ 

“‘We  try  to  uiulersell  others  by  at 
least  ....  per  cent.* 

“  ‘We  will  not  be  undersold,’  etc. 

“3.  Statements  which  (|uote  a  price 
found  elsewhere,  in  which  it  is  claimed 
that  the  advertiser’s  quoted  price  is  lower 
for  the  same  or  equivalent  or  compara¬ 
ble  merchandise.  Examples: 

“‘Lowest  price  elsewhere 

“  ‘Lowest  price  for  e<|uivalent  quality 
elsewhere  I....’ 

“‘The  price  around  town  is  $....’ 

“‘The  price  of  credit  stores  is  I---.’ 

“  ‘The  price  of  stores  that  do  not  sell 
for  cash  is  t . ’  or  etc. 

"Note:  This  standard  in  no  way  pre¬ 
cludes  the  use  of  accurate  statements  as 
to  price  reductions  of  merchandise  offer¬ 
ings;  nor  does  it  preclude  the  use  of 
properly  substantiated  claims  of  usual 
( normal)  retail  prices  of  merchandise 
specially  purchased. 

“4.  Any  claims  which  cannot  be  sub¬ 
stantiated  fully,  especially  statements  of 
value  which  are  the  advertiser’s  opinion 
unsupported  by  clear  proof.” 

The  Mary  statement  on  prices,  as  cur¬ 
rently  shortened,  says: 

“It  is  Mary’s  policy  to  endeavor  to 
undersell,  by  at  least  6%,  the  marked 
prices  of  others  who  do  not  sell  exclu¬ 
sively  for  cash.” 


nearly  7U  .stores  thus  far.  The  code,  as 
stated  in  a  letter  from  the  Better  Busi¬ 
ness  Bureau  to  retail  advertisers  and 
newspapers,  condemns  as  unfair  “statc- 
nwnts  or  allusions  which  in  any  way  dis¬ 
parage  or  reflect  adversely  ujkmi  the  prices, 
service,  or  merchandise  of  any  other 
store  or  stores,”  and  “statements  which 
proclaim  a  policy  or  effort  to  undersell 
others,  and  statements  which  claim  the 
advertiser’s  prices  are  reduced  for  the 
purpose  of  being  below  the  price  of  a 
competitor  or  competitors.”  ()ther  types 
of  advertising  condemned  by  the  code  are 
“.statements  which  quote  a  price  found 
elsewhere,  in  which  it  is  claimed  that  the 
advertiser’s  quoted  price  is  lower  for  the 
same  or  equivalent  or  comparable  mer¬ 
chandise,”  also,  “any  claim  which  cannot 
be  substantiate  fully,  especially  state¬ 
ments  of  value  which  are  the  advertiser’s 
opinion  unsupptirted  by  clear  proof.” 

.■\n  cflitorial  in  the  Daily  Mirror,  prais¬ 
ing  the  code  as  “eminently  fair”,  referred 
to  the  Macy  controversy  by  name,  saying : 

"Foremost  in  imp<irtance  among  those 
who  have  not  so  far  subscribed  to  the 
principles  adopted  by  the  Better  Business 
Bureau  is  the  firm  of  R.  H.  Macy  &  Co., 
certain  of  whose  advertising  practices  do 
not  conform  to  the  now  widely  accepted 
formula,  although  they  might  easily  be 
made  to  do  so.  This  abstention  must 
necessarily  be  something  of  a  shock  to 
Macy  patrons  who  pin  their  faith  on 
advertised  .statements. 

“Directing  attention  to  Macy  &  Co.’s 
absence  from  the  roll  of  firms  adhering 
to  tlie  Better  Business  Bureau’s  fair  ad¬ 
vertising  pronunciamento  the  Mirror  has 
no  desire  nor  intent  to  disparage  or 
impugn  the  firm’s  motives.  It  is  self- 
evident  that  an  advertising  policy  long 
pursued  cannot  be  revised  out  of  hand. 
Nevertheless  it  is  to  lx*  regretted  that 
because  of  this  or  other  obstacles  Macy’s, 
a  popular  public  mart,  is  restrained  from 
immediate  acceptance  of  principles  so 
heartilv  acclaimed  by  leading  retailers.” 

While  the  Macy  store  attracted  most 
attention  because  of  its  size  and  aggress¬ 
ive  advertising,  it  was  pointed  out  at  the 
Better  Business  Bureau  that  the  code  was 
applicable  to  the  advertising  of  many 
stores.  Efforts  are  being  made  to  estate 
lish  a  fair  play  code  on  a  national  scale 
by  a  committee  including  the  managers  of 
Better  Business  Bureaus  in  ('hicago,  St. 
Louis,  Cleveland,  Cincinnati,  and  New 
York. 

Mr.  .Appel’s  proposal  that  the  Federal 
Trade  Commission  lend  its  authority  to 
a  movement  against  the  “misuse  of  ad¬ 
vertising”  came  at  the  close  of  an  address 
on  “.Advertising’s  Respraisibility.” 

“At  your  invitation,”  he  said,  “I  have 
two  speeches  to  make.  One  is  a  summary 
of  the  speech  now  being  delivered  in  hun- 
ilreds  of  communities  on  behalf  of  the 
.Advertising  I'ederation  of  America,  show¬ 
ing  the  use  and  results  of  advertising  in 
business  recovery.  The  other  is  my  own. 
touching  certain  phases  of  the  misuse  of 
advertising,  which  is  keeping  it  from 
being  as  efficient  as  it  might  be.” 

Summarizing  briefly*  the  A.F.A.  re¬ 
search  showing  successful  use  of  adver¬ 
tising  even  in  the  current  business 
depression,  he  launched  into  the  second 
l»art  of  his  speech ; 
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“Of  course,  the  great  bulk  of  adver-  “3.  Through  the  various  trade  indus- 
tising  is  honest  and  fair,”  he  said.  “At  tries  and  associations  using  advertising, 
no  time  in  its  history  has  most  of  it  “4.  Through  censorship  by  newspapers 
been  so  clean,  so  forthright,  so  frank,  and  periodicals. 

But  those  who  are  carefully  watching  “The  Better  Business  Bureaus  have 
it  progress  with  a  determination  to  make  probably  done  the  best  job,  yet  with  all 
it  more  efficient  are  noting  with  some  their  good  work  throughout  the  country 
concern  the  creeping  in  of  certain  unfair  much  remains  to  be  done, 
practices  which  muddy  the  stream  and  “To  coordinate  and  strengthen  these 
impair  the  believability  of  all  advertis-  efforts  and  to  make  them  national  in 
ing.  These  unfair  practices  are  due  in  scope,  I  have  this  proposal  to  make; 
a  large  measure  to  the  present  ruthless  “That  advertising  be  recognized  as 
competition,  a  natural  result  of  the  an  industry,  in  itself,  and  that  a  represen- 
depression.  When  business  is  fighting  tative  group  of  the  advertising  industry 
for  its  life,  standards  are  apt  to  go  over-  shall  ask  the  Federal  Trade  Commission 


board.  Advertising  is  then  misused. 


to  call  a  trade  conference  on  advertis- 


“Recently  in  New  York  City  the  mis-  ing  and  selling  to  formulate  a  code  of 
use  of  advertising  became  so  flagrant  standards  and  practices,  and  to  devise 
that  the  Better  Business  Bureau  issued  a  method  of  enforcement. 


a  special  bulletin  on  the  subject.  It 
was  given  wide  publicity.  Conferences 


“This  plan,  when  adopted  shall  aim : 
“(a)  At  the  settlement  within  the  in- 


with  merchants  and  publishers  followed,  dustry,  where  possible,  of  all  complaints. 
And  last  week  70  important  stores  agreed  and 


EDITOR  &  PUBLISHER 
CALENDAR 

Nov.  44i— Pacific  Assn,  of  Adver. 
tiding  Agencies,  meeting,  Santa  Bar. 
bara.  Cal. 

Nov.  6-7 — South  Florida  Press 
Assn.,  fall  meeting.  Ft.  Pierce 
Hotel,  Ft.  Pierce,  Fla. 

Nov.  11.14 — American  Newspaper 
Publishers'  Assn.,  fall  meeting, 
Los  Angeles. 

Nov.  13-15 — California  Press 
Assn.,  annual  business*  meeting, 
tSan  Francisco. 

Nov.  16-18 — A.N.A.  ConvMtion, 
Wardman  Park  Hotel,  Washing, 
ton,  D.C. 

Nov.  20 — N.Y.  State  Society  of 
Newspaper  Editors,  meeting, 
Syracuse. 


on  a  code  of  standards.  “(b)  At  keeping  the  door  open  at  I - - - 

“In  referring  to  the  New  York  situa-  every  stage  of  the  intra-industry  pro-  .  ‘baits’  offerine  merchandise  at  less 

tion,  and  in  making  this  frank  discus-  c^mgs  for  making  formal  complaint  to  profits  and  sometimes  at  cost 

sion  in  CTiicago  and  in  Detroit,  I  feel  the  Federal  Trade  Commission,  as  a  final 

that  I  am  not  trespassing  on  your  hos-  resort.  tomers  to  the  store,  where  little  or  no 

piulity,  because  the  same  misuse  of  ad-  I  am  under  no  illusion  as  to  the  advertised 

vertising  prevails  rather  generally  over  difficulties  m  arriving  at  agreement  on  ^be  advertisement  is  for  the 

the  country  and  extends  to  the  national  a  Code  of  Practice  of  Advertising  and  selling  other  merchandise  at 

field.  It  is  a  subject  which  interests  all  be  ling.  But  I  venture  to  suggest  the  or  higher  than  fair  profit  to  make 

advertisers  because  the  integrity  of  ad-  following  rules  for  discussion,  with  the  ^p  ^be  baited  merchandise, 

vertising,  itself,  is  being  impaired.  idea  they  might  ^  having  the  tendency  and  capacity  to  mis- 

“It  seems  clear  that  advertising  needs  ^  time,  as  the  lead  or  deceive  purchasers  or  prospective 

deflating.  Not  in  volume  or  total  linage,  agrws  on  their  form,  fairness  and  p  ac-  purchasers  is  an  unfair  trade  practice. 
We  cannot  have  too  much  advertising  of  applicauon.  ^  “Rule  5.  Price-cutting  that  becomes 


T  ™  ,»ler  no  nWo„  os  .o  .he 


“Rule  5.  Price-cutting  that  becomes 


the  helpful  and  efficient  Idnd — helpful  to  making  or  causing  or  predatory  when  advertised  with  the  in- 

the  consumer  in  buying,  efficient  in  mass  permitting  to  be  made  or  publisned  any  jp^t  or  the  effect  of  reducing  competition 
distribution.  Advertising  needs  deflating  false,  untrue  or  deceptive  statements,  in-  ^jr  the  creation  of  a  monopoly,  or  having 
in  form,  unit-size,  content,  character,  and  sinuations  or  illustrations,  by  way  of  ^be  tendency  or  capacity  to  mislead  or 
spirit  It  needs  to  rid  itself  of  bombast,  advertisement  or  otherwip,  concerning  deceive  purchasers  or  prospective  pur- 
insincerity,  hypocrisy,  exaggeration,  mis-  *oe  grade,  quality,  _  quantity,  substance,  chasers  as  to  the  values  represented  by 
leading  statements  and  insinuations,  com-  character,  nature,  origin,  size,  preparation  prices  on  other  articles  regularly  sold 
petitive  attacks,  and  anything  that  under-  p*"  ^rvice  of  anything  offered  tor  sale,  by  the  advertiser  is  an  unfair  trade 
mines  its  integrity  and  believability.  Lrt  having  the  tendency  or  capacity  to  mis-  practice. 

us  keep  the  youthful  spirit  in  advertis-  lead  or  deceive  purchasers  or  prosj^ctive  “Certainly  an  aroused  public  opinion 
ing,  by  all  means.  Keep  it  gay,  happy,  trade  practice.  js  already  resulting  in  many  changes  in 


us  keep  the  youthful  spirit  in  advertis-  lead  or  deceive  purchasers  or  prospective 
ing.  by  all  means.  Keep  it  gay,  happy.  P“!:^f'asers  an  unfair  trade  practice. 


cheerful,  dramatic,  and  entertaining,  if  ^P*e  2.  The  making  or  musing  or  business  operation.  There  are  signs  that 

you  please.  But  make  it  informative  as  pcrniitting  to  be  made  or  published  any  ^be  consumer  is  showing  his  disapproval 

well,  helpful  to  the  buyers.  Improve  false,  untrue  or  dec^tive  statements,  in-  certain  advertising  practices  that  are 
its  manners  and  taste.  Reduce  its  units  sinuations  or  hostile  references  to  or  unfair,  unethical,  and  inefficient  in  dis- 

to  type  and  illustrations  that  belong  in  attacks  on  competitors,  competitors  tribution  of  merchandise, 

newspapers  and  magazines  and  not  on  “There  will  be  no  public  crusade 

billboards.  petitors  advertising  generally  or  speci-  against  advertising.  But  the  steady  fall- 


»  fically,  having  the  tendency  or  capacity 
I  thmk  you  will  agree  with  me  that  mislead  or  deceive  purchasers  or 


ing  off  of  consumer  response  will  be  an 
evidence  of  public  opinion  privately 


to  be  effective,  advertising  must  be  con-  prospective  purchasers  or  to  under-  P*''vately 

structive,  not  destructive.  It  must  not  any  waj  the  integrity  of  adver-  individual  action, 

be  used  as  a  weanon  of  attack  on  com-  way  inc  iniegriiy  oi  auver  action  or  discussion  of  Mr.  Appels 

DC  usea  as  a  weapon  oi  aitacx  on  com  ^,5,^  believability  on  the  nrnnn«l  fnlloured  at  the  meetinV  of 

petitors,  tearing  others  down  as  it  builds  of  the  ronsuminir  nnhlir  is  an  unfair  Pf^P®®^'  to  I  Owed  at  the  rnming  ot 

up  one  business.  Advertising  should  Se  practicT  ^  ^  ^  Chicago  Advertising  Council.  Flint 


build  up  all  business  that  serves  the  ..RuV  3  The  makinir  or  causinir  or  d'^ctor  of  the  Chicago  Ketter 

neonle  thus  addine  to  and  not  detract-  -A'  or  causing  or  Business  Bureau,  announced  after  the 

people,  tnus  aaaing  to  anu  noi  ucirdvi  permitting  to  be  made  or  publishing  anv  he  toCen  in  Phi 

mg  from  the  good  will  of  advertising  f_icp  untrue  or  Herentive  statements  or  f™t  Steps  Will  be  taken  in  t.hi- 

e^erallv  •  •  ’  .•  t  statements  or  consider  the  Appel 

generally.  insinuations  of  specific  or  general  under- 

“This  viewpoint  certainly  outlaws  mis-  selling  of  competitors  with  the  intent  or  '  ^?,„Her  eAnlidlr^tton  hv*^  the 

leading  claims  of  underselling,  prevalent  the  effect  of  undermining  competition,  hav-  A  Better  RA^ne«  Ru^^^ 

“•  >"  o™  ““O'  i" 

niany.  or  deceive  purchasers  or  prospective  pur-  ^  .  nrartlres 

“Underselling  claims  arc  not  new.  As  chasers,  or  with  the  intent  or  the  effect  ‘  P™”  _ 

early  as  1868  John  Wanamaker  adver-  of  injuring  a  competitor,  or  where  the  nci  1  s/icitim/'  ruirarrt 

tised:  ‘As  to  our  prices,  we  guarantee  effect  may  be  to  substantially  lessen  com-  BELL  VISITING  CHICAGO 

them  10  per  cent  lower  than  the  lowest  petition  or  tend  to  create  a  monopoly  or  Edward  Price  Bell,  dean  of  Chicago 
elsewhere,  or  cash  handed  back  if  shown  to  unreasonably  restrain  trade,  is  an  Dailv  Nnvs  foreign  correspondents,  re- 


to  be  otherwise.’  This  was  in  the  days  unfair  trade  practice. 


of  haggling,  before  fixed  prices  came  gen¬ 
erally  into  storekeeping.  Wanamaker 
was  seeking  to  show  that  fixed  prices, 
which  he  was  putting  into  effect,  were 
lower  than  haggled-over  prices.  Later 
he  abandoned  his  ‘10  per  cent  lower 
guarantee,’  as  business  adjusted  itself  on 
the  fixed  price  basis,  and  competition 
made  it  impossible  for  any  store  to  sub¬ 
stantiate  such  a  claim. 

"In  my  judgment,  the  root  of  practic¬ 
ally  all  misleading,  deceptive  and  tmfair 
statements  in  retail  advertising  is  to  be 
found  in  what  is  termed  predatory  price- 
cutting,  which  a  New  York  merchant 
defines  as  ‘the  denial  to  competitors  of 
the  right  to  sell  merchandise  at  prices 
equal  to  his  owm.’  In  the  final  analysis, 
predatory  price-cutting  is  just  what  the 
phrase  implies — destructive  price-cutting, 

“To  bring  about  a  better  use  of  ad¬ 

vertising  and  to  make  it  more  efficient; 

four  ways  swm  to  be  open,  some  of  which 
are  being  tried  with  varying  success : 

“1.  Through  » the  Affiliated  Better 
Business  Bureaus,  operating  in  about  50 
principal  cities  and  nationally. 

“2.  Through  the  various  associations 
of  organized  advertising,  national  and 
local. 


turned  to  Chicago  this  week  following 


‘Rule  4.  The  use  in  advertising  of  so-  two  months  spent  in  London. 
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BROADCASTERS  AGREE 
ON  LOTTERY  BAN 

National  Asaociation  Also  Adopts 

New  Standards  Relating  to 

Ovar-Commarcialixation 
of  Programs 

(By  telegraph  to  EUiitos  &  Publishu) 

Detroit,  Oct.  27. —  Two  matters  of 
prime  importance  to  the  publishing  indus¬ 
try  were  acted  on  by  the  National  Asso¬ 
ciation  of  Broadcasters  in  convention 
here. 

The  resolutions  committee,  in  making 
its  recommendations  on  the  prohibition  of 
the  broadcast  of  lotteries,  stated  that  it 
was  of  the  opinion  that  the  bill  intro¬ 
duced  in  the  United  States  Senate  last 
February  was  too  specific  in  its  working. 
The  following  resolution  was  passed: 

“Resolved,  by  the  National  Associa¬ 
tion  of  Broadcasters,  in  convention  assem¬ 
bled,  that  this  association  favors  an 
amendment  to  Section  29  of  the  Radio 
Act  of  1927  prohibiting  the  broadcasting 
of  any  statement,  proposal,  offer  or  other 
verbal  communication  which,  if  written 
or  printed,  would  be  subject  to  exclusion 
from  the  United  States  mails  under  the 
postal  laws  of  this  country.” 

This  action  places  the  broadcasters  in 
accord  with  the  contention  of  many 
newspaper  publishers  that  the  radio  was 
using  material  for  advertising  purposes 
which  the  postal  laws  prohibited  pub¬ 
lishers  from  using  resulting  in  unfair 
competition. 

Taking  cognizance  of  the  growing  re¬ 
sentment  on  the  part  of  the  public  against 
the  indiscriminate  use  of  advertising  to 
the  detriment  of  the  value  of  the  pro¬ 
grams  to  the  listener,  the  association 
went  on  record  in  favor  of  placing  the 
following  general  principles  at  the  be¬ 
ginning  of  its  standards  of  commercial 
practices : 

“1 — Service  to  the  listener  is  a  pri¬ 
mary  requisite  to  commercial  success. 

“2 — Quality  of  production  should  never 
be  sacrificed  to  commercial  expediency. 

“3 — Each  advertiser  should  be  re¬ 
quired  to  make  a  contribution  to  the  en¬ 
tertainment  or  education  of  the  listener, 
for  the  privilege  of  reaching  the  radio 
audience  with  his  message. 

“4— It  should  be  the  objective  of  each 
commercial  station  to  maintain  itself  on 
at  least  a  self-sustaining  basis,  since  any 
other  basis  may  be  characterized  as  un¬ 
fair  competition  with  other  stations  or 
other  advertising  media.” 

Another  recommendation  also  accepted 
stated  that  station  and  commercial  mana¬ 
gers,  in  order  to  make  radio  campaigns 
most  effective,  should  give  close  study 
to  the  use  of  additional  merchandising 
tie-ups,  and  that  they  recommend  to 
clients  the  use  of  siKh  tie-ups  as  would 
best  promote  the  success  of  broadcast 
advertising. 

The  definition  of  local  and  national 
advertising,  as  adopted  by  the  News¬ 
paper  Advertising  Executives  Association 
also  was  adopted  by  the  convention. 

John  Benson,  president  of  the  Ameri¬ 
can  Association  of  Advertising  Agencies, 
told  the  broadcasters  that  good-will  built 
up  by  radio  programs  should  be  followed 
through  with  newspaper  and  magazine 
advertising. 

“Radio  should  be  a  co-operative  rather 
than  competitive  medium  of  advertising,” 
he  said. 

POWER  INCREASE  (WANTED 

(Special  to  Edito*  &  Pdslisbxb) 

Washington,  D.C,  Oct.  29 — The 
Federal  Radio  Commission  has  given  the 
Enquirer-News  Company,  of  Battle 
Creek,  Mich.,  permission  to  increase  the 
power  of  its  broadcasting  station,  WELL, 
from  50  to  1(X)  watts,  and  to  install  new 
equipment.  Permission  was  also  given 
the  newspaper  to  move  the  studio  and 
transmitter  from  W.  State  street.  Battle 
Creek,  to  the  VV.  K.  Kellogg,  Inn,  on 
Champion  street,  in  the  same  city. 

PRESENT  WAGES  CONTINUED 

The  St.  Louis  Newspiaper  Publishers’ 
Association  has  renewed  its  contracts 
with  the  stereotypers  and  mailers  on  the 
same  terms  as  were  in  force  last  year 
and  without  reduction  in  wages. 
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A.B.C.  STANDS  PAT  ON  OUTSIDE  AUDITS 


Request  of  Newspaper  Division  That  Sources  of  Information  Be  Revealed  Is  Denied  at  Annual  Con¬ 
vention — Howard  W.  Stodghill  Is  Elected  to  Board — P.  L.  Thomson  Re-elected  President 


WITH  the  newspaper  division  pre¬ 
senting  a  resolution  demanding  a 
modification  of  the  Audit  Bureau  of 
Circulations’  rule  covering  outside  audits 
and  the  advertiser  and  advertising  agency 
divisions  recommending  that  the  bureau 


“The  committee  recommends  that  this 
btxly  approve  this  rule  which  has  been 
in  existence  for  years.” 

S.  E.  Thomason,  publisher  of  the 
Chicago  Dgily  Times,  raised  this  con¬ 
troversial  question  in  his  talk  at  the 


F.  W.  Stone,  Parents  Magazine,  New  York  (left),  confers  with  P.  L.  Thomson, 
Western  Electric  Company,  New  York,  president  of  the  A.B.C.  (center),  and 
Frank  J.  Hermes,  Blackman  Company,  New  York,  at  the  18th  annual  con¬ 
vention  in  Chicago  last  week. 


continue  protecting  confidential  sources 
of  information,  the  resolutions  committee 
assumed  a  mediatory  stand  and  called 
attention  to  a  bureau  by-law  that  places 
the  authority  for  divulging  such  infor¬ 
mation  in  the  hands  of  the  board  of  di¬ 
rectors.  The  a)mmittee  recommended 
the  approval  of  this  ruling  and  the  con¬ 
vention  adopted  the  recommendation  at 
the  closing  session  of  the  18th  annual 
.\.B.C.  meeting  in  Chicago  last  week. 

Another  important  act  of  the  conven¬ 
tion  was  the  election  of  Howard  W. 
Stodghill  business  and  circulation  man¬ 
ager  of  the  Louisville  Courier-Journal  and 
Times  to  the  board  of  directors  from  the 
newspaper  division  succeeding  J.  F. 
Bresnahan  of  the  old  Netv  York  World. 
His  election  followed  requests  from  the 
International  Circulation  Managers  .As¬ 
sociation  and  other  regional  circulation 
organizations  that  a  man  thoroughly  fa¬ 
miliar  with  circulation  practices  be 
seated  on  the  board.  Mr.  Stodghill  in 
1929-30  served  as  president  of  the  I.C. 
M.A.  and  for  many  years  has  been  active 
in  its  membership.  John  Cowles,  asso¬ 
ciate  publisher  of  the  Des  Moines  Regis¬ 
ter  and  Tribune  was  re-elected  a  director 
by  the  newspaper  division  for  a  two-year 
term. 

The  resolutions  committee’s  recommen¬ 
dation,  relative  to  the  modification  of  the 
rule  covering  outside  audits  so  that  the 
bureau  would  have  to  disclose  the  source 
of  information  on  discrepancies  found 
between  its  audit  and  the  newspaper's 
own  report  of  circulation,  was  as  follows : 

"From  the  agency  division,  the  news¬ 
paper  division  and  the  advertiser  divi¬ 
sion  came  resolutions  dealing  with  out¬ 
side  audits,  somewhat  conflicting  in  their 
nature.  Instead  of  recommending  the 
adoption  of  any  one  of  these  three,  the 
committee  directs  attention  to  the  follow¬ 
ing  rule  embodied  in  Article  1,  Section 
1,  Chapter  E: 

“  ‘When  an  audit  shows  variations 
from  the  figures  in  publishers’  state¬ 
ments,  it  is  the  duty  of  the  bureau  to 
give  to  the  publisher  the  full  informa¬ 
tion  in  detail  for  a  thorough  and  satis¬ 
factory  investigation  as  to  when  and 
why  deductions  are  made,  but  that  does 
not  mean  that  the  A.B.C.  must  neces¬ 
sarily  furnish  the  source  of  information. 

The  publisher  in  such  cases  has  the 
right  to  appeal  to  the  managing  director, 
and  in  case  of  an  unsatisfactory  out¬ 
come,  has  the  right  to  appeal  to  the  board 
of  directors  which  may,  at  its  discretion, 
refer  the  matter  to  the  advisory  com¬ 
mittee  of  his  division  which  shall  sift 
the  facts  and  recommend  a  decision  to 
the  board  of  directors.’ 


opening  session  of  the  convention  when 
he  maintained  that  all  but  approximately 
1.2  per  cent  of  newspai)er  circulation 
is  “pure”  and  denounced  the  bureau’s 
position  of  hearing  witnesses  against  the 
juiblisher  and  depriving  the  publisher  the 
opportunity  to  be  heard  in  his  own 
behalf.  At  the  newspaper  divisional 
meeting  Mr.  Thomason  presente<l  the 
following  resolution  which  was  adopted 
by  the  group: 

“Rksolvkd,  That  the  Audit  Bureau  of 
Circulations  in  convention  assembled 
shall  not  maintain  any  confidential  rela¬ 
tions  with  the  sub.scribers  of  a  news¬ 
paper  with  its  carriers,  its  newsdealers, 
or  any  emplcn’e  of  the  newspaper  except 
in  such  specific  cases  as,  in  the  judgment 
of  the  board,  are  necessary,  and  in  such 
cases  the  publisher  shall  be  afforded  the 
usual  opportunity  of  hearing  before  the 
hoard.” 

V\^  E.  MacFarlane,  business  manager 
of  the  Chicago  Tribune,  opposed  Mr. 
Thomason’s  recommendation,  stating  that 
he  felt  that  the  newspaper  division 
should  approach  a  resolution  to  change 
the  bureau’s  outside  audit  system  with  a 
great  deal  of  caution  and  concern.  He 
felt  that  membership  in  the  A.B.C.  was 
for  the  purpose  of  self-regulation  and  if 
the  newspaper  division  precipitated  a 
resolution  which  tied  the  hands  of  the 


•A.B.C.  in  the  matter  of  outside  audits 
the  ad\ertisers  and  advertising  agencies 
would  s(K)ner  or  later  lose  confidence  in 
the  value  of  A.B.C.  reports. 

The  advertisers,  at  their  divisional 
meeting,  adopted  a  conflicting  resolution 
that  opposed  any  attempt  to  reveal  con¬ 
fidential  sources  of  outside  audits.  This 
resolution  stated : 

“\yHEKE.\s,  great  confidence  in  cir¬ 
culation  statements  has  been  built  up  in 
the  minds  of  advertisers  by  reason  of  the 
high  degree  of  accuracy  associated  with 
.A.B.C.  reports, 

“Whereas,  advertisers  believe  that  the 
present  is  an  inopixjrtune  time  for  pub¬ 
lishers  to  suggest  any  rela.xation  of 
existing  standards  or  metluKls  of  veri¬ 
fying  circulation. 

“Re.soi.vek,  that  the  advertiser  divi¬ 
sion  recommends  to  the  convention  and 
to  the  btard  of  directors  that  no  changes 
in  the  existing  routine  covering  outside 
audit.s  be  made  which  will  in  any  degree 
impair  the  facility  of  the  bureau’s  audi¬ 
tors  to  obtain  pertinent  information. 

“This  resolution  refers  particularly  to 
the  practice  of  protecting  confidential 
sources  of  information. 

“We  believe  that  however  imperfect  is 
the  existing  .system  of  conducting  outside 
audits,  it  should  in  nowi.se  l)e  changed 
until  a  more  effective  system  can  be  sub- 
stituteil.” 

The  advertising  agency  division  ex¬ 
pressed  a  similar  belief  on  the  subject 
in  the  following  resolution ; 

"Resoi.vei).  That  it  be  the  expressed 
opinion  of  the  advertising  agency  division 
that  the  .A.B.C.  do  not  relax  in  their 
present  following  of  outside  audits,  and 
that  the  advertising  agency  division 
further  expresses  an  opinion  as  being 
against  changing  the  auditing  practice 
until  .some  lietter  metlKKl  be  found  or 
devised.” 

Only  two  other  resolutions  were  pre- 
■sented  to  the  convention  for  ratification 
.All  other  resolutions  were  referred  to 
the  Ixjard  of  directors  for  consideration 
at  their  next  regular  meeting.  The  mem- 
Ix-rs  present  accepted  the  reiKirts  of  the 
various  committees  without  discussion  or 
dcbiite  and  the  Friday  general  session 
adjourned  before  noon. 

The  question  of  the  bureau’s  finances, 
relative  to  the  president’s  annual  report 
which  included  a  statement  concerning 
the  necessity  of  making  horizontal 
decreases  in  the  salaries  of  bureau  staff 
members  in  order  to  balance  the  budget, 
was  disposed  of  in  a  resolution  adopted 
by  the  convention  as  follows: 

"Resolved,  That  it  is  the  sense  of  the 
membership  of  the  A.B.C.  that  there 
shall  be  no  curtailment  of  the  efficiency 


Another  group  of  A.B.C.  directors  shown  in  an  informal  gathering  at  the 
annual  convention  last  week.  Left  to  right:  John  Cowles,  Des  Moines 
RegLster-Tribune ;  E.  R.  Shaw,  Power  Plant  Engineering,  Chicago;  William 
H.  Dryden,  Sean,  Roebuck  &  Co.,  Chicago;  John  A.  Dickion,  Mitchell, 
Faust,  Dickson  &  Wieland,  Inc.,  Chicago;  D.  B.  Plum,  Troy  (N.Y.)  Record. 


of  the  .service  rendered  its  members,  and 
it  the  economical  continuation  of  that 
efficiency  shall,  during  the  coming  12 
months,  entail  a  deficit,  then  it  is  the 
sense  of  the  membershin  that  a  special 
assessment  shall  be  made  iMvering  that 


Howard  W.  Stodghill 


<leficit,  and  the  board  of  directors  are 
hereby  emp(»wered  to  take  such  action 
along  the.se  lines  as  they  in  their  wisdom 
deem  advisable  for  the  present  and 
future  g(KKl  of  the  t)rganization.” 

The  newspaiHT  division  had  presented 
a  resolutiim  voicing  its  disapproval  of  a 
cut  in  bureau  staff  members’  salaries. 
This  res(»lution  was  worded  as  follows: 

“It  he  the  sense  of  the  newsaper  divi¬ 
sion  that  the  wages  of  the  staff  of  the 
.Audit  Bureau  of  Circulations  be  main¬ 
tained  and  that  if  necessary  a  special 
assessment  be  levied  to  furnish  such 
funds  as  may  be  necessary  for  such 
maintenance  during  the  coming  12 
months.” 

.Another  resolution  was  adopted  by  the 
convention,  expressing  deep  regret  in  the 
inability  of  O.  C.  Ilarn,  managing  di¬ 
rector  of  the  bureau,  to  attend  the  con¬ 
vention  sessions  due  to  illness. 

The  newspaper  division  submitted  one 
other  recommendation  that  was  referred 
to  the  hoard.  This  resolution  dealt  with 
subscriptions  in  arrears.  Upon  a  motion 
made  by  O.  V.  Fragstein,  of  the  Mil¬ 
waukee  Journal,  the  division  adopted  the 
following  resolution : 

“That  the  newspaper  division  go  on 
record  that  they  oppose  any  extension 
of  time  for  subscriptions  in  arrears  be¬ 
yond  the  present  ruling  of  the  Audit 
Bureau  of  Circulations.” 

The  cretlentials  committee  reported 
the  largest  membership  representation, 
cither  by  attendance  or  proxy,  in  the 
historv  of  the  bureau.  There  was  a  total 
of  1,203  bureau  members  represented  at 
the  convention.  This  representation  was 
divided  as  follows :  advertisers,  31  ;  ad¬ 
vertising  agencies,  49;  newspapers  (daily 
and  weekly),  831;  magazines,  137;  farm 
papers,  36;  and  business  papers,  119. 

The  net  result  of  the  election  of  board 
members  was  the  selection  of  two  new 
members  and  the  re-election  of  11  others. 
Mr.  Stodghill  is  a  new  member  from  the 
newspaper  division  and  in  the  advertjser 
division,,  Felix  Lowy^  Colgate-  RalmoJiy^- 
Feot ,  Company, •  was „ elected  .to  succeed 
tlie  littiM.-F,  of  the  Studebaker 
Corporation.  Other  directors  re-elected 

for  two  -vear  -te.tns  wece ; .  Stanley  E. 
Baldwin.  VVit'ard ,  Storage  Battery  Com¬ 
pany,  Cleveland ;  S.  E.  Conybeare.  Arm¬ 
strong  Cork  Company.  Lancaster,  Pa., 
F.  R.  Davis,  General  Electric  Company, 
Schenectady,  N.  Y.;  T.  F.  Driscoll, 
Armour  &  Co.,  Chicago;  Guy  C,  Smith, 
I.ihby,  McNeil  &  Libby,  Chicago;  and 
(Continued  on  Page  88) 
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COURT  SELLS  MEMPHIS 
APPEAL  PAPERS 


OFFICERS  OF  PROMOTION  GROUP  MEET 


PHOTOS  OF  LINDBERGH 
MISHAP  AID  CHARITY 


Offirers  of  Major  Market  Newspapers,  Iiic„  in  attenilanre  at  annual  meeting 
in  Chicago  last  week.  From  left  to  right:  H.  T.  Watts,  Des  Moines 
Register-Tribune;  Col.  J.  W.  Herron,  W'ashington  Star;  L.  M.  Barton,  man¬ 
aging  director,  Chicago;  George  M.  Burhach,  St.  Louis  Post-Dispatch,  presi¬ 
dent;  Harley  R.  Young,  (htlumbus  Dispatch;  and  E.  E.  Robertson,  Kansas 
City  Star 

LIBEL  MOTION  DENIED 


Stock  Bought  at  Public  Auction  in 
Nashville  for  $100,000  by  Re¬ 
ceivers  for  M.  &  O.  Paper 
Company 


(By  telegraph  to  Editor  &  Publisher) 
Nashvii.i.e,  Tcun.,  Oct.  — Memphis 

Cowmcrcial  Appeal  ami  litriiiii!/  Appeal 
are  expected  to  pass  into  the  liands  of 
the  receivers  of  the  Minnesota  & 
Ontario  PajH-r  Company  within  a  week. 
The  entire  stiKk  of  tlie  pajx'rs  was 
Iniught  at  public  auction  here  Uxlay  for 
$10(1,000.  The  bid,  the  only  one  made,  was 
offered  by  Capt.  G.  T.  Fitzhugh,  attorney 
fur  the  receivers  of  the  M.  it  O. 
tliancery  court,  which  ordered  the  sale, 
has  yet  to  give  its  formal  approval,  but 
this  is  consideretl  a  mere  technicality. 

Application  for  approval  can  lie  made 
five  days  after  the  trustee  rejxirts  the 
sale.  Pending  approval,  cash  bids  can 
still  be  made  direct  to  the  court,  accord¬ 
ing  to  attorneys. 

•Acquisition  of  the  stock  of  Memphis 
Commercial  Appeal,  Inc.,  carries  with  it 
all  of  the  physical  pro|)erties  of  the 
jiapers,  subject,  how'ever,  to  outstand¬ 
ing  bonds  of  the  corporation,  totaling 
$2,2fl0,(X)0,  and  other  direct  liabilities  of 
$500,0(10. 

The  sale  was  held  under  foreclosure 
proceedings  brought  by  the  Nashville 
Trust  Company,  trustees  for  the  .Appeal 
stock  pledged  to  secure  $1,500,000  worth 
of  deltentures  .sold  by  Southern  Pub¬ 
lishers,  Inc.,  to  the  M.  &  O.  Southern 
publishers,  now  in  receivership,  was  the 
holding  company  for  the  Appeal  stock, 
and  was  controlled  by  t^l.  l.iike  Lea 
and  Rogers  Caldwell. 

The  auction  t<K>k  jilace  at  the  office 
of  the  Nashville  Trust  Co.,  with  only  a 
handful  of  sjiectafors  present,  including 
George  Morris,  editor  of  the  two  pajiers; 
H.  F.  (.Tianey  of  the  M.  &  O. ;  R.  H. 
Kitts,  representing  the  receivers ;  and 
lohn  M.  Branham  of  the  John  M. 
Branham  C!ompany,  s(>ecial  representa¬ 
tives.  The  stock  consists  of  20,(KX)  shares 
of  preferred  with  a  par  value  of  $100 
each,  and  1.50.(KK)  shares  of  common  with 
no  par  value. 

The  M.  &  O.  is  in  a  protective  re¬ 
ceivership.  The  receivers  are  E.  \\'. 
Backus,  E.  \V.  Decker  and  C.  R.  h'owler. 
Their  representatives  declined  to  make 
any  statement  following  the  sale. 

MACFADDEN  ASKS  INJUNCTION 

Wants  Court  to  Restrain  Publication 
of  My  Story  Magazine 

Counsel  for  the  True  Story  Puhli.sh- 
ing  Company,  publishers  of  True  Story 
Magazine  appeared  lK*fore  Justice  Sal¬ 
vatore  .A.  Cotillo  in  the  New  York 
County  Supreme  Court  Oct.  28  to  seek 
an  injunction  to  prevent  further  publica¬ 
tion  of  My  Story  Magazine  published 
by  the  Dell  Publishing  Company. 

.At  the  last  minute  an  affidavit  was 
submitted  in  behalf  of  Bemarr  Mac- 
fadden.  president  of  the  plaintiff  coritora- 
tion.  In  urging  the  court  to  grant  him 
an  injunction  he  detailed  the  growth  of 
True  Story  Magazine,  declaring  that  it 
has  grown  in  circulation  from  103,(XK) 
copies  per  month  ten  years  ago  to  its 
present  number  of  more  than  2.(XX),000. 

He  pointed  out  that  Lyon  Mearson. 
who  formerly  sujtervised  the  publica¬ 
tion  of  True  Story  is  now  the  editor  of 
My  Story.  He  as.serted  that  at  a  pre¬ 
vious  conference  between  attorneys  for 
the  respective  parties  it  was  agreed  to 
change  the  make-up  of  my  story. 

Mr.  Maefadden’s  affidavit  pointed  out 
that  the  injury  to  plaintiff’s  property  is 
renilcred.  greater  because  of  the  fact  that 
My  it  or  y.  s?]  Is  for  lOc  copy  while  True 
■Story  is  ?5c  publication. 

•TP  T^LL  OCHS’  CAREER 

.  AcKilph  €it  Ochs,  ,piri)hsher,«f  *he  .Wtc 
York  Times,  will  f>e  the  subject,  of  9 
radio  broadcast  over  the  NBC  network 
Nov.  3  at  9:30  p.m.  Frazier  Hunt, 
“radio  biographer”  of  the  New  York  Life 
Insurance  Company,  will  tell  the  story 
of  the  publisher’s  career. 


$435,000  LIBEL  SUIT 
IN  COURT  NEXT  WEEK 


Former  Mayor  Asking  $260,000  Dam' 
ages  from  Houston  Pres*  and 
$175,000  from  Editor 
M.  E.  Foster 


A  liliel  suit  fileil  by  former  Mayor 
( f.scar  !•'.  Holcombe  of  Houston  against 
the  Houston  (Tex.)  I’ress  and  its  editor, 
M.  E.  Foster,  has  lieen  set  for  trial  on 
Nov.  2  in  Harris  county  district  court. 

Mr.  Holcombe  is  suing  the  Press  for 
$2((0,(KX)  and  Mr.  Foster  for  $175,000  in 
actual  and  exemplary  damages  as  a  result 
of  a  series  of  articles  published  in  the 
Press  early  this  year  during  a  mayoralty 
campaign. 

The  |>laintiff  in  his  petition  cites  ex¬ 
cerpts  from  19  different  news  stories  and 
editorials  by  which  he  claims  he  was 
libelled.  All  of  the  articles  appeared 
during  the  election  campaign.  The  Hous- 
tirti  Press  was  the  original  Holcombe 
supjKirter  in  1921  when  Holcombe  was 
first  elected  mayor. 

The  Press  continued  its  supiKirt  of 
Holcombe  during  tbe  four  consecutive 
terms  he  served  as  mayor,  from  1921  to 
1929,  but  withdrew  its  support  when  he 
ran  for  office  for  the  fifth  time,  in  favor 
of  his  opponent,  Walter  !•'.  Monteith, 
who  was  elected.  This  year,  Mr.  Hol- 
comlie  again  made  the  race,  hut  was  de¬ 
feated  for  the  second  time  by  Mr.  Mon¬ 
teith.  Press  supported.  The  libel  suit  is 
an  outgrowth  of  the  latter  campaign. 

RICHARD  W.  PIERCE 

Vice-PreRident  of  Henri,  Hunt  & 
McDonald  Die*  Suddenly 

(By  telegraph  to  Editor  r  Publisher) 
(.■hicac.0,  Oct.  29 — Richard  W.  Pierce, 
.38,  vice-president  of  Henri,  Hurst  & 
McDonald.  Inc.,  t'hicago  agency,  died 
suddenly  Oct.  28  at  his  home  in 
Winnetka.  Ill.,  of  heart  disease.  He  had 
been  active  in  the  advertising  field  for 
the  last  Ifi  years.  Previously  he  had  been 
associated  for  seven  years  with  tbe 
Curtis  Publishing  Company.  He  is  sur¬ 
vived  by  his  wife  and  father. 


MAYOR  APOLOGIZES 

.An  official  apology  from  the  mayor 
of  San  Francisco  has  followed  an  attack 
made  by  Fire  Chief  Charles  Brennan 
on  Fxlward  Gillen,  a  San  Francisco  police 
reporter  for  the  Oakland  Tribune  dur¬ 
ing  a  three  alarm  blaze  recently.  Chief 
Brennan  is  also  expected  to  tender  a 
pt-esonal  apology.  Brennan  tried  to 
eject  Gillen  from  inside  the  fire  lines 
not  noticing  the  reporter  was  wearing  a 
police  badge. 


TO  DROP  SUNDAY  EDITION 

R.  W.  Ruhl,  editor  of  the  Medford 
(Ore.)  Mail  Tribune,  has  annoiinced 
that  .starting  in  November  the  paper  will 
drop  its  Sunday  edition. 


Judge  Refuses  to  Strike  Out  Portions 
of  Daily’s  Answer 

Supreme  Court  Justice  John  E. 
Mc(ieehan  denied  a  motion  made  before 
him  in  the  New  York  County  Supreme  • 
Court  on  Oct.  27,  to  strike  out  ixjrtions 
of  the  answer  of  the  .Vc«>  York  Daily 
.VcTCJ  to  the  $l.(K)0.00n  liliel  suit  brought 
against  it  by  Irving  Kaye  Davis,  a 
Broadway  playwright. 

The  plaintiff  charged  that  a  story  pub- 
lisherl  in  the  News  on  March  3,  1931  in- 
tendeil  to  mean  that  he  had  caused  a 
certain  Rose  Miller  to  lie  falsely  accused 
of  prostitution  by  certain  dishonest  vice 
cops  ami  a  stool  pigeon  who  came  under 
the  Seahury  investigation  scojie  and  that 
the  plaintiff  had  caused  them  to  frame 
her. 

justice  Mc(ieehan's  opinion  said,  “Tlie 
defendants  admit  the  publication  of  the 
article  to  lie  lilielous.  The  answer  con¬ 
tains  the  following  separate  defenses, 
which  the  plaintiff  moves  to  strike  out 
as  irrelevant,  redundant,  scandalous  and 
evidentiary  : 

“Justification,  privilege,  fair  comment, 
partial  justification  and  mitigation  of 
damages.  The  sufficiency  of  the  defenses 
are  not  challenged.  The  criticism  is 
that  they  are  not  plain  and  concise.” 

The  court  held  that  the  relevancy  of  the 
matters  contained  in  the  answer  should 
remain  for  the  trial  judge  to  decide. 
What  may  seem  irrelevant  or  redundant 
in  the  pleadings  may  develop  into  perti¬ 
nent  facts  at  the  trial,  he  declared  as  he 
denieil  the  motion.. 

FLASH  “EXTRA"  TO  ENGLAND 

Four  miniature  nages  of  the  Chieago 
Herald  and  Txaminer  were  transmitted 
Oct.  22  by  radio  4,000  miles  overseas 
to  a  ship  in  Plymouth  from  Schenec¬ 
tady,  N.  A'.  The  pages  were  receiveil, 
in  the  form  of  a  “radio  extra”  including 
Page  One,  sports,  stock  market  and 
feature  pages  aboard  the  .American 
Banker.  Tlie  “extra”  was  made  up  in 
the  Albany  (N.A’.)  Times-i’nion  com- 
iiosing  room.  The  pages  measured  7  by 
9  inebes.  It  was  sent  out  by  a  process 
of  facsimile  reproduction. 


FILES  $500,000  SUIT 

.A  suit  for  $500,000,  alleging  that  he 
had  fieen  libeleil  in  a  news  article  in  the 
Harrisburg  (Pa.)  Patriot,  was  filed 
against  the  Patriot  Company  by  .Addison 
M.  Bowman,  Camti  Hill,  referee  in  bank¬ 
ruptcy  in  Cumberland  county.  Bowman 
alleges  that  the  article  assailed  his 
character. 


FRANCES  JOINS  FREE  PRESS 

(Speeial  to  Editor  &  Publisher) 
W’ashinc.tox,  D.C.,  Oct.  29 — 'VVarren 
B.  Frances,  formerlv  of  the  staff  of  the 
United  States  Daily  has  joined  the 
Washington  bureau  of  the  Detroit  Free 
Press,  as  assistant  to  Eugene  S.  I-eggitt, 
bureau  chief,  who  is  also  president  of 
the  National  Press  Club. 


Dramatic  Pictures  Made  by  50  on 

Hermes  Arrive  in  N.  Y. - Sold 

to  Highest  Bidder  to  Endow 
Bed  in  Hospital 


Photographs  showing  how  Colonel  and 
Mrs.  Charles  A.  Lindbergh  were  thrown 
into  the  A'angtse  River  at  Hankow  the 
morning  of  Oct.  2  when  their  plane  cap¬ 
sized,  how  they  were  rescued  and  how  the 
plane  was  saved  arrived  in  New  York  on 
Oct.  28  from  Sliangliai. 

With  them  came  a  story  of  how  tlie 
Colonel  vetoed  a  suggestion  tluit  the  pic¬ 
tures  of  his  mishap  be  destroyed  and 
arranged,  instead,  that  they  be  sold  to  the 
highest  bidder,  the  funds  to  be  devoted 
to  the  endowment  of  a  bed  in  tlie  Shang¬ 
hai  Hospital  for  soldiers  and  sailors  of 
all  nations,  for  all  time. 

When  the  Lindberghs  climlied  into  the 
cockpit  of  their  plane  tliat  morning,  pre¬ 
pared  to  continue  their  air  survey  in  the 
Hankow  flood  area,  the  officers  and  petty 
officers  of  H.  M.  S.  Hermes,  the  British 
airplane  carrier,  were  ranged  along  the 
.ship's  deck  with  cameras  poised,  to  get 
pictures  of  the  take-off.  In  all,  W  lenses 
were  trained  on  the  plane  and  its  famous 
passengers. 

One  picture  shows  Mrs.  Lindliergh, 
dripping  wet,  coming  over  the  side  of 
the  Hermes’s  tender,  aided  by  the  tender’s 
crew.  It  shows  the  Colonel  being  pulled 
up.  too. 

Fldmund  J.  G.  Mackirmon.  commander 
of  the  Hermes,  offered  to  have  all  the 
film  destroyed,  because  he  knew  from 
what  he  had  read  that  the  Colonel  avoided 
publicity  when  he  could. 

But  Colonel  Lindbergh  offered  a  sug¬ 
gestion. 

“They  can  be  sold,”  he  said,  “but  I 
don’t  want  the  money  and  you  don’t  want 
it.  Why  not  let  them  go  to  the  highest 
bidder  and  use  the  money  to  endow  a 
lied  in  the  Shanghai  Hospital  for  the 
soldiers  and  sailors  of  all  nations?  If 
that  plan  has  your  approval  I’m  willing 
to  have  you  do  it.” 

Hallett  Abend.  Netv  York  Times  cor¬ 
respondent  in  Shanghai  got  an  option  on 
the  pictures.  •  Eventually  he  bought  them 
for  \Vide  World  Photos,  Inc.,  at  what  is 
said  to  be  the  highest  price  ever  paid  for 
news  pictures.  Times  executives  would 
not  make  public  the  price. 

As  soon  as  the  contract  was  signed, 
giving  Wide  World  Photos  exclusive 
world  rights  to  the  pictures,  copies  were 
made.  One  set  of  negatives  started  for 
Europe  by  way  of  the  trans-Siberian 
railway,  across  Russia  to  Berlin,  Ger¬ 
many  and  Paris.  Another  set,  with  air 
mail  stamps  was  rushed  to  the  liner  Em¬ 
press  of  Canada,  which  lay  off  Shanghai. 

The  Empress  of  Canada  made  Van¬ 
couver  Oct.  26. 


KARL  BICKEL  RETURNS 


U.P.  PreRident  Says  Europe  !•  Looking 
to  It*  Young  Leaders 

Karl  A.  Bickel.  president  of  the  United 
Press,  and  Mrs.  Bickel,  were  among  the 
passengers  on  the  motorship  Saturnia, 
which  docked  Oct.  26  in  New  York. 

Mr.  Bickel,  who  spent  two  months  in 
Europe,  talked  with  Premier  Laval  be¬ 
fore  the  latter  sailed  for  America. 

Mr.  Bickel  said  Europe  seemed  to  be 
looking  for  leadership  to  younger  states¬ 
men  than  heretofore.  He  cited  Musso¬ 
lini  and  Dino  Grandi.  the  Italian  Foreign 
Minister,  as  examples.  Signor  Grandi 
is  only  34  years  of  age. 


FOREIGN  STAFF  SHIFTED 

Junius  B.  Wood,  Chieago  Daily  Nett's 
correspondent  in  Russia,  returned  to  the 
United  States  last  week  with  Premier 
I^val.  Mr.  Wood  went  to  Chicago  this 
week  after  spending  one  year  in  Russia 
for  the  Daily  News.  Following  his  va¬ 
cation  he  will  write  national  political 
news.  William  Stoneman,  former  Daily 
News  Rome  correspondent,  will  cover 
northern  Europe,  including  Russia,  from 
his  headquarters  in  Stockholm.  Raljih 
Forte,  fonnerly  stationed  in  Madrid,  will 
become  Rome  correspondent. 
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DEVICE  ETCHES  CUTS  DIRECT  FROM  PHOTOS 

Invention  of  Walter  Howey  Utilizes  Photo-electric  Cell  in  Transferring  Light  and  Shade  to  Zinc — 
Plates  Made  in  One-tenth  Present  Time— ^Not  Yet  at  Commercial  Stage 


A  MACHINE  for  makiiiR  newspaper 
engravings,  entirely  automatic  in 
operation,  which,  it  is  said,  will  turn 
out  cuts  in  one-tenth  of  the  time  it  now 
takes,  and  which  requires  no  especial 
skill  to  oj)erate  was  demonstrated  last 
week  in  Washington,  before  a  group 
of  Hearst  newspapermen  and  govern¬ 
ment  printing  office  executives. 

The  machine  is  the  invention  of  W'alter 
Howey,  director  of  International  News 
Photos,  who  has  been  working  on  the 
invention  for  30  years.  Recently  numer¬ 
ous  demonstrations  have  been  made  in 
New  York. 

The  machine,  which  is  said  to  be 
practicable  for  newspaper  plants  which 
hitherto  have  not  been  able  to  afford  an 
engraving  plant,  engraves  directly  from 
a  photograph  on  a  special  zinc  plate.  A 
photo-electric  cell  does  the  work. 

There  are  two  cylinders.  Around  one 
of  them  the  photograph  is  placed ;  around 
the  other  the  zinc  plate.  As  the  cylinder 
revolves  an  “electric  eye”  scans  the 
photograph  as  it  whirls  on  the  cylinder, 
casts  lights  and  shadows  into  a  photo¬ 
electric  cell,  which  is  then  greatly  ampli¬ 
fied  to  motivate  a  stylus  above  the 
other  cylinder  which  etches  a  repro¬ 
duction  of  the  photograph  on  the  zinc. 

The  cost  of  the  engraving  is  said  to  be 
about  one-third  of  the  present  cost. 

Mr.  Howey  told  Editor  &  Pi  bi.ishiji 
this  week  that  the  machine  in  its  present 
condition  could  not  turn  out  as  g(K)d  a 
product  as  that  produced  in  the  regular 
half-tone  process,  but  that  it  was  suf¬ 
ficiently  clear  for  newspaper  reproduc¬ 
tion.  Its  use  now  he  .said  would  entail 
the  services  of  a  photo-engraver  for  the 
blocking,  mounting  and  re-touching.  The 
machine  is  not  on  a  commercial  basis, 
and  Mr.  Howey  said  he  could  not  tell 
when  it  would  be.  He  made  it  clear 
that  it  was  his  own  machine,  develojied 
and  owned  completely  by  himself,  and 
that  it  had  no  connection  with  the  Hearst 
organization.  Announcement  of  plans  for 
the  commercial  use  of  the  product  might 
be  made  sexm,  he  said. 

The  machine  in  principle  ojierates  much 
the  same  as  the  telephoto  prtxress  except 
that  the  photograph  is  etched  on  the  re¬ 
ceiving  end  instead  of  being  reproduceil 
photographically,  and  a  photograph  in¬ 
stead  of  a  film  is  used.  The  cylinders 
on  both  sides  of  the  machine  are  alxiut 
three  inches  in  diameter  and  ten  inches 
long  and  have  appliances  for  holding  the 
photograph  and  the  zinc.  They  are 
geared  to  ojierate  at  the  same  siieed  but 
in  different  directions,  thus  giving  the 
reversal  of  the  cut  which  the  photo¬ 
engraver  obtains  by  stripping  and  re¬ 
versing  his  film.  The  desired  size  of  the 
cut  is  obtaineil  by  the  size  of  the  cylinder 
on  which  the  zinc  is  mounted.  If  the 
two  cylinders  are  of  the  same  size,  the 
engraving  will  lie  of  the  .same  size  as 
the  photograph,  or  any  portion  of  the 
photo.  If  the  cylinder  on  which  the  en¬ 
graving  is  made  is  smaller  than  the 
other,  the  cut  will  be  reduced ;  if  the 
cylinder  is  larger  the  cut  will  lie  larger. 

W.  E.  Wines,  manager  of  the  me¬ 
chanical  department  of  the  .American 
Newspaper  Publishers  Assixriation,  re¬ 
cently  saw  a  demonstration  of  the 
machine,  and  has  described  its  operation 
in  a  bulletin  which  will  be  issued  to 
members  sixm.  Mr.  Wines  descritied  the 
machine  as  follows; 

“The  apparatus  occupies  about  as 
much  space  as  a  small  desk,  is  portable, 
being  mounted  on  casters,  aiwl  is  ready 
for  use  when  pluggetl  into  any  electric 
light  outlet.  A  45-volt  dry  battery  fur¬ 
nishes  the  current  for  the  photo-cell  cir¬ 
cuit.  With  this  exception,  the  machine 
receives  all  the  current  needed  for  its 
operation  from  the  electric  light  socket. 

“The  first  step  in  the  operation  is  to 
mount  the  copy  on  the  copy  cylinder.  A 
small  area  of  the  copy  is  brightly  illum¬ 
inated,  and  the  light  reflected  from  this 
bright  spot  is  focused  on  the  photo¬ 
electric  cell  by  suitable  lenses.  As  the 


By  JOHN  W.  PERRY 

cylinder  rotates,  the  carriage  carrying  When  the  photo-cell  is  viewing  or  is  fo- 
the  photo-cell  moves  parallel  to  the  axis  cused  uopn  a  dark  spot  of  the  copy,  the 
of  the  cylinder,  thus  viewing  or  scan-  tool  makes  a  very  light  cut  thus  remov- 
ning  the  copy  in  a  helical  path.  ing  very  little  metal  and  leaving  more 

“The  zinc  used  is  thin  and  flexible,  for  the  iirinting  surface.  When  the 


suit  the  copy.  Thus  in  the  case  of  a  very 
dark  photograph,  it  is  possible  to  adjust 
the  machine  so  as  to  make  a  somewhat 
deeper  cut  than  that  used  for  normal 
copy,  thus  producing  an  engraving  some¬ 
what  lighter  in  tone  than  the  dark  copy. 
The  adjustment  for  depth  of  cut  is  made 


This  picture,  showing  the  Howey  machine,  is  reproduced  here  directly  from  a  plate  made  on  the  machine.  The  photo¬ 
graph  is  mounted  on  the  right  cylinder  and  the  zinc  plate  on  the  left.  The  lower  part  of  the  device  is  devoted  to 
amplification  o|>eratioiis.  This  uncropped  plate  gives  a  cicar  illustration  of  the  width  of  lines  etched  on  the  zinc. 


|)ermitting  it  to  be  wrapped  tightly 
around  the  zinc-carrying  cylinder.  The 
actual  engraving  ojRration,  that  is  the 
cutting  of  the  plate,  is  similar  to  the 
cutting  of  a  thread  in  a  lathe,  an  oper¬ 
ation  with  which  every  machinist  is 
familiar.  The  cutting  tixil  is  V-sharwd 
and  is  mounted  on  a  carriage  which 
moves  parallel  to  the  axis  of  the  cylinder, 
while  the  photo-cell  moves  parallel  to  the 
axis  of  the  copy  cylinder.  The  tool  does 
not  rotate. 

“The  depth  of  the  rut  made  by  the  tool 
varies  with  the  tone  value  of  the  copy. 


jihoto-cell  is  on  the  high  lights  of  the 
co])y,  the  tiMil  digs  in  deeper,  cutting 
away  more  metal  and  leaving  less  for  the 
printing  surface.  The  depth  of  cut — cor- 
rcstxiuding  to  the  depth  of  etching  in  an 
ordinary  halftone — varies  from  alxnit 
.(Hli  inch  in  the  shadows  tf)  about  .(Xki 
inch  in  the  high  lights,  with  correspond¬ 
ing  depths  for  intermediate  tones.  The 
thickness  of  the  zinc  used  is  .010  inch, 
or  alxiut  one-sixth  the  thickness  of  the 
usual  No.  16  zinc. 

“Within  limits,  the  depth  of  cut  or 
depth  of  the  engraving  can  be  varied  to 


after  the  coiiy  is  in  jilace  on  its  cylinder, 
before  actually  starting  the  engraving. 
This  is  done  by  f(x:using  the  photo-cell 
on  the  darkest  portion  of  the  copy  and 
then  adjusting  a  knob  according  to  a  tone 
indication  on  a  scale  of  tints.  The  cell  is 
then  moved  to  the  edge  of  the  copy,  the 
tixil  is  I(x:ated  opposite  or  near  the  edge 
of  the  zinc,  and  the  actual  engraving  is 
starteil.  The  rest  of  the  operation  is  en¬ 
tirely  automatic,  the  machine  stojiping 
itself  when  the  engraving  is  completed. 
If  a  border  is  desired,  it  is  possible  to 
( Continued  on  t'Ofie  26) 
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RODGERS  NEW  EDITOR 
OF  BROOKLYN  EAGLE 

Actociate  Editor  Succeeds  Dr.  Arthur 
M.  Howe  Who  Becomes  Editor 
Emeritus — Joined  Paper  in 
1906 


Cleveland  Rodgers  this  week  was  ap¬ 
pointed  editor  of  the  Brooklyn  Daily 
Eagle,  succeeding  Dr.  Arthur  M.  Howe, 
editor-in-chief  since  1915.  Mr.  Rodgers 
has  been  Eagle  associate  editor  for  the 
past  ten  years. 

Dr.  Howe  becomes  editor  emeritus  and 
will  contribute  to  the  editorial  page  from 
his  home. 

Mr.  Rodgers  started  on  the  Eagle  in 
1906  when  he  was  21  years  old,  and 
has  served  as  special  editor,  drama 
critic,  editorial  writer  and  associate 
editor.  He  has  written  several  plays 
and  several  works  on  Walt  Whitman, 
who  at  one  time  was  editor  of  the 
Eagle. 

In  addition  he  has  contributed  to 
numerous  magazines.  Mr.  Rodgers  was 
instrumental  in  having  a  bust  of  Wait 
Vyhitman  placed  in  New  York  Univer¬ 
sity’s  Hall  of  Fame  last  year.  Of  re¬ 
cent  years  Mr.  Rodgers  has  been 
concentrating  on  a  promotion  of  a  “Ten- 
Year  Plan”  for  I.ong  Island.  Largely 
through  the  Eagle’s  sponsorship  a  com¬ 
mittee  on  plan  and  scope,  composed  of 
leading  Brooklyn  and  I^ng  Island  citi¬ 
zens,  was  organized  which  laid  out  an 
extensive  program  for  expansion  and 
improvement,  "rhe  plans  as  promulgated 
by  this  committee  were  detailed  in  a 
special  section  of  the  Eagle  last  Sun¬ 
day,  Oct  25,  in  a  special  36-page 
rotogravure  section. 

Dr.  Howe  was  born  in  Canada  in 
1867  and  came  to  the  United  States  in 
1887,  and  began  his  newspaper  career 
on  the  Brooklyn  Standard  Union  in  1889. 
He  was  later  a  special  writer  for  New 
York  newspapers  and  began  his  long 
career  with  the  Eagle  in  1893.  Before 
becoming  editor-in-chief  he  was  exchange 
editor,  editorial  writer  and  managing 
editor. 

He  has  long  been  interested  and  active 
in  Brooklyn  civic  affairs,  and  has  served 
with  the  advisory  board  of  the  Columbia 
University  School  of  Journalism  and  on 
the  board  of  directors  of  the  American 
Newspapers  Publishers  Association. 


$1,000,000  LOSS  FORESEEN 


Canada  Hit  by  New  Zealand  Decision 

to  Buy  British  Newsprint 

(Speciat  to  Editos  &  Pvslisreb) 

Ottawa,  Oct.  27 — Canadian  newsprint 
producers  stand  to  lose  approximately 
$1,000,000  a  year  following  the  resolu¬ 
tion  of  the  New  Zealand  Newspaper 
Proprietors’  Association  recommending 
its  members  to  buy  at  least  two-thirds 
of  their  requirements  in  Great  Britain. 

During  the  first  nine  months  of  the 
present  year,  Canada  exported  229.319 
hundredweight  of  newsprint  to  New 
Zealand  with  a  value  of  $^2,519  as  com¬ 
pared  w'ith  327,401  hundredweight 
valued  at  $961,479  in  the  same  period 
last  year.  Exports  of  newsprint  to  New 
Zealand  during  the  calendar  year  of 
1930  totalled  433,406  hundredweight 
valued  at  $1,264,219  and  in  1929  the  fig¬ 
ures  were  461,018  valued  at  $1,432,815. 
"There  have  been  no  new  tariff  regula¬ 
tions  against  New  Zealand  since  the 
cancellation  of  the  trade  treaty  last 
year. 


LEA  SUIT  TO  LOWER  COURT 

Suit  for  $500,000  damages  brought  by 
Tennessee  Publishing  Company  against 
the  Minnesota  &  Ontario  Paper  Com¬ 
pany  and  its  attorney.  Capt.  G.  T.  Fitz- 
hugh,  has  been  remanded  by  the  Circuit 
Court  of  Appeals  to  the  lower  court  at 
Memphis  for  trial.  Tennessee  Publi.sh- 
ing  Company  charges  its  credit  was  in¬ 
jured  hy  the  M.  &  O.  Paper  Company 
and  Capt.  Fitzhugh  when  they  attempted 
to  throw  it  into  receivership.  Tennessee 
Publishing  Company  headed  bv  Col.  Luke 
Lea,  Mblishes  the  Sashville  Tennessean 
and  Evening  Tennessean. 


I.N.S.  AWARDS  REPORTING  PRIZES 


WOULD  PUNISH  WRITERS 
WHO  UBEL  NATIONS 


Barry  Faria,  editor  of  International  News  Service  (left),  shown  presenting 
checks  for  $100  each  to  Charles  J.  McGuirk  (center),  of  the  New  York 
staff,  and  William  K.  Hutchinson,  Washington  staff,  for  outstanding  work. 
McGuirk  was  rewarded  for  his  story  that  Thomas  Edison’s  rubber  experi¬ 
ments  had  proven  successful  shortly  before  his  death,  and  Hutchinson  for 
his  American  Legion  convention  stories.  A  monthly  prize  of  $100  will  be 
awarded  by  I.N.S.  The  committee  of  judges  includes  Jack  Lait,  Walter 
Howey,  Barry  Paris,  M.  A.  White,  and  J.  V.  Connolly. 


HEINZEN  BEAT  SPOILED 
BY  I.N.S.  CHIEF 

Josette  Laval’s  Viait  to  Football  Gama 
Also  Cancelled  as  Result 
of  Inquiries  Made  by 
George  Holmes 


By  George  H.  Manning 

Washington  Correspondent,  Editor  &  Pvblishbr 

Washington,  D.  C.,  Oct.  26 — The 
alertness  of  George  R.  Holmes,  chief 
of  the  Washington  bureau  of  Interna¬ 
tional  News  Service,  prevented  Ralph  E. 
Heinzen,  chief  of  the  Paris  bureau  of 
the  United  Press  from  crowning  his 
work  on  the  visit  of  Premier  Laval  of 
France  with  a  real  “scoop”. 

Josette  Laval,  daughter  of  the  states¬ 
man,  so  the  story  goes,  had  expressed 
a  desire,  while  enroute  across  the  At¬ 
lantic,  to  see  an  American  college  foot¬ 
ball  game  during  her  brief  stay  and  Mr. 
Heinzen  gallantly  offered  to  escort  her 
to  one  of  the  bigger  games  and  explain 
its  intricacies  and  place  in  American 
college  life. 

The  offer,  it  seems,  was  accepted  and 
arrangements  had  lieen  made  to  board 
a  train  at  9:30  Saturday  morning  bound 
for  Princeton  and  the  Navy- Princeton 
game.  In  fact,  Heinzen  was  waiting  in 
a  taxicab  for  his  celebrated  guest  when 
the  I.N.S.  crabbed  the  act. 

Mr.  Holmes  learned  of  the  plan  of 
the  United  Press  man  Saturday  morning 
and  immediately  dispatched  one  man  to 
the  Union  Station  and  another  to  the 
Washington  airport  with  instructions  to 
accompany  the  football  party  if  it  left 
town. 

At  the  same  time  he  sent  another  man 
to  the  State  Department  to  inform 
Rolxjrt  Pell.  State  Department  attache, 
in  charge  of  press  matters  for  the  prem¬ 
ier,  that  if  the  Princeton  idea  was  purely 
a  .social  affair,  Heinzen  could  have  his 
jiarty,  hut  if  anything  was  to  be  written 
either  by  the  correspondent  or  Mile. 
I>aval,  the  affair  was  important  to  all 
corresixmdents,  and  all  should  be  privi¬ 
leged  to  go  along. 

Mr.  Pell,  it  is  understood,  sought  the 
advice  of  the  Premier,  on  the  subject, 
and  the  latter,  foreseeing  possible  un¬ 
pleasantries,  told  Josse,  as  he  calls  her, 
that  the  football  idea  was  out.  That 
the  latter  was  disappointed  is  well 
known. 

PLANS  STOREHOUSE  FOR  NEEDY 

The  H'ayeross  (Ga.)  Journal -Herald 
has  joined  the  Welfare  Board  of  Way- 
cross  and  Ware  county  in  sponsoring  a 
storehouse  for  the  ne^y,  where  usable 
clothing  and  non-perishable  food  will  be 
stored  for  distribution  this  winter. 
“Waycross  will  meet  its  own  relief 
problem,”  is  the  slogan  of  the  campaign. 


COUNTER  SUIT  FILED 


Carliale  Norwood,  Srd,  Brings  $100,000 
Action  Against  N.Y.  Newspaper  Club 

A  counter  suit  for  $100,000  damages 
was  filed  in  the  New  York  County  Su¬ 
preme  Court,  Friday,  Oct.  30,  by  the  New 
York  Information  Bureau  against  the 
New  York  Press  Oub.  George  F.  Bob- 
son  and  John  A.  Hennessy  are  named 
co-defendants. 

Three  weeks  previously  the  New  York 
Press  Club  commenced  a  suit  for  $150,- 
000  against  the  plaintiff,  charging  that  it 
distributed  circulars  which  were  detri¬ 
mental  to  obtaining  advertising  and  to 
the  sale  of  tickets  for  the  Press  Club’s 
All-Star  Frolic  to  be  held  Nov.  1. 

Carlisle  Norwood,  3rd,  head  of  the  In¬ 
formation  Bureau  charges  in  his  com¬ 
plaint  that  the  New  York  Press  Club 
maliciously  broadcast  a  libelous  letter  on 
Sept.  28  concerning  hir"  and  his  firm. 
With  the  letter  went  a  clipoing  from  the 
New  York  Times  relating  that  the  press 
club  had  brought  suit  against  the  Infor¬ 
mation  Bureau. 

Then  the  defendants  proceeded  to  list 
what  they  termed  Mr.  Norwood’s 
“Record.” 

One  item  was  from  the  Nejv  York 
H'orld  of  May  8.  1897,  stating  that  Nor¬ 
wood  was  arrested  for  stealing  a  bicycle. 


MELLETT  LECTURE 


Col.  McCormick  to  Deliver  Memorial 
Addres*  for  1932  at  U.  of  Iowa 

The  annual  Don  Mellett  I^ecture  will 
be  given  by  Colonel  Robert  R.  McCor¬ 
mick,  editor  and  publisher  of  Chicago 
Tribune,  at  the  University  of  Iowa,  Iowa 
Citv.  May  20,  1932. 

This  lecture,  to_  be  given  on  .some 
phase  of  “Dynamic  Journalism,”  was 
provided  bv  American  newspapermen  in 
memory  of  Don  Mellett.  Canton  (O.) 
Ne^cs  editor,  after  his  death  July  16, 
1926,  at  the  hands  of  gangsters  in  Canton. 
Newspapermen  generally  will  be  invited 
to  hear  this  lecture  and  it  will  be  printed 
and  distributed  by  the  School  of 
Journalism  of  the  University  of  Iowa 
after  its  delivery. 


PLANNING  DAILY  EDITION 

Publication  as  a  daily  newspaper  will 
be  begun  Nov.  2  bv  the  Forrest  City 
(Ark.)  Times-Herald,  according  to  an 
announcement  by  John  T.  Durst,  presi¬ 
dent  and  manager.  It  has  issued  a 
weekly  edition  for  many  years. 


HERALD-POST  TO  BRANHAM 

The  John  M.  Branham  Company  has 
been  appointed  to  act  as  the  national 
advertising  representative  of  the  Louis- 
rnlle  (Ky.)  Herald-Post.  This  applies 
to  the  entire  United  States. 


Court  of  Honor  for  JoumnliBU  In¬ 
augurated  at  The  Hague — Would 
Provide  Same  Protection  for 
Countries  as  for  Individuals 


The  Court  of  Honor  for  Journalists, 
which  proposes  to  make  journalists  liable 
to  punishment  for  libeling  a  nation  just 
as  they  now  are  liable  for  libeling  an 
individual,  was  inaugurated  in  the  Peace 
Palace  at  The  Hague  before  foreign 
journalists  and  diplomats  Oct.  12,  ac¬ 
cording  to  a  dispatch  to  the  New  York 
Times. 

The  institution  of  the  court  was  de¬ 
cided  on  at  the  congress  of  the  Inter¬ 
national  Federation  of  Journalists  a  year 
ago  in  Berlin.  It  was  also  voted  that 
the  judges  of  the  court  should  be  chosen 
from  professional  journalists,  while  prom¬ 
inent  internationalist,  jurists  would 
asked  to  serve  as  president  and  vice  presi¬ 
dent.  The  first  president  is  Eh-.  B.  C. 
J.  Loder,  former  president  of  the  Court 
for  International  Justice. 

In  describing  the  objects  of  the  court, 
H.  M.  Richardson,  general  secretary  of 
the  National  Union  of  Journalists,  showed 
how  civil  law  protected  citizens  from 
libels  published  in  the  newspapers  and 
made  it  possible  for  them  to  recover 
damages,  but  there  was  nothing  to  pre¬ 
vent  a  newspaper  from  saying  “the  nation 
is  a  nation  of  scoundrels,  charlatans, 
lunatics,  uncivilized  brutes  or  whatever 
other  term  of  opprobrium  may  come  into 
my  mind.  There  is  no  law  that  pro¬ 
hibits  such  an  exhibition  of  spleen  on 
the  part  of  all  the  journalists  of  England 
or  any  other  country,  although  the  con¬ 
sequences  of  such  indulgence  may  be  un¬ 
happiness  not  only  to  the  nation,  but  also 
to  all  the  i^ople  in  the  country  from 
which  the  vituperation  emerged  and  all 
other  countries  in  the  world.” 

The  court  will  not  attempt  to  punish 
a  newspaperman  who  says  that  country 
X  is  a  country  of  thieves  because  it  de¬ 
sires  or  intends  to  invade  country  _Y, 
Mr.  Richardson  said.  But  it  will  punish 
him  if  he  says  that  the  country  has  such 
intentions  when  there  is  no  valid  evid¬ 
ence  on  which  to  base  such  a  charge. 

“The  Court  of  Honor  should  be  a 
deterrent  to  those  journalists  who  believe 
that  ends  justify  means,  however  cor¬ 
rupt  or  evil  or  malignant  the  means  may 
be.”  Mr.  Richardson  added.  “Journal¬ 
ists  have  it  in  their  power  to  help  to 
promote  war.  They  have  it  in  their 
power  to  preserve  peace.  In  neither  case 
is  their  power  absolute.  Many  other 
factors  enter  into  the  making  of  war  and 
the  preservation  of  peace.  But  public 
opinion  is  the  dominant  factor,  _  and 
public  opinion  on  foreign  politics-— 
though  not  on  domestic  politics — is 
formed  on  the  facts  related  in  the  news¬ 
papers.” 

Mr.  Richardson  submitted  the  hypo¬ 
thetical  case  of  a  journalist  being  obliged 
to  choose  between  losing  his  post  because 
he  would  not  make  use  of  fraud  and 
losing  all  chance  of  any  further  employ¬ 
ment  in  journalism  because  he  had  been 
fraudulent,  and  added : 

“I  do  not  think  the  court  will  often 
be  called  upon  to  hear  a  case.  The 
mere  fact  that  there  is  such  a  code  and 
such  a  court  will  be  sufficient  to  make 
journalists  keep  to  the  straight  path. 
But  the  purpose  of  the  code  and  the 
court  will  be  more  fully  carried  out  if 
the  national  organizations  of  journalists, 
in  addition  to  understanding  to  expel 
offending  members,  undertake  also  to 
protect  all  members  who,  having  been 
tempted  to  go  wrong,  have  in  accord¬ 
ance  with  the  principles  of  the  interna¬ 
tional  code  taken  their  courage  in  their 
hands  and  declined.” 


TWO  JOIN  WASHINGTON  POST 

(Special  to  Editor  &  Pcbusheb) 
W’^ASHiNGTON,  D.  C.,  Oct.  29 — Harold 
J.  T.  Horan,  formerly  of  the  Washing¬ 
ton  bureau  of  Universal  Service  and 
I.awrence  J.  Sullivan  formerly  of  the 
Washington  bureau  of  the  United  Press, 
have  joined  the  staff  of  the  JVashington 
Post. 
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RAIL  RATE  RISE  MEANS  HIGHER  PAPER  COST 


Proposed  Advance  of  $3  Per  Car  Would  Add  $7.50  to  Raw  Materials  Cost  in  Each  Car  of  Newsprint — 

Large  Water  Diversion  Possible  if  Rail  Differential  Widens 


The  decision  of  the  Interstate  Com¬ 
merce  Commission  denying  the  appli¬ 
cation  of  the  railroads  for  a  15  per  cent 
increase  in  freight  rates  has  cleared  the 
situation  as  to  any  early  increase  in 
the  prices  of  newsprint  delivered  to  the 
buyers.  But  the  suggested  advances  in 
freights  offered  to  the  carriers  and  now 
reported  as  being  favored  by  them  will 
have  a  definite  and  probably  considerable 
influence  upon  the  price  of  newsprint  in 
the  not  too  distant  future. 

The  fifteen  percent  advance  would  have 
disturbed  the  entire  newsprint  production 
and  delivery  conditions  so  badly  that  the 
entire  map  would  eventually  have  to  be 
made  over.  The  suggested  advances  will 
have  an  effect  upon  this  map  in  propor¬ 
tion  as  these  advances  approach  15 
per  cent. 

The  first  thought  is  naturally  as  to  the 
direct  increase  that  can  come  from  the 
freight  rate  increase  upon  delivery  of 
the  finished  newsprint,  but  this  phase  of 
any  increase  is  only  a  part  of  the  picture. 
The  increase  in  cost  of  manufacturing 
the  newsprint  may  be  fully  equal  to  the 
advance  in  rates  on  the  finish^  product. 
In  any  case  the  final  cost  of  newprint  to 
the  buyer  is  undoubtedly  in  for  some 
revamping. 

To  get  these  facts  clearlv,  we  can 
first  t^e  up  manufacturing  costs.  It 
takes  three  and  one  half  tons  of  incom¬ 
ing  freight  to  the  mills  to  produce  one 
ton  of  newsprint.  The  freights  on  these 
incoming  materials  can  easily  equal  the 
outgoing  freight  on  newsprint. 

The  first  item  is  wood.  It  takes  ap¬ 
proximately  two  tons  of  wood  for  each 
ton  of  newsprint.  It  takes  practically  one 


By  GEORGE 

ton  of  coal  for  each  ton  of  print.  This 
makes  three  tons  of  incoming  freight 
for  one  ton  of  the  finished  product.  The 
rate  rise  suggested  as  $3.00  per  car  covers 
these  two  items.  The  weight  of  a  car 
of  wood,  or  of  coal,  or  of  newsprint  is 
about  equal,  except  that  coal  is  usually 
twice  the  load.  Freight  on  incoming 
materials  to  make  a  ton  of  newsprint 
would  be  two  and  one  half  times  the 
freight  increase  per  car  on  newsprint, 
provided  that  the  latter  is  included  in  the 
proposed  $3.00  per  car  increase.  It 
probably  will  fall  under  “Products  of  the 
forest  not  otherwise  specified”  in  the  lists 
of  the  I.C.C. 

Other  inbound  freights  can  be  noted  in 
the  I.C.C.  lists  as  lubricating  oils  and 
greases,  lime,  sulphur,  rosin  and,  of 
course,  supplies  for  employes. 

Our  domestic  made  newsprint  would 
bear  the  whole  burden  of  these  increases 
in  newsprint  costs.  This  would  act  as  a 
direct  subsidy  to  foreign  producers  of 
news.  If  it  is,  as  everybcxly  believes, 
desirable  to  produce  our  own  newsprint 
supply  as  fully  as  possible  and  if  it  is 
desirable  that  we  eventually  develop 
Alaska  and  that  we  also  discover  new 
woods  and  processes  for  newsprint,  and 
that  we  even  if  necessary  put  our 
national  government  back  of  the  actual 
enterprises  of  making  domestic  news¬ 
print,  as  has  been  often  proposed, 
then  it  certainly  is  desirable  now  to 
protect  and  to  save  all  of  our  own 
domestic  manufacturing  capacity. 

The  larger  increase  asked  by  the  car¬ 
riers  would  have  squeezed  out  a  con¬ 
siderable  volume  of  domestic  production 


G.  WHEAT 

that  is  now  close  to  or  on  the  marginal 
line,  and  it  is  common  knowledge  that  we 
have  such  production.  The  increase  of¬ 
fered  by  the  I.CC.  will,  as  noted  above, 
increase  the  cost  load  of  domestic  manu¬ 
facturers  and  will  probably  squeeze  some 
of  our  least  favored  units  out  of  news¬ 
print  production. 

Some  additional  word  on  the  freight 
increase  effect  upon  pulpwood  and  pulp 
is  pertinent.  VVe  are  producing  just 
under  one  half  of  the  United  States 
newsprint  needs  domestically  but  it  is 
well  known  that  only  about  25  per  cent 
of  the  wood  is  of  domestic  origin.  New 
York  State,  the  largest  producer  making 
about  one-half  the  domestic  newsprint, 
imports  half  of  its  600,000  cords  an¬ 
nually  and  the  freights  upon  the  wood 
are  from  two  and  one  half  to  three  times 
the  original  railhead  cost  of  the  pulp- 
w'ood.  Pulpwood  now  costing  at  New 
York  mills  about  $17  per  cord  is,  of 
course,  the  first  big  charge  and  amounts 
to  nearly  one  half  of  the  production  cost 
for  news. 

The  same  conditions  apply  to  other 
producing  states  and  areas  in  Maine  and 
Vermont  and  New  Hampshire.  Maine 
being  most  favored  in  river-run  pulp¬ 
wood.  In  the  Lake  States,  rail  delivery 
is  now  almost  universal. 

We  have  now  been  on  the  upgrade  in 
self-supply  of  pulpwood  and  wood  pulp 
since  1926.  This  period  is  practically 
the  first  upward  swing  in  thirty  years. 
The  freight  rate  increase  will  have  defin¬ 
ite  effect  upon  this  situation.  As  an 
example:  The  freight  rates  on  lumber 
now  effective  have  allowed  southern  lum¬ 


ber  to  come  to  Wisconsin  and  gain  a 
market  formerly  held  by  Wisconsin 
hemlock.  This  released  the  hemlock 
supply  for  paper  making.  Wisconsin  is 
a  heavy  sulphite  maker. 

In  a  degree  parallel  conditions  can  be 
found  elsewhere. 

I  have  dwelt  at  some  length  upon  this 
production  cost  and  production  economics 
b^ause  it  apparently  has  had  little  atten¬ 
tion  and  far  too  little  discussion  these 
past  few  months.  Larger  matters  have 
held  the  stage  center  but  this  question 
comes  close  home  and  is  our  own 
concern. 

Newsprint  and  paper  production  gen¬ 
erally,  as  affected  by  freight  rates,  is 
but  a  part  of  the  picture  of  forest  indus¬ 
tries  in  general.  The  health  of  forest 
industries  in  general  is  vital  to  continu¬ 
ance  of  economical  paper  production. 
Lumber  must  be  considered.  It  was 
shown  at  the  hearings  that  of  the  $500,- 
000,000  increase  in  freights  asked  by  the 
carriers,  forest  products  would  have  had 
to  assume  16  per  cent 

There  is  little  need  to  review  the  con¬ 
dition  of  forest  industries.  The  per  capita 
consumption  index  and  all  other  indices 
show  a  downward  trend  of  these  prod¬ 
ucts,  save  paper,  and  a  steady  increase 
in  the  economic  difficulties  of  the  indus¬ 
tries. 

Integration  of  paper  mills  with  lum¬ 
ber  mills  has  well  begun,  with  pros¬ 
pects  of  a  larger  pulp  supply.  A  definite 
blow  at  the  lumber  distribution  through 
freight  rates  would  depress  this  progress. 

But  more  readily  seen  and  well  shown 
to  the  I.  C.  C.  is  the  probable  effect  upon 
(Continued  on  page  46) 


More  than  50  per  cent  of  the  newsprint  used  in  the  United  States  is  shipped  in  constant  volume  to  five  rities:  New  York,  (Chicago,  Detroit,  Philadelphia,  and 
Boston.  On  the  above  map,  each  dot  represents  100  tons^  consomption  figures  being  taken  from  the  1930  Editor  &  Publisher  survey  of  newspaper  mechanical 
requirements.  Figures  at  the  top  of  each  state  represent  the  annual  newsprint  consumption  in  tons. 
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BANKS  LEARNED  VALUE 
OF  NEWSPAPER  SPACE 


U.  S.  WRITERS  HOST  TO  PELL 


ACKERMAN  SUGGESTS 
$25,000,000  AD  POOL 


Scene  at  a  dinner  given  in  Paris  by  correspondents  of  American  newspapers 
to  Robert  T.  Pell,  special  attache  at  tbe  American  Embassy  in  Paris,  wbo 
accompanied  French  Premier  Laval  to  the  United  States  as  liaison  officer 
between  him  and  the  American  press.  Left  to  right — Allan  Finn,  New  York 
Herald,  Paris;  William  Bird,  Consolidated  Press;  Leland  Stowe,  New  York 
Herald-Tribune;  Percy  J.  Philip,  New  York  Timex;  Laurence  Hills,  New 
York  Herald,  Paris;  Robert  T.  Pell;  Amo  Dosch-Fleurot,  International  News 
Service;  Guy  C.  Hickok,  Brooklyn  Daily  Eagle;  Ralph  Heinzen,  United 
Press;  Lewis  Rex  Miller,  Christian  Science  Monitor;  and  A.  R.  De<'ker, 
Christian  Science  Monitor,  On  the  opposite  side  of  tbe  table,  among  otners, 
ran  be  seen  Melvin  K.  Whiteleather,  Associated  Press;  J.  Carlisle  Macdonald, 
New  York  Times;  and  Rex  Smith,  newly  appointed  chief  A.P.  correspondent 
In  Madrid. 


Paid  Advertisinc  Used  in  Phila¬ 
delphia  to  Reassure  De¬ 
positors  and  Halt 
Withdrawals 


(Special  to  Editos  &  Pvbusber) 

Philadelphia,  Oct.  29 — Newspaper 
advertising  proved  its  effectiveness  dur¬ 
ing  the  last  few  weeks  in  aiding  in  the 
readjustment  of  this  city's  banking  sit¬ 
uation,  following  the  collapse  of  more 
than  a  dozen  financial  institutions. 

Many  conservative  bankers  and  bank 
heads  who  have  all  along  discounted  the 
need  for  and  the  value  of  newspai'er  ad¬ 
vertising,  learned  that  such  advertising 
is  credited  with  having  actually  saved 
several  banks  from  “runs”  that  threat¬ 
ened  financial  ruin. 

These  bankers  learned  another  lesson, 
too,  the  importance  of  frankness  in  deal¬ 
ing  with  their  customers.  They  came 
out  boldly  in  newsjjaiier  advertising  and 
laid  their  cards  on  the  table.  They  gave 
their  depositors  facts  and  figures  about 
the  condition  of  their  institutions  and 
made  plain  that  the  latter  were  in  excel¬ 
lent  shafie  financially  and  well  able  to 
meet  all  demands  at  100  cents  on  the  dol¬ 
lar,  plus  interest. 

Heavy  withdrawals  had  been  under 
way,  following  the  closing  of  several  of 
the  big  institutions.  It  was  this 
seepage  of  deposits  that  threatened  a 
widespread  breakdown  of  the  banks,  in¬ 
fluenced  by  a  general  rush  of  depositors 
to  withdraw  their  funds.  Fear  gripped 
thousands  of  depositors  and  even  the 
strongest  of  the  savings  funds  were  feel¬ 
ing  the  disastrous  effects  of  this  seepage. 

The  Philadelphia  Gearing  House  As¬ 
sociation — most  conservative  of  the  fi¬ 
nancial  organizations  in  relation  to 
advertising — went  into  the  newspapers 
and  in  large  space  told  of  the  stability 
of  its  member  banks  and  strongly  ad¬ 
vised  against  withdrawals  and  hoard¬ 
ing,  explaining  the  ultimate  effects  of 
such  acts  on  business  generally.  This 
appeal  was  followed  by  statements  along 
the  same  lines  by  individual  banks, 
which  rushed  into  print  to  explain  their 
financial  stability. 

Some  of  the  merchants  followed  suit. 
Then  came  the  Philadelphia  Chamber  of 
Commerce  and  the  Philadelphia  Busi¬ 
ness  Progress  Association.  I^ter,  the 
Knights  of  Columbus,  the  B’nai  B’rith 
and  other  organizations  took  large-space 
newspaper  advertising  advising  caution 
in  withdrawals  and  explaining  how  busi¬ 
ness  generally  is  supported  by  and  func¬ 
tions  with  depositors’  funds  in  local 
banks. 

These  “explanations”  were  news  to 
thousands  of  depositors  who  had  pre¬ 
viously  never  learned  the  functions  of  a 
bank,  except  that  it  is  a  place  where 
money  is  deposited  and  interest  allowed. 

The  result  of  the  newspaper  advertis¬ 
ing  campaign  was  a  lull  in  the  rush  for 
withdrawals.  Confident  that  momentary 
fear — not  the  banking  situation — was 
responsible  for  the  rush  to  take  out  de¬ 
posits,  the  onslaught  on  the  banks  soon 
subsided. 

Some  of  the  banks  reported  that  re¬ 
consideration  had  l>een  given  by  hundreds 
of  depositors  to  applications  for  with¬ 
drawals  and  that  even  the  applications 
themselves  were  later  withdrawn. 


HELD  NEWSPAPER  DAY 

W.  G.  Vorpe,  Sunday  editor  of  the 
Clex’cland  Plain  Dealer  was  the  master 
of  ceremonies  at  the  Cleveland  Rotary 
Club’s  “Newspaper  Day”  luncheon  re¬ 
cently.  The  honored  guests  were ; 
A.E.M.  Bergener,  managing  editor  of  the 
Cleveland  News;  Louis  B.  Seltzer,  edi¬ 
tor,  Cleveland  Press,  and  Paul  Bellamy, 
managing  editor,  Cleveland  Plain  Dealer. 


TO  HONOR  DAVID  FERNSLER 

Associated  Press  editors  of  New  Jersey 
will  be  the  hosts  at  a  dinner  Nov.  6  at 
the  Newark  Elks’  Gub  to  David  Ferns- 
ler,  formerly  for  six  years  director  of 
the  New  Jersey  A.P.  bureau,  and  who 
has  been  recently  promoted  to  head  the 
A.P.  in  Pennsylvania. 


RRMS  BOOKING  SPACE 
IN  NEW  WALDORF 


Newspapers,  Press  Manufacturers  and 
Syndicates  Already  Planning  for 
A.N.P.A.  Convention  Next 
Spring 


Space  is  now  being  Ixioked  for  ex¬ 
hibits  at  the  annual  meetings  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation  and  the  Associated  Press  next 
April  at  the  new  Waldorf-Astoria  Ho¬ 
tel  at  49th  street  Park  and  Lexington 
avenues.  New  York.  The  conventions  are 
schedule  for  the  last  full  week  in  April, 
beginning  with  the  Associated  Press 
meeting  on  April  25.  The  .\.N.P.A. 
convention  will  open  Wednesday  morn¬ 
ing,  April  27.  Both  meetings  will  be 
held  in  the  Grand  Ballroom  on  the  third 
floor. 

Space  for  exhibits  on  this  floor  is 
limited  by  the  large  size  of  the  grand 
ball  room,  foyers,  and  various  hotel 
service  facilities. 

The  Astor  Gallery  on  the  Lexington 
avenue  side  of  the  hotel  will  be  shared 
by  the  Bureau  of  Advertising  of  the 
A.N.P.A.  and  R.  Hoe  &  Co.  Between 
the  Astor  Gallery  and  the  Grand  Ball¬ 
room  will  be  the  usual  registration  and 
railroad  booking  facilities  and  on  the 
opposite  side  of  the  grand  ballroom, 
space  for  secretaries  and  stenotypists  will 
be  provided. 

At  the  .“iOth  street  end  of  the  corridor 
leading  from  the  ballroom  is  the  Jade 
Room  foyer,  which  has  been  reserved  for 
A.N.P.A.  use.  The  Jade  Room,  adjoin¬ 
ing,  in  the  comer  of  50th  street  and  I.ex- 
ington  avenue,  will  be  occupied  by  King 
Features  Syndicate,  New  York  Herald 
Tribune  Syndicate,  and  the  Chicago  Tri¬ 
bune’s  various  activities. 

Numerous  applications  for  fourth  floor 
space  have  already  been  received  by  the 
hotel.  The  upper  parts  of  the  Grand 
Ballroom,  Astor  Gallery,  and  Jade  Room 
extend  into  this  area,  centralizing  most 
of  the  exhibit  space  at  the  northern  and 
western  ends. 

Editor  &  Pubijsher  has  reserved  the 
Parro<iuet  Room,  so  named  from  its 
decorative  scheme.  It  is  a  large  room, 
36  by  25  feet,  with  a  foyer  of  slightly 
smaller  dimensions.  Three  large  win¬ 
dows  overlook  .50th  street.  Closet  space 
and  lavatory  facilities  arc  provided.  The 
room  is  located  directly  at  the  rear  of 
the  upper  part  of  the  Grand  Ballroom, 
with  a  stairway  from  the  ballroom  cor¬ 
ridor  conveniently  at  hand. 

.Adjoining  this  room  on  the  west  is 
the  space  of  Walter  Scott  &  Co.,  while 
the  Goss  Printing  Press  Company  neigh¬ 
bors  it  on  the  east.  A  private  room  and 
foyer  at  the  west  of  the  Scott  space  is 


Ixxiked  for  the  Pollard-Ailing  ,\ddresso- 
graph  f'ompany,  and  the  next  space  to  the 
west  has  been  engaged  by  J.C.  Beckman, 
Home  Economics  Service.  Adjoining  the 
(joss  space  to  the  east  is  the  e.xhibit  of  the 
Ludlow  Typograph  Company. 

Definite  allocation  of  space  has  not 
yet  been  made  to  other  exhibitors,  it  was 
stated  at  the  hotel  this  week. 


LEARNED  OF  SISTER’S  MURDER 

Journalism  Student  Aided  Minneapolis 
Tribune  on  Phoenix  Story 

One  of  the  occasional  tragedies  of  the 
city  room  was  brought  home  to  a  senior 
student  of  journalism  at  the  University 
of  Minnesota  when  press  wires  last  week 
carried  reports  of  the  two  “trunk  mur¬ 
ders”  discovered  in  Los  Angeles. 

Arnold  Samuel  son,  the  student,  had 
completed  an  assignment  in  the  office  of 
the  Minneapolis  Tribune  as  part  of  his 
journalism  training.  He  picked  up  his 
cojit  and  started  home  just  a  few  min¬ 
utes  before  the  first  report  of  the  mur¬ 
der  of  Hedvig  Samuelson  and  Mrs. 
Agnes  LeRoi  in  Arizona  was  received. 
Tlie  story  mentioned  that  the  Samuelson 
girl  had  a  brother  in  Minneapolis. 

The  city  editor  called  young  Samuelson 
and  asked  him  to  return  to  the  office. 
He  was  handed  a  proof  of  the  story  be¬ 
ing  made  up  in  the  composing  room. 

Choking  back  his  emotions,  Samuelson 
turned  to  the  city  editor  and  remarked : 

“I  suppose  you’ll  want  some  pictures  of 
her.” 

Not  until  the  pictures  were  in  the  of¬ 
fice  and  Samuelson  had  given  what  in¬ 
formation  he  could  about  his  sister  did 
he  allow  himself  to  reflect  on  the  tragic 
aspects  of  his  first  city  room  drama. 


JOSEPH  GARRETSON 

Joseph  Garret  son,  57,  former  manag¬ 
ing  editor  of  the  Cincinnati  (O.)  Tintes- 
Star  and  former  president  of  the  .Asso¬ 
ciated  Press  Editor’s  .Association  of  Ohio, 
died  in  Orlando,  Fla.,  Oct.  26.  Mr. 
(jarretson  was  born  in  Cincinnati  in 
1874  and  was  city  erlitor  of  the  Com¬ 
mercial  Casctle  from  1891-1893  and  held 
the  same  position  on  the  Post  in  18‘M 
and  on  the  Times-Star  from  1895  to 
1899.  He  became  managing  c<litor  of 
the  Times-Star  in  1899  and  served  in 
that  cajiacity  until  1923  when  he  retired. 

A.P.  GROUP  MEETS 

Connecticut  Associated  Press  editors 
held  a  meeting  at  Hartford  Oct.  26. 
They  were  addressed  by  Norris  Huse. 
.A.  P.  picture  editor,  and  Edward  M. 
Day,  a  Connecticut  lawyer,  who  discussed 
the  state’s  libel  laws.  W.  J.  G.  Meyers, 
the  state  correspondent,  made  his  report, 
A  luncheon  was  served  the  editors  by  the 
Hartford  Courant. 


Columbia  Dean  Say*  Co-operative 
Fund  Can  Improve  Businett 
and  Restore  Confidence 
of  Public 


A  plan  whereby  the  major  industries 
of  this  country  would  subscriln-  to  a 
co-ojierative  advertising  pool  of  $25,000,- 
0(X)  in  order  to  improve  business  con¬ 
ditions  and  restore  confidence  in  this 
country  was  advanced  by  Carl  \\’.  .Acker¬ 
man,  Dean  of  the  Columbia  University 
Sch<x)l  of  Journalism,  in  an  acldress 
Wednesday  before  the  Advertising  Club 
of  New  York. 

Dean  .Ackerman  declaretl  that  the 
“gripping  fear”  that  is  causing  men  and 
women  to  hoard  their  savings  can  be 
overcome  if  a  sane,  intelligent  metlKxl 
of  educating  the  consumers  through  the 
press  were  adopted.  He  said  that  the 
advertisers  are  in  a  better  position  to 
revive  confidence  than  any  other  organ- 
izerl  body. 

Co-operative  advertising,  the  Columbia 
dean  asserted,  is  “practical  common 
sense.”  He  added  that  “it  is  taking  ad¬ 
vertising  out  of  the  rut  of  competition 
and  applying  it  to  an  economic  problem 
at  a  time  when  the  American  people  have 
a  keener  interest  in  economics  than  they 
have  in  horse-power  or  Adam’s  apples.” 

The  steel,  rubber,  oil,  automotive, 
railroads  and  other  major  industries 
have  an  “increasing  desire  for  co-opera¬ 
tion,”  he  asserted,  adding  that  we  need 
“open  minds.”  The  two  greatest  in¬ 
fluences  in  opening  the  minds  of  men 
and  women  are  news  and  advertising,” 
he  said. 

According  to  Dean  .Ackerman,  e<Iuca- 
tion  is  one  of  the  capital  as.sets  of  a 
nation  which  is  never  used  up  but  which 
always  increases  in  value  and  “never 
passes  dividends.”  He  cautioned,  how¬ 
ever,  that  education  must  be  used  to  have 
and  retain  its  value. 

“Because  of  my  present  position  I  am 
inten.sely  interested  in  advertising  not 
only  bwause  it  holds  the  key  to  dis¬ 
tribution  but  because  the  development 
and  expansion  of  advertising  is  essen¬ 
tial  to  the  freedom  and  the  development 
of  the  press  and  the  radio,  two  of  the 
greatest  means  of  mass  education  and 
social  stability  thus  far  devi.sed  by  man,” 
he  declared. 

The  poor  wisdom  of  “hoarding”  was 
denounced  by  the  Columbia  dean.  “Do 
you  suppose  the  people  who  are  secret¬ 
ing  gold  and  paper  money  and  paying 
premiums  for  safe  deposit  boxes  are 
anticipating  the  end  of  the  I’nited 
.States?”  he  asked.  “Fortunately  for  our 
country,  the  young  men  and  women  in 
our  scIkxiIs  and  colleges  are  not  hoard¬ 
ing.  They  realize  that  while  older  men 
and  women  may  hoard  gold,  no  one  can 
hoard  an  education.’’ 

TO  “EDIT”  DENTAL  COPY 


National  Association  Form*  Committee 
to  Supervise  Local  Groups 

.A  iniblic  relations  committee  to  “edit” 
all  advertising  and  publicity  campaigns 
of  local  and  state  organizations  will  be 
formed  by  the  American  Dental  .As.socia- 
tion.  This  was  authorized  by  the  house 
of  delegates  at  the  recent  convention  in 
Memphis. 

The  national  committee  will  undertake 
no  campaigns  itself.  Dr.  H.  B.  Pinney, 
secretary,  explained  to  a  representative 
of  Editor  &  Pi-bi.isher,  but  will  merely 
keep  affiliated  organizations  from  “run¬ 
ning  wild"  or  getting  at  cross-puriK)ses 
with  one  another. 

All  copy,  whether  prepared  by  pub¬ 
licity  committees  of  local  organizations 
or  their  advertising  agents,  regardless  of 
whether  it  is  intended  as  free  publicity 
or  paid  advertising,  must  be  submitted  to 
the  committee  for  approval. 


APPOINTS  “SPECIAL” 

The  Latrobc  (Pa.)  F.veninq  Bulletin 
recently  announced  the  appointment  of 
Hamilton-DeLisser,  Inc.,  New  York,  as 
its  national  advertising  representative, 
effective  Nov.  1. 
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EDISON^S  TABLOID  PROPHECY  FAILED 

Viewing  NorthclifFe’s  Innovation  With  New  York  World  January  1,  1901,  He  Felt  All  Newspapers 
Must  Adopt  Small  Size — Story  of  “Twentieth  Century”  Paper  Told 


yiiOMAS  A.  EDISON  playecl  ncws- 

i)aper  prophet  once,  but  he  died  with¬ 
out  having  seen  the  revolutionary  change 
in  daily  journalism  he  had  expected. 

His  death  recalls  the  occasion  when 
the  great  inventor’s  name  was  linked 
with  that  of  two  men  no  less  great  in 
their  own  field  of  journalism — Joseph 
Pulitzer  and  Lord  Northcliffe.  Chrono¬ 
logically  it  was  a  momentous  day — the 
dawn  of  the  Twentieth  Century,  and  in 
newspaper  publishing  Jan.  1,  l')01  was 
marked  by  a  novel  exiteriment — publica¬ 
tion  of  the  .\cw  York  World  in  tabloid 
size. 

Joseph  Pulitzer,  having  built  up  the 
World  in  seventeen  and  a  half  years  of 
ownership  to  the  point  where  he  claimed 
"the  largest  net  paid  circulation  of  any 
newspaper  printed  in  the  English  lan¬ 
guage,”  turned  over  his  paper  for  the 
first  day  of  the  new  century  to  Lord 
Northcliffe,  then  35  year  old  Alfred 
Harmsworth,  whom  he  introduced  to 
\\  orld  readers  as  the  “editor  of  the  phe¬ 
nomenally  successful  London  Daily  Mail,” 
and  gave  him  “unrestricted  control  of 
its  productions.” 

Harmsworth,  getting  free  rein,  went 
ahead  at  a  gallop.  He  cut  the  World’s 
page  in  half,  issued  it  in  four  columns 
instead  of  eight,  and  topped  otT  his  handi¬ 
work  with  this  page  one  banner  line  in 
facsimile  of  his  handwriting : 

“I  ask  .America  for  an  impartial  ver¬ 
dict  on  this  Twentieth  Century  news- 
pajKr. — Alfred  Harmsworth.” 

Edison,  writing  to  Harmsworth  from 
his  Orange,  N.  1.,  laboratories,  declared; 

“Your  idea  of  the  Newspaper  of  the 
Twentieth-Century  as  carried  out  in  the 
New  York  World  of  today,  is  in  my 
opinion  an  innovation  that  all  great 
newspapers  must  adopt.” 

lint  America’s  great  standard-size 
newspapers  and  even  those  not  so  great 
have  thought  differently.  Many  lost  no 
time  in  expressing  their  opinions  right 
after  the  Harmsworth  experiment. 

Tlie  World  it.self,  for  that  matter, 
after  inviting  readers  to  express  their 
opinions — and  there  was  a  $500  prize 
offered  by  Harms wf)rth  to  keep  the 
interest  in  the  tabloid  issue  alive — 
decided  definitely  six  days  later  that 
“the  Harmsworth  experiment,  interest¬ 
ing  though  it  was  ...  is  not  likely  to 
produce  any  change  in  this  country.” 
Rut  at  least  two  of  the  ideas  init  into 
tile  tabloid  issue  by  Harmsworth  have 
been  adopted  by  leading  newspapers 
since — a  daily  index  of  the  news  and 
daily  book-reviews. 

Today  we  are  quite  accustomed  to 
tabloids,  though  not  the  con.servative 
kind  Northcliffe  visioned.  At  the  turn 
of  the  century,  however,  even  the  tab¬ 
loid  size  was  unfamiliar,  and  the 
World’s  abridged  appearance  created 
considerable  stir. 

Copies  of  what  new.sdealcrs  called  the 
“souvenir  edition”  were  gobbled  up. 
Readers  paid  premiums  of  a  quarter  to 
get  the  one-cent  World.  .At  three 
o’clock  New  Year’s  day,  the  World 
reported,  “ten  hours  after  the  regular 
hour  for  stopping  the  printing  of  the 
immense  edition  of  the  World,  the 
forms  were  put  back  on  the  presses  and 
another  large  edition  run  off.” 

Contemporary  newspapers  were 
equally  interested.  Northcliffe  addressed 
them  as  well  as  the  reading  public  when 
he  presented  the  points  on  which  he 
based  his  “claims  for  the  success  of  the 
future  of  this  kind  of  newspaper" : 

“.Saving  of  the  reader’s  time. 

“.Advantage  to  advertisers. 

“Convenient  shape  for  car  and  chair 
re.ading. 

“Neatness  for  carrying  in  the  pocket.” 

And  he  added ; 

“Nor  would  I  confine  the  scheme  to 
news  only,  although  I  hold  that  news  is 
of  the  first  importance  to  a  newspaper, 
and  that  the  chief  items  of  news  should 
be  given  with  considerable  fullness.” 


By  L.  E. 

Here  again  he  struck  a  note  followed 
by  many  newspapers  today,  tbe  policy 
of  keeping  all  news  short,  except  for  a 
few  lead  stories  each  day. 

But  not  many  editors  of  that  day 
shared  Edison’s  enthusiasm. 

True,  Thomas  B.  Wanamaker,  editor 
and  proprietor  of  the  Philadelf>hia 


First  page  of  Jan.  1,  1901,  tabloid 
issue  of  the  New  York  World.  It 
was  32  pages,  size  10*/^  by  17% 
inelies,  with  a  roluiiin  depth  of 
1.5%  iiirhes.  The  renter  spread, 
pages  16  and  17,  carried  a  double- 
page  ad  of  Macy’s  and  the  back  page 
a  full-page  advertisement  of  Adams 
Dry  (ioods  Company.  There  were 
•5%  pages  of  classified  at  the  bark. 
The  next  day  the  World  went  bark 
to  standard  size,  running  II  pages. 

North  American,  sent  Northcliffe  greet¬ 
ings  from  “the  oldest  journal  in  the 
I'nited  States  on  this,  the  threshold  of 
the  twentieth  century,”  but  the  Balti¬ 
more  American  also  struck  a  historical 
note. 

“‘Tabloid’  journalism,”  it  declared, 
“was  successful  here  a  hundred  years 
ago;  it  is  a  century  out  of  date  now.” 

Perhaps  a  keener  insight  was  shown 
by  the  Waterhury  American,  which 
stated : 

“There  are  millions  of  people,  how¬ 
ever,  whose  only  reading  is  the  news¬ 
paper,  and  they  want  it  large.” 

The  A’ctc  York  Mail  and  Lx/'rcss,  on 
the  other  hand,  consoled  itself  with  the 
feeling  that  the  tabloid  issue  had  been 
“more  interesting  than  any  of  the  edi¬ 
tions  of  American  newspapers  where 
the  plant  has  been  turned  over  for  a 
day  or  a  week  to  a  minister,  a  reformer 
or  a  club  of  women,  because  the  present 
experiment  is  intended  to  present  the 
newsj'n  the  most  attractive,  profitable 
and  rational  rather  than  in  the  most 
unusual  form.” 

The  World’s  editorial  page,  already 
lifted  to  fame  as  the  mouthpiece  of  Joseph 
Pulitzer,  was  shared  in  its  retluced  size 
by  Northcliffe,  each  signing  his  work. 

“Progress  is  the  law  of  nature.”  Mr. 
Pulitzer  told  his  readers.  “No  institu¬ 
tion — a  daily  newspaiier  least  of  all — can 
stand  still.  It  must  move  forward  or  go 
backward.” 

Northcliffe  took  up  the  cue,  even  split¬ 
ting  an  infinitive  in  his  haste: 


LEVICK 

“I  do  not  claim  it  as  a  jierfect  news¬ 
paper,  but  I  believe  it  to  closely  resemble 
the  newsjiaper  of  the  future.” 

The  billowing  day  the  World  said 
editorially : 

“It  is  not  well  to  assume  that  the  pres¬ 
ent  form  and  style  of  newspaiier  is  already 
beyond  improvement.  But  is  the  ‘jiocket 
edition’  what  our  iieople  want  ?  We  shall 
lie  glad  to  hear  from  them.” 

The  type  of  “jiortable,  time-saving 
abridged  newspaper”  which  Northcliffe 
lielieved  that  ".scKiner  or  later  the  quick 
brains  of  the  busy  .American  people” 
would  regard  "as  essential  to  their  daily 
life,”  was  not,  of  course,  the  same  as  the 
leaning-to-pictures  tabloid,  with  no  news 
stories  at  all  on  Page  One,  that  is  gar¬ 
nering  big  circulations  tinlay. 

What  he  had  in  mind  is  what  news¬ 
paper  owners  and  would-be  newsiiaiier 
pulili.shers  have  in  mind  even  tixlay  when 
they  flirt  with  the  idea  of  a  “conserva¬ 
tive”  daily  in  tabloid  form. 

Although  Frank  Miinsey  at  that  time 
frowned  on  such  a  newspaiwr  as  not  a 
money-maker  and  the  World  went  back 
to  the  original  size  the  next  day,  North¬ 
cliffe  did  not  evade  the  (|uestion  of  ad¬ 
vertising  revenue. 

.Accepting  Pulitzer’s  invitation  in  an 
editorial  he  headetl  “Brains  or  Waste 
Pa|ier,”  he  declared; 

“The  modern  daily  has  liecomc  so  vast 
and  costly  a  production  that  the  claims 
of  the  advertiser  are  not  less  important 
than  those  of  the  reader.  To  the  exiK*rt 
in  advertising  the  tabloid  newspaper  will 
especially  appeal.  Here  is  a  form  of  pub¬ 
lication  issued  in  such  shaiH*  that  it  will 
not  lie  thrown  aside  on  leaving  the  car 
or  the  office. 

“By  a  couple  of  simple  folds  today’s 
World  is  ready  for  the  iMicket  for  carry¬ 
ing  home,  anti  it  is  the  homes  that  the 
advertiser  desires  to  reach.  There  are 
advertisements  so  classified  and  arranged 
that  any  announcement  can  be  located  in 
an  instant.  The  Twentieth  century  reader 
approaches  the  advertisements  fresh  and 
unwearied  without  a  struggle  to  first  find 
and  then  master  the  news. 

“It  has  lieen  observed  by  some  critics 
of  my  scheme  that  some  kinds  of  adver¬ 
tisers — the  dry  gfKKis  men,  for  example — 
prefer  large  pages.  But  is  this  .so?  Is 
not  this  merely  an  old-fashioned  news¬ 
paiier  custom?  I  observe  that  when 
these  and  other  advertisers  issue  their 
catalogues  they  chiKise  a  size  of  page  even 
smaller  than  that  on  which  totlay’s  World 
is  printed.  They  do  not  print,  and  the 
public  does  not  want,  blanket-sheet  cata¬ 
logues.” 

In  make-up,  the  tabloid  World  was 
neat  and  attractive  and  its  tynography 
no  departure  from  its  usual  head  styles. 
It  looked  like  a  little  brother  of  the 
World  which  New  York  had  been  read¬ 
ing  in  ever  increasing  numbers — until 
they  totaled  some  615,000 — ever  since 
Pulitzer  had  liought  it  with  a  circulation 
a  little  more  than  17,000. 

Where  tbe  New  York  Times  now  car¬ 
ries  it’s  “ear”  on  “All  the  News  That’s 
b'it  to  Print,”  Northcliffe  wagged  at  his 
readers  “All  the  News  in  Sixty  Seconds.” 
This  he  balanced  with  an  “car”  pro¬ 
claiming  “The  Busv  Man’s  Paper.” 

The  guest  editor  appealed  to  the  .Ameri¬ 
can  sense  of  hurry.  In  a  two-column 
l)ox  near  the  top  of  page  1  under  the 
heading  of  “The  Daily  Time  .Saver,”  he 
stated ; 

“The  World  enters  today  upon  tbe 
Twentieth  or  Time-Saving  Century.  I 
claim  that  by  my  system  of  condensed  or 
tabloid  'otirnalism  hundreds  of  working 
hours  can  be  saved  each  year. 

“By  glancing  down  the  subjoined  list 
of  contents  and  following  the  arrange¬ 
ment  of  the  pages  the  outline  of  the  day’s 
news  can  be  g.ithered  in  60  seconds.” 

Underneath  this  was  a  two-column 
heading : 

“News  in  a  Minute — Where  to  Find 
it.” 


In  the  left  hand  column  local  news  was 
indexed.  In  the  right,  cable  and  tele¬ 
graph. 

.And  while  the  standard  newspaper  of 
today  is  not  the  “newspaper  of  the  future” 
Northcliffe  visioned,  it  has  adopted  in 
many  instances  his  idea  of  a  newspaper 
index. 

And  in  the  matter  of  daily  book  re¬ 
views,  he  declared  he  would  “employ  a 
staff  of  competent  editors  to  examine  all 
the  new  Ixniks  that  are  given  to  the 
world  each  year  by  the  great  authors  of 
all  countries.”  adding; 

“On  four  or  five  days  of  each  week  I 
should  provide  the  business  man  with  an 
exact  and  careful  condensation  of  every 
book  worth  reading  or  publication.  By 
this  means  the  Twentieth  century  news¬ 
paiier  would  put  its  readers  in  the  posi¬ 
tion  of  getting  more  than  a  mere  ac¬ 
quaintance  with  a  library  of  at  least  two 
hundred  volumes  iK’r  annum.” 

Under  the  he.ading  of  the  “Time- 
Saving  Library,”  he  started  such  a  de¬ 
partment  in  the  tabloid  issue,  but  the  next 
day  re.iders  .saved  even  more  time  when 
the  detvirtment  failed  to  reappear.  But 
apiKirently  Pulitzer  was  attracted  by  the 
idea  of  daily  book  reviews,  though  not 
for  “the  great  authors  of  all  countries,” 
for  in  the  World  of  Jan.  5,  apjieared  a 
two-column  deiartment,  “The  Literary 
t'entury,”  frankly  declaring  it  was  out 
to  give  .American  authors  a  show. 

These  "Notes  of  New  Ikniks — Current' 
Literary  Works — Books  Received”  were 
offered  as  “a  hint  to  the  Publisher — also 
the  reader,”  and  the  editor  iiuiuired  in 
larger  type  what  the  “literary  century” 
would  do  for  the  .American  author.  But 
the  next  day  this  “Americanized”  liook 
feature  also  dropiieil  out. 

Meanwhile,  the  World  h.ad  iK'cn  hear¬ 
ing  “what  onr  pe<iple  w:mt”  and  Pulitzer 
h:id  decided,  with  finality,  what  he 
wanted.  He  printed  his  verdict  on  the 
Northcliffe  experiment  on  Jan.  7 ; 

“Though  the  remarkable  talent  and 
genius  of  the  .successful  London  editor  is 
fully  recognized  and  the  nuire  compact 
shaiie  of  his  trial  sheet  was  approved  by 
many  readers,  the  overwhelming  opinion, 
Inith  exiiert  and  iiopular,  is  that  the  regu¬ 
lar,  normal  World  is  a  great  deal  lietter 
— for  Americans  at  least — than  the  one- 
day  exiierimental  work. 

“The  mere  question  of  form  .  .  . 

is  of  vastly  less  imp<irtance  than  the  spirit 
and  puriKise  of  a  newspaper.  If  a  news¬ 
paper  is  simply  a  vehicle  for  carrying 
news  it  becomes  a  mere  commfxlity  like 
calico  or  ctKlfish.  If  its  highest  object 
be  to  give  the  greatest  amount  of  informa¬ 
tion  in  the  smallest  possible  space,  the 
editor  becomes  a  mere  maker  of  bulle¬ 
tin.  and  briefs  .  .  . 

“The  basic  idea  of  such  a  paiier  is 
entirely  commercial.  It  is  without  moral, 
political  or  ethical  purimse.  It  may  lie 
true  that  publishing  even  the  greate.st 
newspaiier  is  partially  a  business,  but  as 
the  World  has  been  conducted  under  the 
present  control  the  highest  aim  has  been 
to  make  it  a  public  and  political  institu¬ 
tion  more  than  a  business  .  .  . 

“Our  people  prefer  this  tyiie  of  news 
paiier.  It  apiieals  more  naturally  to  the 
alert,  vigorous,  indeiiendent,  aggressive 
American  mind  than  any  F.nglisb  mixlel, 
however  excellent  of  its  kind.  And  this 
is  the  rea.son  why  the  Harmsworth  ex- 
Iicriment,  most  interesting  though  it  was, 
ended  with  one  day  and  is  not  likely  to 
pnxluce  any  change  in  this  country.” 

And  while  it  might  lie  quite  in  form 
for  Mr.  Pulitzer  to  object  to  tabloid 
journalism  on  the  grounds  of  ethics  and 
morals,  there  was  another  dissenting  pub¬ 
lishing  voice  pitched  to  a  more  material¬ 
istic  note.  It  was  Frank  A.  Munsey’s, 
at  the  moment  editor  of  Munsey’s  Mag- 
cine.  but  with  experience  as  a  newspaper 
publisher  behind  him  and  a  career  as  a 
merger  of  newspapers  ahead  of  him. 

Mr.  Munsey  wrote  a  letter  to  the 
(Continued  on  page  88) 
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THIS  fRETAIL  WORLD 

A  Synopsis  of  Developments  of  Particular  Interest  to 
Newspaper  Executives 

_ By  WILLIAM  NELSON  TAFT - 

Editorial  Director,  Retail  Ladf  or  Publicationa 


All  doubt  as  to  the  answer  to  the 
question  “What  is  the  biggest  busi¬ 
ness  in  the  United  States?”  has  been 
swept  aside  by  figures  gathered  in  con¬ 
nection  with  the  1930  Census  of  Distri¬ 
bution,  not  as  yet  released  in  full  but 
sufficiently  explicit  to  demonstrate  the 
unquestionable  leadership  of  retailing. 

ITie  total  of  $50,033,850,792  reported  by 
the  Bureau  of  the  Census  as  the  amount 
of  retail  sales  made  in  the  United  States 
during  1929  is  five  times  the  value  of 
the  country’s  average  farm  crop  and 
nearly  two-thirds  of  the  estimated  total 
income  of  the  nation  from  all  sources. 
Moreover,  tliis  fifty  billions  is  more  than 
four  times  the  total  national  debt  and 
nearly  twice  the  amount  of  the  total  sav¬ 
ings  deposits  in  all  the  banks  and  trust 
companies  of  the  United  States — fourteen 
times  the  Government’s  total  revenue 
from  all  sources  and  ten  times  the  entire 
gold  supply  of  the  nation. 

With  fifty  billions  in  sales  and  the 
very  low  average  of  2  per  cent  of  total 
sales  for  advertising,  the  retail  adver¬ 
tising  budget  of  the  country’s  1,549,168 
stores  should  be  in  the  neighborhood  of 
a  billion  dollars  a  year.  If  it  falls  below 
that,  someone  isn’t  doing  as  good  a  job 
as  they  should  in  selling  the  sales-build- 
ing  value  of  newspaper  advertising  space. 
*  «  * 

ONE  way  in  which  retail  advertising 
space  will  (or  should  be)  used  dur¬ 
ing  the  coming  winter  is  in  connection 
with  the  fight  against  the  very  real 
threat  of  a  national  sales  tax,  following 
the  announcement  by  U.  S.  Senator 
David  A.  Reed  (Pa.)  that  he  intends 
to  sponsor  a  measure  calling  for  the 
imposition  of  a  one-half-of-l-per  cent  tax 
on  every  article  sold  at  retail  the  moment 
Congress  opens  on  Dec.  7. 

(Parenthetically,  Senator  Reed  states 
that  a  volsteadian  tax  of  this  nature 
“would  bring  into  the  Treasury  not  less 
than  $2,000,000,000  a  year — almost  half 
of  the  total  expenses  of  the  Federal  Gov¬ 
ernment.”  But,  on  the  basis  of  the 
Census  of  Distribution  figures,  a  tax  of 
one-half  of  1  per  cent  would  produce  not 
more  than  $2.'10,000,000  a  year,  a  tidy  sum 
but  only  one-eighth  of  the  amount  re¬ 
ferred  to  by  the  Senator  from  Penn¬ 
sylvania.) 

While  stores  themselves  can  present 
many  other  objections  to  the  imposition 
of  a  sales  tax,  either  state  or  national, 
their  principal  opposition  to  it  will  be 
^sed  upon  the  fact  that  it  will  inevitably 
increase  the  cost  of  living,  for  a  tax  of 
this  nature  must  be  pass^  along  to  the 
buying  public. 

Retail  advertising  will  (or  should  be) 
widely  employed  to  emphasize  this  point 
for,  as  Maj.  Benjamin  H.  Namm,  presi¬ 
dent  of  the  Namm  Store,  Brooklyn, 
N.  Y,.  pointed  out  recently  in  discussing 
the  threatened  New  York  State  sales 
tax :  “We  believed  that  the  public  was 
under  the  false  impression  tliat  we,  as 
retailers,  were  going  to  absorb  this  tax 
and  not  pass  it  on.  Therefore  we  ran 
several  full-page  advertisements  which 
set  forth  the  simple  facts  and  urged 
patrons,  consumer  leagues  and  civic 
bodies  to  tell  us  how  they  felt  about  it. 
The  verdict  was  both  large  and  quite 
unanimous. 

“I  wonder  if  the  sales  tax  proposition 
as  a  whole  wouldn’t  die  a  sudden  and 
unmoumed  death  if,  just  for  one  week 
during  the  year,  all  stores  in  all  cities 
were  to  carry  a  similar  message  to  their 
patrons.” 

V  V  4t 

^UT  of  every  100  radios  "sold”  by  the 
average  department  store,  23  are  re¬ 
turned— of  every  100  fur  coats,  21  come 
back— of  every  100  misses’  coats,  suits  or 
dresses,  19— ilouses  and  skirts,  18— 
women’s  coats,  16— even  in  shoes,  15  out 
of  every  100  pairs  are  credited  or  re¬ 
funded. 

Which  goes  to  show  why  the  pro¬ 
gressive  stores  of  the  country  are  making 


such  a  drive  on  the  returned  goods  waste 
which  costs  them  more  than  a  billion 
dollars  a  year  in  clerical  expenses  alone 
and  close  to  that  much  more  in  dam¬ 
aged,  out-of-style  merchandise.  Cus¬ 
tomers’  indecision  isn’t  the  cause  of  all 
the  loss,  by  any  means.  Approximately 
half  of  it  is  due  to  sloppy  selling  methods 
and  manufacturers’  mistakes.  But  at 
least  80  per  cent  is  preventable  and  that 
80  per  cent  would  pay  a  lot  of  retail 
dividends. 

•  *  * 

The  “ensemble  method”  of  selling, 
which  has  proved  so  eminently  suc¬ 
cessful  in  the  field  of  both  women’s  and 
men’s  wear,  is  now  being  most  profitably 
extended  to  many  other  lines  as  well. 
Furniture  stores  are  finding  that  they 
can  sell  not  only  suites  but  whole  rooms 
full  of  furniture,  rugs,  lamps,  draperies 
and  the  like  (in  Detroit,  a  customer  said 
in  effect  to  the  Pringle  Furniture  Com¬ 
pany:  “Wrap  up  that  room  and  send 
it  home”),  grocery  stores  are  experi¬ 
menting  with  the  “full-meal”  idea  and 
drug  stores  are  finding  complete  medicine 
chest  outfits  an  excellent  volume  and 
profit  builder. 

The  latest  development  is  the  applica¬ 
tion  of  the  same  plan  to  the  electrical 
appliance  field.  In  Poughkeepsie,  N.  Y., 
for  example,  15  dealers  are  offering 
“full-use  electrical  equipment”  at  an 
average  cost  of  around  $750  for  the  ap¬ 
pliances  and  their  installation,  with  the 
estimate  that  there  are  about  7,500  pos¬ 
sible  prospects  for  this  type  of  work  in 
and  around  Poughkeepsie  Details  of  the 
electrical  ensembles  sold  in  this  way  will 
be  sent  upon  request. 

«  V  * 

TN  spite  of  the  serious  problems  which 
■*-  faced  business  in  general  and  the  re¬ 
tail  world  in  particular  during  1930,  the 
average  hardware  retailer  experienced  an 
operating  loss  of  only  0.14  per  cent  in 
sales  last  year,  offsetting  this  loss  by 
cash  discounts  and  other  income  of  1.4  per 
cent,  making  possible  total  earnings  of 
1.26  per  cent  and  a  profit  on  investment 
of  2.49  per  cent. 

During  the  year,  however,  all  the 
major  expense  items  in  connection  with 
the  operation  of  stores  of  this  nature — 
rent,  selling  salaries  and  total  expense — 
shot  skyward,  with  the  average  rental 
figure  showing  an  increase  of  nearly  20 
per  cent,  costing  56  per  cent  more  in 
1930  per  dollar  of  sales  than  it  did  in 
1923,  while  hardware  store  selling 
salaries  have  risen  36  per  cent  in  the 
past  seven  years. 

Stock  was  turned  only  1.99  times  dur¬ 
ing  the  year,  as  compart  with  2.23  times 
in  1929  and  the  number  of  days  credit 
business  still  on  the  books  at  the  end 
of  19.30  was  the  highest  for  any  similar 
period  on  record,  giving  warning  of 
heavy  charge-offs  in  1931  and  1932. 

Advertising  expense  for  the  average 
hardware  store  last  year  was  only  0.98 
per  cent,  which  may  be  one  reason  for 
the  rapid  rise  in  costs  all  along  the  line. 
*  *  * 

"lyr  OT  all  stores  in  the  country  are  in 
4  ’  the  red  by  comparison  with  19.30,  by 
any  means.  The  W.  T.  Grant  Company 
stores,  for  example,  showed  a  profit  for 
the  first  half  of  1931  no  less  than  42  per 
cent  higher  than  their  profit  for  the 
same  period  of  last  year,  while  the  J.  C. 
Penney  Company  increased  its  net  earn¬ 
ings  24  per  cent  in  the  Tanuary-June 
half  of  this  year,  in  spite  of  a  decline  of 
more  than  10  per  cent  in  sales  volume, 
attributable  for  the  most  part  to  the 
drop  in  prices. 

Although  department  store  sales  for 
the  country  as  a  whole  were  off  about  12 
per  cent  during  August  of  this  year,  as 
compared  to  the  same  month  of  1930, 
the  R  T.  Slattery  Company,  Boston, 
l^t  its  last  year’s  August  figures  by  a 
little  more  than  18  per  cent,  while,  in 
New  York,  the  John  David  men’s  cloth¬ 
ing  and  furnishing  stores  went  31.7  per 


cent  ahead  of  last  year  in  the  number  of 
garments  sold  during  the  first  half  of 
the  year  and  even  shot  their  volume  up 
6.2  per  cent  in  the  face  of  a  rapidly  fall¬ 
ing  price  market. 

Exceptions?  Possibly.  But  the  same 
type  of  exceptions  are  to  be  found  in 
practically  every  community  and,  in 
practically  every  instance,  these  excep¬ 
tions  will  be  found  to  be  among  the 
heaviest  and  most  progressive  adver¬ 
tisers. 

*  *  * 

CAN  drugstores  sell  men’s  ties  and. 

by  doing  so,  make  a  profit  both  for 
themselves  and  for  the  local  haber¬ 
dashery  which  supplies  them?  That  they 
can  is  evident  from  the  success  of  a  plan 
tried  out  in  a  Southwestern  city.  Space 
precludes  presentation  of  the  details,  but 
they  will  be  sent  upon  request  to  anyone 
interested. 

*  *  * 

A  CCORDING  to  figures  gathered  by 
the  Department  of  Commerce,  drug¬ 
stores  generally  maintain  facilities  for 
prescription-filling  just  about  ten  times 
as  great  as  the  total  number  of  pre¬ 
scriptions  which  they  fill,  the  situation 
with  respect  to  over-capacity  in  the  pre¬ 
scription  phase  of  the  drugstore  being 
even  more  marked  when  the  dispensing 
physician  and  the  “professional”  phar¬ 
macy  are  considered. 

Between  120,()(X),000  and  180,0(X),000 
prescriptions  a  year  are  filled  by  the 
drugstores  of  the  country  at  an  average 
annual  figure  of  about  $120,000,(X)0,  this 
business  being  divided  among  60,000  drug¬ 
stores  employing  on  the  average  two 
pharmacists  each.  “If  there  were 
sufficient  prescription  business  to  keep 
all  these  pharmacists  busy,”  the  Depart¬ 
ment  of  Commerce  reports,  “they  would 
be  able  to  fill  approximately  6,(X)0,000 
prescriptions  a  day  or  2,160,000,0(X)  in 
the  course  of  a  year.”  Possibly  emphasis 
upon  the  prescription-handling  facilities 
of  leading  drugstores  in  their  advertis¬ 
ing  might  assist  in  taking  up  this  great 
amount  of  costly  slack. 

*  *  * 

SPEAKING  of  drugstores,  the  aver¬ 
age  person  is  inclined  to  the  belief 
that  they  usually  sell  everything  but 
drugs,  but  this  opinion  is  by  no  means 
supported  by  the  figures  of  the  Distribu¬ 
tion  Census  in  Washington,  D.  C.,  where 
“drugs  and  pharmaceuticals”  leads  the 
commodity  list  for  drug  stores  with 
30.73  per  cent  of  total  sales.  Soda  foun¬ 
tains  come  next  with  28.15  per  cent; 
cigars,  cigarettes  and  tobacco  account  for 
12.14  per  cent  of  the  average  drug  store’s 
sales  and  prescriptions  for  11.07  per  cent. 

The  remainder  of  the  average  drug¬ 
store’s  business  is  made  up  of  toilet 
preparations  and  cosmetics,  3.68  per  cent ; 
confectionery,  3.07  per  cent ;  toilet 
articles,  1.27  per  cent;  rubber  sundries, 
1.13  per  cent;  surgical,  dental  and 
hospital  supplies,  0.96  per  cent;  station¬ 
ery  and  books,  0.75  per  cent;  drug  sun¬ 
dries,  0.69  per  cent;  bottled  beverages, 
0.52  per  cent  and  miscellaneous  mer¬ 
chandise,  5.54  per  cent.  The  four  major 
classifications  of  drugs  and  pharmaceuti¬ 
cals,  soda  fountain  sales,  tobacco  and 
prescriptions  therefore  account  for  no 
less  than  82.39  per  cent  of  the  sales  of 
the  average  Washington  drugstore. 

*  *  * 

iiVV/  HAT'S  the  connection  between  a 
”  major  operation  and  improvement 
of  conditions  in  the  merchandising  of 
men’s  clothing?”  may  sound  like  a  riddle, 
but  Hart,  Schaffner  &  Marx  supplied  the 
answer  dramatically  when  it  called  retail 
dealers  together  for  the  opening  of  the 
fall  drive. 

The  room  in  which  the  meeting  was 
held  was  arranged  to  resemble  the 
operating  room  of  a  hospital  and,  with 
the  aid  of  a  patient,  an  operating  table, 
doctors,  nurses  and  the  usual  parapher¬ 
nalia,  “a  new  heart  was  put  into  the 
clothing  business,”  President  Levy  ex¬ 
plaining  the  basis  for  the  new  merchan¬ 
dising  campaign  by  saying :  “We  are 
tired  of  sitting  around  waiting  for  the 
clothing  business  to  pick  up.  We  are 
convinced  that  men’s  wardrobes  are 
pretty  well  worn  out  and  that  we  have 
reached  the  psychological  moment  in  this 
depression,  so  far  as  it  affects  the  cloth¬ 
ing  business,  when  something  can  and 
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should  be  done  about  it.  And  we  are 
going  to  do  something  about  it” — that 
“something”  being  a  return  to  the  cloth¬ 
ing  prices  of  15  years  ago,  which  dealers 
were  urged  to  emphasize  as  h»vily  as 
possible  in  their  own  advertising,  sup¬ 
plementing  locally  the  national  copy  to  be 
used  by  Hart,  Schaffner  &  Marx. 

*  *  * 

Bad  debt  losses  on  both  open-credit 
and  installment  accounts  in  stores 
showed  sharp  increases  in  the  first  half 
of  the  current  year,  as  compared  to 
January- June,  1930,  rising  from  0.6  per 
cent  to  0.8  per  cent  for  open  accounts 
and  from  1.5  to  1.9  per  cent  for  install¬ 
ment  accounts — increases,  respectively,  of 
33  and  26.6  per  cent.  The  average  losses 
for  both  types  of  accounts  for  seven 
varieties  of  stores  were: 

Open  Credit  Installment 
Bad  Debt  Loss  Bad  Debt  Loss 


Type  of  Store 

1930 

1931 

1930 

1931 

Department  stores. 

0.5 

0.7 

1.1 

1.4 

Furniture  stores.. 

0.1 

0.3 

2.8 

3.5 

Jewelry  stores.... 
Xlen’s  clothing 

2.2 

2.9 

4.6 

5.3 

stores  . .  . . 

0.9 

1.6 

5.7 

4.8 

Shoe  stores . 

0.3 

0.5 

Women's  specialty 
stores  . 

0.6 

0.7 

6.1 

8.4 

Electrical  appliance 
stores  . 

2.4 

2.3 

0.8 

1.1 

It  will  be  noted  that  only  one  retail 
classification  (electrical  appliances) 
showed  a  decrease  in  bad  debt  losses  on 
onen  accounts  and  only  one  (men’s  cloth¬ 
ing)  in  installment  bad  debts. 

* 

TOHN  WANAMAKER,  New  York 
J  City,  which  has  never  had  a  grocery 
department  in  the  70  years  of  its  history, 
is  now  stocking  a  full  line  of  frozen 
foods.  .  .  .  The  number  of  separate 
pieces  handled  by  the  delivery  force  of 
Gimhel  Bros.,  New  York  City,  up  to 
Sept.  1  of  this  year,  exceeded  the  total 
packages  delivered  during  the  January- 
September  period  of  1930  by  22  per  cent. 
.  .  .  Record  breaking  sales  of  approxi¬ 
mately  $54,000,0(X)  are  reported  by  the 
Walgreen  Company  for  the  fiscal  year 
ending  Sept.  30.  .  .  .  Under  the  headline 
“Follies  of  1931,”  the  Baker-Hemphill 
Company,  San  Angelo,  recently  listed  a 
full  page  of  “buying  mistakes  during  the 
last  year,”  with  separate  classifications  of 
“follies”  for  each  of  the  departments 
throughout  the  store.  ...  On  the  aver¬ 
age.  jewelry  stores  sp^d  only  57.7  per 
cent  of  their  advertising  appropriation 
for  newspaper  space.  .  .  .  Gimbel  Bros., 
Milwaukee,  report  marked  success  from 
the  use  of  a  mail-order  type  of  advertis¬ 
ing  in  bull-dog  editions  where  the  regpilar 
advertisement  prepared  for  this  space 
might  otherwise  appear  in  an  unfinished 
state.  .  .  .  Grote-Rankin’s,  Seattle, 
Wash.,  recently  sold  five  full  carloads 
of  davenports  through  what  the  firm 
refers  to  as  “commonsense  advertising, 
without  a  word  about  ‘sensational 
values’  or  ‘unprecedentedly  low  prices.’  ” 
.  .  .  In  spite  of  unseasonably  warm 
weather,  James  McCreery  &  Co.,  New 
York  City,  established  a  new  record  for 
rug  selling  last  month,  moving  approxi¬ 
mately  $.30,000  worth  of  high-priced 
Orientals  in  one  day.  .  .  . 


BUYS  RADIO  STATION 

Stanley  Andrews,  former  editor, 
Dorado  (.Ark.)  Daily  News,  and  now 
editor  of  the  Arkansas  Farmer,  with  two 
associates  has  acquired  control  of  radio 
station  KGJF,  Little  Rock,  by  buying  the 
stock  of  J.  R.  Frazer  in  the  Arkansas 
Radio  and  Equipment  Company,  the 
owner.  The  station  will  be  reconstructed 
and  supplied  with  new  equipment. 
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PRESCRIBING  FOR  AN  AIUNG  WORLD 

Currency  Inflation  and  Guaranty  of  Bank  Deposits  Needed,  Says  Gary  ELditor,  Criticizing  Slower- Acting 
Programs — Atlantan  Says  Wise  Buyers  Will  Spend  Now — Tennesseean  Wants  “General  Staff’* 


Clark  Howell 


Sees  Time  Now  Here 
for  Judicious  Buying 

For  some  weeks  before  leaving  home 
to  attend  the  quarterly  meeting  of  the 
Board  of  Directors  of  the  Associated 
Press  I  sensed  a 
condition  in  At¬ 
lanta  upon  which 
I  based  a  con¬ 
clusion  that  has 
been  emphasized 
by  the  perspec¬ 
tive  of  distance. 

I  was  away 
for  nearly  a 
week  in  daily  as¬ 
sociation  with 
eminent  newspa¬ 
permen  from  all 
parts  of  the 
country,  and  the 
general  opinion 
of  them  all  is  that  the  country  has  about 
reached  the  bottom  of  the  depression  of 
the  past  two  years,  that  the  liquidation 
of  securities  has  about  run  its  course, 
and  that  the  essential  element  to  the 
return  of  prosperity,  which  is  restored 
confidence,  is  already  manifest. 

1  am  convinced  the  time  has  come 
when  we  may  definitely  feel  free  to  move 
more  normally  again,  to  do  the  things 
we  have  wanted  to  do  but  have  been 
hesitant  about  doing,  and  to  have  the 
things  we  normally  want.  All  of  us 
have  felt  the  depression,  but  most  of  us 
are  well  able  to  fulfill  our  very  natural 
desire  for  the  comforts  of  life. 

And  not  in  a  generation  has  it  been 
possible  for  us  to  have  good  clothing, 
household  necessities  and  homes  of  our 
own  so  economically.  Atlanta  mer- 

chants  have  been  wise.  They  kept  their  Cancellation  Ot  UeOtS, 
shelves  flexible  throughout  the  depres- 
They  bought  for  current  needs. 


EDITORIAL  SUGGESTIONS  CONTINUE 

Xj’DlTOR  &  PUBLISHER’S  publication  of  newspapermen’s  comments  on 
^  how  the  nation  may  best  meet  the  present  emergency  has  aroused  a 
lively  interest.  Herewith  we  present  the  third  group  of  statements  from 
publishers,  editors,  and  writers. 

“This  depression  is  due  to  deflation,”  says  one,  and  argues  that  the  essen¬ 
tial  step  is  inflation.  Another  diagnoses  the  difficulty  thus:  “Too  much 
was  ploughed  back  into  industry  to  make  more  things;  too  little  went  to 
those  who  buy  things.”  A  third  says  the  same  thing,  he  has  been  telling 
his  own  city  in  full-page  advertising  copy — that  “the  time  has  come”  for 
confident  buying,  taking  advantage  of  present  bargain  prices. 

This  series  is  not  a  private  debate.  Editor  &  Publisher  will  welcome 
contributions  of  150  words  from  publishers  and  editors. 


action,  we  must  be  guided  by  facts  in-  2.5  per  cent  New  Kngland  Yankee,  instead 
stead  of  by  emotion-colored  catchwords,  of  2  per  cent,  he  would  make.  A  drastic 

2.  Business  as  now  organized  has  step,  ba""d  upon  common  business  sense, 
demonstrated  its  failure.  Drastic  reor-  in  behalf  of  the  world's  business.  Con- 
ganization  is  necessary,  based  on  the  fidence  resuscitated  from  its  deep  coma, 
recognition  that  buying  power  through  Fear  and  deadly  uncertainty  that  grip 
stable,  adet|uately  paid  employment  is  no  and  crush  the  spirit  and  hope  of  the  peo- 
less  essential  to  business  self-interest  than  pies  assuaged. 

is  return  on  capital.  We  would  nav  the  cost  in  .sacrificing 

3.  The  present  emergency  is  a  public  the  war  debts,  debts  which,  in  all  proba- 
responsibility.  Relief  of  a  national  econo-  bility,  will  not  be  paid  us,  if  present  con- 
mic  crisis  can  no  more  be  left  to  private  ditions  indicate  what  is  to  come  in  the 
appeal  than  can  the  conduct  of  a  war.  next  few  months. 

4.  Object  lessons  of  the  last  seventeen  Has  America  a  leader  with  courage 

years  indicate  the  passing  of  the  era  of  enough  to  risk  his  political  head  in  boldly 
nationalism.  W'orld-wide  economic  inter-  advocating  the  cancellation  and  the  holi- 
linkings  make  it  impossible  to  isolate  na-  day?  lias  Borah  that  courage,  or  I.a 
tional  interests.  The  attempt  to  serve  Follette.  or  Xorris,  or  anv  other  who  is 
those  interests  by  war  is  inevitably  self-  not  slave  to  political  expediency? 
destructive.  Or,  shall  America  continue  to  be  afraid 

(The  foregoing  is  an  expression  of  per-  and  to  putter  with  incipient  hell  until  she 
sonal  opinion,  not  a  commitment  of  news-  lands  in  the  pit’s  depths  with  the  rest? — 
paper  jKilicy.) — Xancy  Barr  Mavity,  Robert  F.  Paine,  editor  emeritus.  C/err- 


Oaklaud  Tribune. 


land  Press. 


sion. 

They  bought  always  to  bring  us  the 
benefits  of  falling  prices.  And  so  today 
they  emerge  at  the  bottom  of  the  curve 
with  fresh  stocks,  selling  at  prices  that 
represent  the  highest  peak  of  value  1 
have  known  in  many  years  of  watching 
such  events. 

As  a  whole,  we  have  been  more  for¬ 
tunate  than  most  cities.  There  are  thou¬ 
sands  of  families  who  have  been  putting 
aside  the  funds  they  normally  would 
have  spent,  hoarding  against  a  doubtful 
future.  But  that  hoarding  is  no  longer 
needful ;  it  is  actually  harmful.  .Xnd  in 
the  face  of  conditions  as  they  are,  and 
as  they  inevitably  will  be  during  the 
coming  months — it  is  unwise  to  miss  the 
existing  opportunity  to  buy  needed 
goods  while  the  prices  are  so  low. 

Many  a  household  has  already  adopted 
this  policy.  The  forward-looking  men 
and  women  of  our  city  have  already  seen 
what  I  see,  and  are  acting  on  it.  Real 
values  are  now  at  their  highest  peak  and 
prices  are  at  their  lowest.  It  takes  no 
seer  to  reach  the  conclusion  that  this  is 
the  time  to  supply  our  necessities,  whether 
they  be  clothes,  food,  household  equip¬ 
ment  or  homes  of  our  own.  Wise  buy¬ 
ing  is  thrift  in  its  truest  sense.  It  means 
more  money  in  circulation,  more  work  for 
the  unemployed,  the  occqpancy  of  vacant 
houses,  the  operation  again  at  full  time 
of  the  factories. 

Confidence  is  the  solution  of  the  prob¬ 
lem,  and  the  best  way  to  manifest  it  is 
by  taking  advantage  of  the  reduced  prices 
of  the  day,  to  buy  what  we  need,  and  for 
what  we  can  pay.  That  will  mean  work 
for  everybody,  and  that  means  the  return 
of  prosperity. — Clark  Howell,  editor, 
Atlanta  Constitution. 


Arms  Holiday,  or  Else — 

pAXCELLATIOX  of  the  war  debts 
owing  the  United  States,  and  an  inter¬ 
national  5-year  holiday  in  expenditure  for  ,aVk1essTwirhard‘times.'''\^^^ 
armamens 

A  most  drastic 


Would  End  Laments 
and  Appeals  to  U.S. 

of  the  best  ways  to  meet 


on  our 

5  •  papers  here  with 

fair  success.  We 
think  too  much 


Robert  F.  Paine 


The  alternative  of 
the  drastic  is  to 
risk  civilization’s 
hobbling  along, 
indefinitely,  i  ii 
chaos,  without 
definite  plan,  with 
hope  based  on 
make-shifts,  the 
peoples  cowering  , 
in  fear  of  one  an-  ««  at 

other,  and  with 
prolonged  chaos 
producing  a  finale 
or  worse,  instituted  by 


Chas.  P.  Manshie 


Can*t  Leave  Crisis 
to  Private  Relief 

A  NY  short  and  simple  formula  for 
^  bringing  order  to  this  jumbled  world 
must  necessarily  be  a  string  of  plati¬ 
tudes,  but  the  obvious  is  sometimes  ob¬ 
viously  true. 

1.  As  a  preliminary  to  any  intelligent 


III  communism 
widespread  bloodshed. 

Cancellation?  At  the  mere  suggestion  ''by  business  should  hold  up  to  the  flush 
of  it,  fierce  protests,  on  the  ground  that  days  of  28  and  29.  Those  years  made 
our  great  financial  firms,  only,  demand  a”d  self  satisfie<l.  They 

it  as  preservation  of  their  investments  gave  us  false  standards.  From  the  rec- 
abroad,  a  flood  of  tears  for  posteritv  upon  “rd  of  those  years  we  expected  business 
whose  burdens  would  be  put  some  billions  *•>  continue  to  flow  into  our  office  in  in- 
of  additional  domestic  indebtedness,  and  creasing  volume.  Rut  things  are  never 
tbe  old  bugaboo,  “entangling  alliances.”  that  smooth  forever, 
again  rampant.  If  we  could  just  forget  the  records  of 

But  what  are  the  facts  and  the  pros-  the  flush  days,  and  convince  the  public 
pects?  that  the  United  States  government  does 

The  earrotincT  collar  of  foreign  entan-  not  have  an  inexhaustible  income  that 
rlcment  is  alreadv  about  our  necks.  The  can  be  tapped  on  every  occasion  and  for 
financial  Mussolinis  of  New  York  and  every  cause,  we  would  go  a  long  way 
Pennsvlvania  have  been  permitted  to  place  toward  laying  the  foundation  for  a  re- 
hundreds  of  millions  of  loans  in  F.urope,  covery  on  .sound  lines  and  a  return  to 
and  thev  have  sold  other  millions  of  for-  more  stable  conditions.  One  of  the  dif- 
eign  bonds  in  our  own  country.  Our  ficulties  at  present  is  the  meddling  by  the 
Federal  Reserve  Rank  has  done,  prac-  government  with  business  to  find  a  cure- 
tically.  the  same  as  to  risk  on  European  all  for  our  ills. 

credit.  If  we  could  just  get  it  into  our  own 

If  the  foreign  investments  of  our  heads  that  the  best  route  is  to  forget 
big  financiers  do  go  to  pot,  what  can  nre-  flush-day  records,  and  make  the  most, 
vent  an  unprecedented  financial  panic  in  by  hard  work,  of  our  present  opportuni- 
our  country?  And  isn’t  that  the  fearful  ties,  and  at  the  same  time,  get  it  into  the 
threat,  unless  something  drastic  is  heads  of  the  government  officials  to  let 
promptly  done?  business  alone,  we  would  be  on  the  road 

Cancellation  of_  war  debts  owing  to  to  recovery.  The  progress  might  be 
America!  Its_  price  an  international  5-  slow,  but  we  would  emerge. — Chas.  P. 
vear  holiday  in  building  of  armaments.  Manship,  publisher.  Baton  Rouge  (La.) 
A  bargain  which,  were  Uncle  Sam  still  .State-Times  Mornino  Advoeate. 


Bernarr  Maceadden 


the 

present  depression  is  to  work  more 


about  business 
being  off,  com¬ 
pared  to  the  rec¬ 
ords  of  1928  and 
1929,  and  not 
enough  of  the 
jiisiness  oppor- 
iunities  we  have 
the 

iresent  time.  We 
lemoan  our 
osses,  and  don’t 
hink  of  our  ad¬ 
vantages.  There  was  never  any  reason 


Sees  Farm  Prosperity 
as  Basic  Requirement 

A  S  a  solution  of  the  present  depres.sion 
our  first  thought  must  be  to  find 
jobs  for  the  jobless.  Hungry  men  who 
cannot  find  any¬ 
thing  to  do,  who 
roam  our  streets 
gaunt  and  crest¬ 
fallen,  will  per- 
petuate  our 
unpleasant  situa¬ 
tion. 

I  have  main¬ 
tained  again  and 
again  that  men 
who  cannot  find 
work  in  the  city 
should  go  to  the 
country ;  they 
should  be  fur- 
n  i  s  h  e  d  with 

enough  money  and  e(|uipment  to  do  suf¬ 
ficient  farming  to  supply  the  family  table ; 
and  that  the  huge  amount  of  money  which 
is  now  being  doled  out  to  feed  the  hungry 
in  this  emergency  should  be  diverted, 
partly  at  least,  to  a  constructive  definite 
remedy  of  this  sort. 

You  cannot  get  blo<xl  out  of  a  stone— 
you  cannot  create  jobs  when  they_  are 
not  there.  Before  this  menacing  situa¬ 
tion  can  be  proiierly  handled,  we  must 
abolish  the  frightful  handicap — Fear. 

If  the  Federal  Reserve  Bank  had 
come  in  at  the  right  time  and  kept  ojien 
a  number  of  our  banks  which  had  to 
close  on  account  of  frozen  assets,  w-e 
might  have  avoided  this  terrible  handi¬ 
cap.  but  let  us  hope  that  President 
Htxjver's  announcement  of  his  plan  for 
mobilizing  banks  behind  the  country’s 
credit  may  yet  prove  so  far  reaching 
that  it  will  do  much  to  restore  the  faith 
of  the  American  jieople. 

But  real  prosjierity,  an  adjustment 
that  will  be  satisfactory  and  give  jieople 
confidence  everywhere,  will  not  come 
until  we  can  give  the  fanners  a  sipiare 
deal.  If  1  were  to  erect  a  building  of 
national  prosperity,  1  would  put  the 
farmers  at  the  foundation.  When  they 
are  prosperous,  everylxKly  is  prosiierous. 
When  they  cannot  sell  their  crops  at  a 
reasonable  price  as  was  the  case  last 
summer  we  are  all  {lenalized. 

And  to  insure  prosperity  to  the 
farmers  there  should  be  some  govern¬ 
mental  activity  to  eliminate  the  middle 
men  and  bring  the  farming  producers 
in  more  direct  contact  with  the  con¬ 
sumers.  If  something  can  be  done  along 
this  line,  and  the  government  will  avoid 
the  appalling  mistake  of  continuing  to  try 
to  regulate  prices,  we  shall  undoubtedly 
be  able  to  gradually  emerge  from  this 
prolonged  financial  abyss.-— BtjRNARR 
Macfapden,  Macfailden  I’uhlications. 


Urges  Assurance  of 

Continued  Employment 

IT  seems  to  the  Times  that  the  root  of 
our  economic  difficulties  lies  in  the 
drying  up  or  semiparalysis  of  normal 
consumption  and  buying  power,  and  that 
this  coiwlition  is  largely  the  result  of 
cumulative  and  sclf-jicriietuating  fear. 
Fear  of  unemployment  causes  hoarding 
and  thereby  creates  the  very  condition 
feared.  We  are  urging  employers  to 
give  their  workers  definite  assurance,  so 
far  as  possible,  of  continued  employment, 
even  on  retluced  time  and,  if  necessary, 
with  wage-adjustments  which  will  restore 
the  now  distortefl  relation  between  wages 
and  commodity  prices  or  cost  of  living. 
The  main  thing  is  to  restore  something 
approaching  to  normal  consumption 
which,  at  present  greatly  reduced  prices 
for  everything,  can  be  paid  for  with  much 
less  money  that  at  any  time  since  1913. — 
Ralph  W.  Truebloop,  managing  editor, 
Los  Angeles  Times. 

( Continued  on  ne.rt  Page) 


/ 


Editor  &  Publisher  The  Fourth  Estate  for  October  31,  1931 
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High  Wages  Important 
in  New  Era* s  Return 

W!\  had  a  \cw  Kra  and  we  abused  it. 

The  New  Era  idea  was  all  right  but 
the  execution  all  wrong. 

Large  money 
was  made  through 
mass  production, 
labor-saving  ma¬ 
chinery,  stand- 
ardization,  and 
those  other  ele¬ 
ments  that  con¬ 
tributed  to  the 
New  Era.  But 
the  distribution 
of  that  money 
got  out  of  bal¬ 
ance.  Too  much 
was  ploughed 
George  B.  Parker  back  into  indus¬ 
try,  to  make 
more  things;  too  little  went  to  tho.se  who 
buy  things.  Hence,  our  present  sickness. 

We  are  beginning  to  convalesce.  We 
will  get  well.  Hut  Mother  Nature  wfMi’t 
l)e  hurried.  Economic  typhoid  can’t  be- 
cured  in  a  forenoon. 

We  are  edging  inch  by  inch  toward  a 
balance.  When  the  l>alance  arrives  we 
will  have  another  try  at  the  New  Era. 
If  we  arc  wise  we  will  then  maintain 
the  balance.  That  means  paying  more 
attention  to  how  much  is  l>eing  spent 
and  less  to  how  much  can  Ik;  produced. 

If  those  2o  men  who  in  the  i>eak  year 
of  the  big  Ikmhu  ri'ceived  more  than  five 
million  dollars  each,  or  the  522  super- 
millionaires  wln>  drew  down  over  a  mil¬ 
lion  apiece  in  the  same  year,  had  di¬ 
verted  a  go<Klly  {Kirtion  of  their  accu¬ 
mulation  to  higher  wages  instead  of  to 
more  production,  there  would  have  lieen 
less  production  and  more  customers. 
Only  by  such  a  process  in  g(K>d  times 
can  times  1h‘  kept  g<KKl.  -G.  H.  I’.akkkr, 
Scripps-1  loward  Newspai)ers. 


Wants  Bank  Guaranty, 
Followed  by  Inflation 

'I'^HIS  depression  is  due  to  dcllation. 

If  it  runs  its  course  it  will  end  when 
practically  all  wages  and  prices  have 
l►een  completely 

-  detlated.  On  this 

lowered  basis 
our  economic 
order  will  grad¬ 
ually  work  out  a 
new  starting 
IH»int.  Hut  this 
l)rogram  means 
m  a  n  y  more 
closed  banks, 
ruin  for  thou¬ 
sands  of  busi¬ 
nesses  and  con¬ 
tinual  distress 
II.  II.  S^M.^K  and  starvation 

for  millions. 
That  is  the  way  of  dellation,  the  way 
we  ha\e  Iwen  going,  the  way  of  inaction, 
the  way  of  si>inelessness  and  fear. 

I'here  is  only  one  other  way  out  and 
that  is  the  way  of  inllation.  It  is  all 
well  to  suggest  disarmament,  reduction 
of  tariffs,  reiial>iiitation  of  silver,  for¬ 
giveness  of  international  debts  and  scal¬ 
ing  down  of  (lerinan  reparations,  higher 
wages  and  .shorter  hours,  planning  for 
the  future  and  dozens  of  other  g<K>d 
ideas  for  putting  business  on  a  sound 
foundation  and  creating  jobs,  but  what 
this  country  needs  ttnlay  is  a  smashing 
immediate  attack  on  the  fear  psychology 
that  grips  the  nation,  and  then  when 
fear  is  con(|uered  sufhcient  inllation  to 
start  prices  up. 

President  Hooxer  delixered  the  first 
blow.  It  xvas  eliective.  The  banking 
]>ool  has  made  it  jxissihle  for  men  to 
think  again.  Hut  the  fir.st  blow  must  be 
followed  by  others.  Bonds  and  real 
estate  must  Ik‘  heliKxl  to  get  a  luirroxv- 
ing  value  again.  President  HcKwer’s 
program  suggests  such  aid.  Publishers 
can  do  much  to  help  him  carry  out  that 
program. 

Congress  should  Ixe  urged  to  make 
banking  safe  for  depositors  by  causing 
the  federal  reserxe  system  to  guarantee 


L.  F;.  Owens 


deposits  in  federal  reserve  member 
banks.  It  can  be  done,  though  it  might 
kill  off  other  banks  or  force  them  into 
the  system.  However,  the  first  func¬ 
tion  of  a  bank  is  to  protect  its  depositors. 
The  loss  to  depositors  during  the  last 
two  years  is  the  main  cause  of  this 
reign  of  fear  and  it  is  a  lasting  disgrace 
and  an  irreparable  injury  to  the  nation. 

With  fear  scotched,  hoarded  money 
will  come  into  the  banks  and  the  federal 
reserve  system  can  force  more  money  into 
circulation  with  the  certainty  it  will  stay 
there.  That  means  inflation  and  inflation 
means  higher  prices  and  higher  prices 
mean  jobs  and  profits  and  progress. 

After  that  the  40  minor  cures  of  our 
economic  ills  can  be  put  into  effect. 
Right  now  the  illness  calls  for  an  opera¬ 
tion,  not  soothing  syrup. — H.  B.  Snydicr, 
editor,  Gary,  (Ind.)  Post-Tribune. 

Says  Isolation  Policy 
Has  Proved  a  Failure 

T  N  our  opinion  the  United  States  has 
^  given  the  doctrine  of  strict  political 
isxjiation  fnim  Euroiie  a  th(<rough  trial 
in  the  past  ten 

- ^ -  years.  This  coun- 

try  has  held  itself 
tr  akN)f  from  the 

f  \  League  f>f  Na- 

V*  V  Hons;  it  has 

stayed  axx'ay  from 
H  he  World  Court 

9  .  it  has  maintained 
a  .sky-high  tariff 
^‘‘I>^''3te  the 
a  domestic  market 

from  all  xvould-l)e 
invaders  it  has 

-  treated  its  foreign 

L.  E.  Owens  government  debt¬ 

ors  with  generos¬ 
ity  but  has  forced  them  to  make  very 
heavy  payments,  b'or  a  decade  .\merica 
acteil  as  though  the  rest  of  the  world 
were  simply  a  place  in  which  to  unload 
its  surplus  g(K>ds,  tourists  and  caintal. 

The  final  result  is  that  in  the  year  1931 
the  I'nited  States  has  sus]R'nde<i  the  xvar 
debt  payments  Iwcause  it  ct)uld  not  col¬ 
lect  them  whatever  it  did.  is  sending  a 
representative  to  sit  in  the  Council  of  the 
Ix'ague,  and  is  anxiously  hoping  to  find 
some  way  of  restoring  the  international 
crexlit  system.  The  xvorld  depression  has 
furnished  pr<K>f  that  the  United  States 
has  failixl  to  keep  itself  economcially  iso¬ 
lated  from  the  xvttrld ;  the  Japanese  af¬ 
fair  proves  that  it  has  not  iwen  able  to 
maintain  i>olitical  isolation. — L.  I',. 
OxvKNs,  publisher,  .S'l.  Paul  Pioneer 
I>isf>aleh. 

Must  Find  New  Place 
for  Human  Element 

'T'  1 1 E  keystone  of  the  arch  of  a  iK-rfect 
economic  philosophy  mu.st  Ik?  the 
ideal  of  happiness  for  the  peoples  of  the 
world ;  its  base  must  l>c  set  in  the  riK'k  of 
civilized  justix'e. 

If  the  nations  noxv  suffer  iK^cause  of 
financial  hysteria  and  social  mistrusts 
they  must  lay  the  blame  on  business 
habits  based  on  forced  selling  for  im¬ 
mediate  profits;  on  farm  management 
that  created  a  surplus  xvhen  the  fact  that 
a  tractor  does  not  eat  was  blithely  over- 
lookeil ;  on  a  lalxor  propaganda  xvhich 
made  a  moral  virtue  out  of  the  payment 
of  high  wages  for  the  tending  of  machines 
whicli  destroyed  and  jK-rverted  the 
artisan’s  skill ;  on  a  chronic  financial 
enthusiasm  which  assumed  that  credit  was 
inexhaustible;  and  on  a  xvar  xvhich  xxas 
xvaged  to  end  war  but  which  engendered 
new  hatreds  and  fostered  nexx’  suspicions. 

There  are  practical  remedies.  Any¬ 
thing  which  may  lie  exjiected  to  restore 
public  confidence  in  national  institutions 
and  international  giHid  intentions  xvill  be 
xaluable,  Ixith  here  and  abroad.  Hut 
fundamentally,  if  the  world  is  to  .save 
itself  from  the  slough  of  economic  des¬ 
pond  it  must  find  a  nexv  place  for  the 
liunian  element  in  industry  and  social 
development.  It  must  face  the  fact  that 
capitalistic  patronage  is  not  important 
when  it  is  lieing  constantly  balanced 
against  increased  production  or  further 


extensions  of  credit.  It  must  reco^ize 
that  to  save  itself,  it  must  rededicate  itself 
to  the  ideals  of  economic  freedom — ideals 
which  have  been  lost  in  the  lust  for 
organization  of  economic  groups  into 
trouble-making  minorities. 

The  American  ideal  of  the  elimination 
of  classes  in  political  life  might  be  ex¬ 
tended  from  government  into  the  realm 
of  economics. — George  W.  Barrette, 
associate  editor,  Peoria  Journal-Trans¬ 
script. 

Urge  Normal  Buying, 

Best  Dailies  Can  Do 

I  REMEM  HER,  when  a  small  boy,  one 
of  the  greatest  pleasures  was  sliding 
down  hill  on  a  sled.  Near  my  home  was 
a  hill  some  ten 
or  twelv’e  blocks  ^ 

long.  It  would 
take  about  fifteen 
minutes  to  pull  a 
heavy  home-made 
sled  to  the  top  of 
the  hill  and  about 

one  minute  to  get  9-^ 

to  the  Ixittom 

During  the 
good 

ginning  with  1925  jtKKtl 

and  including  - 

192<J  we  were  K.  P.  Adler 

pulling  the  pros- 

I)erity  sit'd  up  the  hill.  In  the  fall  of 
1929  xve  rode  doxvn  very  fast. 

Hut  xve  are  not  as  bad  off  as  we  try 
to  make  out.  You  still  have  to  watch 
yejur  step  at  every  street  crossing  to  pre¬ 
vent  getting  hit  by  some  automobile. 
.Most  of  us  are  still  retaining  all  our 
luxuries,  but  grumbling,  while  a  small 
I)ercentage  of  the  total  population  is  out 
of  work. 

It  seems  to  me  the  liest  thing  the  news¬ 
papers  can  do  is  to  urge  people  to  do 
normal  buying,  and  go  along  in  a  normal 
xvay.  If  the  people  who  can  afford  it 
w'ould  quit  hoarding,  would  regain  con¬ 
fidence  in  banks  and  would  do  their  nor¬ 
mal  business,  the  depression  would  be 
over  very  quickly  and  we  xvould  be  start¬ 
ing  up  the  hill  again  xvith  the  sled. — 
E.  P.  Adi.er,  publisher  Davenport  (la.) 
Daily  Times. 


Gives  Warning  Against 
Temporary  Expedients 

CURPLU.SES  of  all  kinds,  due  to  ciir- 
tailed  buying  poxver,  arc  generally 
conceded  to  have  pnKluced  the  present 
world  difficulties. 
( )ne  would  have 
to  qualify  as  an 
expert  in  eco¬ 
nomic  law  to 
suggest  a  remedy. 
1'  e  w  newspaper 
publishers  i)re- 
tend  to  iKisscss 
competency  i  n 
this  field.  We 
know  that  eco¬ 
nomic  laws  xvere 
X  i  o  1  a  t  e  d  and 
values  were  pyra- 
E  II.  Harris  mided  ill  the 

|K)st-war  period 
to  such  an  extent  that  we  lost  our  per¬ 
spective.  .\oxv  xve  are  paying  the  iienalty 
for  the.se  inhibitions  in  a  system  that  does 
not  mesh. 

There  is  danger  that  we  will  rashly 
accept  relief  expedients  of  merely  tem- 
INirary  value  and  fail  to  make  a  thorough 
search  for  the  real  cau.se  so  that  xve  can 
make  fundamental  corrections  and  then 
build  in  consonance  xvith  sound  prin¬ 
ciples. 

Time  usually  rights  all  inequalities,  in¬ 
dividually  and  collectively,  and  teaches 
us  hoxv  to  make  ,;idjustments.  The  his¬ 
tory  of  mankind  is  a  march  toward 
progress  and  the  stages  of  the  journey 
are  the  discovery  of  truth  through  trial 
and  error.  Confidence,  backed  by  an 
un.selfish  attitude,  xvill  automatically  bring 
back  stable  conditions. — E.  H.  Harris, 
president.  Palladium  Publishing  Corpora¬ 
tion.  Richmond,  Ind. 


Calls  Crisis  Spiritual, 

Not  Merely  Economic 

A  REN’T  we  all  making  the  basic  blun- 

der  of  treating  what  is  really  a 
spiritual  phenomenon  as  merely  an 
economic  emer¬ 
gency  ? 

This  depression 
roots  down  into 
the  hearts  —  and 
new  habits  —  of 
human  beings 
who  have  precipi¬ 
tately  abandoned 
the  old  standards 
of  life.  We  have 
witnessed  a 
world-xvide  rex-olt 
against  old  ways 
and  old  ideals. 

The  craze  for  W.  T.  Ellis 

carnality,  for 

pleasure,  for  luxury,  for  excitement,  for 
self-indulgence  and  for  money  has  swept 
society  off  its  feet. 

In  the  nature  of  things,  this  could  not 
last.  Logically,  it  has  tieen  succeeded  by- 
fear,  by  forelxxling,  by  disillusionment 
and  by  a  distrust  which  has  xvrecked 
more  than  banks. 

h'aith  in  a  giKid  God,  who  is  an  over¬ 
ruling  Providence,  and  who  has  laid  doxvn 
universal  and  eternal  laws  for  human 
life,  has  lieen  xvidely  shattered.  .Men 
xvithout  loyalty  to  a  Supreme  .Authority 
are  in  no  condition  to  meet  such  vast 
emergencies  as  the  present. 

So  my  xvord  of  counsel,  simple  and 
old-fashioned  and  fundamental  as  the 
Bible  itself,  is  that  xve  shall  have  to 
reestabli.sh  the  major  human  allegiaiK'es 
ere  xve  can  again  set  up  surely  the  ap¬ 
pliances  and  functions  of  oiir  scK'ial 
machinery. 

Let  us  recognize  that  the  Almighty  has 
been  dealing  xvith  mankind  in  this  xvluile- 
sale  chastening ;  and,  in  reiientance  and 
righteousness,  return  to  the  xvill  of  Him 
xvlu)  designs  that  men  should  live  to¬ 
gether  in  brotherluNKl  and  helpfulness. — 
William  T.  Ellis,  the  Ellis  Service, 
.Sxvarthmore,  Pa. 

General  Staff  Needed 
to  Plan  for  Future, 

^HIv  world  today  is  topsy-turx-y.  To 

our  amazement,  we  are  finding  the 
heart  of  the  difficulty  is  that  there  is 
jioverty  in  plenty, 
that  part  of  the 
world  is  starving 
xx’hile  f(K>d  rots 
nngathered  in  the 
fields. 

While  there  is 
no  dearth  of 
giKxls,  there  is  a 
real  break-doxvn 
in  the  priKcsses 
of  distribution. 

U  n  d  o  ubtedly 
there  is  a  xx-ay 
out.  There  have 
been  other  de-  George  E.  Milton 
pressions  —  the 

most  famous  of  which  xvas  called  “The 
Dark  .Ages."  Hut  .America  pxissesses 
such  a  fundj  of  intelligence,  capacity,  and 
achieving  per.severance  that  there  can 
be  no  doubt  that,  socially  directed  -and 
jiroiK-rly  applied,  these  qualities  can  and 
will  secure  for  us  that  general  xvell- 
Ix'ing  xvhich  is  the  quest  of  and  justifi¬ 
cation  for  our  social  order. 

The  preci.se  path  we  must  pursue  is, 
I  think,  that  of  intelligent  forxvard  plan¬ 
ning.  There  must  be  some  recognition 
of  the  long  range  conseiiuences  as  xvell 
as  of  the  immediate  short  range  effects 
of  imjNirtant  economic  decisions. 

.America  needs  a  thinking  general  staff 
to  guide  her  progress.  A  frontier  men¬ 
tality,  useful  in  its  day  and  generation, 
is  no  longer  adequate  to  our  tasks.  In¬ 
telligent  forxvard  planning  is  indis- 
Iiensable  if  our  American  civilization  is 
to  endure. — George  E'ort  Milton,  editor 
the  Chattanoofta  Seres. 

(.hhlitional  statements  in  this  sym¬ 
posium  rein  he  published  in  a  later  i.rsue 
of  F.I'ITOR  &  PfBLISHER.  I 
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To  National  ^  i 
Advertisers 


AfiJ  Their  Agencies 


'T^HERE  are  still  some  national  adver¬ 
tisers  who  seem  to  think  of  the  Phila¬ 
delphia  market  in  terms  of  the  City  of 
Philadelphia  alone.  Somehow  or  other 
the  vast  size  of  the  true  Philadelphia — 
A.  B.  C.  Philadelphia  and  suburbs — 
escapes  them. 

In  the  City  of  Philadelphia  live  443,401 
families — 1,950,961  people. 

In  the  A.  B.  C.  suburbs  of  Philadelphia 
live  372,689  families  —  1,639,832  people, 
which  exceeds  the  population  of  Amer¬ 
ica’s  fourth  city — Detroit. 

Full  coverage  of  this  market  is  essential. 
And  full  coverage  means  not  only  cover¬ 
ing:  the  city,  but  blanketing  the  A.  B.  C. 
suburbs  of  Philadelphia  in  which  live 
more  people  than  reside  in  the  suburbs  of 
_ ^ther  American 

exception  of  New 

EkJ  (IJf  ^  No  one  knows  this 

partment  stores  of 


Philadelphia — the 
department  stores 
that  had,  accord- 

Census  of  Distri¬ 
bution  for  1930,  net  sales  amounting  to 
$225,987,647.00,  which  was  87%  of  the 
total  volume  of  business  credited  to  the 
entire  general  merchandise  group  in 
Philadelphia. 

During  the  first  nine  months  of  1931 
Philadelphia  department  stores  gave  the 
Curtis-Martin  group  of  newspapers  an 
increase  of  816,507  lines.  They  decreased 
their  space  in  the  other  standard  -  size 
newspapers  667,182  lines. 

These  merchants  know  the  full  power  and 
the  influence  and  the  range  of  the  Curtis- 
Martin  newspapers.  They  know  that 
through  them — and  only  through  them — 
is  it  possible  to  obtain  the  coverage  that 
completely  blankets  Philadelphia  and  its 
suburban  zone. 


CURTIS-MARTIN  NEWSPAPERS,  INC. 

INDEPENDENCE  SQ.,  PHILADELPHIA 


PUBLIC  LEDGER  I^tie  5f)rtabelptia  Snquirer 


uic 


'I  . 

}  ' 


.f\ 
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LAVISH  ENTERTAINMENT  PROGRAM 
FOR  A.N.P.A.  LOS  ANGELES  MEETING 

Fall  Session  to  Last  Three  Days,  With  Business  Scheduled  for 
the  Mornings — President  Chandler  and  L.  A.  Chamber  of 
Commerce  Planned  Week’s  Entertnini nent  for  Delegates 

PRELIMINARY  announcement  of  lives  comprising  the  leading  figures  of 

the  plans  f^r  .tltr  fall  -conventiop  .of . .  the.  film  - industry,  will  act  as  personal 
the  American  l^eyspsiler  Pjiblishera  As-,-  hosts.' . 

swiation  to  be  heltflh  Los  Angeles,  Slov.  Following  the  morning  business  session 

_  Nov.  11  an  Armistice  Day  luncheon  will 

be  served  at  the  Ambassador. 

In  the  afternoon  the  guests  will  be 
taken  on  a  motor  trip  to  some  of  the 
principal  places  of  interest  in  and  around 
the  city.  .Among  the  points  to  be  visited 
are  the  Olympic  stadium  where  the  Inter¬ 
national  Olympic  games  will  be  held  next 
year,  the  residences  of  many  motion-pic¬ 
ture  actors  and  actresses  in  Hollywoi^ 
and  Beverly  Hills,  the  home  of  Will 
Rogers  and  his  polo  field,  where  a  game 
of  polo  will  be  witnessed,  the  Uplifters’ 
Ranch  in  Santa  Monica  Canyon  and  the 
motion -picture  studio  of  Metro-Goldwyn- 
Mayer  at  Culver  City.  Here  the  guests 
will  be  given  an  opportunity  to  see  at 
first  hand  the  making  of  talking  films 
and  will  be  the  guests  of  the  studio  and 
its  stars  at  tea  on  one  of  the  stages. 

In  the  evening  the  men  will  be  the 
guests  of  the  Los  Alleles  Chamber  of 
Commerce  at  an  Armistice  Day  banquet 
in  the  Sala  de  Oro  of  the  Biltmore  Hotel. 
Arrangements  are  being  made  to  broad¬ 
cast  the  speaking  program  over  a  national 
radio  hook-up. 

IXiring  the  banquet  the  ladies  will  be 
the  guests  of  the  Paramount  Picture 
Studios  at  a  fashion  revue  at  which  noted 
H  actresses  will  act  as  models. 

Marry  Ghandler  business  session  of  the  Asso- 

11  to  13  inclusive,  was  given  out  this  ciation  is  in  progress  in  the  morning  of 
week  in  New  York.  The  program  of  the  next  day,  Nov.  12.  an  outdoor  sports 
the  meeting  will  not  be  available  for  two  party  will  lie  "iven  for  the  ladies  on  the 
weeks  yet,  L.  B.  Palmer,  A.N.P.A.  gen-  hotel  grounds.  The  program  includes 
eral  manager,  said  to  Editor  &  Pub-  jjoif^  swimming,  tennis,  archery,  etc. 
i.isHiut.  Leaving  the  hotel  at  1  o’clock,  the  dele- 

Headquarters  in  Los  Angeles  will  be  gates  and  their  ladies  will  motor  to  Pasa- 
at  the  Hotel  Ambassador.  dena.  where  luncheon  will  be  served  in 

Business  sessions  will  be  held  from  the  famous  Henrv  E.  Huntington  Library, 
9 :3()  a.  m.  to  12  p.  m.  on  the  three  visiting  and  resident  members  of  the  Cal- 
days  of  the  meeting.  “A  program  of  ifornia  Newspaper  Publishers’  Associa- 
es|)ecial  interest  has  been  prepared,  and  tion  acting  as  hosts.  After  luncheon  the 
will  contain  much  instructive  and  valu-  guests  will  be  given  an  opportunity  to 
able  information,”  the  announcement  inspect  the  great  Huntington  collection  of 
»ays.  Iiooks  and  pictures  which  include  the 

Harry  Chandler,  publisher  of  the  Los  original  of  Gainsborough’s  “Blue  Boy.” 
Angeles  Times  and  president  of  the  as-  the  Gutenlierg  Bible  and  other  pricel«s 
sociation,  has  cooperated  with  the  Los  works. 

.Angeles  Chamber  of  Commerce  in  pro-  .At  5  n.m.  a  water  carnival  will  be  held 
viding  an  unusual  program  of  enter-  at  the  .Ambassador  Hotel  plunge.  The 


Harry  Chandler 

11  to  13  inclusive,  was  given  out  this 
week  in  New  York.  The  program  of 
the  meeting  will  not  be  available  for  two 
weeks  yet,  L.  B.  Palmer,  A.N.P.A.  gen¬ 
eral  manager,  said  to  Editor  &  PuB- 

I.IsHIUt. 

Headquarters  in  Los  Angeles  will  be 
at  the  Hotel  Ambassador. 

Business  sessions  will  be  held  from 
9  30  a.  m.  to  12  p.  m.  on  the  three 
days  of  the  meeting.  “A  program  of 
es|)ecial  interest  has  been  prepared,  and 
will  contain  much  instructive  and  valu¬ 
able  information,”  the  announcement 
says. 

Harry  Chandler,  publisher  of  the  Los 
Angeles  Times  and  president  of  the  as¬ 
sociation,  has  cooperated  with  the  Los 
.Angeles  Chamber  of  Commerce  in  pro¬ 
viding  an  unusual  program  of  enter¬ 
tainment  for  publishers  attending  the 
meeting. 

On  Tuesday,  Nov.  10,  delegates  and 
their  parties  are  to  l>e  met  at  convenient 
way  |)oints,  such  as  Riverside  and  San 
Bernardino,  by  representatives  of  the  Los 
•Angeles  Chamber  of  Commerce  and 
brought  by  motor  to  the  Ambassador 
Hotel.  The  hotel  management  will  ar¬ 
range  for  the  transportation  of  baggage 
from  such  way  points  to  the  hotel. 

In  the  evening  a  banniiet  will  be  given 
the  convention  guests  by  the  Motion  Pic¬ 
ture  .Academy  of  Arts  and  Sciences  at 
the  .Ambassador.  The  Academy^’s  execu- 


288,940 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues) 
for  the  month  of 

September,  1931 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per  Sun¬ 
day  for  the  month  of  September, 
1931,  was  186,567. 


EvrirthiHt  in  Baltimore 
Boooloos  ArounJ 


program  will  feature  exhibition  swim¬ 
ming  and  diving  by  Olympic  games  cham¬ 
pions,  and  comedy  water  novelties. 

Following  this.  President  Chandler  will 
be  host  at  a  dinner  dance  in  the  Ambas¬ 
sador  Cocoanut  Grove.  Will  Rogers  will 
act  as  master  of  ceremonies  and  the  Para¬ 
mount  Ballet,  Eddie  Cantor,  A1  Jolson, 
Chic  Sale,  Leon  Errol,  Gloria  Swanson, 
Fifi  d’Orsay,  Joan  Crawford  and  other 
notables  will  contribute  to  the  program. 

On  Friday,  Nov,  13,  during  the  con¬ 
cluding  business  session,  the  ladies  will 
be  the  guests  of  the  local  ladies’  com¬ 
mittee  at  a  bridge  tournament. 

In  the  afternoon  a  golf  tournament  will 
be  held  at  the  Rancho  Golf  Club  for  the 
.Ambassador  Trophy  and  other  prizes. 
While  this  is  in  progress  the  ladies  will 
be  the  guests  at  a  sports  tea  at  the 
Rancho  clubhouse. 

In  the  evening  the  visitors  will  be  en¬ 
tertained  with  a  Spanish  Fiesta  on  Olvera 
Street,  in  the  Spanish  quarter  of  Los 
Angeles.  Dinner  prepared  by  old-time 
Mexican  chefs  will  be  served  in  early- 
California  style. 


Delegates  and  their  parties  will  be 
the  guests  over  the  week-end  of  William 
W'rigley  at  Caulina  Islai^.  Tnmspor- 
tation  to  the  St.  Catherine  Hotel,  on 
Avalon  Bay,  will  be  by  steamer,  or  sea¬ 
plane,  as  the  guests  may  select  -  Deep- 
sea  game  fishing,  visits  to  the  submarine 
gardens,  water  sports  and  other  entertain¬ 
ment  characteristic  of  this  resort  will  be 
provided. 

The  reduced  railroad  rates  to  the  con¬ 
vention  are  given  in  a  bulletin  recently 
issued  by  the  jLN.P.A.  in  New  York, 
together  with  time-tables  showing  pro¬ 
posed  routes  from  large  cities  and  the 
fare.  •  _ 

SENTENCED  FOR  FRAUD 

Harry  Hageman,  48,  charged  with  ob¬ 
taining  money  from  a  number  of  leading 
citizens  at  Columbus,  O.,  by  representing 
that  he  was  arranging  a  “press  banquet” 
for  newspapermen,  was  sentenced  to  a 
year  in  the  Ohio  Penitentiary  this  week. 
He  also  is  alleged  to  have  obtained 
money  through  a  fraudulent  advertising 
scheme. 


THE 


SUN 


Moraing  Evening  Sunday 


FOR  EFnCIENCY 
NET  PRODUCT 
and  PROFIT 

GET  A  DUPLEX 

“SUPER-UNIT”  PRESSES 
“TUBULAR”  PRESSES 
“FLAT  BED”  PRESSES 

A  press  for  every  newspaper. 
A  pressroom  engineering  serv¬ 
ice  for  every  press  user. 

Our  Customers 

Write  Our  Ads 

*^For  consistent 
production  at  high 
speeds  no  press  we 
know  of  equals 
DUPLEX.** 


a  service  reaches  the  point  of 
serving  over  eight  hundred  news¬ 
paper  publishers  with  absolute  satisfac¬ 
tion,  by  giving  them  and  their  advertising 
customers  the  greatest  possible  cooperation 
in  meeting  their  checking  recpiirements,  it 
logically  follows  that  other  publishers 
could  use  the  same  service  with  e(pial 
satisfaction  and  profit.  The  proof  of  such 
appeal  could  easily  be  demonstrated  by 
an  acceptance  of  the  two  months’  trial  test 
we  offer. 

“Orcr  800  Satisfied  Subscribers'* 


The  eoiiiplete  solution  of  the 
checking  proof  problem,  which 
has  always  been  the  bugbear  of 
the  publisher’s  office,  can  only 
find  its  answer  in  ONE  STAND- 
VRDIZED  SERVICE  that  all 
may  use  with  satisfaction  .  .  . 

and  profit. 


COOPER  AT  I01\  develops  GOOD  business. 


m ADVERTISING  CHECKING  BUREAU 

II  79  MADISON  AVE.  •  •  •  NEW  YORK,  N.  Y.  || 

538  SO.  CLARK  ST.  .  •  -  ■  CHICAGO,  ILL.  I 

I  32  CALIFORNIA  ST.  •  SAN  FRANCISCO,  CAL.  I| 

^  Executive  office,  at  Chicago^ 


V 
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127,533  Lines  of 

display  Advertising 

were  carried  by  the 
Sunday  Courier  -  Journal 
in  its  first  issue  as 


^Jouhvill^ 

Only  Sunmy 


Newspaper 


In  Loutsvific,  Monday 
ranks  with  Saturday  in 
volume  of  retail  business 
transacted  —  indicating 
the  importance  of  Sun> 
day  advertising  to  the 
readers  of  this  section. 


The  Courier-Journal 

Major  Market  Newspapers,  Inc.  Audit  Bureau  of  Circulations 

Represented  Nationally  By  The  Beckwith  Special  Agency. 


DOMINATION  OF  MERCHANDISE  CHIEFS 
RESPONSIBLE  FOR  POOR  RETAIL  COPY 


“FIRED,”  SHOOTS  FOREMAN 
Washington  Post  ExecutiTO  Expected 
to  RecoTer — Assailant  Held 

(.Special  to  Editos  &  Publishes) 
Washington,  D.  C.,  Oct.  29— George 
Braiidt,  48,  foreman  of  the  composing 
room  of  the  IVashtngton  Post,  shot 
five  times  as  he  sat  on  a  chair  in  the 
proofroom  of  the  newspaper  the  morning 
of  Oct.  23,  by  John  A.  Kennedy,  dis¬ 
charged  by  Brandt  two  weeks  before, 
has  a  chance  to  recover  physicians  at  the 
Emergency  Hospital  where  he  is  rest¬ 
ing  say.  Kennedy  is  being  held  pending 
the  outcome  of  Brandt’s  injuries. 

The  foreman  was  sitting  with  his  back 
to  Kennedy  when  the  latter  entered  the 
room  and  opened  fire.  All  five  shots 
took  effect.  Two  bullets  struck  him  in 
the  back,  while  two  others  entered  his 
right  side,  and  the  fifth  pierced  his  jaw. 

Kennedy  was  subdued  by  composing 
room  employes,  who  disarmed  him  and 
held  him  until  the  arrival  of  the  police. 

His  discharge  followed  an  altercation 
with  the  foreman  and  he  was  not  seen  by 
the  composing  room  force  following  that 
action  until  he  appeared  about  15  minutes 
before  the  shooting. 


'^HREE  times  friends  believed 
Harry  Painter,  Dallas,  Tex., 
printer,  a  dead  man,  and  each  time 
he  lived  to  deny  the  charge. 

Painter  came  in  contact  with  an 
electric  circuit  recently  as  he 
worked  at  his  linotype  machine 
in  the  plant  of  the  Cinner  and 
Miller  Publishing  Company.  He 
fell  to  the  floor  apparently  dead. 

Two  employes  of  an  electric  util¬ 
ity  company  revived  him,  but  on 
the  way  to  the  hospital  he  stopped 
breathing  again.  Again  he  was  re¬ 
vived.  He  suffered  another  relapse 
at  the  hospital  and  was  revived  for 
the  third  time  by  the  prone  pres¬ 
sure  resuscitation  method. 

Hospital  attendants  said  he  would 
soon  be  able  to  return  to  work. 


Publishers  Urged  to  Take  Lead  in  Persuading  Merchants  to 
Give  Advertising  Men  a  Freer  Hand — More  Beauty, 
Imagination,  Naturalness  Needed  in  Store  Copy 


By  LOUIS  BLUMENSTOCK 

(This  is  the  first  of  three  articles  by  The  average  publisher  can  serve  both 
Mr.  Blumenstock  on  retail  admrtising.)  himself  and  his  advertisers  if  he  will  give 
■EVERYWHERE  we  go,  it’s  the  same  them  a  different  viewpoint  of  advertising 
■Ct  story,  merchants  are  complaining  than  they  seem  to  possess.  This  should 
about  the  lack  of  results  from  news-  not  be  difficult  because  most  of  the  ad- 
paper  advertising.  Publishers  are  com-  vertisers  do  not  like  their  advertising, 
plaining  of  the  merchants’  lack  of  judg-  They  are  groping  in  the  dark  and  they 
ment  in  using  newspaper  space.  The  are  afraid  to  take  the  upward  steps  that 
controversy  is  en^ess  and  some  say  that  are  necessary. 

it’s  hopeless — but  it  is  not.  Sometimes  after  they  have  finished  a 

The  merchants  are  wrong  and  the  round  of  golf  thev  could  go  after  their 
publishers  are  right.  How  to  prove  it  advertisers  in  this  fashion  and  be  right 
is  the  problem.  It  has  been  done  and  jn  99  cases  out  of  a  100:  “Of 
can  be  done.  course  you  don’t  like  your  advertising. 

the  case  of  the  publisher  and  the  Why  should  you?  You’re  practically 
iiittelwnt  who  are  on  very  friendly  terms  doing  it  yourself.  You  kill  all  the 
anf^4greed  oa  evetything  except  adver-  initiative  of  your  advertising  depart- 
tislflg.  The  publisher  definitely  stat^  ment.  You  go  so  far  as  to  dictate  the 
that  he  was  ashamed  of  the  copy  his  size  of  the  type.  When  they  use  a  little 
good  friend,  the  merchant,  was  running  in  white  space,  you  holler  your  head  off. 
his  paper.  It  was  not  a  credit  to  the  You  listen  to  everybody  around  the  store 
store  or  to  the  newspaper.  It  happened  about  advertising  except  those  you  em- 
to  be  my  job  to  change  this  advertising  ploy  to  handle  the  job.  Tell  your  mer- 
and  it  was  a  revelation  to  both  the  mer-  chandise  men  to  look  after  their  business ; 
chant  and  the  publisher.  tell  them  to  stop  interfering  with  the 

The  same  newspaper.  The  same  read-  advertising.  Encourage  the  creation  of 
crs.  The  same  store.  Different  adver-  sound,  interesting,  entertaining  copy  and 
tising.  The  transformation  of  this  ad-  you  will  be  amazed  with  the  results, 
vertising  was  amazing.  It  had  imagina-  Don’t  exjiect  too  much  from  sensational 
tion,  interest,  and  was  much  more  truth-  advertising.  Start  to  build  a  constructive 
ful  and  a  million  per  cent  more  beautiful  advertising  program.  Be  patient  and  lie 
and  attraefive.  helpful.  Consider  the  forces  that  adver- 

The  time  is  gone  when  any  type  of  re-  tising  must  contend  with  in  your  store, 
tail  advertising  will  bring  satisfactory  Give  the  advertising  department  a  chance 
results.  The  public  is  no  longer  im-  and  remember  you  can’t  undo  in  a  day 
pressed  with  mere  space.  Sjlace  means  all  the  harm  your  jioor  advertising  has 
nothing.  Ideas  mean  everything.  done  in  years.  Make  a  fresh  start. 

It  must  be  evident  to  both  publishers  Start  in  tomorrow.  Don't  let  another 
and  merchants  that  more  thouglit,  under-  day  pass  without  getting  on  the  right 
standing,  ability  and  initiative  are  needed  advertising  track.  It  will  be  your  salvation, 
in  retail  advertising.  Many  imi)<)rtant  j  inclined  to  think  that  if  pub- 
ingredients  are  now  woefully  lacking^  m  Jishers  would  talk  in  this  manner  to  re- 
the  great  majority  of  retail  advertise-  advertisers,  there  would  be  no  re- 

inents  throughout  the  nation.  sentnient.  One  thing  you  can  say  for  the 

The  _  proof  of  this  statement  will  be  nierchants  is  that  they  are  quite  con¬ 
found  in  the  few  bright,  aleiT  and  inter-  scious  of  the  fact  that  they  have  heaped 
esting  advertisements  we  find  in  the  abuse  upon  retail  advertising.  They  arc 
newspapers  and  the  many  mediocre  ad-  |<K>king  for  a  way  out  and  are  eager  to 
vertisements  that  are  being  published.  fjiid  it.  They  recpiire  a  little  leadership 
Few  retailers  have  the  right  concep-  and  the  publisher  can  supply  it. 
tion  of  retail  advertising.  The  average  Retailers  can  also  take  heart  from  the 
store  organizations  have  not  lieen  trained  American  public  is  very 

to  undersmnd  or  accent  g(K^  advertising  forgiving.  In  spite  of  all 

ideas.  -The  merchandising  influence  t^ 

frequently,  interferes  with  the  prepara-  advertising  by  the  retailerr  it 

Rood  aave^isinR.  remains  the  most  important  factor 

When  we  consider  the  makeup  of  the  their  business.  The  merchant’s  great- 
store  organizatirins,  we  can  readily  un-  asset  is  tomorrow's  issue  of  the  daily 
derstand  why  and  how  the  merchandising  paper, 
forces  dominate  the  advertising.  Through  '  j  ■ 

this  dominance  thev  destroy  practically  Newspaper  advertising  means  op, >or  u- 
all  advertising  initiative.  H  >s  a  potent  force  and  if  mtelh- 

It  requires  an  exceedinglv  bright  mer- 

Ic-ith  fl,..  nronor  nf  “S'  anibltlOIl. 


RAISING  SHOE  FUND 


ISSUING  NORTHWEST  SURVEY 

Improved  business  conditions  and 
strong  buying  power  throughout  the 
northwest  are  reflected  in  a  survey  of 
the  Minneapolis  and  St.  Paul,  Minn., 
jobbing  area  including  five  states,  which 
the  Northwest  Daily  Press  Association 
will  send  to  every  sales  manager  and 
advertising  agency  soon  officers  of  the 
organization  announced  following  the 
semi-annual  business  meeting  held 
recently  at  Minneapolis.  The  survey, 
which  took  six  months  to  complete, 
assembles  all  available  market  informa¬ 
tion  on  the  district,  according  to  R.  P. 
Palmer,  of  Minneajxjlis,  executive  secre¬ 
tary. 


RAISING  CHRISTMAS  FUND 

The  Trenton  (N'.J.)  Times  has  opened 
its  annual  Christmas  Fund  campaign 


CONDUCTING  STRAW  VOTE 

Both  the  Columbus  (O.)  Dispatch  and 
the  Columbus  Citizen  are  taking  straw 
votes  on  mayorality  election  in  that  city. 


RUBBER  ROLLER  GRINDING 


Send 

For 

Booklet 


RUBBER  ROLLER  POLISHING 


Rubber  Roller  Grinder 


:\  machine  with  practically  every  jiart  specially  designed 
for  handling  of  every  type  and  size  of  rubber  printing 
rollers  designed  by  leading  press  makers.  Equipped 
with  gauging  device. 

Egnor  Rubber  RttUer  PolUher 


Qomewhere  the  sun  is 
^  shining  —  for  those 
who  have  vision  and 
courage  enough  to  go 
out  and  find  it.  Cheer 
up  —  Pctti’r  Features 
can  make  the  sun  shine 
for  you. 


FralcrnicKf  is  the  apos. 
tie  of  seif.made  sun¬ 
shine.  Oiwn  the  door 
and  let  him  in. 


RETTPR  fE.4TVRE.S 


This  automatic  machine  rapidly  and  accurately  polishes 
rubber  rollers.  A  marvelous  machine.  Send  for  details. 

BLACK  ROCK  MFC.  CO. 

Bridgeport,  Conn, 


.SYSDICATIl 


Box  173  ^ 

Middletown,  Ohio 
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•1931- 

IS  A  GOOD  YEAR 
FOR  THE  BALTIMORE  POST 


Media  Records  linage  figures  for  the  first  9  months  of 
1931  show  a  significant  trend  toward  the  Baltimore 
Post.  Why  not  concentrate  your  advertising  where 
greatest  profit  can  be  made?  Avoid  ghost  circulation! 


TOTAL  ADV^ERTI.SINC  .  .  .  9  MONTHS  .  .  .  I  A  L  I  N  EIS 

POST(e) . 7'/ ,802  gain 

News  (e) . 1,388,520  loss 

Sun  (e) . 258,723  loss 

GENERAL  AID  V  E  R  T I S I  N  G  .  .  .  9  M  0  N  T  H  S  .  .  .  I  N  LINES 

POST(e) . 46,133  gain 

News  (e) . 103,896  loss 

Sun  (e) . 347,760  loss 

RETAIL  ADVERTISING _ 9  MONTHS _ IN  LINES 

POST(e) . 124,159  gain 

News  (e) . 926,842  loss 

Sun  (e) . 365,783  gain 


The  Baltimore  Post 


A  Scripps* 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS.  HOWARD 
NEWSPAPERS 
aSO  PARE  AVENUE.  N.  Y.  C 


Howard 


Newspaper 


MEMBER  OF  THE  UNITED 
PRESS->-OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
and  •/ 

MEDIA  RECORDS,  INC. 


t  T  a  o  I  T 


••  B  U 
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BORAH  INTERVIEW  NEWS  HIGHLIGHT 
OF  LAVAL’S  VISIT  TO  HOOVER 


French  Newspapermen  Amazed  at  Senator’s  Willingness  to 
Answer  Most  Searching  Questions — Overseas  Writers 
Give  Luncheon  to  Visiting  Correspondents 


By  GEORGE  H.  MANNING 

Washincton  Correspondent,  Editor  A  Publisher 


WASHINGTON.  D.  C,  Oct.  26— 
The  visit  of  Premier  Laval  of  Fr^ce 
to  Washington  which  ended  at  midnight 
Sunday  treated  both  the  American  and 
French  newspaper  correspondents  as¬ 
signed  to  the  story  to  another  interesting 
lesson  in  the  differences  between  news 
figures  and  news  gathering  methods  here 
and  abroad. 

Twenty  French  correspondents  and  five 
Americans  made  the  trip  across  the 
Atlantic  with  the  Premier,  while  eight 
additional  newspapermen  joined  the  party 
in  New  York  City. 

Probably  the  highlight  of  the  visit  for 
representatives  of  the  French  press  was 
the  “frank,  if  not  diplomatic”  manner  in 
which  Senator  William  E.  Borah,  diair- 
man  of  the  Senate  Committee  on  Foreign 
affairs,  at  the  invitation  of  the  visitors, 
discussed  the  international  relationship 
of  the  United  States  and  the  French 
republic. 

While  many  of  the  French  corres¬ 
pondents  were  more  or  less  familiar 
with  American  news  gathering  methods 
and  the  attitude  of  men  in  public  life 
toward  the  press,  it  was  obvious  that 
the  rapidity  of  Senator  Borah’s  replies 
and  his  willingness  to  answer  the  most 
searching  of  questions  left  a  lasting  im¬ 
pression  on  the  visitors  aside  from  the 
significance  of  his  answers  from  a  news 
standpoint.  The  Frenchmen,  led  by 
Pierre  Denoyer,  correspondent  for  the 
Petit  Parisian,  being  the  capable  reporters 
they  are,  made  the  most  of  the  Senator’s 
willingness  to  talk  and  so  complete  was 
the  interview  that  the  controversy  it 
started  between  Senator  Borah  and  the 
Premier  came  near  overshadowing  the 
news  importance  of  the  Laval-Hoover 
conferences. 

On  the  other  hand  the  American  cor¬ 
respondents  found  the  short,  swarthy. 
Premier  affable  enough  in  his  interviews, 
through  an  interpreter  since  he  does  not 
speak  English,  but  certainly  more  re¬ 
served  than  the  loquacious  Senator  from 
Idaho.  The  Premier  was  noticeably  jubi¬ 
lant  and  before  meeting  the  press  for  the 
second  time  called  Mr.  Denoyer  into 
conference  to  get  the  details  of  the  Borah 
interview. 

The  visiting  Premier  spoke  without 
notes,  although  he  spoke  carefully  and 
obviously  weighed  every  word.  His 
answers  were  interpreted  for  the  Amer¬ 
icans  by  Robert  Pell,  secretary  to  Am¬ 
bassador  Mge  at  Paris  who  accompanied 
the  Premier  from  France  in  the  capacity 
of  a  contact  man  with  the  newspapers. 

The  remarkable  ease  with  which  the 
French  statesman  was  able  to  parry 
indiscreet  questions  even  though  asked 
in  a  foreign  language  caused  no  little 
comment.  In  one  instance  when  he  was 
asked  “Are  you  satisfied  with  the  results 
of  your  trip”,  he  replied:  “That’s  just 
what  I  have  finished  telling  you.” 

At  another  time  he  was  ask^  whether 
or  not  any  concrete  question  had  been 
settled  during  the  White  House  con¬ 
ferences,  and  without  waiting  for  Pell 
to  translate  the  question,  he  replied  in 
English;  “Tomorrow  you  will  see  in  the 
commnunique”.  He  referred  to  the  state- 

- • - 

'‘The  Direct  To  You” 

Service 

SEE  SYD  CLARKE 

(Travel  Eixpert) 

FIRST 


International  Service 
76,  Rne  des  Petits-Cbamps 
PARIS 


ment  made  public  by  the  White  House 
on  Sunday. 

The  Premier  showed  no  displeasure  at 
being  forced  to  answer  impromptu  ques¬ 
tions,  although  he  did  not  miss  the  oppor¬ 
tunity  to  remind  his  interrogators  that 
President  Hoover  is  handed  questions  in 
writing  before  the  press  conferences  that 
he  may  study  them.  “I  realize  that  you 
do  not  ask  Mr.  Hoover  to  submit  to 
this  regime  of  questioning,  but  luckily  I 
am  accustomed  to  it — so  fire  ahead.” 

According  to  local  correspondents. 
Premier  Laval’s  inability  to  express  him¬ 
self  in  English  very  nrarly  forced  a 
cancellation  of  the  trip,  it  being  feared 
that  the  persistency  of  American  corre¬ 
spondents  and  the  Premier’s  unfamiliarity 
with  our  language  might  lead  to  misin¬ 
terpretations  that  would  prove  embarass- 
ing.  The  drafting  of  Pell  solved  the 
problem,  although  at  first  the  French 
were  inclined  to  the  belief  that  he  was 
not  of  the  years  sufficient  for  a  task  of 
the  kind.  The  diplomat,  despite  his 
youth,  handled  his  job  to  the  delight  of 
lK)th  the  French  mission  and  the  State 
Department  even  though  he  proved 
tight-mouthed  as  far  as  the  correspond¬ 
ents  were  concerned. 

At  a  luncheon  given  to  the  visiting 
newspapermen  by  the  Oversea’s  Writers 
Association  of  Washington,  at  the  Na¬ 
tional  Press  Club,  Saturday,  afternoon, 
Ralph  E.  Heinzen,  chief  of  the  Paris 
bureau  of  the  United  Press  discussed 
briefly  the  French  newspapers’  valuation 
of  American  news.  He  told  the  gather¬ 
ing  that  the  French  press  has  absolutely 
no  interest  in  American  politics  except  in 
so  far  as  French  interests  are  directly 
concerned. 

He  added,  however,  that  French  writ¬ 
ers  thought  nothing  of  interpreting  an 
item  of  acceptable  news  to  the  extent  of 
three  or  four  columns,  a  job  that  would 
defy  the  average  American  newspaper¬ 
man  if  he  were  called  upon  to  undertake 
it.  Mr.  Heinzen  said  that  four  Ameri¬ 
can  names  had  more  news  value  than 
any  story  emanating  from  this  country, 
they  were  Borah,  Ford,  Chaplin,  and, 
before  his  death,  Edison. 

Jacques  de  Marsillac,  foreign  editor  of 
the  Journal,  Paris,  spoke  on  behalf  of 
his  colleagues,  while  Jules  Henry,  coun¬ 
sellor  of  the  French  Embassy  represented 
the  French  Ambassador.  Paul  Wooton, 
Washington  correspondent  of  the  New 
Orleans  Times  Picayune,  and  president 
of  the  Overseas  Writers  preside  at  the 
luncheon. 

So  pleased  were  the  Washington 
photographers  with  the  patience  and 
indulgence  displayed  by  the  Premier,  his 
daughter  and  Mr.  and  Mrs.  Hoover  in 
posing  for  pictures  on  the  White  House 


Only  8  Cities 

New  York,  Chicago,  Phila¬ 
delphia,  Boston,  Balti¬ 
more,  Detroit,  Kansas  City 
and  St.  Louis  hare  a  daily 
newspaper  with  as  large  a 
circulation  as  the 


DES  MOINES 
REGISTER  AND 
TRIBUNE 

Over  247,000  Daily 


STREIT  VISITING  U.  S. 


Arriving  in  New  York  on  the  Enropa 
recently  was  Clarence  K-  Streit,  presi¬ 
dent  of  the  International  Association 
of  Journalists  and  New  York  Times 
correspondent  at  Geneva. 


Fernand  de  Brinon,  LTnf  or  motion; 
Stephane  Lauzanne,  Le  Matin;  Albert 
Jullien,  Petit  Parisien;  Leon  Bassee, 
Havas  Agency;  G.  Schell ing,  London 
correspondent  of  Agence  Radio;  George 
Meyer,  Ere  Nouvelle;  Mme.  Robert 
Tabouis,  La  Petite  Gironde;  Mile. 
Louise  Weiss,  publisher  of  L’  Europe 
Nouvelle;  G.  Mallet,  La  Volonte;  Albert 
Prouvost,  Paris-Soir ;  Caspar  Jordan, 
Ouevre;  M.  Rufenacht,  Journal  of 
Havre;  Mme.  Valentine  Thomson, 
Provincial  Consortium;  M.  Rott,  Vir; 
M.  Saint-Brice,  La  Journal;  Jacques  J. 
Marcillac,  La  Journal,  Georges  (jouIwi, 
Agenz  Economique  et  Financiere ;  Marcel 
Pays,  Excelsior;  and  Mile.  Guimiur, 
daughter  of  the  publisher  of  La  Journal, 
who  accompani^  Josette  Laval,  the 
Premier’s  daughter,  as  a  companion. 

Correspondents  joining  the  party  at 
New  York  included  the  following  Ameri¬ 
cans  :  John  Owen,  editor,  Baltimore  Sun; 
Harold  J.  P.  Horan,  Washington  Post, 
and  Theodore  Knappen,  Magazine  of 
Wall  Street;  the  following  French 
writers:  Pierre  Denoyer,  Petit  Parisian; 
and  Jean  Gachon,  Havas  Agency; 
German  correspondents,  Paul  Scheffer, 
Berliner  Tageblatt,  Kurt  Sell,  Wolff 
Bureau,  and  Dr.  Erich  Salomon,  a 
photographer  for  the  Ullstein  Picture 
Service. 


lawn  Saturday  morning,  that  they  placed 
their  cameras  SD  the  ground  and  clapped 
their  hands  in  their  gratefulness,  to  the 
apparent  delight  of  the  photographed. 

Those  who  made  the  trip  from  France 
with  the  Premier’s  party  included  the 
following  American  correspondents : 
Ralph  E.  Heinzen,  William  Bird,  of  New 
York  Sun  and  (Consolidated  Press;  J. 
Carlisle  MacDonald,  New  York  Times; 
Henry  Wales,  Chicago  Tribune;  Jtmius 
Wood,  Chicago  Daily  News,  and  Robert 
Welles  Ritchie,  London  correspondent 
for  the  Hearst  press  services. 

The  following  French  newspapermen 
made  the  trip:  Andre  Geraud  (Pertinax), 
Echo  d‘  Paris;  Gabriel  Perreud,  Midi, 
Paris;  Marcel  Ray,  Le  Petit  Journal, 


A.  H.  UHL  IN  PARIS 

A.  H.  Uhl  has  joined  the  staff  of  the 
Paris  bureau  of  the  Associated  Press 
after  five  years  on  the  cable  desk  in  new 
York.  Mr.  Uhl  was  born  in  New  York 
and  was  graduated  from  the  College  of 
the  City  of  New  York  in  1920.  He  went 
to  work  for  the  Newark  Star-Eagle  and 
two  years  later  joined  the  A.P.  in  New 
Haven.  He  joined  the  New  York  staff 
in  1926. 


ORTH  JOINS  IOWA  DAILY 

Leonard  Orth,  former  member  of  the 
Sioux  City  (la.)  Journal  editorial  staff 
and  departmOTt  store  advertising  man¬ 
ager,  has  joined  the  Sioux  City  (la.) 
Tribune  advertising  staff. 


Low-pressure 

Molding 

Morley  Mats  have  a  uniformly  soft 
texture.  They  are  extremely  flexible. 
They  mold  well,  with  ample  depth, 
at  low  pressures. 

Low-pressure  molding  prevents  mush¬ 
rooming  of  half  tone  dots.  It  prevents 
breakdown  of  porous  machine -cast 
type,  rules,  and  delicate  hairlines.  It 
prevents  breaking  through  the  facing 
of  the  mat. 

Low-pressure  molding  tends  to  elimi¬ 
nate  smut  in  newspaper  printing.  Inci¬ 
dentally,  it  saves  power  and  wear  on 
molding  blankets. 

Samples  of  Morley  Mats 
will  be  sent  on  request 

Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 


Cable  Addreas:  Ricaatallr  Paris 
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TEXAS 


A  Great  Producing  State 
A  Market  Worth  Developing 


Texas  produces  90%  of  the  world’s  sulphur  supply.  Long 
pipe  lines  take  its  natural  gas  to  Chicago,  Denver,  Indian¬ 
apolis.  There  are  nearly  6,000,000  cattle.  Texas  grows 
more  than  twice  as  much  cotton  as  any  other  state — one- 
third  of  the  nation’s  chief  export.  Recent  oil  developments 
vastly  increase  its  lead  in  the  production  of  petroleum. 

Texas  ranks  first  among  the  states  in  the  total  value  of  farm 
crops.  Agricultural  wealth  increases.  Texas  citrus  fruit 
is  now  being  marketed  over  a  large  area.  The  1931  wheat 
yield  is  nearly  twice  that  of  a  year  ago.  Bumper  crops 
offset  lower  price  levels  so  that  buying  power  is  fairly 
normal. 

Business  leaders  regard  Texas  as  one  of  the  best  sections, 
from  an  economic  standpoint,  in  the  country.  Note  on 
the  Nation’s  Business  map  for  October  that  Texas  has 
approximately  three  times  as  much  bright  space  as  any 
other  state.  The  papers  listed  below  will  help  you  get  your 
share  of  the  business.  Write  them  today  for  localized 
market  data. 


FIRSTS 

Texas  leads  other  states  in 
the  production  of: 

natural  gas 

sulphur 

wool 

mohair 

cotton 

beef  cattle 

sheep 

goats 

turkeys 

petroleum 

helium 

carbon  black 

artificial  ice 

pecans 

grain  sorghums 
cotton  oil  products 
cotton  gins  manufactured 

Not  only  has  Texas  more 
miles  of  railroad  track  than 
any  other  state  in  the  Union 
but  it  leads  the  world  in  new 
railroad  construction. 


Amarillo  Globe 
Amarillo  News 
Austin  American 
Austin  Statesman 
Beaumont  Enterprise 
Beanmont  Journal 
Dallas  Journal 
Dallas  Morning  News 
Dallas  Times-Herald 
El  Paso  Times 


xas 

market  area  in  the  U.  S. 


Galveston  Daily  News 
Galveston  Tribnne 
Houston  Post-Dispatch 
Houston  Chronicle 
San  Antonie  Express 
San  Antonio  Evening  News 
Port  Arthur  News 
Waeo  News-Tribune 
Waco  Times-Herald 
Wichita  Daily  Times 
Wichita  Record-News 
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TO  CONFUSE  ADVERTISERS  AND  DIVERT  THEIR  ATTENTION  FROM  TI¬ 
THE  MILWAUKEE  JOURNAL,  IN  A  RECENT  ANNOUNCEMENT,  PURfOl 
NEWS  IS  USED  IN  MAKING  ADVERTISING  LINAGE  COMPARSIONS 
FIGURES  USED  BY  THE  SENTINEL-NEWS  ARE  FOR  ONE  PAPB 

During  the  last  six  months  corresponding  to  the  circulation  period  on  opposite  page  the 

MILWAUKEE 

SENTINEL-NEWS  GAINED 


LINES  LOCAL  DISPLAY  ADVERTISING 

MILWAUKEE  JOURNAL  LOST 


LINES  LOCAL  DISPLAY  ADVERTISING 


Evening  News  and  morning  Sentinel  are  sold  €u  a  unit.  All  adver¬ 
tising  appears  in  evening  News  and  is  carried  through  morning 
Sentinel  BUT  IS  NOT  COUNTED  TWICE  in  figuring  total  volume. 


The  Milline  Cost  Difference  at  the  General 
Rate  Is  Sentinel-News  $1.77;  Journal  $2.18 


RETAIL  ADVERTISING  GRAPH 


JAM.  FU.  /'AAR.  APR.  /ejtf  junE.  JUL'i/  AUG.  ttPT 


tso,ooo 
1  >0.000 
110.000 
90,000 
70.000 
00.000 
30.000 
10.000 
laooo 


What*s  happened  on  Sunday  in  advertising? 

During  the  Same  Period 
(April  1,  1931,  to  Sept.  30,  1931) 

THE  SUNDAY  SENTINEL  LOST  17,790 
Lines  of  Local  Display  Advertising. 

THE  SUNDAY  JOURNAL  LOST  51,612 
Lines  of  Local  Display  Advertising. 

In  September — 

THE  SUNDAY  SENTINEL  GAINED  15,275  LINES 
THE  SUNDAY  JOURNAL  LOST  23,945  LINES 


oaooo 


1  laooo 


These  figure*  are  from  Media  Records,  an  independent  statistical  bureau  nationally  recognised  by  advertisers  and  advertising  agencies.  The  Milwaukee  Sentinel 
and  the  ITiscousin  News  are  the  only  Milwaukee  newspapers  subscribing  to  and  quoting  from  Media  Records. 
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4  THE  GREAT  PROGRESS  MADE  BY  THE  MILWAUKEE  SENTINEL-NEWS, 
RfORTED  TO  SHOW  THAT  THE  COMBINED  SPACE  OF  THE  SENTINEL- 
THIS  STATEMENT  IS  ABSOLUTELY  UNTRUE.  ADVERTISING  LINAGE 
ONLY. 


MILWAUKEE 

SENTINEL-NEWS 

NOW  HAS 

180,700 

NET  PAID  CIRCULATION  DAILY 

and  LEADS  the  MILWAUKEE  JOURNAL 

by  24,662 

NET  PAID  COPIES  PER  DAY 

(U.  S.  Government  Statements  for  6  Months  Ending  Sept.  30,  1931) 


Sentinel-News  Outstanding 
Circulation  Progress 


Journal  Sent.-News 

Six  Months  Sentinel-  Over  Over 

Ending  News  Journal  Sent.-News  Journal 

March  31,  1930  171,354  175,267  3,913  . 

Sept.  30,  1930  174,869  167,839  7,030 

March  31,  1931  174,100  161,440  12,660 

Sept.30,1931  180,700  i5«,o38  24,662 


Why  does  the  Milwaukee  Journal  persist  in  misleading  readers 
and  advertisers  hy  quoting  on  its  first  page  the  gross  press  run 
figures,  which  include  wastage,  returns  and  samples,  and  calling 
it  circulation? 

Why  does  the  Milwaukee  Journal  NOW  extensively  give  away 
free  papers  as  samples  to  Milwaukee  homes? 

Why  does  the  Milwaukee  Journal  NOW  offer  insurance  policies 
to  subscribers? 


CIRCULATION  GRAPH 


DEVICE  ETCHES  CUTS  DIRECT  FROM  PHOTOS 


Photograph  of  the  Howey  engraving  machine.  In  the  foreground  is  the 
cylinder  bearing  the  zinc  plate  upon  which  is  etched  a  reproduction  of  the 
photograph  mounted  on  the  cylinder  opposite.  Two  small  lights  focused 
on  the  photograph  cast  lights  and  shadows  into  a  photo-electric  cell,  which, 
after  amplification,  motivates  a  cutting  tool  which  etches  the  zinc. 


(Continued  from  page  9) 
eng^rave  it  as  the  cut  is  being  made,  with¬ 
out  marking  the  copy. 

“The  entire  process  is  extremely  rapid. 
The  placing  of  the  copy  and  zinc  in  posi¬ 
tion  is  the  work  of  only  a  minute  or  two. 
The  adjustment  for  depth  can  be  made 
in  a  few  seconds.  We  saw  a  cut  four 
inches  by  6^  inches  engraved  in  exactly 
seven  minutes. 

“.\t  first,  engravings  were  made  on  or¬ 
dinary  f>olished  zinc  similar  to  that  used 
by  photo-engravers,  except  thinner  in 
gauge.  Such  cuts  carried  no  screen.  The 
printing  surface  consisted  of  a  series  of 
parallel  lines  of  varying  widths,  the  wide 
portions  of  the  lines  corresponding  to  the 
dark  areas  of  the  picture,  and  the  narrow 
iwrtions  of  the  lines  corresponding  to  the 
light  areas  of  the  nicture.  This  method 
produced  very  acceptable  engravings.  It 
has  been  discovered  lately,  however,  that 
if  the  zinc  is  first  ruled  or  lined  by  a 
series  of  parallel  cuts  at  right  angles  to 
the  direction  of  the  cuts  made  by  the 
engraver,  the  resultant  effect  is  a  dot  for¬ 
mation  similar  to  that  of  the  photo-en¬ 
graver’s  halftone.  A  much  more  faithful 
reproduction  of  the  copy  is  obtained  by 
this  method. 

“Newspaper  engravings  made  on  this 
machine  stereotype  satisfactorily.  The 
pitch  of  the  screws  used  to  drive  the 
photo-electric  cell  and  the  cutting  tool  is 
70  threads  to  the  inch.  This  produces 
an  engraving  haying  70  lines  to  the  inch. 
Because  the  cutting  tool  is  V-shaped,  the 


grooves  are  also  V-shaped  and  there  is 
no  possibility  of  undercutting,  which 
would  cause  the  matrix  to  adhere  to  the 
cut.  The  machine  as  at  present  con¬ 
structed  is  geared  so  as  to  cut  either  70, 
140,  or  280  lines  to  the  inch.  For  reasons 
which  are  more  or  less  obvious,  70  lines 
to  the  inch  has  been  found  most  suitable 
for  newspaper  work.” 

Mr.  Howey  told  Editor  &  Publisher 
that  ever  since  he  started  newspaper 
work  on  the  Fort  Dodge  (la.)  Mes¬ 
senger,  where  he  saw  “chalk  engrav¬ 
ings”  made,  he  has  had  in  mind  a 
machine  that  would  make  engraving 
economically  possible  in  small  newspaper 
plants. 

His  particular  pride  in  the  invention  is 
the  amplification  made  possible  in  the 
cutting  head  itself,  and  he  has  worked 
on  it  for  a  long  time.  The  power  is  am¬ 
plified  48  times  here.  The  power  of  the 
electric  impulse  as  it  comes  from  the 
photograph  is  1 /lO.OOO.OdO  of  a  watt. 
It  is  amplified  2,0(K),()00,0(X)  times  to  drive 
the  cutting  tool. 

Months  were  spent  in  experimental 
work  to  determine  the  shape  of  the  cut¬ 
ting  tool  he  said,  which  w'as  an  empirical 
problem,  and  was  only  developed  through 
trial  and  error. 

Among  those  who  witnessed  the  demon- 
tration  at  Washington  were  Arthur  Bris¬ 
bane  and  Paul  Block.  The  demonstra¬ 
tion  was  made  by  B.  W.  W'oodward,  an 
engineer  who  is  associated  with  Mr. 
Howey. 
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Circulation-Building  Experts 

Sixth  Floor,  Occidental  Building-  Indianapolis, Indiana . 


DUTCH  YOUTH  WINNER 
OF  ORATORICAL  PRIZE 

Henri  Van  Hoof  Triumphs  in  Inter¬ 
national  Finals  Held  in  Wash¬ 
ington,  D.C. — ^U.S.  Youth 
Fourth 

By  George  H.  Manning 

Washington  Correspondent,  Editor  &  Puslishes 

Washington,  Oct.  28 — A  17-year-old 
Dutch  youth  with  journalistic  aspirations, 
was  proclaimed  world’s  champion  high 
school  orator  in  the  Sixth  International 
Oratorical  Contest  finals  held  here  Oct. 
24.  The  oratorical  contests  are  spon¬ 
sored  largely  by  newspapers  of  the  world. 

He  is  Henri  R.  M.  Van  Hoof,  of  Over- 
een,  Holland.  His  winning  talk  was  on 
“The  Royal  House  of  the  Netherlands,” 
followed  by  a  4-minute  extemporaneous 
talk. 

Altogether  there  were  seven  finalists 
competing  in  the  contest,  representing  as 
many  nations.  Some  were  sponsored  by 
newspapers,  others  by  educational  asso¬ 
ciations  or  colleges. 

Second  place  was  captured  by  Gerard 
Cournoyer,  19,  of  Quebec,  who  spoke  on 
“WTiy  the  French  Race  Has  Survived 
in  Canada.”  Third  place  went  to  Martin 
Kreiger,  17,  of  Berlin,  whose  topic  was 
“Youth  and  Disarmament.”  The  United 
States  entrant,  Robert  Gibson  Rayburn, 
17,  of  Newton,  Kan.,  sponsored  by  the 
Kansas  City  Star,  took  fourth  place. 

The  other  contestants  and  the  topics 
they  chose  are: 

John  'Thomas  Lum.sden,  17,  of  Peter¬ 
borough,  England,  “Disraeli”;  Pierre 
Henry  Courtade-Cabessanis.  18,  of  Paris, 
“The  French  Colonial  Empire,”  and 
Thomas  Shillington,  18,  of  Rathfarn- 
ham,  Ireland,  ‘The  Irish  Free  State.” 

The  only  prize  provided,  a  silver  lov¬ 
ing  cup,  went  to  the  first  place  winner. 
All  the  boys,  of  course,  had  their  ex¬ 
penses  paid  from  and  to  their  homes. 
Following  the  contest  the  boys  divided 
and  chose  different  parts  of  the  east  to 


visit.  All  expect  to  sail  for  Europe  on 
the  Leviathan  Nov.  7. 

Van  Hoof,  whose  victory  proved  a 
popular  one  with  the  audience  which 
filled  Constitution  Hall  here,  was  the  only 
one  of  the  contestants  who  expressed  an 
ambition  to  follow  the  profession  of 
journalism. 

Judges  in  the  contest  were  Ambas¬ 
sador  Miguel  Cruchaga  Tocomal,  of 
Chile,  chairman;  Dr.  Jan  Herman  van 
Royden,  Minister  from  the  Netherlands; 
Dr.  Marc  Peter,  Minister  from  Switzer¬ 
land  ;  Dr.  Henry  Grattan  Doyle,  dean 
of  the  junior  college,  George  Washing¬ 
ton  University;  Dr.  Richard  Henry  Wil¬ 
son,  head  of  the  romance  language  depart¬ 
ment,  University  of  Virginia  and  Dr. 
Paul  Glois,  head  of  the  department  of 
German,  Catholic  University  of  America. 

The  oratorical  contests  were  originated 
in  1923  by  the  Los  Angeles  Times.  These 
were  purely  local,  but  later  the  move¬ 
ment  became  nationwide,  then  spread  to 
virtually  all  countries  of  the  globe. 

CAPPER  OFFICE  TO  MOVE 

On  Nov.  1  the  Kansas  City,  Mo.,  office 
of  the  Capper  Publications  will  change 
its  location  from  1407  Waldheim  Build¬ 
ing  to  21  West  Tenth  street.  Jake  Gold¬ 
stein,  who  has  been  representing  The 
Household  Magazine  with  headquarters 
in  Detroit,  is  now  .on  the  staff  of  the 
Capper  Farm  Papers  in  Chicago.  Karl 
L.  Kennedy  has  resigned  from  the  adver¬ 
tising  department  of  Capper’s  Magazine 
at  Topeka. 

RAISING  SHOE  FUND 

The  Elgin  (Ill.)  Courier-News  is  con¬ 
ducting  a  School  Children’s  Shoe  fund 
this  fall.  Last  year  the  fund  brought  in 
approximately  $1,000  all  of  which  was 
expended  with  local  merchants  for  chil¬ 
dren’s  shoes. 

MARKS  39TH  YEAR 

The  IVatonga  (Ctkla.)  Republican 
celebrated  its  thirty-ninth  year  of  publi¬ 
cation  last  week.  Charles  O.  Frye  is 
editor. 


Without  any  egotism  we  can  say 
dependability  is  the  outstanding 
characteristic  of  CUSHMAN 
MOTORS.  It  has  been  proved 
so  many  times  over  so  many 
years  that  it  is  an  established 

Motors  are 
built  to  op~ 
pflF  erate  any 
WraC  typesetting 
machine. 


CUSHMAN 

ELECTRIC 

COMPANY 

Concord,  N.  H. 

Toronto  Foundry  Co., 
Toronto,  Can. 
Canadian  Distributor. 
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Electric  Stereotype  Melting . . . 

Originated  by  General  Electric 

^  YEARS  OLD  THIS  MONTH! 
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Meet  the  man  .... 

who  took  the  pioneer  step! 
Progressive  Publisher  Pape  looks  back 
over  his  six  years’  experience  with  the 
G-E  development  that  revolutionized 
stereotype  melting. 
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The  pioneer  installation,  at  the  plant  of  the  Waterbury 
Republican  &  American,  Waterbury,  Conn. 


CALL  in  the  heating  specialist  from  the  nearest  G-E  office.  Let  him 
show  you  how  quickly  and  easily  you  can  change  your  fuel-heated 
pot  over  to  electric  heat  —  and  at  what  low  cost!  You  will  probably 
want  to  change  over  at  once,  although  there’s  no  obligation  whatever. 
Bulletin  GEA-S32D  will  also  interest  you.  Ask  for  a  copy. 


GENERAL®  ELECTRIC 


sales  and 


ENGINEERING 


SERVICE 


PRINCIPAL 


CITIES 
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NAN  BRITTON’S  LIBEL 
CASE  BEING  HEARD 


"Unique”  Suit  for  $50,000  Is  Brought 
Against  Seller  of  Book  “The 
Answer  To  ‘The  President’s 
Daughter’  ” 


(By  tctcyraph  to  Editos  &  Publishes) 

Toledo,  O.,  Oct.  29. — The  repu¬ 
tation  of  a  deceased  President  of  the 
United  States  is  being  attacked  and  de¬ 
fended  before  a  packed  courtroom  here 
this  week,  in  the  suit  of  Nan  Britton, 
author  of  “The  President’s  Daughter”, 
for  $50,000  against  C.  A.  Klunk,  hotel 
keeper  of  Marion,  O. 

Miss  Britton,  who  charged  in  her  book 
that  President  Warren  G.  Harding  was 
the  father  of  her  daughter,  Elizabeth 
Ann,  now  12  years  old,  charges  she  was 
libeled  in  a  book  entitled  “The  Answer 
To  ‘The  President’s  Daughter’,”  which 
Klunk  is  alleged  to  have  advertised  and 
sold  at  his  newsstand  in  the  hotel. 

Ten  men  and  two  women  are  on  the 
jury.  The  case  is  being  heard  by  Federal 
Ju<lge  John  M.  Killits. 

When  the  trial  opened  Tuesday  Judge 
Killits  tbld  the  jurors  the  case  vvas  uni¬ 
que  in  that  it  involved  the  good  name 
of  a  former  President.  The  judge  ruled 
Tuesday  that  the  burden  of  proof  in 
regard  to  publication  of  “The  Answer” 
would  rest  with  the  defendant  but  the 
next  day  following  a  conference  with 
attorneys  for  both  sides,  he  re\ersed  his 
ruling  and  declared  the  burden  of  proof 
must  rest  with  the  plaintiff. 

Much  of  the  time  in  the  trial  so  far 
has  been  devoted  to  testimony  of  Marion 
residents  in  regard  to  Miss  Britton’s 
reputation  and  reading  of  excerpts  from 
both  books  to  the  jury.  A  number  of 
defense  witnesses  all  testified  they  had 
heard  rumors  Miss  Britton’s  reputation 
was  bad,  but  admitted  they  had  no  first¬ 
hand  facts. 

Mrs.  Mary  Catherine  Hane,  who  said 
she  knew  Miss  Britton  as  a  high  school 
student  in  1911,  testified  Thursday  a 
story  had  been  whispered  about  that  Miss 
Britton  had  gone  bathing  in  the  nude. 

Judge  Killits  instructed  the  jury  to  pay 
no  attention  to  a  record  introduced  by 
the  defense  showing  Miss  Britton  was 
name  as  co-respondent  in  a  divorce  suit 
in  New  York  State  filed  bv  Patricia  M. 
Whiteman  against  Richard  M.  White- 
man,  who,  it  is  alleged,  did  the  actual 
writing  of  “The  President’s  Daughter.” 

Testimony  revealed  that  “The  Answer 
To  ‘The  President’s  Daughter’  ”  appeared 
in  Marion,  June  15,  19^,  and  at  once 
set  the  whole  city  agog.  It  was  written 
by  Joseph  Debarthe,  former  Marion 
newspaperman,  now  dead,  and  purported 
to  be  a  defense  of  Harding  and  a  denial 
of  his  alleged  parentage  of  Miss  Brit¬ 
ton  $  child.  ^  The  book  excoriates  the 
mother  as  being  morally  irresponsible. 

Judge  Grant  E.  Mouser,  Sr.,  of  Marion, 
chief  of  defense  counsel,  told  the  jury  the 
defendant  admits  sale  of  the  book  but  ex¬ 
pects  to  prove  in  the  trial  that  Miss  Brit¬ 
ton  committed  all  the  offenses  it 
^argcd.  The  defense  contends  that  Miss 
Britton  was  not  libeled  and  that  “The 
Answer”  was  simply  an  attempt  to  de- 
fmd  the  name  of  a  great  American 
citizen. 

Counsel  for  Miss  Britton,  on  the  other 
hand,  will  attempt  to  show  that  her  brok 
was  not  an  attack  on  President  Harding 
but  it  was  an  effort  to  gain  legal  recog¬ 
nition  for  her  child  and  to  stimulate 
legislation  for  the  protection  of  all  ille¬ 
gitimate  children. 

Little  12-year-old  Elizabeth  .\nn,  cen¬ 
ter  of  it  all,  was  in  court  with  her  mother 
the  opening  day  of  the  trial. 

Wednesday  morning,  however.  Judge 
Killits  declared  that  because  of  the  girl’s 
age  and  because  of  the  sensational  nature 
of  some  of  the  testimony,  she  sh.ould  not 
be  in  court. 


PRESCOTT  COURIER  APPOINTS 

The  Prescott  (Ariz.)  Courier  has  ap¬ 
pointed  the  R.  J.  Bidwell  Company,  with 
offices  in  San  Francisco,  Los  .\ngeles. 
and  Seattle,  as  Pacific  Coast  advertising 
rqiresentative,  effective  from  Nov.  1. 


HORACE  E.  BALDWIN 


Veteran  Advertising  Executive  of 

Joliet  (III.)  Herald-News  Dies 

Horace  E.  Baldwin,  78,  national  ad¬ 
vertising  director  of  the  Joliet  (Ill.) 
Herald-News,  died  suddenly  Oct.  27  of 
heart  disease  at  Joliet.  He  was  a  vet¬ 
eran  of  nearly  tJd  years  in  newspaper 
work. 

Born  in  Lacon,  Ill.,  on  Sept.  25,  1853, 
Mr.  Baldwin  began  selling  newspapers 
as  a  boy  during  the  Civil  War.  He 
spent  practically  all  of  his  newspaper 
career  in  Joliet,  except  in  1875  and  ’76, 
when  he  worked  on  the  old  Chicago 
Times,  Chicago  Inter-Ocean  and  Chict^o 
Pilot,  and  was  affiliated  for  a  short  time 
with  the  Kansas  City  Times. 

He  devoted  55  years  of  his  life  to  the 
newspaper  business  in  Joliet.  He  was 
for  39  years  one  of  the  publishers  of  the 
Joliet  News.  James  Ferriss  was  asso¬ 
ciated  with  him  in  the  ownership.  In 
1915,  Col.  Ira  C.  Copley  purchased  the 
News  and  consolidated  it  with  the  Joliet 
Herald. 

Mr.  Baldwin  was  active  in  public  life 
in  Joliet.  In  politics,  he  was  a  leader  in 
the  dry  movement.  He  was  president 
and  one  of  the  founders  of  the  Will 
County  Historical  Society.  He  was  also 
one  of  the  founders  of  the  Joliet  Adver¬ 
tising  Club  and  the  Joliet  Floral  and 
Garden  Club.  He  is  survived  by  his 
wife  and  three  sons. 


COMPLETING  RE-ORGANIZATION 


Canada  Power  and  Paper  Stockholder* 
Attending  Formal  Meeting* 

(By  telegraph  to  Editok  &  Publisher) 

Montreal,  Oct.  29. — The  actual  re¬ 
organization  of  the  Canada  Power  and 
Paper  Corporation  moved  several  steps 
nearer  completion  tcxlay,  as  ten  of  the 
necessary  21  meetings  for  the  various 
classes  of  securities  involvetl  were 
scheduled  to  be  conducted  during  the 
morning,  while  six  were  under  way  late 
this  afternoon.  Routine  in  character,  the 
gatherings  were  entirely  formal.  All  of 
the  necessary  legal  moves  are  being  ob¬ 
served  to  the  letter  of  the  law,  precluding 
all  possibility  of  future  disturbance. 

TTie  common  and  preferred  share¬ 
holders  of  the  Port  Alfred  Paper  Com¬ 
pany,  one  of  the  subsidiaries  involved 
in  the  plan  which  contemplates  the 
working  set-up  of  the  Consolidated  Paper 
Corporation  and  the  Canada  Power  and 
Paper  debenture  holders,  this  morning, 
gave  their  formal  approval  to  the  pro¬ 
posals.  The  common  shareholders  of  the 
Canada  power  and  paper  voted  in  favor 
of  the  plan  last  week. 


TRIBUTE  TO  PULITZER 

A  tribute  to  the  late  Joseph  Pulitzer 
was  oaid  by  Harold  Stanley  Pollard, 
editorial  writer,  Neiv  York  World  Tele¬ 
gram,  in  that  paper  Oct.  29,  which  was 
the  20th  anniversary  of  the  death  of  the 
famous  publisher.  Mr.  Pollard  was  for¬ 
merly  for  many  years  editor  of  the  NeW 
York  Evening  World  and  was  a  secre¬ 
tary  of  Mr.  Pulitzer.  The  tribute  ap¬ 
peared  on  the  page  opposite  editorial. 


PRICE  BROTHERS 
S.\LES  CORPORATION 

York  Address  t  420  Lexington  Ave* 


CITY  CHARTER  VOIDED 
BY  CARELESS  CLERK 

Latter  Failed  to  Advertise  New 
Charter  a*  Provided  by  Law 
but  Gave  New*  Story  to 
Reporter* 


By  A.  L.  H.  Street 

A  constitutional  requirement  that  a 
city  council  “advertise”  in  one  or  more 
newspapers  that  pamphlet  copies  of  a 
proposed  municipal  charter  could  be  ob¬ 
tained  on  application  was  not  complied 
with  by  the  publication  of  a  news  item 
to  that  effect,  declared  the  Supreme 
Court  of  California  in  the  case  of  People 
V.  City  of  San  Buenaventura,  3P.  2d,  3, 
decid^  Sept  1,  1931. 

Instead  of  publishing  a  formal  notice, 
the  city  clerk  told  reporters  of  local 
newspapers  that  the  pamphlets  were 
available  and  suggested  that  a  story  or 
item  to  that  effect  be  published,  which 
was  done. 

The  court  construed  the  constitutional 
amendment  as  requiring  the  city  “to 
literally  ‘advertise’ ;  i.e.,  give  officially 
directed  public  notice  ‘in  one  or  more 
papers  of  general  circulation  published 
in  said  city’  that  copies  of  the  charter 
might  be  had  upon  application  therefor.” 

For  want  of  such  notice,  the  court  de¬ 
cided  that  the  charter  was  not  validly 
adopted,  even  though  a  majority  vote 
was  cast  in  favor  of  it  and  the  legisla¬ 
ture  approved  it.  Not  even  the  legisla¬ 
ture  could  dispense  with  the  constitu¬ 
tional  retjuirement. 


CORRECTION 

In  the  listing  of  Harrisburg  (Pa.) 
September  newspaper  linage,  a  reference 
note  was  omitted.  It  should  have  been 
stated  that  the  News  (evening)  pub¬ 
lishes  the  same  amount  of  advertising  as 
the  Patriot  (morning),  the  linage  for 
the  latter  only  being  shown  in  the 
tabulation. 


CIRCULATION  MAN  KILLED 


George  D.  Cunningbam  Succumb*  to 
Automobile  Injurie*  in  Delia* 

George  D.  Cunningham,  circulator  for 
the  Dallas  (Tex.)  News  in  Sherman, 
Tex.,  was  killed  Oct.  18  in  an  automobile 
accident  in  Dallas  while  he  and  his  wife 
and  a  narty  of  six  Sherman  and  Denison, 
Tex.,  carrier  boys  were  returning  to  their 
homes. 

Mr.  Cunningham  had  been  host  to  20 
of  his  carrier  boys  at  the  State  Fair  dur¬ 
ing  the  day.  Three  of  the  injured  boys 
were  in  the  car  with  Mr.  and  Mrs.  Cun¬ 
ningham  and  the  other  three  in  another 
car  which  figured  in  the  three-car  col¬ 
lision.  Mrs.  Cunningham  was  seriously 
injured. 

Besides  havintE  worked  in  the  classified 
and  circulation  departments  of  the  News 
at  various  times  for  a  number  of  years, 
Mr.  Cunningham  was  associated  for  a 
time  with  the  Austin  (Tex.)  Statesman. 


ASKS  DISMISSAL  OF  SUIT 

Edward  B.  McLean,  publisher  of  the 
Washington  Post,  has  asked  the  District 
of  Columbia  Supreme  Court  to  dismiss 
the  recent  request  of  his  estranged  wife, 
Mrs.  Evalyn  Walsh  McLean,  that  he  be 
removed  as  co-trustee  of  the  estate  of 
his  father  John  R.  McLean,  which  in¬ 
cludes  the  Post.  The  answer  filed  by  the 
attorneys  for  the  publisher,  who  is  said  to 
be  in  Europe,  challenges  the  authority  of 
his  wife  to  institute  a  suit  in  equity  on 
behalf  of  the  children.  A  few  technical 
questions  are  raised  in  the  answer  and  the 
court  is  informed  that  the  equity  court 
still  retains  jurisdiction  over  the  estate  and 
any  litigation  on  behalf  of  the  children  in 
connection  with  the  estate  should  be 
initiated  by  their  guardians  ad  litem. 


ARTICLE  BY  GANDHI 

The  Associated  Press  Feature  Service 
is  releasing  Nov.  1  an  article  by 
Mahatma  M.  K.  (iandhi  on  “Prayer”, 
in  which  the  noted  Indian  leader  states 
his  spiritual  philosophy. 


> 


KILLS  CORE  WASTE 
RECIAINS  BUTT  ROUS 
REWINDS  DAMAGED  ROUS 


(AMACHINE  SPLICER 
AND  ROLL  WINDER 
9or  NEWSPAPER  and 
MAGAZINE  PRESSROOMS 

CAHERON  MACBINE  COMPANY 

61  Poplar  It.  Brooklyn  N.Y. 


■&k 


Pressroom  of  iHr  Detroit  Times 
showing  C'H  cylinder  brakes, 
push'hutton  xcurions.  sij^nal  lif hrs 
and  conveyors.  (Ctr.  280,000), 


MAKING  THE  PRESSROOM 

SAFE  FOR  THE  DEADLINE  / 

Deadlines  put  your  pressroom  on  the  defensive—  C-H  Press  Control  protects  workers  about  the  presses.  C-I 
fiehtine  minutes  to  the  street,  to  the  trains,  to  the  Press  Drives  ciuickly  brine  presses  up  to  full  runninj 


I  V  fighting  minutes  to  the  street,  to  the  trains,  to  the 
mailing  room.  Every  second  lost  after  the  edition  is  put  to 
bed  becomes  expensive.  Every  delay  a  threat  to  circulation 
—  a  menace  to  ad  lineage  growth. 

Cutler-Hammer  Press  Control  Equipment  brings  new 
safety  to  pressrooms  at  the  deadline.  Ihrough  accurate, 
tlcpetidahle  management  of  your  presses  it  curtails  lost 

motion,  accelerates  every  press 
operation.  To  lend  speed,  safe¬ 
ty  and  precision  to  every  press 
manipulation,  leading  news¬ 
paper  men  from  publisher,  to 
pressroom  foreman,  specify 
the  C-H  System— have  given 
it  their  united  approval  by 
calling  it  “the  safest  system  in 
the  world.” 

With  an  ingenious  system 
of  sight  and  sound  warnings. 

Two  of  the  eight  C-H  100  h.  p.  drives 
used  hy  the  Detroit  Times.  Four  C-H 
60  h.  p.  drives  are  also  in  use. 


C-H  Press  Control  protects  workers  about  the  presses.  C-H 
Press  Drives  c]uickly  bring  presses  up  to  full  running 
speed  through  a  series  of  steps  numbering  all  the  wav  from 
2  to  40.  And  when  the  papers  are  printed,  C-H  Dispatch 
Conveyors  rush  them  through  to  the  mailing  room,  the 
delivery  platform,  by  the  shortest  route— orerbead.  Time  is 
saved.  Man-power  conserved.  Every  edition  is  out— o/i  time! 

The  booklet is  mailed  free  to  any  interested 
newspaper  executive.  CUTLER-HAMMER,  Inc.,  Pioneer 
Manufacturers  of  Electric 
Control  Apparatus,  1276  St. 


Delivery  end  of  a  C-H  Dispatch 
Conveyor  showing  the  papers 
delivered  ready-counted,  un¬ 
smudged,  in  a  steady,  compact 
stream.  Saves  pressroom  space! 


CUTLER  HAMMER 


’Newspaper  Press  Control’-' Press  DriveS’^Dispatch  Conveyop^ 


UNOIYKt^  ^ 


\\\V\N\\\\V; 
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BPLAY  as  well  as  straiight 

sitter  with  LINOTYPE 


Set  your  display  from  the  Linotype 
keyboard.  It’s  just  as  easy,  and  as  fast, 
as  setting  straight  matter.  Within  the 
range  of  the  machine  (full  width  36 
point,  condensed  faces  up  to  60  point) 
you  can  take  care  of  almost  all  your 
display  needs — and  set  the  display  eco¬ 
nomically,  speedily,  and  never  run  out  of  sorts. 
Linotype  provides  a  wealth  of  variety  in  display 
faces.  Use  them  for  heads  and  for  ads — just  as  you 
use  the  Linotype  for  body  matter  faces.  Increasingly 
newspapers  are  turning  to  Linotype  for  display.  Only  for 
the  largest  display  lines  and  banner  heads  do  you  need  to  go 
to  other  methods  of  composition.  The  nearest  agency  will  send 
a  representative  to  show  you  why — just  let  them  know  when. 


ECONOMY 

••  I. 


1 


RGENTHALER  LINOTYPE  COMPANY 

N.  Y.  •  San  Francisco  •  Chicago  •  New  Orleans  •  Canadian  Linotype,  Ltd.,  Toronto  •  Representatives  in  the  Principal  Cities  of  the  World 
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Circulation 


DAILIES’  BOOKLET  POPULAR 


TOO  MANY  EDITIONS, 
CIRCULATOR  SAYS 


Dowlinc  CondamiM  Dailies’  Efforts 
to  Outdo  Each  Other  in  Printing 
Late  Sports — N.  Y.  Group 
Elects  Tanner 


{By  telegraph  to  Editos  &  Puslishbb) 

Ithaca,  N.  Y.,  Oct.  28 — Daniel  W. 
Tanner  of  the  Utica  Observer  Dispatch 
tonight  was  elected  president  of  the  New 
York  State  Circulation  Managers  As¬ 
sociation  for  a  term  of  two  years.  He 
succeeds  Charles  Water  field  of  New 
York  City. 

Louis  Gautier  of  the  New  York  Times 
was  advanced  from  second  to  first  vice- 
president  and  Abraham  Newman  of  the 
New  York  Evening  Post  was  elected 
second  vice-president.  Alfred  W. 
t'ockerill,  Syracuse  Herald,  was  re¬ 
elect^  secretary.  Directors  are:  I^vem 
l^wis,  Ithaca  Journal-News;  T.  Edson, 
Rockville  Centre  Nassau  Daily  Rcinew; 
Alton  Adams,  IV  alert  own  Times;  K.  R. 
W'inslow,  New  York  Herald  Trilmne. 
The  next  meeting  will  be  in  April,  1932, 
at  Gloversville, 

Too  many  editions  are  the  curse  of  the 
newspaper  trade,  especially  in  New 
York,  the  association  heard  Tuesday. 
Tlie  opinion  was  expressed  in  a  paper 
submitt^  by  Thomas  Dowling  of  the 
New  York  World -Tele gram,  though  he 
was  not  present  himself  to  read  it.  He 
declared  the  present  trend  is  to  lessen 
the  numl)er  of  editions  of  evening 
newspapers. 

He  especially  condemned  the  efforts  of 
papers  to  outdo  one  another  in  printing 
late  sports  re.sults  on  the  first  nage. 
This  causes  an  immense  amount  of  waste, 
he  said,  t)ecause  the  public  will  insist 
on  having  the  very  latest  edition  and 
no  other. 

“In  the  next  five  years,"  Mr.  Dowling 
predict^,  “publishers  will  find  it  feasible, 
to  eliminate  sports  from  page  1,  perhaps 
putting  them  on  the  first  page  of  the 
.second  section.  They  will  make  the  front 
page  what  it  ought  to  be,  instead  of 
cluttering  it  up  with  news  that  interests 
only  five  per  cent  of  its  readers.” 

“Publishers  and  circulation  managers 
have  only  themselves  to  blame  for  the 
habit  they  have  allowed  the  public  to 
fall  into,_  of  insisting  on  buying  only  the 
last  edition." 

Papers  read  Wednesday  included: 
Canadian  Tariff ;  what  effect  on  circu¬ 
lation?,”  (korge  Erb,  Jr.,  Buffalo  Nnvs; 
“Joint  or  Independent  Agents  for  Coun- 
try  Distribution.  Which  is  Best  and 
Why?,"  Fred  Anderson,  Buffalo  Times; 
“What  Increased  Your  Circulation?,” 
Seth  J.  Moore,  Brooklyn  Eagle;  “Build¬ 
ing  Mail  Circulation,"  Fred  B.  Weston, 
Rochester  Democrat  Sr  Chronicle;  “Best 
Ways  to  Cut  Down  on  Cost  of  Subur¬ 
ban  and  County  Truck  Delivery  and  Still 
Not  Hurt  Service,”  J.  T.  Henley,  Sehe- 
nectady  Union  Star;  “What  stands  Out 
as  My  Most  Important  Work  in  Getting 
Circulation?,”  Hiram  H.  Strong,  Glens 
Falls  Post,  Star  Sr  Times,  W.  Clarence 
Hixson,  president  of  the  International 
Circulation  Managers’  Association  ex¬ 
tended  an  invitation  to  the  association  to 
enter  a  team  of  boy  salesmen  in  the  con¬ 
test  to  be  conducted  at  the  Toronto 
convention  of  the  I.C.M.A.  next  spring. 
The  invitation  was  enthusiastically  re¬ 
ceived.  The  New  York  Association  is  to 
condwt  a  contest  at  the  next  April 
meeting  to  decide  the  winner  for  the 
state. 

The  State  organization  of  124  mem¬ 
bers,  nearly  half  of  whom  were  in 
attendance,  had  the  Ithaca  Hotel  for 
headquarters.  They  were  welcomed  by 
Mayor  Herman  Bergholtz  and  by  Harry 
G.  Stutz,  general  manager  and  editor 
of  the  Ithaca  Journal-News. 

After  their  regular  business  sessions, 
the  circulation  men  were  entertained 
with  tours  of  the  Cornell  campus  and 
Finger  Lakes  State  Parks,  and  at  social 
functions.  The  program  was  arranged 
locally  under  the  chairmanship  of  l^vem 
Lewis,  circulation  manager  of  the  Ithaca 
Journal-News. 


“The  Road  To  Fame’’  to  Provide 
Inspiration  for  Carriers 

The  Des  Moines  Register  and  Tribune's 
recently  published  circulation  booklet 
“The  Road  to  Fame"  has  been  requested 
by  approximately  1,000  Iowa  boys  not 
memters  of  the  Register  and  Tribune 
carrier  organization. 

The  booklet,  written  in  narrative  style, 
was  prepared  for  two  purposes :  to  give 
prospective  carriers  material  which  would 
make  them  eager  to  get  routes  and  to 
provide  carrier  salesmen  with  inspira¬ 
tional  and  informative  material. 

The  booklet  was  announced  with  two 
full-page  advertisements,  three  small  ad¬ 
vertisements  in  black  and  white  and  one 
quarter-page  rotogravure  advertisement. 

Schools,  libraries  and  boys  organiza¬ 
tions  have  written  for  copies. 

“The  Road  to  Fame”  is  divided  into 
four  parts,  one  dealing  with  heroic  acts 
of  carrier  salesmen  in  the  United  States 
and  Canada;  another  with  sales  tips;  the 
third  with  methods  of  meeting  objections 
and  the  fourth  with  a  story  of  famous 
Americans  who  once  bandit  newspaper 
routes. 

J.  A.  Swan,  carrier  promotion  mana¬ 
ger  for  the  Register  and  Tribune,  pre- 
liared  the  book. 

Capone  Sentence  Increased  Sale* 

The  sentence  of  A1  Caixme  last  Satur¬ 
day  caused  an  unprecedented  increase  in 
the  sale  of  Qiicago  newspajiers.  Three 
of  the  afteriKKin  papers  reported  sales 
increases  of  more  than  20,(XK).  The 
.sentence  was  announced  at  10:15  a.m.  and 
the  afternoon  papers  were  able  to  bul¬ 
letin  the  news  in  their  early  editions  and 
carry  complete  accounts  in  the  later 


ECONOMY  CHIEF  TOPIC 
AT  OHIO  MEETING 


STRESSED  COURTESY  DRIVING 


Gave  Attendance  Prizes 

At  a  cooking  school  recently  spon¬ 
sored  by  the  Big  Spring  (Tex.)  Daily 
Herald  an  attendance  contest  among 
local  women’s  organizations  created  in¬ 
terest.  A  oie  and  cake  baking  contest 
the  last  day  of  the  school  drew  35  en¬ 
tries  which  were  sold  by  the  women’s 
organization  sponsoring  the  contest.  Mrs. 
Myra  Oliver  Dougan  was  the  lecturer. 


Party  For  New  Bedford  Carriers 

More  than  100  carriers  attended  the 
Neiv  Bedford  (Mass.)  Times  fifth 
annual  banquet,  Oct.  2S,  in  the  New 
Bedford  Hotel.  Samuel  Rosoff,  circula¬ 
tion  manager  was  in  charge.  Four  car¬ 
riers  from  Nantucket  Island,  were  special 
guests.  Many  prizes  were  distributed. 
After  the  banquet  the  carriers  attended 
a  .show  at  a  local  theatre. 


Carriers  Saw  Football  Movie 

The  three  outstanding  carriers  on  each 
route  of  the  Chicago  Herald  and  E.r- 
aminer  were  guests  at  the  motion  pic¬ 
ture,  “The  Spirit  of  Notre  Dame”  at  the 
State-I-ake  theatre  last  week.  More  than 
?00  boys  who  had  made  the  best  delivery 
showing  over  a  10-day  period  attended  the 
movie. 


Co-operation  Between  Competitor* 
Will  Eliminate  Much  Circulation 
Men  Told  at  Columbus 
Convention 


(By  telegraph  to  Editos  s  Publishes) 

Columbus,  O.,  Oct.,  29. — Economy  in 
the  conduct  of  the  circulation  depart¬ 
ments  of  newspapers  was  the  leading 
topic  discussed  at  the  fall  meeting  of 
the  Ohio  Circulation  Managers  Asso¬ 
ciation,  which  closed  this  afternoon. 

Four  of  the  eleven  topics  on  the  pro¬ 
gram  were  devoted  to  this  subject. 
Speakers  pointed  out  that  with  circula¬ 
tion  managers  cooperating  in  each  city 
plans  can  be  work^  out  by  which  much 
waste  can  be  eliminated.  The  subject 
of  returns  should  be  given  serious  con¬ 
sideration,  it  was  declared,  and  it  was 
pointed  out  that  a  curtailment  always 
can  be  made  in  promotional  efforts  when 
necessary. 

White  paper  can  also  be  saved,  it  was 
stated,  by  watching  the  page  one  news 
displays.  One  of  the  speakers  said  that 
often  the  pulling  power  of  a  first  page 
story  is  overestimated. 

It  was  reported  that  many  of  the  bus 
lines  in  Ohio  are  now  asking  for  the 
privilege  of  hauling  newspapers  and  only 
a  few  of  the  smaller  lines  have  objected 
to  the  rate  of  75  cents  per  hundreil 
pounds  which  is  now  being  paid. 

Circulation  managers  were  urged  to 
watch  legislation,  since,  had  the  pro¬ 
posed  sales  tax  in  Ohio  been  passed, 
every  news  station  and  agency  would 
have  been  compelled  to  pay  a  tax.  The 
papers  were  warned  to  keep  an  eye  on 
television  and  not  let  it  work  a  hard¬ 
ship  on  the  newspapers  as  the  radio  has 
done. 

Frank  S.  Newell,  Toledo  Blade,  re¬ 
tiring  president,  was  appointed  chairman 
of  a  committee  to  arrange  a  contest  for 
Ohio  newspaper  boys  for  the  selection 
of  a  team  to  repre-sent  this  state  in  the 
boys’  sales  contest  to  be  held  at  the 
I.C.M..\.  convention  in  Toronto  next 
spring. 

Oswald  Hartmeyer,  whose  father  owns 
newspapers  in  Hamburg,  Germany,  ad¬ 
dressed  the  circulation  men,  pointing  out 
the  difference  between  American  and 
foreign  newspapers.  He  is  studying  the 
newspaper  situation  in  Ohio,  being  asso¬ 
ciated  for  the  time  with  the ,  Cincinnati 
Enquirer. 

Miss  Elizabeth  J.  Smith,  who  has  re¬ 
ported  the  conventions  for  12  years,  was 
presented  a  suitable  gift  by  the  associa¬ 
tion. 

These  officers  were  elected :  President, 
Shiel  Dunsker,  Cincinnati  Post;  vice- 
president,  J.  D.  Madigan,  Cleveland 
Plain  Dealer;  secretary-treasurer,  Glen 
Cox,  Dayton  News.  Re-elected :  Direc¬ 
tors,  John  A.  Flood,  Wooster  Record; 
Walter  Hoots,  Cincinnati  Enquirer; 
Oscar  S.  Stein,  Cleveland;  Benj.  Hoff¬ 
man,  Columlms  Citizen. 

two-day  meeting  will  be  held  in 
Columbus  in  April. 


Trenton  Times  Newspapers  Co-oper¬ 
ated  With  Automobile  Club 

The  Times  Newspapers,  of  Trenton, 
N.J.,  cooperated  with  the  Keystone  Auto¬ 
mobile  Club  in  a  “Courtesy  Driving 
Campaign”  between  Oct.  19  and  26. 

Each  day,  the  license  numbers  of  ten 
automobiles  or  trucks,  whose  drivers 
showed  outstanding  acts  of  courtesy 
either  to  fellow  motorists  or  to  pedes¬ 
trians,  were  listed  by  representatives  of 
the  automobile  club  and  then  printed  in 
the  Times  Newspapers,  which  include 
the  Times,  Trenton  State  _  Gazette  and 
the  Sunday  Times- Advertiser. 

The  drivers  reported  at  the  newspaper 
office  and  received  tickets  to  local  RKO 
theatres  and  at  the  end  of  the  campaign, 
selection  was  made  for  a  list  of  valuable 
prizes. 

J.  B.  Casaday  In  Buffalo 

J.  B.  Casaday,  for  16  years  with  The 
Fourth  Estate,  which  was  later  acquired 
by  Editor  &  Publisher,  has  been  ap¬ 
pointed  assistant  circulation  manager  of 
the  Buffalo  (N.Y.)  Times.  In  1915  Mr. 
Casaday  became  a  sports  writer  for  the 
Denver  Post,  and  several  years  later 
joined  the  circulation  department  of  the 
Denver  Rocky  Mountain  News.  When 
Fred  A.  Anderson,  News  circulation 
manager,  was  made  circulation  manager 
of  the  Buffalo  Times,  Mr.  Casaday  suc^ 
ceeded  to  his  post.  Last  spring  he  be¬ 
came  manager  of  home  delivery  of  the 
Los  Angeles  Examiner. 


175  Carriers  Attend  Banquet 

More  than  175  carriers  of  the  New 
Bedford  (Mass.)  Ei’ening  Standard  and 
Mercury  attended  the  annual  prize  ban¬ 
quet  sponsored  by  tbe  circulation  depart¬ 
ment  of  the  two  newspapers  at  the  New 
Bedford  Hotel.  Oct.  24  as  a  reward  for 
new  subscriptions.  Basil  Brewer,  pub¬ 
lisher,  presented  prize  money  to  three 
carriers  getting  the  largest  number  of 
subscriptions.  Guests  included  Harold 
D.  Jacobs,  new  managing  editor  of  the 
Standard. 


To  Represent  Binghamton  Sun 

F'ffective  Jan.  1,  Ingraham,  Cooley  & 
‘Goffin,  Inc.,  350  Madison  .Avenue,  New 
York  City,  will  act  as  sole  national  ad¬ 
vertising  representative  for  the  Bing¬ 
hamton  Sun. 


Conducted  Charm  School 

The  Sheboygen  (Wis.)  Press  conducted 
a  charm  school  at  a  local  theatre  Oct. 
13-15.  'The  Press  has  announced  a  Mer¬ 
chandise  Exposition  Nov.  17-19. 

Healy  Join*  Port  Chester  Item 

.Andrew  Healy  formerly  of  the  Toledo 
Xexvs  Bee,  has  been  added  to  the  cir¬ 
culation  staff’  of  the  Port  Chester  (N.Y.) 
Daily  Item. 

Carriers  Attend  Party 

Sixty  carriers  of  the  Council  Bluffs 
(la.)  Nonpareil  were  guests  at  a  theatre 
party,  C)ct.  22,  given  by  Ray  Felkner, 
manager  of  the  Broadway  Theatre. 


To  Regulate  Street  Sales 

Acting  on  the  request  of  the  Toronto 
Board  of  Police  Commissioners,  legis¬ 
lation  has  been  drafted  to  regulate  more 
effectively  newsboys  selling  newspapers 
and  magazines  on  Toronto  streets.  Tbe 
board  proposes  to  license  them,  the  fees 
to  be  fixed  by  the  City  Council. 


Held  Amateur  Frolic 

The  Bridgeport  (Conn.)  Post-Telegram 
F'rolic,  with  a  cast  of  100  amateurs 
selected  from  among  tlK  readers  of  the 
two  papers,  was  presented  this  week  at 
the  Fox  Majestic  Theatre.  Awards  for 
merit  were  made  to  various  members  of 
the  cast. 


Accepted  Maize  for  “Subs’’ 

The  Midland  (Tex.)  Reporter-Tele¬ 
gram,  on  Oct.  24,  accepted  maize  and 
hegari  for  new  or  renewal  subscription 
payments.  The  grain  was  stored  on  a 
lot  opposite  _  the  newspaper  office  and 
auctioned  during  the  afternoon. 


FORSTER 

NEWSPAPER  VENDORS 


HAVE  BEEN  TRIED  AND 


PROVEN  SUCCESSFUL 


The  New  York  Herelci  Tribune,  The  Pittsburgh  Post 
Gazette,  The  Chicago  Herald  and  Examiner  and  The 
Pittsburgh  Sun  Telegraph  are  among  our  satisfied 
customers. 

FORSTER  MANUFACTURING  CORPORATION 
301  Stanton  Ave.,  Millvale  Branch,  Pittsburgh,  Pa. 
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Certified  Value 


Price  is  only  one  of  the  factors  to  be  considered  in  determining  value. 

To  properly  evaluate  any  service  or  commodity,  its  inherent  quality,  its  utility,  and 
I  the  service  that  comes  with  it  must  be  taken  into  consideration. 

■  With  Certified  Quality  comes  hand  in  hand  a  Service  which  we  earnestly  believe 
has  set  the  standard  in  the  dry  mat  business.  Practical  stereotypers  with  many 
,  years  of  experience,  who  have  held  responsible  positions  for  many  years  as  fore¬ 
men,  are  available  to  our  customers  without  any  charge  for  their  time  or  expenses. 
These  men  not  only  know  how  to  advise  and  assist  on  stereotyping  problems,  but 
they  have  the  will  to  be  of  real  service. 


A  case  of  Certifieds  used  in  your  stereotype  department  under  your  own  working 
conditions  will  enable  you  to  judge  their  comparative  value. 

The  experiences  of  hundreds  of  your  fellow  publishers  over  the  past  eight  years  is 
the  best  proof  of  Certified  Service. 


^^Certified^^  has  become  synonymous  with  ^^satisfied^^  in  hundreds  of  plants  through- 
i  out  the  country,  and  there  is  no  good  reason  why  we  cannot  serve  you  to  your 
j  utmost  satisfaction,  too. 


i 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  i  ^ i  — 5  New  York,  N.  Y. 

For  dependable  stereotyping  -  use  Certified  Dry  Mats 

MADE  IN  U.S.A. 
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DAILIES  RAISE  RELIEF 
FUNDS  “PAINLESSLY” 

Ckicago  Tribune  Sponsoring  Golden 
Card  Bridge  Contest  —  Daily 
News  Backing  Carniral 
of  Nations 


Two  Chicago  newspapers  are  promot¬ 
ing  projects  designed  to  raise  funds  for 
the  relief  of  the  unemployed  and  poor  in  as 
“painless”  a  manner  as  possible.  The  Chi¬ 
cago  T ribune  is  backing  what  is  known  as 
the  Golden  Card  bridge  tournament  and 
the  Chicago  Daily  News  is  sponsoring  the 
carnival  of  nations  in  which  the  ^  or 
more  racial  grouns  of  the  city  will  par¬ 
ticipate  in  native  festival  programs  for 
the  benefit  of  their  respective  groups. 

The  Tribune  Golden  Card  tournament 
is  being  extended  to  bridge  fans  through¬ 
out  the  middle  west  and  the  co-operation 
of  associated  newspapers  has  been  ob¬ 
tained  in  promoting  this  method  of  raising 
funds  for  charity. 

On  Thursday  evening,  Dec.  3,  the 
bridge  tournament  will  be  played.  On 
that  evening  each  player  will  have  a 
sealed  deck  of  cards  provided  by  the  Tri¬ 
bune.  This  deck  will  have  been  arranged 
in  a  certain  order.  There  will  be  four 
varied  assortments  of  the  cards,  one  for 
each  player  at  a  table. 

At  8:15  p.  m.,  Charles  True  Adams, 
Tribune  bridge  editor,  will  speak  over 
radio  station  WGN.  He  will  explain  the 
necessary  rules  before  the  games  start.  At 
the  conclusion  of  the  play,  he  will  tell 
how  the  hands  should  have  been  played. 

Money  will  be  raised  by  charging  $2 
for  each  sealed  deck  of  cards.  The  Tri¬ 
bune  has  arranged  for  these  cards  to  be 
printed  at  special  prices  and  every  cent 
above  expenses  of  printing  will  be  donated 
to  relief  funds.  In  local  communities  out¬ 
side  Chicago  the  cards  will  be  furnished  to 
newspapers  at  cost  and  the  price  charged 
bridge  players  for  the  decks  will  deter¬ 
mine  the  amount  raised  for  local  relief. 

Philip  Maxwell  is  in  charge  of  coordi¬ 
nating  this  tournament  which  will  be 
played  in  5  states. 

At  the  suo'<'estion  of  Col.  Frank  Knox, 
publisher  of  the  Chicago  Daily  News,  21 
leaders  of  Chicago  racial  groups  met  re¬ 
cently  and  organized  a  committee  to 
sponsor  and  promote  a  carnival  of  na¬ 
tions  program. 

Major  Felix  J.  Streyckmans  was  ap¬ 
point^  general  chairman  at  the  luncheon 
given  by  Col.  Knox.  The  committee 
was  given  assurance  that  every  tent 
paid  for  tickets  to  the  programs  will  go 
directly  to  the  joint  emergency  relief 
committee;  that  receipts  will  be  dis¬ 
bursed  so  that  every  racial  group  will 
share  directly  in  proceeds  of  its  special 
program;  and  that  the  Daily  News  will 
give  full  support  in  the  co-ordination  of 
committees,  and  in  publicizing  the  work 
being  done. 

The  foreign  language  press  of  Chicago 
is  also  co-operating  in  aiding  the  various 
racial  leaders  organize  and  promote 
special  native  song  and  costume  pro¬ 
grams.  The  Greeks  are  scheduled  to 
open  the  activities  on  Nov.  2.  On  Dec. 


BETTER 

PUBU8HING 

PLANTS 

Complete  New  Plants 
Improvements  to  Old  Plants 
for 

NEWSPAPERS 

designed  by 

LOCKWOOD  GREENE 
ENGINEERS,  INC. 

New  York,  N.  Y. 

Boston  —  Clevnland  —  Chicago 
Spartanburg 


12,  after  all  of  the  various  groups  have 
held  their  programs,  the  best  acts  will 
be  featured  in  a  final  program  to  be  held 
in  the  Chicago  Stadium. 

Assisting  Major  Streyckmans  from  the 
Daily  News  sme :  Col.  Guy  T.  Viskniskki, 
business  manager;  Donald  J.  Walsh, 
Robert  Andrews  and  Carl  Carstensen. 

On  Thursday  evening  this  week  a 
“Milk  Fund  Night”  performance  of 
“Against  the  Wind”  was  held  at  the 
Blackstone  theatre.  The  Chicago  Herald 
and  Examiner  assisted  Chicago  Babies’ 
Free  Milk  Fund  in  staging  this  event. 
Distribution  of  the  proceeds  will  be  made 
through  the  Herald  and  Examiner  Milk 
Fund. 


TO  VOTE  ON  FIVE-DAY  WEEK 

Chicago  Printer*  Propose  Measure  a* 
Aid  to  Unemployed 

(Special  to  Eoitok  &  Pususau) 
Chicago,  Oct.  27. — Members  of  the 
Chicago  Typographical  Union  adopted  a 
resolution  last  Sunday  calling  for  a  refer¬ 
endum  vote  on  Nov.  4,  relative  to  plac'ng 
the  750  union  printers  employed  on  local 
newspapers  on  a  five-day  we-k,  William 
J.  Hedger,  president  of  the  union,  has 
announced. 

If  the  resolution  meets  the  approval  of 
the  members,  the  printers  will  go  on  a 
five-day  week  for  a  period  extending  to 


March  1,  1932.  Mr.  Hedger  stated.  SiKh 
a  plan  will  permit  unemployed  union 
members  to  work  one  day  a  week. 

In  a  blanket  resolution,  the  union  re¬ 
cently  declared  itself  in  favor  of  adop¬ 
tion  of  a  four-day  week  in  the  printing 
business  as  a  means  of  relieving  unem¬ 
ployment  among  its  members. 


PLANT  DONATED  TO  REUEF 

The  plant  formerly  occupi^  by  the 
Columbus  (Ga.)  Ledger-Enquirer  news¬ 
papers  is  being  used  by  the  Salvation 
Army  as  shelter  for  the  homeless  men 
of  the  city  during  the  winter.  Permis¬ 
sion  for  its  use  was  given  by  the  Page 
Corporation,  owners. 


Learn  the  Facts  about  selling 

WISCONSIN 


IN 

PROSPEROUS 


If  the  full  selling  possibilities  of  the  great  state  of  Wisconsin  are  to  be  realized  .  .  .  sell  the 
Wisconsin  Daily  Newspaper  League  market,  the  major  market  of  the  state.  It  has  75%  of 
the  population,  does  70%  of  the  retail  business  and  harbors  75%  of  the  manufacturing. 


This  market  is  made  up  of  33  separate  buying  areas  centered  around  33  key  cities  and  can 
only  be  effectively  reached  thru  the  coverage  (302,000  net  paid)  of  the  Wisconsin  Daily 
Newspaper  League.  Metropolitan  papers  merely  scratch  the  surface. 

A  136-page  survey  of  this  responsive,  always-active,  diversified  market  has  just  been  com¬ 
pleted,  showing  the  general  characteristics,  the  retail  outlets,  detailed  information  on  the  key 
city  and  the  newspaper  in  each  of  the  33  trading  areas.  Send  for  your  copy  today. 


SEND  FOR  "WHERE  1,500,000  WISCONSIN  PEOPLE  GO  TO  MARKET" 
A  complete  survey  of  the  "Leagueland"  market 


WISCONSIN  DAILY  NEWSPAPER  LEAGUE 


H.  L.  DAVIS  — SECRETARY 
APPLETON,  WISCONSIN 


A80.  8et  in  Intertjrpe  Vogue  Bold  and  Vogue  Extra  Bold. 


INTERTYPE  CORPORATION 

360  Furman  Streat,  Brooklyn,  N.  Y.;  Chicago,  130  North  Franklin  Straat;  New 
Orlaani,  816  Howard  Avenue;  San  Francisco,  152  Fremont  Street;  Los  Angeles, 
1220  South  Maple  Avenue;  Boston,  80  Federal  Straat;  Canada,  Toronto  Type 
Foundry  Co.  Ltd.,  Toronto;  London,  Berlin.  Distributors  Throughout  the  World 


The  NEW 
Intertype  Mixer 

I  S  •  •  The  Same  Height 

•  •  The  Same  in  Simplicity 

•  •  And  Has  the  Same 

Keyboard  Response 

as  any  other  Intertype  plus  the  advan¬ 
tages  of  a  Mixer:  Two  sizes  or  four 
styles  of  type  from  one  machine— at 
STRAIGHT-  MAHER  SPEED. 


A  MONEY-MAKING  COMBINATION: 
The  NEW  Intertype  Mixer-Model  F- 
and  Intertype  Wide  Tooth  Matrices 

that  Last  Long,  Drop  Straight, 

Cost  no  More  and  Run  in 
Other  Line  Composing  Ma¬ 
chines. 
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PAGE  ONE  GRIDIRON  FOR  FOOTBALL  NEWS 

Editors  Forward  Pass  General  News  to  Inside  Pages  on  Saturday  to  Appease  Avid  Readers  of 
College  Sport  Who  Are  More  Enthusiaistic  This  Year — Services  Tackle  Big  Task 


IN'  an  endless  parade  tliev  march  across 
Page  One-^e  hapiKfnings  at  home  an  i 
in  Washington,  the  international  situa¬ 
tion,  business  events,  unemployment  con¬ 
ditions,  police  items,  court  items,  and 
sticksfull  of  human  interest. 

ELxcepting  on  Saturday  afternoons  in 
the  clear,  crisp  autumn. 

Then  stuff  that  ordinarily  would  make 
the  first  page  with  a  good  black  head  goes 
to  Page  Two  or  Pt^e  Three.  Page  One 
is  football  aind  it  is  Must. 

This  year  more  .so  than  ever  liefore, 
press  association,  s>iKiicate  and  picture 
service  executives  told  Kihtok  iV  Pt  it- 
i.iSHKR  this  week.  The  depression  may 
have  had  some  little  effect  on  the  nnmlier 
of  people  that  go  to  the  stadiums  to  wit¬ 
ness  football  games,  the\  sa\.  but  news¬ 
paper  readers  want  their  rei»orts  of  the 
games  as  voluminously,  as  (piickly,  and 
as  accurately  as  they  did  in  the  »lays  of 
prosperity. 

This  is  a  surprising  fact,  even  t<i  tho.se 
who  cater  to  the  newspajH-r  wants  of  the 
reader.  The  {Kipularity  of  fiMitliall  rose 
to  tremend»)iis  projiortions  in  the  jxist- 
war  inflation  ikthmI  and  was  purely  a 
product  of  prosjK-rity. 

By  all  indications  it  should  have 
dropped  as  jirecipitately  as  prosiR-rity  it¬ 
self  did.  But  it  didn’t.  Poothall  is  now 
going  through  a  jn-riod  of  deflation,  .Man 
Gould,  Ass<Kiate<l  Press  sports  editor,  Ik‘- 
lieves.  but  so  far  the  indications  of  it  are 
slight.  It  certainly  is  not  reflected  in  the 
press’s  insistent  demand  for  comnlete 
coverage,  including  play-by-play  details, 
pictures,  features,  and  so  on.  '1  hose  en¬ 
thusiasts  who  cannot  afford  to  go  to  the 
games  this  year  are  evidently  reading 
their  new.spapers  and  listening  to  their 
radio  more  avidly  than  ever  before. 

l^st  Saturday,  for  in.stancc,  the  Pre 
mier  of  France  was  visiting  with  the 
President  of  the  United  States  in  Wa.sh- 
ington.  What  they  .said  to  each  other 
had  a  tremendous  bearing  on  the  relation> 
of  this  country  to  France  and  the  rest 
of  the  world.  But  pick  up  any  late  edi¬ 
tion  of  nearly  any  Saturday’s  pajK-r  and 
you  will  find  that  the  fact  that  Army  and 
Yale  played  a  tie  game,  that  \avy  lieat 
Princeton,  that  Northwestern  In-at  Ohio 
State,  that  Southern  California  lu-at 
California,  depending  on  what  section  of 
the  country  you  live  in.  were  jiulgisl 
by  experts  to  Ik‘  more  in  line  with  jnihlic 
interest  than  the  news  of  the  lliKiver- 
l.aval  conference,  or  of  the  astonishing 
news  that  A1  Cajione.  a  front-page  fix 
ture,  had  at  last  been  sentenced  to  prison. 

The  press  associations  this  year  are 
using  more  men.  more  wires  to  get  PMg- 
ball  news  than  last  year  or  in  the  years 
preceding.  As  many,  if  not  more  foothal! 
features,  have  gone  out  to  clients  and  are 
getting  a  bigger  play  in  newspajuTs.  The 
demaitd  for  pictures  is  insistent,  and  all 
available  means  of  transporting  and 
transmitting  them  are  resorted  to.  ( 'ir- 
culation  managers  reiiort  that  sales  so 
far  this  season  have  been  as  high,  and 
lierhaps  higher  than  in  the  past. 

Robert  J.  Bender,  vice-president  and 
general  news  manager  of  the  United 
Press,  told  Epitor  &  Pi-blisher; 

“I  think  the  interest  in  football  is 
certainly  equal  to,  if  not  greater  than 
that  of  previous  years.  We  are  not 
carrying  as  much  wordage  on  individual 
games,  perhaps,  as  we  did  last  year,  but 
we  are  covering  more  games.  For  in¬ 
stance,  instead  of  carrying  4(X)  to  4.Stl 
words  a  quarter  on  many  games  as  we 
did  last  year,  we  are  cutting  this  down 
to  200  to  250  words  maximum,  but 
handling  more  games.”  This  coverage. 
Mr.  Bender  said,  pertains  of  course  t«i 
the  day  wires.  “At  night,”  he  said,  ”we 
handle  stories  varying  in  length  up  to 
1.000  words  and  line-un  and  summary.” 
The  extent  to  which  the  United  Press 
operates  on  Saturday  afternoon  gives  an 
indication  of  the  feverish  demand  for 
football  news.  Some  of  the  P. 
day  wires  carry  the  quarter  scores  of 
between  200  and  215  games  every  Satur- 


By  JOHN  W.  PERRY 

day.  kunning  descriptions  on  lietween  but  a  selfish 
20  and  30  games,  half  of  which  have  de¬ 
tailed  descriptions  running  from  150  to 
2.50  words,  go  out  on  the  same  wires. 

The  other  games  get  from  to  1(K) 
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mercenary  argument  for 
dragging  their  schedules  out  so  that  they 
over-lap  the  iqK'iiing  of  the  football 
season. " 

Mr.  fiould  of  the  .\s,s(K'iated  Press  said 
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Late  football  edition  of  New  York  Sun  showing  treatment  typical  of  himdreds 
of  Saturday  afternoon  papers. 


words  a  quarter.  This  general  layoitt 
prevails  at  each  major  relay,  the  con¬ 
centration  on  the  coverage  depending  on 
the  interest  in  the  .section  of  the  country 
handled  by  each  relay. 

"Except  for  the  big  intersectional 
games,”  Mr.  Bender  said,  “coverage 
follows  clo.scly  the  interest  in  the  lead¬ 
ing  colleges  in  each  section.  For  ex¬ 
ample,  in  the  north  central  section  there 
is  the  Big  Ten,  in  the  Missouri  X'alley 
section  the  Big  Six;  in  the  southwest 
section.  Texas,  Southern  MethcKlist,  etc., 
and  the  siiace  given  on  the  middle 
western  wires  is  largely  taken  up  with 
these  contests.  Big  games  in  which 
Yale.  Harvard,  .Army,  Notre  Danie. 
(ieorgia.  Navy,  Southern  California. 
.Stanford,  and  teams  of  that  calibre 
particii>ate.  always  arc  of  nationwide  in¬ 
terest  and  we  carry  considerable  on  them 
from  coast  to  coast.  On  all  big  games 
we  have  staff  correspondents.” 

"One  thing  I’d  like  to  say  on  the 
subject  of  fiKithall  coverage  is  that  when 
the  f(K)tball  season  legitimately  begins 
the  baseball  season  ought  to  be  out  of  the 
way.  The  big  leagues  drag  on  their 
sea.son  illegitimately  long  after  the 
winners  in  each  league  have  been  defi¬ 
nitely  established  and  the  world  series 
is  thrown  into  the  football  season  with 
resultant  annoyance  to  press  associations 
and  sports  editors  of  newspapers.  When 
the  winners  of  each  of  the  major  leagues 
have  been  definitely  determined,  the  sea¬ 
son  ought  to  end  and  the  world  series 
played.  The  baseball  magnates  have  none 


that  the  press  associations  this  year  were 
iK'aring  the  brunt  of  the  separate  news- 
paiRTs'  attempts  to  economize.  "The 
newsiiaiiers  are  cutting  down  exiienses,” 
he  said,  “by  not  assigning  siK'cial  writers 
to  cover  certain  games.  But  at  the 
.same  time  they  want  complete  coverage 
and  it  is  up  to  the  press  associations  to 
supply  it.” 

The  deflation  of  f«M>tl»all,  Mr.  (jould 
said,  has  lieen  going  on  from  the  inside 
for  some  time,  starting  with  the  famous 
Carnegie  rejvort  on  commercialism  in 
collegiate  fixithall,  but  from  the  public’s 
standixiint  it  remains  predominantly 
ixiptilar.  The  depression  has  had  little 
effect  on  the  game,  he  said.  “Instead  of 
a  crowd  of  WI,(I'X)  at  a  certain  game,” 
he  said,  “you  may  now  have  a  crowd  of 
72,(KK>,  hut  the  game  still  draws  tre¬ 
mendously.” 

Mr.  Gould  estimated  that  the  public 
.si)ent  as  much  as  a  million  dollars  last 
Saturday  to  see  the  ^'ale-.\rmy  game,  in¬ 
cluding  railroad  fare,  tickets,  fixxl,  hotel 
accommodations  and  so  on.  And  al¬ 
though  that  game  was  an  imixirtant  one, 
he  said,  its  crowds  and  cxi)enditures  were 
duplicated  throughout  the  country  in 
greater  and  lesser  degree.  This  great 
interest,  he  .said,  not  only  warrants  the 
columns  and  columns  of  space  given  to 
it  in  newspajx'rs,  hut  demands  it. 

.Arranging  for  coverage  of  all  the 
Saturday  games  is  a  difficult  job  for  the 
press  assix-iatioiiii.  he  said.  It  is  a  matter 
of  arranging  wires,  arranging  snecial 
services,  seeing  that  all  the  games  are 


covered  in  the  amount  of  detail  war¬ 
ranted  by  their  importance,  and  of  carry¬ 
ing  an  immense  w’ordage  on  the  laden 
i.es. 

I  .e  estimated  that  lietween  75  and  100 
.A.  1*.  staff  men  are  kept  busy  on  the 
major  games  every  Saturday. 

One  of  the  factors  that  makes  football 
difficult  to  cover,  Mr.  Gould  said,  is  the 
fact  that  the  interest  is  both  sectional 
and  national.  That  is  while  the  Ohio 
papers  may  be  primarily  interested  in 
wliat  happens  to  Ohio  State,  and  to 
Ohio  Wesleyan,  Otterbein  and  the  other 
small  colleges,  they  are  also  interested  in 
Yale  and  Harvard  and  Southern  Cali¬ 
fornia  and  Georgia.  Similarly  in  the 
east  how  Ohio  State  and  the  other  big 
teams  come  out  is  a  matter  of  major 
concern.  F2ach  section  of  the  country, 
not  only  has  its  major  interest  in  its  own 
territory,  but  also  a  very  lively  interest 
in  the  big  teams  throughout  the  country. 

Barrj-  Faris,  editor  of  International 
News  Service,  sees  interest  in  football 
constantly  increasing,  pointing  to  the 
extra  efforts  I.N.S.  is  making  this  year 
to  suiiply  the  nearly  insatiable  demand 
for  fiKitball  news.  There  are  four  special 
circuits  out  of  the  I.N.S.  office  in  New 
York  this  year  that  carry  nothing  but 
fcxithall.  Last  year  there  were  three. 
Between  40  and  50  staff  men  supply  the 
news  on  the  major  games. 

“Shortly  after  the  war,”  Mr.  Faris 
said,  "it  was  a  comparatively  easy  job  to 
cover  football.  The  intersectional  inter¬ 
est  was  not  so  lively  then.  Two  or  three 
intersectional  games  a  season  was  about 
the  limit.  Now  they  average  so  many 
that  four  or  live  may  be  going  out  on 
one  trunk  at  the  same  time. 

"This  interest  is  reflected  in  the  news- 
p.ipers'  increasing  demand  for  more  and 
more  news.  Just  scores  do  not  fill  the 
iieefls.  They  want  details.  I  would  say 
interest  this  year  is  keener  than  ever 
iK-fore.” 

The  usual  flow  of  football  features 
from  the  syndicates  has  been  sustained 
this  year  in  even  greater  volume  than  in 
the  preceding  years. 

Bract  cal  ly  every  syndicate  has  gone 
out  of  its  way  to  supply  authentic  in¬ 
formation  on  the  game,  and  the  manner 
in  which  these  features  have  been  used, 
and  the  prominent  display  they  have  l)een 
given  on  sports  and  other  pages,  pre¬ 
sents  conclusive  proof  to  them  that  the 
depression  has  not  affected  the  prominence 
of  hxitliall  as  news. 

W.  h'.  BnK)ks,  feature  editor  of  the 
Associated  I’ress,  said  the  A.P.  feature, 
"My  Winning  Play,”  written  by  coaches 
throughout  the  country  and  released  twice 
a  week  has  been  given  the  bigge.st  dis¬ 
play  of  any  football  feature  ever  sent  out 
by  the  service.  More  than  500  papers 
use  it,  Mr.  Brooks  said. 

Fred  S.  Ferguson,  president  of  NE.A 
Service,  said  that  from  the  way  news¬ 
papers  were  using  NEA  football  features 
only  one  conclusion  could  be  drawn,  and 
that  was  that  public  interest  in  the  game 
was  increasing. 

Mr.  Faris  of  the  I.N.S.  said  that  a 
.series  of  articles  by  football  stars  dis¬ 
tributed  by  L.N.S.  are  getting  a  big  play 
everywhere. 

The  Christy  Walsh  syndicate,  whose 
writers  include  many  of  the  stars  of 
sportsdom,  said  there  has  been  no  dimin¬ 
ishing  demand  for  the  observations  of 
his  famous  “names.”  One  of  this  syndi¬ 
cate’s  most  popular  writers,  the  late 
Notre  Dame  coach  Knute  Rockne,  was 
sadly  missed  this  year,  he  said,  but  in 
his  belief  the  death  of  the  famous  coach 
could  not  deter  the  onward  rush  of  foot¬ 
ball  popularity  for  which  Mr.  Rockne 
was  in  a  large  measure  responsible. 

All  the  syndicates  are  busy  supplying 
advance  information  and  pictures  of  the 
players  who  will  figure  prominently  in 
the  coming  Saturday’s  games,  and  these. 
Editor  &  Pubi.isher  was  told,  are  given 
prominence  hitherto  unprecedented. 

(Continued  on  page  88) 
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CLINE 

FLYING  PASTERS 

FOR  HIGH  SPEED  PRESSES 

The  Cline  Electric  Mfg.  Co.  control  basic  patents  for  making  Flying  Pasters 
with  stationary  strap  backing  and  without  any  backing.  Other 
patents  on  methods  and  machinery  applied  for 


THE  CLINE  ELECTRIC  MFG.  CO.  OFFER— 

Reels  With  Automatic  Tensions  (Either  3  Roll  or  2  Roll  Type)  With 
Quick  Roll  Stop  for  High  Speed  Presses,  Adjustment 
From  Pressroom  Level,  Etc. 


The  Cline  Electric  Mfg.  Co.  control  patents  on  the  Margin  Adjustment, 
Rotation  and  Chuck  Construction  of  Reels.  Also  on  Adjustable 
Stationary  Strap  Tensions.  Other  patents  pending 


Several  Hundred  Now  in  Successful  Operation 


No  Running  Belts,  Plenty  of  Room  for  Men  to  Work 


Cline  Reels  and  Tensions  Used  in  the  Following  Plants — 


Chicago  Tribune 
Dayton  News 
San  Francisco  Chronicle 
Long  Beach  Press -Telegram 
Cincinnati  Enquirer 
Louisville  Courier-Journal 
DesMoines  Register-Tribune 
Rochester  Times  Union 


Kansas  City  Star 
Cleveland  Shopping  News 
Buffalo  Courier  Express 
Los  Angeles  Times 
Jewish  Forward 
Columbus  Dispatch 
Omaha  World-Herald 
Cleveland  News 
Reading  Times 


Chicago  Post 
Salt  Lake  Tribune 
Manitoba  Free  Press 
St.  Louis  Star 
New  York  News 
Sydney  Sur.  (Australia) 
Detroit  Free  Press 
Pasadena  Star  News 
Mead  Pulp  &  Paper  Co. 


Cincinnati  Times-Star 
Chicago  Daily  News 
Toledo  Blade 
Canton  Repository 
Toronto  Star 
Daily  Oklahoman 
Buffalo  News 
Pittsburgh  Press 


CLINE  -WESTINGHOUSE 

Unit  Press  Drive  and  Control 

Double  Motor  Drive  and  Control 

Magazine  Type  Single  Motor  Control 
Special  Color  Press  Control 


EQUIPMENT  INCLUDES 

Cline  Reels  and  Automatic  Electric  Tension 
Cline  Electric  Stereotype  Pot  Heaters 
Plate  Conveyors  and  Droppers 
Typesetting  Machine  Drives 


Cline  Electric  Mfg. Co. 

Main  Office,  Conway  Building,  111  W.  Waishington  St.,  Chicago,  Ill. 

EASTERN  OFFICE 

U  220  Eokst  42nd  Street 

New  York  City 


WESTERN  OFFICE 
First  Nat’l  Bank  Bldg. 
San  Francisco,  Calif. 
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G.  W.  OCHS  OAKES,  N.  Y.  TIMES  OFFICER, 
DIES  DAY  BEFORE  TOTH  BIRTHDAY 

Brother  of  Adolph  S.  Ochs  and  Editor  of  Current  History 
Magazine  Was  Preparing  to  Leave  Hospital  After 
Successful  Operation — Twice  Mayor  of  Chattanooga 


George  Washington  ochs 

OAKES,  brother  of  Adolph  S.  Ochs, 
publisher  of  the  New  York  Times,  editor 
of  Current  History  magazine,  and  an 
officer  of  the  New  York  Times  G;)mj>any, 
died  unexpectedly  at  the  Medical  Center, 
New  York,  Oct.  26. 

The  cause  of  death  was  an  embolism. 
He  had  fully  recovered  from  a  surgical 
operation  and  was  preparing  to  leave  the 
hospital  Oct.  27  to  celebrate  his  70th 
birthday.  Only  a  few  minutes  before  his 
death  Mr.  Ochs  Oakes  had  seemed  to  be 
in  excellent  health  and  spirits,  joking 
with  friends. 

He  was  buried  in  Mount  Sinai  Ceme¬ 
tery  at  Frankfort,  Pa.,  Oct.  28,  beside 
his  wife,  who  died  some  18  years  ago. 
Before  the  departure  of  the  body  from 
New  York  funeral  services  were  held  in 
the  chapel  of  Temple  Emanu-El. 

The  following  members  of  Mr.  Ochs 
Oakes’  immediate  family  were  present: 
his  son,  John  B.  Oakes;  Mr.  and  Mrs. 
Adolph  S.  Ochs,  Mr.  and  Mrs.  Harry 
C.  Adler,  Mr.  and  Mrs.  Milton  B.  (Jehs, 
Mr.  and  Mrs.  Arthur  Hays  Sulzberger, 
Mr.  and  Mrs.  Julius  Ochs  Adler,  Adolph 
Shelby  Ochs,  Capt.  William  VanUyke 
Ochs  and  Mr.  and  Mrs.  Theodore  Uecue 
Palmer. 

Many  employes  of  the  New  York  Time»i 
Company  and  of  Current  History  at¬ 
tend^  the  services. 

Mr.  Oakes  was  born  in  Cincinnati  on 
Oct.  27,  1861,  and  his  subsequent  career 
as  politician,  editor  and  publisher  took 
him  to  Chattanooga,  Tenn.,  Philadelphia 
and  New  York.  The  son  of  Julius  and 
Bertha  Levy  Ochs,  he  was  christened 
George  Washington  Ochs.  During  the 
World  War  he  obtainttl  permission  from 
the  courts  to  “Americanize”  his  name  by 
adding  Oakes,  explanation  being  made  at 
the  time  that  he  believed  the  acts  of  the 
tierman  armies  and  submarine  forces 
would  make  a  German  name  obnoxious 
in  this  cemntry  for  years  to  come.  He 
was  Iwm  in  America  of  parents  who  came 
to  this  country  when  minors. 

He  was  a  carrier  boy  on  the  Knoxville 
Chronicle  from  1870  to  1878.  In  1880 
he  was  a  reporter  on  the  Chattanooga 
Times,  subsequently  becoming  city  editor, 
night  editor  and  managing  editor.  In 
18%,  when  his  brother,  Adolph  S.  Ochs, 
acquired  the  New  York  Times,  he  be¬ 
came  publisher  of  the  Chattanooga  Times. 

Between  1890  and  1900  he  was  twice 
Mayor  of  Chattanooga,  and,  in  turn, 
president  of  the  Chamber  of  Commerce, 

President  and  one  of  the  founders  of  the 
.ibrary  Association  and  president  of  the 
Board  of  Education.  He  attended  two 
Presidential  national  conventions  as  dele¬ 
gate  from  his  Congressional  district. 

In  1900  he  was  editor  and  manager  of 
the  Paris  Exposition  edition  of  the  New 
York  Times  at  Paris,  and  in  recognition, 
was  decorated  with  the  Cross  of  the 
French  Legion  of  Honor  by  the  Presi¬ 
dent  of  France. 

In  1901  his  brother  bought  the  Philadel¬ 
phia  Times  and  in  1902  the  Philadelphia 
Public  ledger.  George  was  publisher 
and  editor  of  the  combined  news- 
I>ai>ers  until  the  properties  were  sold  to 
Cyrus  H.  K.  Curtis  in  1913.  He  then 
moved  to  New  York  to  become  an  officer 
and  director  of  the  New  York  Times 
Company  and  editor  of  Current  History, 
the  monthlv  periodical  of  the  New  York 
Times.  This  position  he  still  filled  at  his 
death. 

Mr.  Oakes  created  some  discussion  in 
1923  when  in  addressing  a  I.eagtie  of 
Women  Voters  meeting  he  inveiglud 
against  what  he  called  “nasty”  and  “per¬ 
verted”  literature,  naming  H.  G.  Wells, 
May  Sinclair.  Edgar  Lee  Masters.  Sher¬ 
wood  Anderson,  Ben  Hecht  and  Joseph 
Hergesheimer  among  the  authors  whose 
works  he  said  were  more  dangerous  than 
“outright  smut.” 

He  declared  he  would  rather  see  mor- 
pliine  and  a  loaded  pistol  in  the  hands 
of  his  two  sons  than  novels  by  the 


writers  he  named,  because  in  them  he 
saw  immorality  (lainted  prettily  and  go¬ 
ing  unpunished. 

In  his  capacity  as  president  of  the 
Civitan  Club  Mr.  Oakes  urged  the  .State 
of  New  York  to  purchase  and  preserve 
as  a  landmark  the  home  of  James  Mon¬ 
roe,  fifth  President  of  the  United  States, 
at  I.afaycttc  Place  and  Prince  Street. 
His  many  civic  activities  included  serv¬ 
ice  as  a  member  of  the  Committee  of 
1,000  for  the  Suppression  of  Vice. 

He  was  chosen  first  and  permanent 
honorary  president  of  the  Civitan  Club 
in  1930  and  about  the  same  time  was 
appointed  a  member  of  the  national  ad¬ 
visory  editorial  commission  of  the  George 
Washington  Bi-Centennial. 

Mr.  Oakes  was  a  delegate  to  the 
Democratic  National  Convention  in 
1892.  He  was  a  member  of  the  Ameri¬ 
can  Academy  of  Political  and  Social 
Science,  American  Historical  Associa¬ 
tion.  National  Economic  League,  English- 
speaking  Union,  Metropolitan  Museum 
and  the  Authors’  I.eague  Fellowship. 

For  his  services  at  the  Paris  Exposi¬ 
tion  the  French  government  made  him 
a  chevalier  of  the  Legion  of  Honor  in 
1900. 

(ibtttutrij 


■PARL  R.  ALLURED,  43,  publisher  of 
two  confectionery  journals,  fell  dead 
Oct.  26  at  his  home  in  Oak  Park,  Ill., 
as  he  ran  to  the  aid  of  his  six-year-old 
son  who  was  slightly  hurt  in  an  accident. 
Mr.  Allured  was  head  of  the  Manufac¬ 
turing  Confectioner  Publishing  Company. 

Dr.  Epwarp  Chri.stian  Glass,  for 
^2  years  superintendent  of  the  Lynchburg 
(Va.)  schools,  a  brother  of  Senator 
Carter  Glass,  publisher  of  the  Neivs  and 
Adi'ance.  and  father  of  Robert  C.  Glass, 
editor  of  the  Lynchburg  News,  died 
Oct.  26  at  a  Lynchburg  hospital.  Dr. 
Glass  was  former  editor  and  publisher  of 
The  Virginia  Journal  of  Education. 

.\li.en  S.  Welch.  66,  owner  of  the 
^ft.  Union  (Pa.)  Times,  died  in  Hunt- 
in^on.  Pa.,  Oct.  21,  after  a  long  illness. 
His  wife  and  his  son,  Charles  H.  Welch, 
editor  of  the  Times  survives. 

Raymond  L.  Shaw,  32  sports  editor, 
Lneiston  (Me.)  Daily  Nejcs  and  first 
president  of  the  Maine  Sports  Writers’ 
.Association,  died.  Oct.  20  in  a  hospital 
in  Lewiston.  Although  in  poor  health 
he  continued  his  work  and  his  last  sport 
pages  were  published  the  day  of  his 
death.  He  is  survived  bv  his  wife,  a 
daughter,  his  mother,  a  sister  and  two 
brothers. 

Mrs.  Joseph  E.  .Atkinson,  wife  of 
the  president  of  the  Toronto  Daily  Star. 
died  at  her  home  in  Toronto.  Oct.  22  in 
her  b.^th  year.  As  Madge  Merton  her 
journalistic  career  began  on  the  Toronto 
.Saturday  Night.  Subsequently  she 
joined  the  Toronto  Globe  staff  of  which 
her  future  husband  was  a  member  at 
the  time,  l^ater  she  became  editress  of 
the  women’s  page  of  the  Montreal 
Herald.  *7 

William  L.  Lanter,  81,  former 
editor  of  the  Ponca  City  (Okla.) 
Clipper,  died  Oct.  20.  in  Ponca  City. 

Ijh'is  E.  Cavalier,  former  northwest 
and  outdoor  editor.  St.  Paul  (Minn.) 
Dispatch,  died  at  Cable,  Wis.,  recently. 

Mrs.  Dorothy  Doyle,  wife  of  Ned 
Doyle,  managing  editor  of  the  Pittsburg 
Pre.ss.  died  in  St.  Joseph’s  Hospital. 
Pittsburgh,  Oct.  21,  as  the  result  of 
injuries  she  sustained  in  an  automobile 
accident  ten  days  prior.  Her  husband,  a 
son  and  a  daughter  survive. 

William  Houston,  journalist,  edu¬ 
cator  and  historian,  died  in  the  Hamil¬ 
ton  General  Hospital.  Ont.  on  Oct.  15 
in  his  89th  vear.  He  had  worked  on  the 
Toronto  Globe  and  .9f.  John  Telegraph. 
He  retired  10  years  ago. 


Dana  Hlbbard  Carroll,  64,  for  20 
years,  reporter,  war  corresiiondent  and 
Paris  corresiKindent  of  the  New  York 
(N.Y.)  .S'loi,  died  Oct.  25  in  the  Sal¬ 
magundi  Club,  N.  Y.  Mr.  Carroll 
joined  the  Sun  in  1891  and  during  the 
Spanish  American  War  followed  move¬ 
ments  of  Sampson’s  fleet  on  board  the 
Yacht  Kanaiiaha,  chartered  by  the  Sun. 
From  1906  to  1908  he  represented  the 
Sun  in  Paris.  A  sister,  Mrs.  Athelstane 
Kendrick,  survives. 

Mrs.  Charlotte  Mason,  32,  was 
killed  and  her  husband,  William  Mason, 
city  editor  of  the  Oakland  section  of  the 
San  f  rancisco  Examiner,  sustained  cuts 
and  bruises  in  an  automobile  accident 
near  Vallejo,  Cal.,  Oct.  19.  Miss 
Argentina  Lizzai,  a  servant,  suffered  a 
broken  arm  but  the  two  children,  Ber- 
ton,  3,  and  Marilyn,  4,  were  uninjured. 

Mrs.  Josephine  Nixon,  86,  mother  of 
Donald  W.  Nixon,  publisher  Wabash 
(Ind.)  Plain  Dealer,  died  Oct.  24  at  the 
home  of  her  son. 

Forrest  Rolland  Dye,  59,  veteran 
newspaperman,  died  Oct.  19  in  Trenton, 

N. J.  He  retired  five  years  ago.  He 
had  worked  on  the  Zanesville  (O.) 
Signal,  Zanesville  Times-Recorder,  Tren¬ 
ton  True  American  and  Trenton  State 
Gazette. 

J.  Jones  Kell,  veteran  Canadian  news¬ 
paperman  died  in  Ottawa  Oct.  23  in  his 
87th  year.  Entering  newspaper  work 
in  1870,  he  served  on  the  editorial  staff 
of  the  Toronto  Glob^,  going  to  Ottawa 
25  years  ago  as  editor  of  publications  for 
the  Department  of  Mines,  a  position  he 
held  until  his  retirement  5  years  ago. 

William  F.  Wilhoit,  67,  former 
owner  and  editor  of  the  Warrenton  (Ga.) 
Clipper,  died  in  Warrenton  Oct.  26.  He 
is  survived  by  his  wife  and  four  sons. 

Ernest  I.  Jackson,  67,  formerly  with 
the  Fall  River  (Mass.)  f Jerald  and  later 
with  the  Boston  American  and  the  Boston 
Post  editorial  staffs  for  many  years,  died 
Oct.  13  in  the  Commonwealth  Ave. 
Hospital  in  Boston. 

William  S.  Keixey,  72,  traveling 
representative  for  Collier’s  Weekly,  for 
.30  years  died  at  his  home  in  Columbus. 

O. ,  recently. 

Arthur  R.  Matthews,  a  night  mes¬ 
senger  for  the  Nnoark  (N.T.)  Evening 
Neivs.  died  Oct.  20  in  Newark  City 
Hospital,  following  a  stroke  of  apoplexy. 

John  T.  Bra m hall,  veteran  news¬ 
paperman  died,  Oct.  25,  at  Boulder, 
Colo.  Mr.  Bramhall  worked  on  the 
staffs  of  the  Albany,  (N.Y.)  Times  and 
Journal. 

Frank  Swaim,  66,  one  of  the  oldest 
members  of  the  (Thicago  typographical 
union  and  a  composing  room  employe  of 
the  Chicago  Daily  Nvu's,  died  last  week. 
He  held  a  union  card  in  Chicago  for 
40  years. 

Anthony  J.  Koleski,  35,  for  many 
years  connected  with  the  .9/.  Paul 
(Minn.)  Nowiny-Minnesockie.  Polish 
newspaper,  died  recently  in  the  U.  S. 
Veterans  hospital  at  Fort  Snelling.  He 
is  survived  by  his  widow,  a  son.  a  sister 
and  three  brothers. 


MORRIS  F.  ARONHIME 

Morris  F.  .\ronhime.  46.  former  busi¬ 
ness  manager  of  the  Louisidlle  (Ky.) 
Herald-Post,  died  suddenly  in  Louisville, 
Oct.  26  while  in  conference  with  Guy  W. 
Beardslev,  general  manager  of  the 
Herald-Post.  He  was  connected  with 
the  I.ouiss'ille  Courier- Journal  and  Times 
for  a  number  of  years  before  going  to 
the  Herald-Post.  He  resigned  from  the 
Herald-Post  about  three  months  ago. 
Mr.  .^^onhime  was  horn  at  CTiarlottes- 
ville.  \’a..  and  worked  for  a  long  time 
at  Roanoke,  \’a. 


CLIFTON  W.  TYSON 

Clifton  W.  Tvson.  84.  a*  one  time  a 
member  of  the  .Vcic  York  Tribune  staff, 
and  later  with  the  MinneaOolis  Tinie.s. 
died  in  Croton  Falls,  N.  V..  Oct.  28. 
He  joined  the  Tribune  in  1878  after 
lames  G.  Blaine  introduced  him  to 
Whitelaw  Reid.  He  accompanied  Presi¬ 
dent  Grant  on  a  trip  to  \'ermont  for  the 
Trihune  He  ioined  the  Minneapolis 
Times  in  ISW  and  later  wrote  for  other 
newspapers  and  magazines. 


FIRST  WHITE  HOUSE 
REPORTER  DIES 

W.  W.  Price,  Chief  Editorial  Writer 
for  Washington  Times,  Obtained 
Room  for  Press  at  Presi* 
dent's  Home 


tSpeciat  to  Editos  &  Publishes) 

Washington,  D.  C.,  Oct.  26^William 
W.  (Bill)  Price,  chief  editorial  writer 
for  the  Washington  Times  for  the  last 
14  years,  who  as  a  reporter  was  credited 
with  having  started  the  present  system 
of  gathering  news  at  the  White  House 
died  in  Emergency  Hospital  here  last 
Saturday  morning,  following  an  opera¬ 
tion  for  appendicitis.  He  was  65. 

Tlie  deceased,  while  a  reporter  on  the 
Washington  Star  was  the  first  ever  to 
gather  news  direct  from  the  Executive 
Mansion.  Before  Mr.  Price’s  innova¬ 
tion,  it  was  the  custom  for  correspond¬ 
ents  to  gather  their  White  House  bits 
from  Congressmen  and  politicians  on 
Capitol  Hill  following  their  visits  with 
the  President.  Mr.  Price,  however,  hit 
on  the  idea  of  standing  outside  the  Presi¬ 
dent’s  mansion  and  getting  the  news 
“hot”  from  visitors  as  they  left. 

President  Roosevelt,  one  day,  saw  Mr. 
Price,  and  a  few  other  reiwrters  who 
had  noted  the  efficacy  of  his  idea  fol¬ 
lowed  it,  standing  in  the  rain  and  cold, 
button-holing  politicans,  and  ordered  that 
the  little  ante-room  be  set  aside  for  their 
use.  That  was  the  beginning  of  the 
V^ite  House  press  room,  now  located 
in  the  Executive  offices. 

Mr.  Price  knew  President  Taft  so 
well,  that  the  latter  called  him  “B'H." 
and  in  turn  was  always  called  “boss.” 
During  his  term  as  a  White  House  cor¬ 
respondent,  Mr.  Price  toured  all  over  the 
country  with  Presidents  McKinley, 
Roosevelt,  Taft,  and  Wilson. 

William  Price  was  born  at  Dahlonega, 
Ga.,  in  1867  and  came  to  Washington 
as  a  reporter  for  the  Star  in  1895,  re¬ 
maining  as  its  White  House  corre¬ 
spondent  until  1917,  at  which  time  he 
joined  the  staff  of  the  Washington 
Times.  With  the  latter  paper  he  worked 
continuously  as  an  editorial  writer  until 
the  time  of  his  death. 

He  is  survived  by  his  wife,  and  four 
daughters. 

CHARLES  G.  KAUFMAN 


New  York  Corretpondent  of  St.  Louis 
Globe-Democrat  Dies 

Charles  G.  Kaufman,  since  1921  New 
York  correspondent  of  the  St.  Louis 
Globe-Democrat,  with  headquarters  in 
the  New  York  Times  office,  died  Oct.  23 
in  the  North  Hudson  Hospital,  Weehaw- 
ken,  N.  J.,  from  peritonitis  that  followed 
an  operation  for  appendicitis  performed 
on  Oct  16. 

Mr.  Kaufman  was  36  years  old,  a 
native  of  Peoria.  Ill.,  where  he  was  grad¬ 
uated  from  the  Manual  High  School  in 
1913.  From  then  until  the  United  States 
entered  the  World  War  he  was  success¬ 
ively  a  reporter  and  sports  editor  of  the 
Peoria  Journal-Transcript  and  a  copy  ed¬ 
itor  on  the  Globe-Democrat. 

In  the  World  War  Mr.  Kaufman  was 
a  first  sergeant  of  infantry,  serving  un¬ 
attached  during  the  greater  part  of  his 
time  in  France.  He  married  Miss  Sier- 
senna  of  West  New  York  in  1922. 

The  pallbearers  at  the  funeral  Oct.  26 
at  West  New  York  were  A.  D.  Gannon, 
staff  correspondent  of  the  Mihvaukee 
Journal:  Edward  Fischer,  night  manager 
of  the  New  York  Times  syndicate  serv¬ 
ice;  Thomas  Petty  of  the  Chicago  Tri¬ 
bune;  Toseph  Zullo  of  the  St.  Louis 
Globe- Democrat ;  R.  H.  Hairston  of  the 
Montreal  Gazette,  and  C.  J.  Dougherty 
of  Peoria,  Ill. 

HOWARD  A.  WALLER 

Howard  A.  Waller,  manager  of 
national  advertising  for  the  Cleveland 
I^ress.  died  at  his  home  in  Qeveland, 
Oct.  25  at  the  age  of  33.  Death  was  due 
to  a  heart  attack.  He  was  born  in  Fort 
Worth,  Tex.,  and  started  his  career  with 
the  Hutchinson  (Kan.)  News.  Later  he 
was  with  the  Portland  Oregonian  and 
the  Fairchild  Publishing  Company. 


Associated  Papers  reported  savings 

Xhe^[onkers 
Statesman 


ordered 
Goodrich 
^  Rollers.. 


Above:  The  new  plant  of  The 
Yonkers  Statesman  . . .  Jas.  Y. 
Rlppln,  Architect— Frank  D. 
Chase,  Engineer.  Left:  The  Hoe 
straight  pattern  super>produc> 
tion  octuple  press— to  be  In¬ 
stalled  completely  equipped 
with  Goodrich  Rubber  Rollers. 


Yonkers  Statesman  joins  them. 

Compared  with  many  of  the 
plants  where  Goodrich  Rollers  are 
running  up  economy  records,  these 
may  be  small.  But  the  savings  are 
just  as  certain. 

In  small  plants  as  well  as  in  the 
large  . . .  Goodrich  Rollers  cut  costs 
in  time,  in  labor,  in  overhead.  They 
shed  dirt,  eliminate  wash-ups,  re¬ 
duce  resetting  to  a  minimum. 

By  the  same  qualities  they  pro- 

NILES  &  NELSON,  Inc 

Exclusive  Distributors 


duce  a  better-looking  paper  .  . .  one 
whose  half  tones  are  clean  . . .  whose 
type  is  sharp.  And  they  serve  for 
years.  And  they  give  extra  wear 
which  alone  makes  them  actually* 
pay  for  themselves. 


A  FINE  new  building . . .  modern 
equipment  ...  a  new  Hoe 
straight  pattern  super-production 
octuple  press  .  .  .  and  Goodrich 
Rollers*  specified  exclusively ! 

Thus  another  paper  of  the  pro¬ 
gressive  Westchester  Co.  (N.  Y.) 
Publishers  Inc.  group  turns  to 
these  rollers.  Other  members  of 
the  group.  The  Mt.  Vernon  Argus, 
and  The  New  Rochelle  Standard- 
Star,  have  been  using  them — have 
been  reporting  savings.  Now  The 


Climate  and  weather  changes  do 
not  affect  Goodrich  Rollers.  No 
matter  where  your  plant,  they  can 
give  you  superior  work  and  bring 
you  new  economies.  Write  and  let 
us  tell  you  more  about  them. 


400  W.  Madison  St.,  Chicago 


75  West  Street,  New  York 


Goodrich 
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Advertising  Agencies 

wrigley"  launching 

NEW  RADIO  PROGRAM 

Announcements  of  “Mjrrt  and  Marge” 
Being  Placed  in  104  News¬ 
papers — Called  Good-Will 
Feature 


Viewing  radio  as  an  accessory  nie<liuni 
to  newsjwper  advertising,  William  Wrig- 
ley,  Jr.,  Chicago  chewing  gum  manu¬ 
facturer,  is  launching  a  five-day-a-week 
radio  program  over  the  Columbia  net¬ 
work,  l>eginning  Kov.  2.  The  feature 
is  to  be  known  as  "Myrt  and  Marge,” 
and  has  to  do  with  the  life  an<l  adventures 
of  two  revue  principals. 

Mr.  Wrigley  is  using  104  newspa|K‘rs 
in  30  cities  which  serve  as  ■Cxjlumbia  out¬ 
lets  for  this  program  in  announcing  the 
new  skit.  The  announcement  advertise¬ 
ments  are  four  inches  on  one  column  and 
w’ill  appear  five  times  next  week.  Plans 
are  now  being  made  to  continue  adver¬ 
tising  the  radio  program  in  the  news¬ 
papers  on  some  systematic  schedule,  the 
exact  nature  of  which  has  not  l)een 
decided  as  yet. 

The  characters  in  this  sketch,  rejtorted 
to  have  cost  Mr.  Wrigley  $1,.=;{)0,()0()  for 
one  year,  are  Myrtle  Vail  and  Donna 
Damerel,  Chicago  chorus  girls.  They 
will  be  assisted  by  an  orchestra  and  other 
characters  during  their  back-stage  adven¬ 
tures. 

Frances  Hooper,  head  of  the  Chicago 
agency  in  charge  of  the  radio  advertis¬ 
ing  and  the  placing  of  the  radio  pro¬ 
gram  copy  in  the  news])ai)er.s,  com¬ 
mented  uix)n  this  new  program  as  fol¬ 
lows  : 

"All  that  we  expm  of  the  radio  ad¬ 
vertising  is  that  it  build  gcxxl  will. 
We'll  do  the  selling  in  publication  ad\er- 
tising.” 

In  keeping  with  this  ixdicy,  the  Wrig¬ 
ley  program  will  ojten  with  the  state¬ 
ment,  “Wrigley  presents  Myrt  and 
.Marge.”  At  the  conclusion  of  the  pro¬ 
gram.  the  announcer  will  make  a  brief 
statement  regarding  chewing  gum,  using 
the  four  themes  featured  in  the  present 
series  of  W'rigley  newsitaiter  advertise¬ 
ments. 


Copy  Feature*  “Pepper”  Martin 

“Pepper”  Martin.  St.  Louis  Cardinals' 
liero  of  the  recent  World  Series,  is  lieing 
featured  in  a  series  of  advertisements  ap- 
|K*arit^  in  four  Chicago  newspapers  a(l- 
vertising  Vitalex.  The  copy  carries  the 
picture  of  Martin  and  his  endorsement 
of  the  tonic  manufactured  by  Chemicals 
Drugs,  Inc.,  Chicago.  The  advertising 
is  being  placed  by  William  H.  Rankin 
Company.  Chicago  agency.  Next  month 
t».'»  papers  in  Ohio.  Indiana.  Minnc.sota. 
Iowa  and  Illinois  will  receive  \'italex  ad¬ 
vertising. 


Appoints  Advertising  Counsel 

The  Grand  Rapids  .Associated  Stores. 
Inc.,  a  newlv  organized  group,  recentlv 
apix)inted  Mitchell.  I'atisf,  Dickson  & 
Wieland.  Chicago  agency,  as  advertising 
counsel.  The  new  organization  was 
formed  for  the  purpose  of  b<x)sting  the 
funiiture  industry  in  Grand  Rapids.  The 
officers  of  the  new  company  are:  H.  L. 
\’an  Hiblier.  president;  Paul  Carlherg, 
vice-president;  R.  (].  MacKenzie,  secre¬ 
tary  and  treasurer,  and  C.  H.  Hamilton, 
director  of  public  relations. 

Chicago  Firms  Merge 

-Announcement  was  made  this  week  that 
John  F.  Price  &  Co.,  Chicago  advertising 
agency,  has  joined  forces  with  L.  W.  Ram¬ 
sey  Companv,  Chicago.  The  combined 
company  will  otterate  under  the  name  of 
L.  _  W.  Ramsey  Companv.  Jolin  F. 
Price  will  become  an  official  in  the  new 
firm  which  will  continue  to  operate  offices 
in  Chicago  and  Davenport,  la. 


Wisner  To  Churchill-Hall 

The  Wisner  Manufacturing  Company 
of  \ew  A'ork  City,  manufacturer  of  dairy 
and  ice  cream  eciuipnK'iit  and  distributor 
of  Kold-Kan  Refrigeration,  has  appointed 
C  hurcbill-Hall.  Inc.,  of  the  same  city  to 
handle  its  advertising  account. 


AMONG  THE  COPY  CHIEFS 


By  C.  P.  McDonald 


Paul  R.  Kuhn 


INTRODUCING/  President  and  Copy 
Director  Paul  R.  Kuhn,  of  the  Hurnet- 
Kuhn  Advertising  Company,  Chicago, 
a  company  founded  16  years  ago  by 
P.  R.  K.  and  J.  Sidney  Burnet. 

P.  R.  has  sitent  his  entire  vocational 
life,  meaning  23  years  in  the  harnes.s,  in 
advertising  writing.  He  is  said  to  be 
one  of  the  country's  outstanding  authori¬ 
ties  on  contest  advertising,  and  to  stack 
up  against  him  in  that  field  is  tantamount 
to  matching  that  ten-year-old  youngster 
of  yours  with  (iene  Tunney,  and  betting 
on  the  son. 

.Anyhow  P.  R.  put  in  a  heap  of  en¬ 
deavor  learning  advertising  with  Wm. 
H.  Rankin’s  outfit  and  with  the  Nichols- 
I'inn  Advertising  Company,  both  of 
Chicago.  Not  to  mention  the  Chicago 
Trihune,  with  which  he  was  c«)nnected 
for  several  years,  being  responsible  for 
the  promotional  advertising — that  and  a 
long  string  of  other  accounts  of  diversi¬ 
fied  character. 

Just  to  complete  the  record,  let  it  be 
added  that  Paul  R.  Kuhn  made  his  first 
public  appearance  in  Cliicago  on  Oct.  27, 
1 889 ;  that  he  is  married  and  has  a 
daughter ;  that  he  resides  at  3500 
Sheridan  Road,  and  that  he  is  willing 
and  able  to  play  a  niund  of  golf  any 
time  there  is  the  ghost  of  a  chance. 

Explains  “Roll-Your-Own”  Ruling 

In  an  effort  to  correct  an  impression 
that  “roll-your-own”  cigarette  machines 
recently  placed  on  the  market  violated 
internal  revenue  regulations,  Hatton, 
Barton,  Durstine  &  Osborn.  Inc.,  on  be¬ 
half  of  its  client.  Brown  &  Williamson 
Tobacco  Corporation,  has  sent  news¬ 
papers  publicity  matter  explaining  the 
ruling.  Departmental  regulations  re- 
(|iiire  that  other  material  than  tobacco 
1k'  used  in  store  demonstrations  but  indi¬ 
viduals  may  use  the  machines  at  will. 
The  Brown  &  William.son  Tobacco  C<ir- 
|x)ration  market  Target  Tobacc<i  and 
Target  Roll-Your-(  )wn  Machines. 


To  Bring  Out  New  Trailer 

The  Stoughton  Comi)any,  Stoughton. 
Wis.,  one  of  the  oldest  manufacturers  of 
highway  transix)rtation  e(|uipment  in  the 
countrv.  and  internationally  known  as 
manufacturer  of  farm  wagons,  lx»b-sleds, 
motor  trucks  and  tire  apparatus,  has 
jdacwl  its  advertising  with  Klau-V^an 
Pietersom-1  hinlan  .Ass/xriates,  Inc.,  Mil¬ 
waukee.  The  Stoughton  Company  is 
bringing  out  a  new  trailer  to  be  known 
as  the  Stoughton  Cushioned  Fifth  Wheel 
Trailer.  Present  plans  for  the  promo¬ 
tion  of  this  trailer  include  trade  papers 
and  direct  mail  advertising. 

A.A.M.  To  Hear  Of  News 

Frank  Parker  StcH'kbridge,  etlitor  of 
the  .■iiiicrican  I’rcss.  will  address  the 
Nov.  12  meeting  of  the  .Ass(K'iation  of 
Advertising  Men  at  their  clubrixmis  in 
Grand  Central  Palace,  New  York,  on  the 
subject  "What  the  Newsi)aper  Sells.” 
He  will  tell  some  of  the  difiiculties  news- 
panermen  have  in  gathering  the  news 
that  is  their  only  sales  commodity. 


MISS  DART  WINS  PRIZE 


Philadelphia  Space  Buyer  Writes  Best 
Definition  of  Advertising 

Miss  Florence  Dart,  space  buyer  of 
tlie  Simpers  Company,  Philadelphia,  won 
first  Ixmors  in  the  contest  conducted  by 
the  Women's  -Advertising  Club  of  Chi¬ 
cago  for  the  best  one  sentence  definition 
of  "What  is  advertising?”  Her  answer 
was : 

"Advertising  is  the  art,  science  and 
business  of  creating  a  favorable  public 
acceptance  of,  demand  or  desire  for,  any 
worthy  product  or  service.” 

Miss  Dart  is  a  member  of  the  Phila¬ 
delphia  Club  of  .Advertising  Women  and 
a  former  president  of  both  the  Phila¬ 
delphia  Club  of  Advertising  Women  and 
the  Federation  of  Women's  .Advertising 
Clubs  of  the  World. 

Samuel  Whitman,  Whitman  and  Shoop, 
Pittsburgh,  and  T.  C.  Hatch,  Oiicago, 
won  honorable  mention  with  the  follow¬ 
ing  respective  definitions: 

“.Advertising  is  a  form  of  business  ex¬ 
pression,  written,  printed  or  six)ken,  aim¬ 
ing  to  convey  ideas  that  help  sell  goods 
or  crystallize  favorable  opinion.” 

“Advertising :  A  vigorous  yet  persua¬ 
sive  art  that  impinges  on  the  senses, 
stimulates  desire  and  turns  inertia  into 
buying  activity.” 

.All  judging  was  done  by  numbers,  ac¬ 
cording  to  club  officials  who  conducte<l 
the  national  contest. 


To  Add  500  Employes 

Beginning  Jan.  1,  1932,  refrigerator 
cabinets  will  be  manufactured  in  the 
Mansfield  Works  of  the  Westinghouse 
Electric  &  Manufacturing  Company. 
E.  M.  Olin,  works  manager,  stated  that 
a  large  part  of  the  cabinets  for  all  West¬ 
inghouse  requirements  will  be  made  here 
next  year.  This  will  mean  speeding  up 
prfxliKtion  of  the  Mansfield  plant  to 
capacity  operation  and  adding  500  addi¬ 
tional  employes. 

New  Coast  Advertising  Service 

.Advertisers  Idea  Service  is  the  name 
of  a  new  staff  of  artists  and  writers  es¬ 
tablished  in  the  Western-Pacific  Building, 
Los  Angeles.  The  group  will  serve  ad¬ 
vertising  agencies,  publishers,  printers  and 
direct-mail  firms  with  layout,  art,  copy 
and  production  help.  Monroe  H.  Shaw, 
formerly  with  Corbett  &  North,  New 
A'ork,  and  the  National  Biscuit  Company, 
will  direct  the  newly  formed  copy  and 
creative  departments. 

Denver  Club  Seeks  Members 

In  connection  with  the  apinrarance  of 
Harry  T.  Bussman,  vice-president  of  the 
Bussman  Manufacturing  Company  of  St. 
Dniis,  before  the  Denver  .Advertising 
Club.  Tuesday,  Oct.  27.  the  Denver  club 
launched  its  annual  menil>ership  drive  for 
a  two-week  i)eri<Kl.  A  similar  effort  in 
19.f()  brought  in  33  new  members  and 
1931's  activity  will  again  Ik;  under  the 
direction  of  Eric  Erskine,  meml)ership 
committee  chairman. 


Simpers  Company  Appointed 

Heintz  Manufacturing  Company,  Phil¬ 
adelphia.  manuf.'icturer  of  metal  stanq)- 
ings  and  pressefl  metal  specialties,  has 
appointed  the  Simpers  Company,  Phila¬ 
delphia  advertising  agency,  to  conduct  its 
advertising. 


New  Ruthrauff  &  Ryan  Accounts 

Ruthrauff  &  Ryan.  Chicago,  has  ob- 
tainetl  the  Canadian  Pacific  Railroad  ad¬ 
vertising  account  for  the  midwest  area 
in  United  States.  The  agency  has  also 
obtained  the  Golden  Peacock  toilet  goods 
account. 

R.  C.  Comer  Agency  Appointed 

The  Crete  Mills,  Crete,  Neb.,  mami- 
f.acturer  of  Victor  brand  flour,  millcfl 
fo(xl  pnxlucts,  and  poultry  and  live¬ 
stock  feeds,  has  appointed  the  Russell  C. 
Comer  Advertising  Co.,  Kansas  City,  to 
handle  its  advertising. 

Stetson  Shoe  Appoints 

W  in.  H.  Rankin  &  Company,  Inc.,  has 
lR*en  amxiinted  bv  the  Stetsim  Slux?  Com- 
natv  of  South  Wavmouth.  Mass.,  to  di¬ 
rect  its  advertising  account. 


RALPH  LEAVENWORTH  NAMED 


Clevelander  to  Be  Westinghouse  Gen¬ 
eral  Advertising  Manager 

Ralph  Leavenworth  has  been  appointed 
general  advertising  manager  of  the 
Westinghouse  Electric  Manufacturing 
Company  ac¬ 
cording  to  an¬ 
nouncement  b  y 
J.  S.  Tritle,  vice- 
president  and 
general  man¬ 
ager.  He  will 
have  charge  of 
a  1 1  advertising 
and  publicity  ac¬ 
tivities  of  the 
company,  includ¬ 
ing  the  advertis¬ 
ing  division  of 
the  merchandis¬ 
ing  department, 
Raltr  Leavenwosth  now  centered  in 
Mansfield,  Ohio. 

Graduating  from  Hamilton  College, 
Clinton,  N.Y.,  in  1914,  Mr.  Leavenworth 
became  associated  with  the  Y.M.C.A., 
with  headquarters  in  Cleveland.  After 
the  war  he  joined  the  Standard  Parts 
Company  in  Oeveland.  In  that  year  he 
became  an  account  executive  for  Paul 
Teas,  Inc.,  an  industrial  advertising 
agency,  becoming  in  the  next  six  years 
part  owner  of  the  company. 

January  1,  1930  he  joined  the  .Austin 
Company,  of  Cleveland,  as  assistant  gen¬ 
eral  sales  manager.  His  appointment  as 
general  advertising  manager  of  the  West¬ 
inghouse  Company  followed.  He  will 
have  his  office  in  East  Pittsburgh. 


United  Air  Add*  Magazines 

A  national  advertising  campaign  in 
magazines  to  supplement  its  newspaix-r 
campaign  has  been  authorized  by  United 
Air  Lines.  The  company  will  continue 
to  use  newspaiier  space  in  approximately 
25  cities  to  interest  the  public  in  flying 
in  winter  as  well  as  in  summer.  The 
company  ixiints  out  that  last  winter  in 
excess  of  92  per  cent  of  all  scheduled 
mileage  was  completed,  a  falling  off  of 
only  five  jier  cent  from  the  year-round 
ix;rcentage  of  97.  The  advertising  is 
placed  by  the  Chicago  office  of  McCann- 
Erickson,  Inc. 


To  Market  New  Razor  Blade 

The  Conrad  Razor  Blade  Comiiany. 
formed  by  former  members  of  the  .Auto- 
Strop  Safety  Razor  organization,  has 
been  incorporated,  and  will  market  a 
new  razor  blade  early  next  year. 
Officers  are:  President,  Conrad  Schu¬ 
macher  :  vice-president  and  secretary. 
Irving  S.  Bodkin;  treasurer,  Anthony 
J.  (Giomas;  vice-president  in  charge  of 
sales  and  advertising,  Charles  M . 
Pritzker. 


New  Campaign  Started 

riie  E.  H.  Brown  Advertising  Agenci 
of  Chicago  is  now  releasing  an  advertis¬ 
ing  schedule  for  the  Franklin  Mfg.  lA' 
Sales  Company,  Engineers  Bldg.,  Chi¬ 
cago.  This  is  the  first  advertising  to  be 
placed  for  this  company  on  its  newl\ 
patented  household  device.  Selling  and 
salesmanship  pcruxlicals  will  be  u.scd. 


Art  Directors'  Exhibit  Open 

The  Second  Exhibition  of  Outstanding 
.Advertisements,  selecterl  by  the  Art  Di¬ 
rectors  Club,  was  shown  at  the  Art 
Center,  65  East  56th  Street,  New  A’ork. 
Oct.  26  to  31.  .At  the  close  of  the  New 
A’ork  showing  it  will  lie  released  for 
circulation  by  the  Art  Center  as  a  travel¬ 
ing  exhibition. 


D.  W.  Jennings  Resigns 

Dwight  W.  Jennings,  vice-president 
and  director  of  Lord  &  Thomas  and 
Logan,  has  resigned.  He  was  formcrl> 
manager  of  the  San  Erancisco  office,  and 
more  recently  in  charge  of  hhiropeaii 
offices. 


Horlick  Account  To  L.  &  T.  &  L. 

Lord  &  Thomas  and  Logan,  Inc..  Chi¬ 
cago.  has  been  appointeil  to  conduct  the 
adverti.-^ing  of  the  Horlick  Malted  Milk 
Comjiany.  Racine.  Wis. 


> 


Ominous  yet  silent,  Soviet  troops  maneuver  near  the  Sino-Jap  trouble 
VF’  area.  A  Russo-Japanese  clash  in  Manchuria?  ...  a  world  explosion? 

On  Oct.  13,  I.  N.  S.  eluded  the  Moscow  censorship  and  broke  the  only  story  of  the  mass¬ 
ing  of  Soviet  troops  in  the  Far  East.  Thirteen  days  later,  Oct.  26,  in  another  exclusive, 

I.  N.  S.  announces  that  the  Soviet  has  warned  Japan  against  encroaching  upon  Russia’s 
Manchurian  interests.  Not  until  36  hours  later  are  other  correspondents  able  to  verify 
this  most  vital  development  in  the  Far  Eastern  situation  —  then  other  dispatches  in  sum 
confirmed  the  two  previous  releases  of  L  N.  S.  On  October  28th  this  astonishing  beat  by 
L  N.  S.  was  officially  sealed  by  Shidehara  in  his  note  of  warning  to  Moscow.  >  >  / 
Another  demonstration  of  L  N.  S.  alertness  amid  the  crowded,  surcharged  scene  of 
today’s  news.  Wherever  it  is — from  Manchuria  to  Manhattan — I.  N.  S.  is  in  there 
“getting  it  first  and  getting  it  right’’;  L  N.  S.  is  breaking  the  stories  you  should  have. 


■V 
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AD-VENTURES 

By  ROBERT  S.  MANN 


6 4^ HE  volume  of  newspaper  advertis- 
ing  is  a  fair  measure  of  trade 
conditions  because  the  newspaper  adver¬ 
tising  columns  reflect  retail  trade  better 
than  any  other  advertising  medium.  We 
have  noticed  in  recent  weeks  a  definite 
stabilizing  trend  which  we  hope  may  be 
an  omen  of  better  general  business,” 
said  Louis  Wiley,  business  manager  of 
the  New  York  Times,  addressing  the 
International  Association  of  Ice  Cream 
Manufacturers  at  Atlantic  City  Oct.  27. 

■‘Good  advertising,”  said  Mr.  Wiley, 
‘‘is  one  of  the  forces  which  will  help 
us  out  of  the  present  depression.  The 
retail  stores  of  New  York  have  accom¬ 
plished  a  genuine  business  victory  in 
keeiiing  up  large  volume  despite  lower 
prices  by  intensified  advertising  and  by 
letting  the  consumer  know  of  the  values 
offered.” 

*  ♦  ♦ 

COOPERATIVE  advertising  cam¬ 
paign  to  make  fish  not  only  a  Friday 
dish  but  a  regular  part  of  the  menu  is 
being  sponsored  by  five  San  Francisco 
wholesalers  of  fresh  lish — the  F.  E. 
Booth  t'oinpany,  A.  Paladini,  Inc.,  San 
Francisco  International  Fish  Company, 
Standard  P'isherics,  and  the  Western 
California  Fish  Company,  together  with 
their  holding  company.  Northern  Cali¬ 
fornia  Fisheries,  Inc.  Newspapers, 
posters,  car  cards,  radio  and  merchan¬ 
dising  tie-ups  will  l»e  used  to  stress  the 
nutritive  value  and  economy  of  fresh 
fish,  and  to  urge  the  public  to  eat  fish 
at  least  three  times  a  week. 

The  Leon  Livingstone  Advertising 
.\gency  of  San  F'rancisco,  with  which 
the  Harry  Bercovich  Agency  was  re¬ 
cently  merged,  has  l)een  appointed  to 
diriet  the  campaign. 

One  part  of  the  merchandising  plan  is 
the  establishing  of  a  model  fish  market 
to  educate  dealers  in  tlie  best  methods  of 
prei)aring  and  disi)laying  fish  for  sale. 

♦  *  ♦ 

PU  BLICATION  of  the  l,()(K)tli  Camp- 
IjelTs  Soui)  advertisement  in  the 
Saturday  Ereuift)/  Post  on  Sept.  19 
marked  a  rec<»rd  of  continued  advertising 
which  iK'gan  22  years  ago,  on  Sept.  11, 
1909.  Both  advertisements  are  repub¬ 
lished  in  the  Oct.  31  issue  of  the  Post. 
*  *  * 

'1'’HE  Standard  Market  and  News- 
A  pai>er  Data  F'orin  prejjared  jointly  by 
the  .•\.N.1’..\.  Bureau  of  Advertising  and 
the  American  Asswiation  of  .Advertis¬ 
ing  Agencies  has  l)een  given  formal  ap- 
prttval  by  the  Ixiard  of  the  Southern 
NewspaiRT  Publishers  Association,  it  is 
announced  by  Cranston  Williams,  secre¬ 
tary-manager  of  the  association.  A 
growing  nuinlier  of  newspaiiers  are  using 
the  forms. 


66T  OW  DOWN  ON  THE  DEPRES- 
SION”  was  the  theme  of  an  ad¬ 
vertising  campaign  in  large  newspaper 
space  which  was  begun  recently  by  Kay 
Furniture  Company  of  Yonkers,  N.Y. 
“We  reached  for  a  dictionary  instead  of 
an  alibi,”  said  the  heading  on  one  piece 
of  copy,  going  on  to  say  that  the  verb 
“depress”  means  to  overcome,  to  lessen, 
etc.,  and  offering  the  slogan  “Depress 
the  Depression.” 

The  campaign  emphasized  the  low 
prices  now  prevailing  on  furniture  and 
home  furnishings. 

C  M.  Snyder,  business  manager  of  the 
Yonkers  Statesman,  whose  advertising 
staff  prepared  the  copy,  said  the  type  of 
advertising  had  been  develop^  to  get 
away  from  stereotyped  furniture  sale 
ideas.  He  said  moderately  increased 
business  and  much  favorable  comment 
had  been  aroused  and  that  the  campaign 
would  be  continued  indefinitely  as  a  long- 
pull  proposition. 

N.  Y.  CLUB  SEEKS  MEMBERS 


One  Hundred  Leader*  Named  for  Ad¬ 
vertising  Organization’*  Drive 

The  Advertising  Club  of  New  York 
this  week  started  a  drive  for  350  new 
menil)ers.  Plans  were  outlined  to  100 
captains  and  lieutenants  at  a  luncheon  at 
the  Union  League  Club,  New  York,  Oct. 
29  by  President  Charles  E.  Murphy, 
Directors  Gilbert  T.  Hodges,  Grover  A. 
Whalen,  G.  Lynn  Sumner,  H.  B.  Le- 
Quatte,  and  Manager-Secretary  Joseph 
R.  Bolton. 

Prizes  will  be  offered  contestants 
bringing  in  the  largest  number  of  new 
members,  as  in  the  three  major  cam¬ 
paigns  of  the  past  ten  years  which  re¬ 
sulted  in  the  e(|uipping  and  furnishing 
of  the  present  club  house  at  23  Park 
Avenue.  The  faith  and  confidence  of  the 
officers  and  directors  in  the  soundness  of 
American  business  was  commended  by 
George  W.  Hopkins,  past  president,  and 
Lee  1.  Ivastman.  of  the  Packard  Motor 
Car  Company  of  New  York.  The  club 
has  a  residence  membership  of  2,100  and 
a  non-resident  membership  of  alwut  five 
hundred. 

It  is  the  largest  advertising  club  in  the 
country. 

A.N.A.  Program  Committee  Named 

.■\  program  committee  beadetl  by  Cliff 
Knoble  of  the  Chrysler  Corporation  has 
been  named  by  Lee  11.  Bristol,  president 
of  the  .Association  of  National  .Adver¬ 
tisers,  to  plan  the  coming  convention  of 
the  association,  to  be  held  at  the  Ward- 
man  Park  Hotel,  Washington,  Nov. 
16-18. 


V  *  a 

TJUDSOX  Motor  Company  will 
launch  a  new  advertising  campaign 
next  week  with  a  double-page  spread  in 
the  .Saturday  Evening  Post  and  full- 
page.s  in  45  metropolitan  newspapers, 
to  lie  followed  by  similiar  sikicc  each 
week  until  the  second  week  in  i)eceml)er. 

_  This  is  the  first  advertising  placed  by 
F.rwin.  Wascy  &  Co.  since  that  agency 
obtained  the  Hudson  account.  OiJcning 
copy  is  headed :  “Time  To  Be  Critical 
is  Before  You  Buy.”  It  seeks  to  stimu¬ 
late  the  sale  of  present  models,  and  also 
to  focus  attention  on  Hudson  as  the  time 
ai)proaches  for  presentation  of  new 
models. 

-An  extensive  campaign  is  in  the  making, 
presumably  to  be  released  about  the  time 
of  the  New  A’ork  Automobile  Show  when 
a  new  selling  season  oi)ens.  Details  of 
this,  however,  have  not  been  announced. 
*  *  ♦ 


CFANDARD  Oil  Company  of  Cal 
fornia  took  display  space  in  Califom 
dailies  recently  to  help  the  state  colle 
gasoline  taxes.  A  reward  of  $1,000  f( 
each  case,  up  to  a  total  of  $20,000,  wi 
offered  for  information  leading  to  coi 
viction  of  evaders.  Copy  explained  th 
the  company  was  acting  to  protect  i 
dealers  from  unfair  competition.  Cal 
fomia’s  tax  is  three  cents  a  gallon,  sa 
to  be  more  than  the  profit  made  by  tl 
dealer. 


Standard  Brand*  Promote*  Grigg* 

Robert  W.  Griggs  has  been  made  ad¬ 
vertising  manager  of  Standard  Brands. 
Inc.  He  was  with  the  Fleischmann 
A’ east  Company  1)efore  it  became  part  of 
Standard  Brands,  and  has  continu^  with 
the  latter  organization  since. 

Camden  (RETAIL)  Sales 
11.9%  Above  U.  S.  Average 

IVr  capita  retail  fialefi  In  Cam' 
cicn  exceed  the  average  for  the 
Country  hy  nearly  lt%, 

Camden  in  a  plut^marhet  that  han 
held  a  htah  rate  of  employment 
and  maintaine<1  a  remarkable 
volume  of  c^onnumer  purchaning: 
fttnee  1929. 

Do  you  know  the  facto  of  thin 
pronperoun  market  and  realixe 
that  it  can  only  be  covered  by 
itn  own  local  newnpapern? 

COURIER.POST 

**/t  24-Hour  Modium  at  en«  coat  ** 

La**  tkai  kaN  at  1%  nakar  k*»ll**ll*k 

National  KeprMFntatlve* 

I  GEO.  A.  McDEVITT  CO. 


ARE 

YOU 

WASTI1\IG  MOIVEV 
OM  TYPE  METAL 

• 

. .  .  there  is  just  one  way  to  find  out  and  that  is 
to  have  someone  who  understands  type  metal 
and  its  uses  go  over  your  yearly  metal  record. 
Imperial  will  gladly  do  this  for  you.  Because 
we  serve  about  half  of  the  newspapers  of  the 
United  States  we  are  in  a  position  to  know 
approximately  what  your  type  metal  costs 
should  be.  We  can  tell  you  whether  you  are  los' 
ing  money  on  metal,  fuel,  or  machine  troubles. 

It  will  cost  you  nothing  to  have  this  type 
metal  analysis  made  and  it  may  save  you  many 
dollars.  Between  now  and  the  first  of  the  year 
is  the  time  to  have  this  survey  made.  If  you 
will  write,  we  will  be  glad  to  have  an  Imperial 
representative  call.  This  service  of  the  Imperial 
Type  Metal  Company  will  cost  you  nothing. 

Imperial  Type  Metal  Co. 

Manufacturing  type  metals  only: 

LINOTYPE  INTERTYPE  MONOTYPE  THOMPSON 
ELROD  LUDLOW  STEREOTYPE  AUTOPLATE 


Another  Great  Achievement 

THE 

New  Vulcan  Oil  Proof 
Impression  Blanket 


Just  when  modern  printing  methods  and  speed  demand  the 
most  thoughtful  selection  of  eipiipment — just  when  the  most 
careful  economy  is  essential — the  new  Vulcan  Oil-proof  Impres¬ 
sion  Blanket  is  offered  to  the  newspaper  trade. 

This  blanket  is  no  weakling  hut  a  full-grown  contribution  to 
better,  more  economical  newspaper  publishing,  ft  is  a  natural 
growth  of  the  twenty  years  of  experience  of  this  company  in 
manufacturing  [iroducts  for  the  printing  craft.  It  has  already 
been  conditioned  by  several  years  of  continuous  experiment  on 
the  part  of  our  technical  staff  and  months  of  satisfying  trial  on 
metropolitan  jiresses.  It  has  proven  its  metal. 

The  Vulcan  Oil-jiroof  Impression  Blanket  is  offereil  you,  today, 
with  no  little  pride  in  its  achievement  and  a  complete  knowledge 
of  what  it  will  and  is  accomplishing.  Most  satisfactory  results 
can  be  obtained  through  the  combined  use  of  Vulcan  Oil-proof 
Impression  Blankets  and  Vulcan  Oil-resistive  Underpacking 
Blankets. 


These  Are  the  Facts. 
THIS  IMPRESSION 
BLANKET: 

is  iiiudt'  of  tho  fiiK-st  felt  obtainable 
thereby  eliminating  bolstering — 

lias  an  absolutely  oil-proof  surface, 
non-rubbt'r,  Hhieb  is  siuootb  and  will 
not  dry  out  or  eraek.  even  after  long 
and  continual  usage — 

will  not  swell  or  cause  slur — 
will  not  emboss — 

is  luanufaetiired  by  blanket  experts 
well  acquainteil  with  your  prob¬ 
lems — 

will  produce  better  results  for  a 
longer  time,  giving  you  more  impres¬ 
sions  per  blanket,  increased  press  ef¬ 
ficiency,  better  printing,  greater  eixni- 
omy — 

is  guaranteed  to  perform  to  your  en¬ 
tire  satisfaction  and  backed  by  the 
reputation  of  this  concern  for  fair 
ileuling  in  the  printing  traile — 

is  truly  a  worthwhile  achievement. 


Your  request  for  further  details  coiu'eniiuf'  the  Vulcan  Oil-proof 
Impression  Blanket  and  Oil-resistive  Vnderpachinf'  Blanliet  will 
he  gladly  complied  with. 


The  Last  W  ord 
In  Efficiency 


“the  mark  of  quality 


Vulcan  Proofing  Company 

First  Avenue  and  58th  St., 


Brooklyn,  N.Y. 


A  Scientific 
Achievement 


“the  mark  of  quality' 


Manufacturers  of  Vulcan  etcs  pa  pe  r  Rollers  and  Vulcan  Newspaper  Blankets 
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UR  OVN  VOR!X> 

or  Lett&rs 


So  long  as  newspapers  continue  to  be 
dependent  on  advertising  revenue  and 
so  long  as  local  retail  advertising  con¬ 
tributes  so  large  a  lart  of  this  total,  the 
newspaperman  has  excellent  reason  and 
a  definite  financial  interest  in  “Trends  of 
I-arge-Scale  Retailing.”  And  be  should 
read  the  article  with  this  title  in  the  cur¬ 
rent  issue  of  the  Harvard  I’usiness 
Review  by  Professor  Malcolm  P. 
McN’air  of  the  Harvard  llusiness  Scho«)l. 

Resides  the  acceleration  of  larger-scale 
operation,  he  notes  as  signs  of  the  times 
a  growth  “of  what  might  be  crudely- 
termed  scientific  methods  in  distributive 
business.”  and  “the  increasingly  rapid 
obliteration  of  the  recognizetl  channels 
of  distribution”  and  al.so  of  the  recog¬ 
nized  lines  of  function — manufacturers 
going  into  retailing  and  retailers  Ik*- 
coming  manufacturers. 

His  paper  is  mainly  a  discussion  of  de- 
jwrtment  stores  and  chains.  The  depart- 
n>ent  stores  have  not  done  as  well  as  the 
chains,  t)eing  at  a  disadvantage  in  dis- 
I)ersal  of  management,  in  rising  costs  of 
doing  business  and  of  competitive  serv¬ 
ice,  and  in  their  overstress  on  buying 
at  the  expense  of  developing  sales  jjower. 
Among  the  points  of  strength  that  the 
department  stores  ix»ssess  are  institu¬ 
tional  prestige  and  reputation  for  ([uality 
merchandise.  On  the  plus  side  for  the 
chains  arc  the  fact  that  they  are  still  in 
a  development  stage,  that  they  are  still 
cutting  costs  and  als»>  cutting  out  extra 
stc|>s  and  waste  motion  in  distribution 
(requiring  only  days  to  move  gro¬ 
ceries  from  maker  to  consumer  where 
independents  take  *59^4  days  to  move  the 
same  type  «)f  g<x)ds  through  jobl>ers),  and 
tliat  the  chains  have  in  general  made  it 
easy  for  the  customer  t»)  buy.  The  weak- 
nes.ses  of  the  chains  are  their  failure  to 
cultivate  gfKxl  will,  their  overhaste  to 
multiply,  their  neglect  of  ])ersonnel  prob- 
lenjs,  and  their  unfortunate  record  in 
antagonizing  niamifacturcrs.  Professor 
McNair  thinks  there  is  st>  far  “no  such 
thing  as  a  real  chain  department  store,” 
but  just  “<lei»artinent  store  ownership 

groups.”  He  hfUK's  that  time  will  bring 

something  worth  while  out  of  this  new 
experiment.—  R.W. 

♦  ♦  * 

TVEWS  STORY  is  the  name  of  a  new 
'  magazine  to  Ik*  published  by  the 
Monthly  News  Story  Corporatk)n,  New 
York.  P.  L.  Trussel  is  editor  and 
Natalie  Messenger,  associate  editor.  The 
magazine  will  sell  for  25  cents.  A 
sample  cojvy  of  the  December  issue  shows 
that  the  publication  intends  to  draw 

heavily  on  newspaper  files  for  material. 
The  stories  of  Screen  Actress  Mary 
Nolan  arhl  her  loves,  of  Francis  Crowley 
and  his  guns  and  his  10-cents-a-dancc 
girl,  of  Starr  Faithfull,  t>f  Bryan  Untiedt. 
boy  hert)  of  a  Colorado  blizzard,  and 
of  the  Jack  Dempsey- Estelle  Taylor 
romance  and  its  collapse,  are  included 
in  this  number.  Photographs  are  dis¬ 
played  and  the  heads  are  big  and  black. 
The  stories  are  written  lushly. — J.W.P. 


II 


respondent  of  the  Ifaltimore  .Sun,  who 
relates  the  story  of  the  hectic  career  of 
"Boss”  Shepherd,  “ruler”  of  Washing¬ 
ton's  public  works  jKdicies  in  the  years 
immediately  after  the  Civil  War. 

.\  travelogue  telling  in  a  vivid  way  of 
the  air-rail  trip  from  the  I'.ast  to  Cali¬ 
fornia  is  written  !)y  Robert  Littell.  for¬ 
merly  drama  critic  for  the  .Vcji’  Vorh 
livi’»in<i  i’osl  and  the  .Vcri*  Vork  World. 
"Suicide  notes"  as  they  reflect  a  cross- 
.secti<»n  of  .'\merican  life  in  which  the 
self-destroyer  "blurts  out  a  truth"  rather 
than  "talking  a  pretense"  is  presented 
Ity  an  article  of  that  name  by  Howard 
\Volf,  editorial  writer  and  columnist  of 
the  .Ikroit  ( O. )  lU'tiroii-Joiinial. — 
R.W.J. 


A  I.BKlCr  JAY  X( 

-^to  Women"  in  tf 


the  XovemfK*r  .1/- 
lonlic  foul  Illy  reminds  us  that  "in  the 
United  States  the  musical  director, 
preacher,  publisher,  lecturer,  editor, 
play  wright,  sch<M)hnaster,  always  instinc¬ 
tively  addresses  himself  to  the  (|uality 


and  character  of  interest  i)eculiar  to  the 
female  [xjrtion  of  his  coiustituency.”  In 
.short  that  .-Kmerican  civilization  is  con¬ 
trolled,  actually  and  ixjtentially,  by 
women.  Xot  so  in  Europe.  Hence  the 
European  critic  of  .America  is  always 
impressed  by  the  status  of  our  “sprnled" 
wives.  -Mr.  Xock  insists  that  tliis  all 
derives  from  women's  control  of  wealth 
— he  has  statistics  that  show  their  control 
of  wealth,  and  he  has  a  philosophy  that 
includes  the  "doctrine  that  those  who  own 
rule,  and  rule  Ix-cause  they  own.”  .Aiul 
he  i)rints  a  moral:  in  this  control  by 
women  there  are  possibilities  of  great 
social  improvement  if  only  women  will 
give  up  being  "over-occupie*<l  with  the 
iflea  of  doing  what  men  can  do  .  .  . 

Women  can  civilize  a  swiety,  and  men 
cannot.” 

In  the  same  issue  of  the  Allontic 
"Unemployment  Reserves”  by  Sidney 
Hillman  tells  how  the  men's  clothing 
industry  of  Rochester,  X.  Y.,  in  192X 
set  up  an  Unemployment  Insurance 
I'und.  But  he  thinks  it  is  now  too 
late  to  apply  these  methods  to  <jther 
industries.  "Today  there  is  no  way  out 
of  a  critical  situation  hut  by  legislative 
enactment.”  .Since  there  is  no  industrial 
leadership,  "only  the  |M>litical  p<iwers  of 
the  nation  can  force  the  necessary  action.” 
.\  strange  conclusion  to  come  from  an 
industrial  leader  who  has  been  so  .suc¬ 
cessful  in  intra-industrv  stabilization. 


-AihI  even  stranger  that  the  men's  indus¬ 
try  should  l)e  the  one  to  have  achieved 
the  impossible! — R.W. 

*  *  * 

'^PHE  Xovenilyer  Scribner's  publishes 
an  article,  "The  Job  of  Reporting," 
a  very  i>er.sonal  narrative  of  how  Will 
Irwin  in  Xew  York  reiKtrted  the  San 
Francisco  earth<|uake  for  the  Morninij 
Sun.  doing  a  rewrite  with  practically 
nothing  to  rewrite  lyecause  nothing  came 
through  the  Laffan  Bureau.  Irwin  was 
just  getting  ready  to  leave  the  Sun  and 
go  to  McClure's.  He  wrote  for  days 
on  end.  In  the  midst  of  the  rewrite  job 
he  turnefl  out  “The  City  That  Was,” 
a  general  descriirtion  of  San  F'rancisco, 
which  was  published  in  lxK>k  form. 
His  dearest  friends  and  relations  were  in 
•San  Francisco — and  so  he  was  under  an 
emotional  strain  apart  from  the  burden 
of  his  herculean  task  of  writing.  On  the 
third  day 

catrn*  the  Kfcat  change,  the  entry  into  higher 
space  of  mind.  .  .  My  mind  underwent  an 
enlargement,  developed  a  sensitiveness,  such  as 
!  have  never  experienced  before  or  since.  .  .  , 
N'isiial  memory—  as  was  perhaps  natural  to  the 
eye-thinker  that  I  am — rose  to  the  n-th  power. 
Kven  in  comparison  with  his  experiences 
in  the  World  War,  this  was  the  most 
wonderful  adventure  in  his  life.  You 
will  want  to  read  this  as  a  newspaper 
story,  and  for  Irwin’s  comments  on  his 
own  demonstration  of  James’s  theory  of 
a  "reservoir  of  consciousness.” — R.W. 


the  .■linerican  Mercury  fim  Xo- 
vember.  Nelson  .Antrim  Crawford. 
e<litor-in-chief  of  Ifousehold  Maiiazine 
and  formerly  head  of  the  department  of 
journalism  of  Kansas  State  college, 
writes  of  "(ioddes.ses  of  lA'arning" — a 
description  of  the  growth  of.  the  college 
.sorority  movement. 

W.  A.  S.  Douglas,  ('hicago  corre¬ 
spondent  of  the  Baltimore  Sun.  in  an 
article,  "King  Joseph  of  Wind.sor",  draws 
a  corollary  iKtween  the  rise  of  an  Eng¬ 
lish  ciMiqueror  of  old  and  the  ascent  of 
a  rum  baron  of  Windsor,  Ontario, 
Canada,  via  the  route  of  ]>atent  medicine 
pwldling  and  whisky  merchandising  in 
the  United  States.  Other  newspaix*r 
correspondent  cimtributors  include  Martha 
Foley,  Vienna  news  representative,  who 
writes  of  the  weaknesses  of  me<lical 
“study”  in  that  city  by  .American  <loctors, 
and  Henry  M.  Hyde,  \^’ashington  cor¬ 


The  Hidden  Gold 
of  Business 


Manufactured  by 
Members  of  this 
Association 


Rubber  Rollers 

Non-meltable  Composi¬ 
tion  Rollers 

Seasonal 
Rollers 


Composition 


Cloth  Covered  Compo¬ 
sition  Rollers 

Special  Composition 
Rollers  for  use  with 
gold  and  silver  ink 

Composition  Offset  Roll¬ 
ers 

Tinplate  Rollers 
Leather  Rollers 
Gravure  Rollers 
Photo-Gelatin  Rollers 
Plush  Rollers 
Molleton  Rollers 
Moleskin  Rollers 

Permanent  Bases  for  cov¬ 
ering  with  composition 
or  fabric 


is  not  buried  in  the  earth  but  is  to  be  found  where 
there  is  a  combination  of  practical  knowledge  and 
ability,  brought  about  through  contact  of  men  having 
mutual  business  interests.  The  Treasure  Island  of  every 
Industry  is  located  in  its  Trade  Association.  Here  can 
be  found  information  pertaining  to  the  Industry  that 
is  guesswork  elsewhere. 

The  only  really  authentic  source  of  advice  or  assistance 
on  roller  problems  in  any  of  the  various  kinds  of  printing 
or  lithography  is  the  roller  maker.  The  members  of  this 
Association  manufacture  rubber  rollers,  seasonal  and 
non-meltable  composition  rollers  for  all  types  of  printing 
from  the  largest  rotary  presses  down  to  the  smallest 
press;  and  composition,  leather  and  fabric  rollers  for  all 
sizes  of  offset  presses.  Their  entire  organizations  are 
devoted  to  the  manufacture  of  rollers.  They  know 
where  to  recommend  rubber  rollers,  where  to  suggest 
non-meltable  composition  rollers,  and  where  the  sea¬ 
sonal  composition  roller  will  give  the  best  results  and 
be  the  most  economical.  Also  the  most  satisfactory 
rollers  for  offset  and  tinplate  printing.  They  have  no 
ulterior  motive  in  their  recommendations.  Each  roller 
is  their  own  product  and  their  advice  is  based  solely  on 
which  roller  will  give  the  best  results  to  the  user. 

We  ask  the  publisher,  the  printer  and  the  pressman  to 
write  us  for  an  unbiased  opinion  before  purchasing 
rollers. 

NATIONAL  ASSOCIATION  OF  PRINTERS’ 
ROLLER  MANUFACTURERS 

E.  L.  Travers,  402  Pearl  Street 

Director  of  Publicity  New  York,  N.  Y. 


Maine  Seaboard  Paper  Co. 

Bucksport,  Maine 


A  mill  development  in  the  state  of  Maine  showing  consistent 
growth  from  60  tons  daily  in  1921  to  a  present  capacity  of 
490  tons  daily,  amply  financed  but  with  sufficient  conservatism 
to  assure  continuity  of  ownership  and  operation. 


Machine  Room  at  Hiicksimrt 


These  paper  machines,  together  with  all  mill  equipment,  represent 
the  most  advanced  attainment  in  Newsprint  mill  construction  and 
insure  quality  production  and  economy  of  operation  far  into  the 
future. 

Meeting  every  requirement  for  a  dependable  Newsprint  connection. 


The  Wright  Company,  Inc. 

40  East  49th  Street 

New  York  City 


print  production  now,  and  the  effect  of  on.  It  furtlier  states  that  the  occupant  RADIO  PETITIONS  FILED 

increased  rates  of  15  per  cent  would  have  of  the  apartment  at  32  E.  76tli  street  was 
been  a  great  stimulus  to  the  present  active  described  as  the  ward  of  Prout. 
moves  to  “prove  up”  newsprint  produc-  The  Mirror  answered  that  iis  story 
tion  from  Southern  woods.  contained  no  libelous  innuendoes,  bearing 

The  Interstate  Commerce  Commission  on  Prout  and  the  plaintiff.  Then  it  yro- 
decision  deserves  highly  favorable  com-  cceded  to  outline  Prout’s  mode  of  living 
ment  for  the  evident  effort  to  find  what  to  uphold  its  statement  that  his  residence 
are  the  natural  economic  laws  that  are  iK»ssessed  an  atmosphere  of  mystery  and 
now  at  work.  Its  recommendations  as  weirdness.  Decision  was  reserved. 

laile  to  conform  as  far  as  seemed  prac-  - - - — 

ticable  to  these  forces  and  in  this  respect  JURY  QUIZZED  REPORTER 

differ  much  from  many  legislative  enact-  - 

ments  falsely  named  as  law.  But  Failed  to  Discover  Source  of 

“Leak”  on  Indictments 
Lee  Xicliols.  ixilice  reporter  lor  tlie 
Louisz-illc  (  ouricr- Journal,  was  tjues- 
tioned  for  25  minutes  rc-cently  by  mem- 
liers  of  tlie  Jeffer.son  County  grand  jury 
in  an  effort  to  learn  how  the  newspaper 
obtained  advance  information  of  the  in¬ 
dictments  returned  against  six  men  ac¬ 
cused  of  robbing  a  street  car  company 
money  truck. 

Mr.  N’icliols  declined  to  disclo.se  the 
source  of  his  information  since  it  had 
Iteen  given  him  in  confidence,  .\fter  he 
assured  the  jianel  that  his  informant  was 
not  a  juror,  the  jury  decided  not  to  at¬ 
tempt  to  force  liiin  to  violate  his  ethics. 

The  indictments  were  returned  at  10  The  Paterson  (N'.J.)  Call  has  an- 
coniplaint  o’clock  Wednesday  morning  but  the  fact  notinced  contributions  of  $2,856.79  in 
le  of  niys-  they  had  been  voted  was  printed  several  three  weeks  to  its  annual  milk  fund 
re  carried  hours  earlier  by  the  Courier-Journal.  campaign. 


RAIL  RATE  RISE  MEANS 
HIGHER  PAPER  COST 


Three  Newspaper  Stations  Ask  for 
Better  Facilities 

(.Special  to  Eoitos  &  Publisher) 

Washington,  U.C.,  Oct.  29. — The 
Progressive  Publishing  Company  of 
Muscatine,  Iowa,  has  asked  the  Federal 
Radio  Commission  for  a  permit  to  erect 
a  new  broadcasting  station  to  use  5,000 
watts  of  power  during  the  daytime  on 
the  1,170-kilocycle  frequency. 

The  James  \IcClatchy  Company,  pub¬ 
lisher  of  the  Presno  (Cal.)  ilcr,  and  oper¬ 
ator  of  station  KMJ,  and  the  Tribune 
Publishing  Company  of  Oakland,  Cal., 
operator  of  KLX,  asked  for  power  in¬ 
creases  during  the  past  week. 

The  operator  of  KMJ  requested  an  in¬ 
crease  in  power  from  KXJ  to  500  watts, 
a  change  in  frequency  from  1,210  to  1,350 
kilocycles  and  a  permit  to  move  the  trans¬ 
mitter  locally. 

The  operator  of  KLX  asked  for  an 
increase  in  power  from  500  watts  full 
time  to  500  watts  at  night  and  1,000 
watts  in  the  daytime. 


(Continued  from  page  11) 


the  delivery  transportation  of  newsprint. 

Freight  rate  advances  as  asked  would 
have  forced  the  entire  remaking  of  the 
distribution  map.  This  would  have  come 
from  diversion  to  water-borne  newsprint. 

The  margin  of  difference  in  cost  now 
favors  water  to  the  extent  that  shipment 
of  newsprint  by  water  to  New  York, 

Detroit,  Chicago  and  some  other  points 
is  well  under  way.  Comparative  freight 
rates  are  lower  by  water  to  points  in  the 
Mississippi  area.  The  margin  is  not  now 
large  enough  to  warrant  the  change  to 
water  shipment  with  its  limitations  as  to 
volume  in  transit,  storage,  etc. 

Every  newspajier  traffic  executive  is 
familiar  with  the  economic  map  and 
every  reader  knows  quite  well  the  map 
of  the  continent.  Ia:t  us  put  this  map 
on  the  bench  and  look  it  over. 

The  economic  area  of  newsprint  pro¬ 
duction  lies  in  the  area  of  the  timlier  plaintiff  occupied 
and  water  supply — namely  from  Nova  76tli  street.  New 
Scotia  and  Maine  on  the  east  running  once  occiqiied  by 
in  a  broad  arc  southerly  and  westerly  on  1. narked  Driest, 
both  sides  of  the  St.  Lawrence  River  and  On  I'eb.  25, 
the  Great  Lakes  to  the  western  end  of  charges  that  Proi 
the  l^kes.  Major  pnxluction  is  of  tery  where  weird 

course  now  on  the  Canadian  side.  Nearly  -  - - 

two  million  tons  of  Canadian  newsprint  1 

can  readily  be  shipped  by  water  via  the 
lakes,  the  Atlantic  coast  and  the  coastal 
water  ways. 

The  major  area  of  congested  popula- 
tion  and  major  newsprint  consumption 
lies  in  another  broad  lielt  fairly  parallel-  H 

ing  the  newsprint  production  area.  This  I 

belt  begins  with  Boston  and  includes  B 

New  York,  Philadelphia,  Baltimore,  B 

Washington,  Pittsburgh,  Cincinnati,  B 


MOTION  IN  LIBEL  CASE 


A  Roller  Combination 


When  the  Asbury  Park  Press  purchased  their  new  Duplex  Metropolitan  press,  the  proprietor, 
Mr.  J.  Lyle  Kinniouth,  asked  us  for  an  unbiased  opinion  as  to  the  roller  equipment  for  this 
press.  Our  suggestion  was  Star  rubber  rollers  for  Forms,  Duplex  non-meltable  composition 
rollers  for  Distributors,  and  Duplex  non-meltable  composition  fabric  covered  rollers  for 
Fountains.  This  suggestion  was  accepted  in  its  entirety. 

The  new  press,  so  equipped,  has  been  in  daily  operation  since  August  1930,  and  to  the  present 
time  the  rubber  rollers  have  not  been  reground  nor  the  composition  rollers  recast.  So  far 
the  initial  expenditure  for  rollers  for  this  press  has  been  the  only  expenditure,  although  a 
year  and  two  months  have  elapsed.  The  combination  of  rubber  and  composition  rollers 
effected  a  saving  of  THIRTY  PER  CENT  on  the  cost  of  a  complete  equipment  of  rubber 
rollers,  with  equally  lasting  and  satisfactory  results. 

WHEN  ORDERING  ROLLERS,  CONSULT  US.  WE  MANUFACTURE  EVERY  TYPE 
OF  ROLLER  IN  USE  TODAY,  AND  CAN  SAVE  MONEY  FOR  YOU. 


BINGHAM  BROTHERS  COMPANY 


Founded  1849 


ROLLER  MAKERS 


NEW  YORK,  406  Pearl  Street  ROCHESTER,  980  Hudson  Ave. 
PHILADELPHIA,  521  Cherry  St.  BALTIMORE,  131  Colvin  Street 


4prM 


Incorporated  ItlB 
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NOW 

I 

i 

More  Than  220  Newspapers  Have  \ 


Adopted 


HUBER  INKS 


FOR 


LESS  PENETRATION 
LESS  FLYING 
LESS  FOREIGN  MATTER 
LESS  WASTE 


GREATER  UNIFORMITY 
GREATER  COVERAGE 
GREATER  COLOR  VALUE 
GREATER  ECONOMY 


We  take  pride  in  furnishing  accurate  technical  information. 


J.  M. 


News 

Comic 


HUBER,  Inc. 

Gravure 
Magazine 


460  West  34th  Street 
New  York  City 

Over  151  years’  service  to  the  printing  trades. 
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THESE  EXCLUSIE 

AUTOMATIC  INK  PUMPS  ★  STAGGERED  ROLLER  BkR 
IMPRESSION  ADJUSTMENT  ^  BALL  THRUST  BEARIG! 
DRIVE  ★  SHORTEST  AND  QUICKEST  WEB  E 

A  STL 

MAXIMUM  NET  OUTPUT  ★  HIGHEST  QUALITDF 
CONVENIENCE  AND  SAFETY  OF  OPERATION  ★  JNl 

R.HOEfe 

138TH  STREET  AND  EF 
BOSTON  CHICAGO  SAN  Fl»> 


IE  HOE  FEATURES 


BUIINGS  ★  LEADING-IN  PANS  ★  VISUAL  MICROMETER 
:iIGS  ★  CAMLESS  CRANK- SHAFT-TYPE  INK  MOTION 
B  EADS  ★  SAVING  OF  40%  OF  FLOOR  SPACE  ★ 

SURE 

TOE  PRINTING  AT  HIGHEST  SPEEDS  ★  GREATEST 
INIMUM  PRINTING  AND  MAINTENANCE  COSTS  ★ 

;kCO.iNc. 

)  FR,  NEW  YORK  CITY 
,N  Fi^  ’  NEW  ORLEANS 


LONDON 
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THE  A.B.C. 

O  radical  departure  from  practice  of  the  past 
17  years  is  to  be  noted  in  last  week’s  annual 
convention  of  the  Audit  Bureau  of  Circulations. 
Election  of  a  circulation  expert,  whose  candidacy  for 
a  directorship  was  advanced  by  the  International  Cir¬ 
culation  Managers’  Association,  may  by  some  be  con¬ 
sidered  a  step  into  new  paths,  but  the  accuracy  of 
that  view  is  doubtful.  The  Bureau  has  added  to  its 
directing  body  a  mind  skilled  in  the  peculiar  circula¬ 
tion  problems  of  newspapers,  and  one  which  will 
represent  the  entire  newspaper  structure  rather  than 
any  particular  branch  or  faction.  Whatever  change 
this  brings  to  the  A.B.C.  directorate  would  appear 
to  be  of  a  "plus”  character. 

Fundamentals  ruled  also  in  the  Bureau’s  decision 
to  retain  its  practice  on  outside  audits.  Basic  Amer¬ 
ican  political  theory  supports  the  newspaper  pub¬ 
lishers’  contention  that  they  should  be  informed  of 
the  sources  of  information  used  by  the  Bureau  in 
supplementary  audits.  It  is  difficult  for  a  believer  in 
business  candor  to  hold  otherwise,  and  the  funda¬ 
mental  theory  aside,  there  is  little  doubt  that  injus¬ 
tice  can  arise  from  the  Bureau’s  present  practices. 
Yet  there  seems  to  be  no  formula  which  overcomes 
the  difficulty. 

The  fact  is  although  an  overwhelming  majority 
of  newspaper  audits  need  no  supplementary  investiga¬ 
tions,  the  neglect  of  such  investigations  where  they 
appear  to  be  needed  might  work  injustice  to  the  hon¬ 
est  majority.  A  small  minority  need  not  only  stiff 
laws,  but  alert  and  complete  policing  to  prevent  them 
from  turning  the  A.B.C.  into  an  instrument  of  unfair 
competition.  The  same  minority,  it  is  feared,  would 
not  hesitate  to  retaliate  against  informers  who  sup¬ 
plied  damaging  facts  to  the  investigators.  There  are 
of  course  occasions  when  newspapers  of  the  highest 
standards  get  involved  in  circulation  tangles  requiring 
special  investigation  of  their  claims.  On  occasion, 
also,  strictly  honest  claims  can  be  upset  by  false 
testimony  of  apparently  disinterested  witnesses.  And 
at  times  the  special  audit  of  the  Bureau  has  been 
invoked  as  a  nuisance  against  an  ethical  publisher  by 
a  competitor  whose  hands  were  far  from  clean,  and 
who  did  not  stop  at  manufactured  falsehoods. 

The  Bureau’s  function,  upheld  by  all,  is  to  learn 
the  truth,  and  if  confidential  questioning  is  sometimes 
necessary  to  attain  that  end,  then  the  Bureau  must 
be  permitted  to  retain  that  instrument.  If  a  pub¬ 
lisher  believes  that  his  A.B.C.  membership  is  being 
used  to  harm  his  business  or  to  persecute  him,  he 
has  always  the  appeal  to  the  directorate  and  beyond 
that  to  his  fellow  members.  The  composition  of  both 
bodies  should  be  adequate  guard  against  injustice; 
and  behind  them  every  publisher  member  of  the 
A.B.C.  has  the  opportunity  of  stating  his  own  case 
fully  in  his  own  columns  and  in  that  of  the  trade 
press.  Within  the  newspaper  business,  as  well  as  for 
those  whom  it  serves,  the  tenet  of  free  press  is  the 
best  cure  for  and  defense  against  injustice. 

When  intent  upon  the  woes  of  the  present  day, 
please  reflect  that  total  netvspaper  advertising 
rezvnue  in  the  year  1914  was  only  $184,047,106, 
less  than  a  quarter  of  what  it  is  now. 

TOOLS  OF  THE  TRADE 

HE  annual  record  of  the  newspapers’  require¬ 
ments  in  the  way  of  machinery  and  major  raw 
materials  appears  in  this  issue,  the  fruit  of  two 
months’  careful  compilation.  To  many  readers  it  has 
many  shades  and  degrees  of  importance.  First  it 
gives  in  compact  form  a  range  of  information  that 
can  be  found  nowhere  else. 

Probably  in  the  five  years  during  which  it  has  been 
regularly  published  the  variety  of  its  uses  has  not 
begun  to  be  apparent. 

The  first  and  obvious  fact  to  be  drawn  from  its 
columns  is  the  rapid  gain  made  by  standardization  of 
newspaper  page  sizes  since  1925.  'The  eight-column 
page  with  12-em  columns  is  now  more  nearly  the 
standard  of  American  and  Canadian  newspapers  than 
any  form  has  been  in  the  past.  Many  newspaper 
executives  realize  what  this  has  meant  to  manufac¬ 
turers  of  newsprint  and  of  press  and  stereot>'ping  ma¬ 
chinery,  recalling  the  time  when  almost  every  press 
was  individually  built  to  special  specifications  and 
paper  roll  sizes  ran  the  gamut  of  8-inch  fractions  all 
the  way  up  to  and  past  six  feet.  Many  can  recall 
when  every  newspaper  in  a  city  used  a  different 


format,  precluding  exchange  of  supplies  in  an  emerg¬ 
ency.  This  condition  appears  to  be  almost  100  per 
cent  changed. 

Another  use  which  has  been  suggested  is  com¬ 
parison  of  composing  room  equipment  and  type  pro¬ 
duction  figures  as  a  measure  of  efficient  executive 
direction. 

Other  uses  are  doubtless  known  to  individuals  with 
particular  subjects  to  investigate,  and  others  will  arise 
as  the  table  grows  in  years  and  accuracy. 

Replies  in  the  current  questionnaire  demonstrate 
that  an  increasing  number  of  newspaper  organiza¬ 
tions  are  keeping  close  check  upon  their  material  con¬ 
sumption,  and  the  number  of  replies  showing  absurd 
or  impossible  situations  has  been  smaller  this  year 
than  ever  before.  To  the  publishers  and  other  execu¬ 
tives  who  have  co-operated  so  intelligently  to  make 
this  useful  table  possible,  we  tender  our  sincere 
appreciation. 

UNDERSELLING  COPY 

HE  retail  advertising  field  in  New  York  has 
been  in  an  uproar  recently  over  copy  prac¬ 
tices,  some  of  which  we  consider  indefensible. 

The  huge  Macy  department  store  has  a  policy  in 
its  advertising  which  is  expressed  in  the  following 
slogan,  running  through  all  of  its  newspaper  space: 
“It  is  Macy’s  policy  to  endeavor  to  undersell,  by  at 
least  6%,  the  marked  prices  of  others  who  do  not 
sell  exclusively  for  cash.” 

Justification  for  such  a  statement  in  store  adver¬ 
tising  is  an  endless  debate.  Macy’s  has  done  some 
wonderful  advertising,  and  is  a  fast-selling  store, 
and  the  management  is  not  open  to  any  question 
about  this  slogan.  Just  as  vigorously  the  great  com¬ 
petitors  of  Macy’s  declare  that  the  slogan  is  mis¬ 
leading  and  constitutes  unfair  practice.  At  present 
there  is  a  movement  to  appeal  to  the  Federal  Trade 
Commission  to  convene  a  trade  conference  on  adver¬ 
tising  and  selling  to  formulate  a  code  of  standards 
and  practices  and  devise  a  method  of  enforcement, 
thus  to  come  to  some  understanding  about  such 
underselling  copy. 

Recently,  Macy’s  went  to  an  extreme  which  was 
embarrassing  to  the  local  newspapers  and  was 
decidedly  unfair,  in  our  view.  They  bought  small 
spaces  on  pages  carrying  the  displays  of  their  rivals, 
the  copy  urging  the  reader  to  study  the  advertising 
of  Macy’s  competitors  and  bear  in  mind  that  Macy’s 
policy  is  to  undersell.  These  announcements  slipped 
through,  in  a  couple  of  Instances,  and  naturally 
caused  Macy’s  rivals  to  vent  wrath  on  the  news¬ 
papers.  The  practice  has  now  been  stopped.  The 
underselling  notices  would  doubtless  have  been 
refused  if  the  responsible  heads  of  the  newspapers 
had  known  about  them  in  time. 

There  is  nothing  pleasant  or  profitable  in  the 
situation  of  a  newspaper,  or  a  group  of  newspapers, 
compelled  by  circumstances  to  umpire  an  unseemly 
row  among  local  advertisers  such  as  this  New  York 
situation  presents.  In  the  end,  the  umpire  must  in¬ 
evitably  suffer.  In  all  justice  the  store  chiefs  should 
realize  this. 

We  believe,  of  course,  that  such  matters  ought  to 
be  settled  by  the  parties  to  the  controversy,  avoiding 
appeals  to  government  agencies,  if  that  is  feasible. 
In  this  case  it  does  not  seem  possible.  So  the  plan 
to  ask  the  trade  commission  to  call  a  conference 
is  a  likely  proceeding. 

The  danger  that  is  most  urgent  in  this  situation 
is  that  public  confidence  in  all  advertising  may  be 
impaired.  The  struggle  for  business  is  severe  and 
to  disturb  trading  faith  by  an  open  controversy  over 
reliability  of  advertising  would  be  lamentable. 


A  SCANDALOUS  ABUSE 

HERE  is  a  phase  of  the  recent  furor  over  the 
publication  of  the  anonymous  book  “Washing- 
ton-merry-go-round,”  written  by  a  group  of 
Washington  newsiiaper  correspondents,  which  should 
not  be  overlooked.  The  authors  of  the  book  gained 
their  information,  or  misinformation,  as  the  case 
may  be,  as  the  accredited  representatives  of  news¬ 
papers.  They  are  admitted  to  conferences  in  the 
offices  of  the  President,  members  of  the  cabinet, 
justices  of  the  courts,  and  the  floors  of  Congress. 
They  have  easy  access  to  the  affairs  of  government 
in  theory,  and  usually  in  fact.  They  receive  informa¬ 
tion  for  publication,  and  because  public  officials  trust 
them  as  ethical  reporters,  worthy  of  confidence,  they 
often  learn  of  matters  which  are  not  for  publication, 
the  reasons  therefore  usually  being  explained. 

To  us  it  seems  an  atrocious  violation  of  the  ethical 
code  for  reporters  to  use  these  advantages  for  profit¬ 
able  side  ventures  in  literature.  We  think  it  just 
as  mean  and  irresponsible  to  write  an  anonymous 
book,  retailing  so-called  "inside”  gossip,  as  to  sell 
advance  tips  thus  gained  for  market  speculation,  as 
has  scandalously  happened  in  the  past,  or  any  other 
profitable  side  enterprise  of  which  the  officials  of 
government  may  not  be  aware  when  they  receive  a 
reporter  carrying  a  newspaper  card. 

It  may  be  argued  that  a  book  of  criticism  of  gov¬ 
ernment  personnel,  and  of  newspaper  practice,  may 
be  a  valuable  contribution  to  the  fund  of  public 
knowledge.  We  think  it  might  be,  but  certainly  the 
authors  of  the  book  should  make  that  their  business, 
be  recognized  for  what  they  are,  and  above  all 
should  not  use  newspaper  credentials  to  gain 
information  for  a  publication  which  lias  nothing  to 
do  with  the  daily  press. 

Just  how  the  ethical  and  responsible  members  of 
the  Washington  Correspondents’  Corps  are  to  con¬ 
test  against  such  grave  situations  as  the  present 
White  House  attempts  at  censorship,  if  they  are 
lugging  along  a  lot  of  anonymous  book-writers,  is 
not  easy  to  fathom.  The  sponsors  of  censorship 
have  a  jolly  good  answer.  Well  may  they  contend 
that  it  is  unsafe  to  talk  freely  to  the  Washington 
Correspondents  Corps.  The  whole  press  system, 
founded  on  mutual  confidence,  breaks  down  in  these 
circumstances. 

We  notice  that  one  of  the  authors  of  the  offensive 
anonymous  book,  who  was  justly  discharged  for  his 
part  in  it,  is  now  trying  to  wrap  himself  in  the  folds 
of  the  free  press  flag.  He  would  have  us  believe 
that  he  is  in  some  way  a  martyr,  but  we  have  been 
unable  to  discover  even  a  remote  connection  between 
the  White  House  situation  and  his  dismissal.  His 
editor  demanded  to  know  if  he  had  written  a  part 
of  the  book,  with  mean  and  in  instances  unjustifiable 
criticism  of  fellow  newspapermen,  and  he  confessed 
it.  His  editor  then  dismissed  him,  notifying  the 
President  that  the  correspondent  no  longer  repre¬ 
sented  the  newspaper.  That  seems  eminently  proper 
to  us. 

The  Washington  Correspondents’  Corps,  through 
its  several  organizations,  ought  to  take  action  to 
prevent  a  recurrence  of  this  impudent  abuse  of  the 
press  privilege,  giving  its  members  to  understand 
that  free  press  is  not  a  license  for  irresponsible 
writers,  but  involves  moral  responsibilities  which 
cannot  be  overlooked  even  by  zealous  reformers. 


When  one  of  the  radio  broadcasters  asked 
Cadillac  (Mich.)  Evening  News  to  publish  a 
free  reader  the  editor  appropriately  sent  back 
a  copy  of  his  paper's  house  organ,  asking  that  it 
be  Woadcast. 

RADIO  REFORMS 

OOD  sense  is  entering  the  field  of  radio  broad¬ 
casting,  if  we  may  take  as  a  criterion  the 
resolutions  passed  by  the  National  Association 
of  Broadcasters  at  Detroit  this  week. 

It  is  recognized  that  the  lottery  abuse  is  grave 
and  the  situation  is  met  by  a  resolution  favoring  an 
amendment  to  the  radio  act  of  1927  prohibiting  the 
broadcasting  of  any  communication  which  would  be 
subject  to  exclusion  from  the  mails  if  printed  in  a 
newspaper. 

That  hits  the  nail  on  the  head.  Will  the  broad¬ 
casters  live  up  to  it? 
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PURELY  PERSONAL 


Gilbert  m.  hitchcock,  pub¬ 
lisher,  Omaha  (Neb.)  World- 
Herald,  and  former  United  States 
Senator  from  Nebraska,  who  recently 
returned  from  Great  Britain  and  the  Con¬ 
tinent,  addressing  the  Council  Bluffs 
(la.)  Rotary  Club,  Oct.  23,  said  that 
conditions  in  the  United  States  are  far 
better  than  those  in  Europe. 

Henry  J.  Allen,  former  publisher, 
ll'ichila  (Kan.)  Beacon  and  former 
U.  S.  Senator  has  been  named  by  Presi¬ 
dent  H(X)ver  as  adviser  to  the  State  De¬ 
partment  in  the  preliminary  negotiations 
between  the  United  States  and  Canada 
on  a  St.  I.awrence  Waterw-ay  treaty. 

Norman  E.  Mack,  former  publisher, 
Buffalo  (N.Y.)  Times,  and  New  York 
state  national  Democratic  committee  rep¬ 
resentative  has  been  appointed  on 
the  national  committee  which  is  to 
make  plans  for  the  1932  Democratic 
convention. 

l.dward  VV.  Scudder,  publisher,  New¬ 
ark  (N'.J.)  Evening  News,  was  a  gue.st 
of  honor  at  the  luncheon  given  by  L. 
Bamberger  &  Co.  Oct.  19,  to  mark  the 
opening  of  the  George  Washington 
Bridge  over  the  Hudson  River. 

George  D.  Carney,  co-publisher.  Fort 
Smith  (Ark.)  Southwest  American  and 
Times  Record,  retired  Oct.  22  as  presi¬ 
dent  of  the  Chamber  of  Commerce  in 
that  city. 

Walter  Walker,  publisher.  Grand 
Junction  (Colo.)  Daily  Sentinel,  ad¬ 
dressed  democratic  state  leaders  in 
Denver  recently  in  formally  opening  the 
l‘>32  state  political  campaign  of  the 
party.  Mr.  Walker  is  democratic  state 
chairman  of  Colorado. 

Davis  Merwin,  president  and  general 
manager,  Bloomington  (Ill.)  _  Panto¬ 
graph,  headed  the  local  Association  of 
Commerce  aviation  committee,  which 
persuaded  the  Century  Airlines  of  Chi¬ 
cago,  to  make  Bloomington  a  regular 
stop. 

Freeman  Kent,  publisher.  Orange 
(N.j.)  Chronicle  Press,  has  been  ap- 
jiointed  a  chairman  for  the  13th  annual 
campaign  of  the  Welfare  Federation  of 
the  Oranges. 

F.  A.  Moscrip,  editor,  Marshalltown 
(la.)  Times-Kepublican  was  recently 
the  guest  of  W.  P.  Hughes,  publisher 
and  general  manager.  Council  Bluffs 
(la.)  Nonpareil. 

Arthur  D.  Wood,  former  publisher. 
Munising  (Mich.)  News  and  a  member 
of  the  federal  pardon  and  parole  board, 
was  elected  president  of  the  American 
Parole  Association,  Oct.  23  in  Baltimore. 

Mrs.  William  G.  Dwight,  editor, 
Holyoke  (Mass.)  Transcript-Telegram 
recently  presented  William  G.  Bunnell, 
with  a  purse  of  gold  in  honor  of  his  52 
years’  connection  with  the  paper. 

Ernest  Gruening,  editor,  Portland 
(Me.)  Evening  News,  has  returned 
from  Vv’ashington  and  New  York.  In  the 
former  city  he  was  the  guest  of  Presi¬ 
dent  Hoover  and  also  spoke  at  a  peace 
meeting  in  the  Quaker  Meeting  House. 

Charles  L.  Shinn,  editor  of  the  Smith- 
ville  (Mo.)  Democrat-Herald,  is  the  new 
mayor  of  Smithville. 

Edward  J.  Hughes,  editor  of  the  Port 
Chester  (N.Y.)  Daily  Item  has  been 
appointed  chairman  of  the  publicity  de¬ 
partment  of  the  Boy  Scout  Committee. 

W.  B.  Johnson,  61,  editor  of  the 
Manchester  (Ga.)  Mercury,  with  which 
he  has  been  connected  for  30  years,  six 
of  them  _as_  editor,  is  seriously  ill  with 
pneumonia  in  an  Atlanta  hospital. 

Vy alter  Locke,  editor,  Dayton  (O.) 
Daily  News,  D.  E.  Young,  editor-in- 
chief,  Dayton  (O.)  Journal- Herald,  and 
James  Long,  city  editor,  Dayton 
Journal,  were  speakers  at  a  symposium 
on  “The  Press,’’  conducted  Oct.  27  by 
the  Temple  Brotherhood  of  Dayton. 


IN  THE  BUSINESS  OFFICE 

T?  L.  WARDWELL,  general  man- 
ager  of  the  Portland  (Me.)  Press 
Herald,  Evening  Express  and  Sunday 
telegram,  has  returned  from  a  hunting 
trip  in  the  Maine  woods. 


Brigham  F.  Grant,  general  manager  of 
the  Salt  Lake  City  Deseret  News  and  a 
brother  of  Heber  J.  Grant,  publisher  of 
the  paper,  celebrated  his  75th  birthday 
this  week  by  giving  an  address  before 
members  of  the  Chamber  of  Commerce 
on  “The  Philosophy  of  a  Man  75.’’ 

W.  A.  Patterson,  advertising  man¬ 
ager,  Victoria  (B.C.)  Times  has  returned 
from  a  business  trip  to  New  York,  De¬ 
troit,  Chicago,  Montreal,  and  Toronto. 

J.  LeRoy  Gibson,  national  department, 
Scripps-Howard  Newsi)apers,  spoke  at  a 
dinner  of  the  Eastern  Division,  National 
Association  of  Direct  Selling  Companies, 
at  the  Advertising  Club  of  New  York 
recently  on  “Profit  versus  Volume.” 

Louis  S.  Shack,  advertising  department, 
Memphis  (Tenn.)  Commercial  Appeal, 
has  resigned  to  start  an  advertising  and 
sales  nromotion  agenev.  He  will  be 
l(x:ated  in  the  Falls  building  at  Memphis. 

Lynn  West,  promotion  director,  Detroit 
Free  Press,  has  returned  to  work  after 
an  illness  of  several  months. 

Tom  B.  Butler,  business  manager, 
Tyler  (Tex.)  Courier-Times,  received  a 
fractured  skull  and  other  serious  injuries 
last  week,  when  the  automobile  in  wliich 
he  was  riding  overturned. 

Frank  S.  Hoy,  business  manager, 
Lcu'iston  (Me.)  Sun  and  Journal,  is  in  a 
local  hospital  being  treated  for  a  badly 
wrenched  back. 

Walter  L.  Thomas,  formerly  with  the 
Brockton  (Mass.)  Evening  Enterprise 
and  the  Hearst  organization,  recently 
joined  the  Southbridge  (Mass.)  Daily 
Neivs,  as  business  manager. 

Leon  Herman,  business  manager, 
Memphis  (Tenn.)  Press-Scimitar,  and 
Mrs.  Herman  have  returned  from  a 
vacation  motor  tour  of  the  North. 

J.  R.  McKay,  formerly  with  the  Curtis 
Publishing  Company,  is  now  a  member 
of  the  national  advertising  department  of 
the  Nezv  York  Herald  Tribune,  A. 
Martines  recently  joined  the  advertising 
staff  of  the  Herald  Tribune. 

Lieut.  Earl  W.  Heathcote,  in  charge  of 
the  Fall  River,  Mass.,  office  of  the 
Providence  (R.I.)  Journal  and  Evening 
Bulletin,  was  installed  into  office  as  first 
vice-commander  of  the  Frank  Allen 
Wilcox  Post,  American  Legion,  of  Fall 
River,  last  week. 

Austin  J.  Potterdell,  former  advertis¬ 
ing  manager,  Elizabeth  (N.J.)  Times 
is  the  Democratic  candidate  for  Mayor 
of  Roselle,  N.  J. 

Jeff  Davis,  advertising  solicitor,  Mem¬ 
phis  (Tenn.)  Appeal  papers,  has  resigned. 

Kenneth  Bourne  of  the  advertising 
department.  Salt  Lake  Deseret  News, 
and  Mrs.  Eourne  arc  parents  of  a 
daughter  born  last  week. 


IN  THE  EDITORIAL  ROOMS 

^jj  ILBUR  FORREST,  executive  assist- 
”  ant  to  the  president  of  the  Nerv 
York  Tribune,  addressed  the  Manhasset 
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Born  and  reared  in  the  historic 
mining  town  of  V’irginia  City, 
Nevada,  L.  S.  Levy  first  came  in  con¬ 
tact  with  print¬ 
er’s  ink  in  the 
offices  of  the 
Territorial  En¬ 
terprise  of  that 
community.  Thus 
as  a  youth  he 
entered  an  at¬ 
mosphere  filled 
with  the  prestige 
of  Mark  Twain, 
for  it  was  on 
this  paper  that 
the  noted  autlior 
and  journalist 
once  worked. 

Thence  his 
trail  led  to  Stanford  University  at  Palo 
Alto,  Cal.  While  a  Stanford  student  he 
worked  for  a  year  in  the  office  of  the 
old  Daily  Palo  Alto,  and  al.so  was  on 
the  staff  of  the  Chaparral,  student  comic 
magazine. 

Mr.  Levy  next  entered  the  editorial 
offices  of  the  Nevada  .'<late  Journal  at 
Reno,  and  then  tried  bis  band  at  pub¬ 
lishing  a  weekly  paper  in  Reno,  but  at 
the  end  of  six  months  the  weekly  died. 
He  worked  for  a  month  with  the  United 
Press  in  San  Francisco. 

Just  22  years  ago  he  entere<i  the 
employ  of  the  Oakland  (Cal.)  Tribune 
as  a  copy  reader,  and  has  been  with  this 
newspaper  ever  since.  He  has  been 
managing  editor  for  the  past  17  years. 
He  is  married  and  has  two  children. 
Hobbies  ? 

“Well.  I  guess  my  only  hobby  is  the 
Tribune,”  he  said. 

Business  Men’s  Club,  Manhasset,  L.  I., 
recently. 

Horace  Cate,  University  of  Arkansas 
journalism  graduate  has  been  appointed 
managing  editor  of  the  Jonesboro  (Ark.) 
Daily  Tribune. 

W.  C.  Stouffer,  managing  editor, 
Roanoke  (Va.)  World-News,  addressed 
the  seventh  annual  meeting.  Southern 
Interscholastic  Press  Association,  at 
Washington  and  I^e  University,  Lexing¬ 
ton,  Va.,  Oct.  24. 

I>on  Hogan,  managing  editor,  Pensa¬ 
cola  (Fla.)  Journal,  and  Mrs.  Hogan 
visited  Memphis  recently  on  their  vaca¬ 
tion.  Hogan  was  formerly  with  Memphis 
Press-Scimitar. 

Ronald  Kenvyn,  managing  editor  Van¬ 
couver  (B.C.)  Province  accompanied  by 
his  wife,  spent  his  vacation  on  Vancouver 
Island  and  at  Victoria. 

Walter  Lippmann,  of  the  New  York 
Herald  Tribune,  in  an  address  over 
WABC  network  last  week  made  an  ap¬ 
peal  in  behalf  of  the  F'mergency  Unem¬ 
ployment  Relief  Committee. 

(Continued  on  ne.vt  page) 


Ctay  Words  Help 

A  bit  of  fun  is  always  good  to  read.  But  in  these 
times,  when  so  many  sad-eyed  folk  make  a  business 
of  talking  depression,  good-humored  features  and 
GOOD  humorous  features  are  essential  to  reader 
morale. 

How  about — 

Joe  Palooka,  daily  strip  and  weekly  page. 

Will  Rogers,  daily  and  weekly. 

Rube  Goldberg,  daily  strip. 

The  McNaui^t  Syndicate,  Inc. 

V.  V.  McNirr  TIMES  BUILDING  CHAILEt  V.  McAdaM 

new  YORK,  N.  Y.  President 


THK  UNK  or  CMOnONAL 


IS  found  rnrircbnc  the  bsM  of  the  indet  ftntsr  snd  denotes  a  natural 
I  lift  or  utent  foe  stnotional  eiprossion.  whirh  may  oe  either  m  drama 
1  cr  muut  The  emutumslism  that  stand,  out  to  »ividly  the  hand  d 
I  Oreu  Oarho  has  fuund  exuseasion  as  all  the  wcN-ld  luwwt.  In  her 
hrtlUaot  career  as  a  motion  picturt  actress 

Hsive  YOU 
iTIisit  Line? 

HEN  JOSEF  RANALD  showed  us 
the  drawings  on  this  feature,  we 
I  immediately  started  to  look  in  our 
i  own  hand  for  the  line  that  he  had 
!  emphasized  in  the  drawing.  .  .  .  We 
I  showed  the  feature  to  a  great  number 
of  other  people.  They  all 

reacted  immediately  in  the  same 
fashion.  .  .  .  We  showed  it  to  the 
wise  and  to  the  foolish  ...  to  men 
I  and  women  .  .  .  to  young  and  old  .  .  . 
and  all  of  them  responded  in  the  same 
way.  .  .  .  And  we  became  convinced 
that  virtually  every  newspaper  reader 
would  respond  .  .  .  almost  instinc¬ 
tively  .  .  .  to  the  fascination  of  making 
this  comparison.  .  .  . 

WE  DECIDED  that  Josef  Ranald 
had  come  upon  the  ideal  method 
of  making  the  age-old  appeal  of  hand¬ 
reading  available  for  newspaper  use. 
.  .  .  For  whether  we  regard  hand¬ 
reading  .  .  .  (Mr.  Ranald  is  very  firm 
against  calling  it  palmistry)  ...  as 
a  supersition  or  as  a  parlor  amuse¬ 
ment  or  as  an  exact  science  .  .  .  (and 
it  is  a  science  that  Mr.  Ranald  regards 
it)  .  .  .  we  all  have  to  recognize  the 
spell  that  It  exercises  upon  almost 
everyone.  .  .  . 

lOSEF  RANALD,  famed  hand  analyst, 
J  has  read  the  palms  of  hundreds  of 
the  world’s  great  figures.  .  .  .  Daily  he 
will  present  an  analysis  of  their  char¬ 
acter  as  revealed  by  their  hands.  .  .  . 
i 

Hands  of  destiny  win  be  re¬ 
leased  starting  November  9,  1931. 
...  In  the  first  week,  Mr.  Ranald 
will  analyze  the  palms  of  Von  Hinden- 
burg,  Greta  Garbo,  Andrew  Mellon, 
The  Prince  of  Wales,  Dowager  Queen 
Marie  of  Rumania  and  Mahatma 
Gandhi.  .  .  . 

TO  PAPERS  seeking  demonstration 
of  the  actual  pulling  power  of  the 
feature,  the  services  of  Mr.  Ranald 
will  be  available.  .  .  . 

For  Terms  and  Samples, 

Please  Wire 


UNITED  FEATURES 

UNITED  FEATURE  SYNDICATE- 
METROPOLITAN  NEWSPAPER  FEATUSa 
SERVICE— WORLD  FEATURE  SERVICE 

Monte  Boorjaily,  Gtnerai  Usnager 
Maximilisn  Eleer,  Jr.  Frank  B.  Knaps 
220  East  42nd  St.,  Saite  1110, 
NEW  YORK 
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168 

75 

70 

65 

60 

55 

GPm. 

84 

50 

45 

40 

33 

30 

A  P»s* 

42 

30 

25 

20 

17 

16 

The  single  column  forty-two  line  rate 
maker  card  at  a  cost  of  $16  per  week, 
earns  as  low  a  rate  on  a  52-time  basis 
as  any  other  schedule,  namely,  $168  per 
page;  $95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  maU  payable  in 
advance  United  States  and  Island  Posses¬ 
sions  $4  per  year;  Canada  $4.50;  For¬ 
eign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  ’’A.B.C.” 
circulation  as  follows: 


Six  Months 

Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

June  30.  1931 . 

10,497 

11,569 

*  1930 . 

10,816 

12,216 

*  1929 . 

9.878 

11.105 

•  1928 . 

8.982 

10,223 

•  1927 . 

7,955 

9,018 

*  1926 . 

6,796 

7.607 

PERSONAL 
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Capt.  A.  H.  Stackpole,  associate  editor, 
Harrisburg  (Pa.)  Telegram,  and  Mrs. 
Stackpole  attended  the  .\rmy-Yale  game 
at  New  Haven  last  Saturday,  making  the 
trip  by  air,  Mr.  Stackpole  is  a  Yale 
alumnus. 

J.  C.  Sellers,  associate  editor,  Jackson- 
tnlle  1-lorida  Times-Union,  addressed  the 
Southern  Economic  Conference  at 
Savannah,  Ga.,  (Jet.  21. 

Bus  Hant  sports  editor  Oklahoma  City 
Daily  Oklahoman,  was  at  Stillwater, 
Okla.,  Oct.  17  for  the  football  game  be- 
tweeji  A.  and  M.  College  and  Haskell 
Indians. 

Arthur  S.  DrajKT,  assistant  editor,  A'ctu 
York  Herald  'Tribune,  has  been  appointed 
a  meml)er  of  the  committee  to  supervise 
the  extension  of  welfare  work  among  the 
West  Side's  needy  children,  and  to  plan 
the  raising  of  $16,000  to  meet  its  ex¬ 
penses,  by  the  Fifty-third  Street  Health 
School. 

h'.  M.  Rossiter,  city  editor,  Dayton 
(O.)  Herald,  is  a  member  of  the  com¬ 
mittee  arranging  the  military  ball  for 
.Armistice  day  sponsored  by  the  Ameri¬ 
can  Legion  Auxiliary  and  Reserve 
Officers’  Association. 

E.  J.  Liske,  news  editor.  Little  Rock 
Arkansas  Democrat,  is  now  contribut¬ 
ing  a  reiKjrt  on  Arkansas  happenings 
as  a  Sunday  feature  of  the  Sicmphis 
Commercial  Appeal. 

I'rank  Rising,  news  editor.  Binning- 
ham  (Ala.)  Tost,  and  Ray  Glenn,  city 
editor,  were  recent  week-end  visitors 
to  Memphis,  (jicnn  was  formerly  with 
Memphis  Press-Scimitar,  and  Rising 
was  with  Memphis  lifcning  .Appeal. 

William  Cole  Jones,  editorial  writer, 
.Itlania  (Ga.)  Journal,  will  deliver  a 
series  of  radio  talks  over  WSB  local  sta¬ 
tion,  under  the  auspices  of  the  art  de- 
l>artment  of  the  Atlanta  Woman's  Club. 

Ridley  Wills,  editorial  writer,  .Memphis 
(Tenn.)  Commercial  Appeal,  gave  a  lec¬ 
ture  at  Memphis  Art  .Academy  (Jet.  25, 
on  “A  General  Anesthetic.” 

Horatio  Z.  Jenkins,  editorial  writer, 
Dtica  (K.A'.)  Daily  Press,  entertained 
former  Senator  Joseph  France  of  Mary¬ 
land  on  his  recent  visit  to  Utica. 

George  n'ugl)ee,  assistant  siKirts  editor, 
.Memphis  (Tenn.)  Press-Scimitar,  is 
writing  the  “G(kk1  Evenin’”  column,  a 
daily  editorial  i)age  feature,  under  the 
name  of  IJri  Martini. 

Benton  .Stong,  manager  of  the  Nash¬ 
ville  bureau,  Memphis  (Tenn.)  Press- 
.^cimitar  and  Knoxville  S'cios-Scntincl, 
was  a  recent  \isitor  to  Memphis. 

Marcus  lJuffield,  rotogravure  editor  of 
the  A  cte  York  Herald  Tribune,  has  an 
article  on  the  .American  Legion  in  the 
I  )ecemlx-r  I'anity  Pair, 

Max  <loldl)erg.  Denver  Rocky  .Moun¬ 
tain  .\'eti's,  has  Iwcomc  assistant  siK)rts 
editor  of  the  .S'alt  Lake  Telegram,  replac¬ 
ing  Barney  Rosenbloom,  resigned.  Wal¬ 
ter  Becsley,  graduated  recently  from  the 
scluxtl  of  journalism  at  Notre  Dame,  has 
l)een  added  to  the  Telegram’s  sports 
staff. 

Hal  Cram,  automobile  editor,  Portland 
(Me.)  Sunday  Telegram,  wU\  leave  Mon¬ 
day  on  his  vacation. 

Rud  Rennie,  AVtc  York  Herald 
Tribune  siH)rts  writer,  is  passing  his 
vacation  at  his  home  in  Manhasset,  Long 
Island  lie  will  return  Nov.  5. 

Buck  H(X)d,  former  football  star  who 
recently  joimxl  the  Pensacola  (Ha.) 
Journal  six)rts  staff,  and  Bill  Pinney 
covered  the  Georgia- Llorida  game  at 
tjaincsville,  Fla.,  Oct.  31. 

L'.d.  Pinney,  formerly  of  the  Jackson¬ 
ville  (Fla.)  Journal  is  doing  promo¬ 
tional  work  (or  the  Pensacola  .American 
Legion  Post. 

Barron  Bridges,  courthouse  rei)orter 
and  sports  editor,  Antbridgc  (Pa.)  Daily 
Citiaen  covered  the  Pitt-Notre  Dame 
game. 

Royal  Cortissoz,  art  critic.  New  York 
Herald  Tribune,  in  an  address  at 
Carnegie  Institute  Hall  in  Pittsburgh, 


Oct.  26,  condemned  the  prize  awards  and 
also  the  art  jury  of  the  thirtieth  inter- 
tiational  exhibition  of  paintings  there. 

Charles  R.  .Angell,  assistant  city  editor, 
Z.  Z.  Luidens,  county  building  reporter, 
and  Edward  A.  McDonnell,  telegraph 
editor.  Grand  Rapids  (Mich.)  1‘ress 
editorial  staff,  were  members  of  the  cast 
of  “L'ront  Page”  recently  presented  by 
the  Civic  Players,  amateur  theatrical 
organization. 

Eugene  b'.  Williams,  assistant  city 
editor,  Grand  Rapids  (Mich.)  Herald, 
spent  three  days  in  Muncie,  Ind.,  begin¬ 
ning  Oct.  22.  Williams  was  for  several 
years  news  editor.  Fort  U'ayne  (Ind.) 
Journal-Gasette. 

Albert  A.  Pashby,  city  editor,  Lynn 
(Mass.)  Item  and  Mrs.  Pashby,  are  the 
parents  of  a  son,  Joseph,  born  Oct.  23. 

William  \'aii  Wie,  Chickasha  (Okla.) 
Fxpre.ss  reiwrtorial  staff,  has  enrolled 
as  a  journalism  student  in  the  L’niversity 
of  Oklahoma. 

Phil  LaMar  .Anderson,  Rochester 
(Minn.)  Post-Bulletin  police  and  courts 
reporter,  won  a  prize  with  publication 
of  a  photo,  “The  Swans,”  in  the  Minne¬ 
apolis  (Minn.)  Sunday  Tribune  amateur 
photographers’  contest,  Nov.  1. 

Howard  D.  White,  society  editor.  New 
York  Herald  Tribune,  will  conduct  the 
forum  on  press  and  publicity  for  the  con¬ 
vention  at  the  Lake  Placid  Club  of  the 
New  York  State  b'ederation  of  Women’s 
Clubs,  Nov.  9  to  13. 

Jack  Van  Coevering,  well-known  for 
his  writings  on  hunting,  fishing  and  wild 
life,  will  become  editor  of  the  “Wild 
Life  Page,’’  Detroit  Tress  Prc.ss,  Nov.  1. 

Fred  Seelig,  formerly  with  the  .9f. 
Louis  Times  and  the  Detroit  Times,  has 
joined  the  Detroit  Free  Press  staff. 

Mary  K.  Roy  of  Somer.set,  Pa.,  was 
recently  appointed  society  etlitor  of  the 
Laredo  (Tex.)  Daily  Netvs. 

George  Fossick,  veteran  of  Tennessee 
journalism  and  cotton  statistician  for  the 
Memphis  (Tenn.)  Commercial  Appeal. 
has  resigned. 

Clement  V.  Curry,  of  the  Buffalo 
Courier-lixprcss  editorial  staff,  has  been 
aiijxiinted  director  of  publicity  for  the 
Democratic  party  in  Erie  county. 

Herb  Gahhcrt  recently  joined  the 
Hackensack  (N.J.)  Bergen  Record  copy 
desk. 

Leo  I.  Hershdorfer,  political  reporter, 
L'nion  City  (N.l.)  Hudson  Dispatch,  was 
Ix'st  man  for  his  brother  Edward,  who 
on  Oct.  25  was  married  to  Miss  Flor¬ 
ence  Goldrosen  in  Newark,  N'.J. 

Ray  (ihent,  .Setcark  (N.J.)  Star  Faglc 
and  b'd.  (Jilroy,  .Setcark  (N'.J.)  F.vcning 
.Sen's,  are  making  a  swing  around  the 
state  with  former  Governor  .A.  Harry 
Moore.  Democratic  gubernatorial  candi¬ 
date. 

W  illiam  Schactel.  veteran  newswriter, 
I'tica  (N.Y.)  Daily  Press,  was  a  mem¬ 
ber  of  the  reception  committee  for  Baron 
Major  Fritz  Von  Steuben  on  his  recent 
visit  to  Utica,  following  the  A'orktown 
centennial. 

.Aubrey  Keif,  former  city  editor,  Pueblo 
(Colo.)  Star-Journal,  has  been  assigned 
to  Oklahoma  City  as  manager  of  the 
l(K:al  base  of  the  Curtiss-Wright  flying 
service,  with  which  he  recently  was  sta¬ 
tioned  at  Denver. 

Havey  L  Boyle,  sports  writer  for  the 
Pittsburgh  Post  Gazette  and  one  of  the 
original  members  of  the  State  .Athletic 
Commission  has  been  reannointed  to  the 
board  by  Governor  Pinchot. 

Mora  Kaiser,  literary  editor,  St.  Louis 
Globe-Democrat,  spent  a  week  in  New 
York  City  recently. 

Hume  Duvall,  political  writer,  St. 
Louis  Globe-Democrat,  who  covered  the 
past  session  of  the  Missouri  legislature, 
has  te.stified  in  several  of  the  hearings  in 
Jefferson  City  on  the  salaries  collected 
by  legislators  from  the  state. 

Edward  H.  Carlson,  ship  news  reporter 
Portland  (Me.)  Evening  Nen's,  is  cover¬ 
ing  police  for  an  indefinite  period.  John 
R.  Murphy  is  covering  the  water  front. 

William  D.  Ogden,  former  copyreader 
for  the  St.  Louis  Globe-Democrat,  has 
joined  the  New  York  Times  staff  on  the 
telegraph  copy  desk. 


Mrs.  Emily  Grant  Hutchings,  art 
critic,  St.  Louis  Globe-Democrat,  has 
entered  the  Jewish  Hospital  in  St.  Louis 
to  undergo  an  eye  operation. 

Mrs.  Zillah  Cross  Peel,  society  editor, 
Fayetteville  (Ark.)  Democrat,  sustained 
a  broken  leg  Oct.  17  when  she  fell  in 
stepping  over  a  ditch  near  her  home. 

Morgan  Cook,  author  of  a  column  of 
editorial  comment  in  the  Philadelphia 
Inquirer,  has  returned  to  work  after  a 
vacation. 

Arthur  P.  Faniiglietti  of  the  Provi¬ 
dence  (R.l.)  ti7'cning  Bulletin  and 
Mrs.  Faniiglietti  are  the  parents  of  a 
daughter  Ixirii  in  Providence,  Oct.  16. 

(ieane  Geddess,  Philadelphia  Evening 
Ledger,  feature  staff,  sailed  last  week 
for  ('uba  to  remain  a  month,  to  recujier- 
ate  from  an  illness. 

Fred  May,  former  telegraph  editor, 
Nashi'ille  I  ennessean,  has  joined  the  re¬ 
write  force  of  the  St.  Louis  Globe- 
Democrat. 

Stephen  Ix'e,  formerly  of  the  Fall  River 
(Mass.)  Globe  etlitorial  staff,  passed  the 
bar  examination  in  Illinois  last  week  and 
was  sworn  in  by  the  Illinois  Supreme 
Court,  Oct.  17. 

Talmadge  Fletcher  has  been  trans¬ 
ferred  from  the  copy  desk  of  the  Proz'i- 
dcncc  (R.L)  Journal  to  the  financial 
department  of  the  Evening  Bulletin. 

Miss  Libbie  Luttrcll  Morrow,  school- 
page  editor  of  the  Nashville  Banner,  at 
the  convention  of  the  Tennessee  Women's 
Press  and  Author  Club  in  Nashville  the 
past  week,  was  made  honorary  president. 

.Mrs.  Dorothy  Kiggins,  cross  word 
puzzle  editor  of  the  .Sew  York  Herald 
Tribune,  is  back  from  a  vacation  passed 
at  Beauport,  N.C. 

Bernard  I'abrizzi,  a  former  member  of 
the  staff,  .-lugusla  (Mq.)  Kennebec 
Journal,  has  entered  the  Shipman  School 
of  Journalism,  New  York  City. 

Donald  Grant  is  the  new  head  of  the 
.Sashj'ille  Banner  art  department,  taking 
the  place  of  Richard  Williams,  who  has 
gone  with  ('.  P.  Clark,  Inc.,  advertisers. 

.Alliert  1'.  Phillips,  veteran  Salt  Lake 
'Telegram  rejMirter,  celebrated  his  81st 
birthday  this  week. 

Janies  L.  Kelly,  news  editor  of  the 
Portland  (Me.)  Evening  News  has  been 
made  assistant  business  manager  by  (Juy 
F.  Ihniton,  publisher.  Frank  P.  Far¬ 
rell,  desk  man  and  reporter,  will  be  in 
charge  of  the  desk, 

PRESS  ASSOCIATION  NOTES 

T  E.  CL.AYPOCJL,  city  editor,  San 
l-'rancisco  office  of  the  Associatetl 
Press,  is  giving  a  series  of  radio  talks  on 
the  origin  and  development  of  journalism 
Tue.sday  evenings  over  station  KYA. 

diaries  Hunter  (iuptill,  a  former 
member  of  the  Portland  (Me.)  Press 
Herald  staff,  has  Ix-en  named  to  succeed 
Douglas  Fosdick  in  the  Maine  bureau  of 
the  Associated  Press.  Mr.  P'osdick  goes 
to  Washington  shortly  as  secretary  to 
I'nited  States  Senator  Wallace  H. 
White,  Jr. 

Joe  Pigney,  formerly  with  the  United 
Press  in  San  Francisco,  has  joined  the 
Klamath  Falls  (Ore.)  News  and  Herald 
as  sports  editor. 

W.  Wadsley  .Anderson  was  recently 
transferred  from  the  Columbus,  O.,  night 
filing  desk  of  the  As.sociated  Press  to 
the  Oiarlotte,  N.C.,  oflice  which  he  left 
a  year  ago  for  Columbus. 

Boyden  Underwood,  Kansas  City 
United  Press  bureau,  has  returned  to  his 
IKist  after  a  vacation  at  his  home  in 
Memphis. 

Tom  Mahoney,  Dallas,  Tex.,  bureau 
manager  of  the  L'niterl  Press,  covered 
the  Harvard-University  of  Texas  foot¬ 
ball  game  at  Cambridge  Oct.  25.  He 
visited  the  New  York  headquarters  while 
on  the  trip. 

J.  R.  Brackett,  business  writer  for 
the  As.sociated  Press  Feature  Service, 
covered  the  meeting  of  railroad  execu¬ 
tives  at  .Atlantic  City  last  week. 

Louis  P.  Lochner,  chief  of  the  .Asso¬ 
ciated  Press  bureau  in  Berlin,  recently 
wrote  a  series  of  four  articles  of  German 
Youth  which  was  released  in  the  United 
States  last  week. 

[Other  Personals  on  page  90) 
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One  Hundred  and  Ninety 

Ne  w  Customers 

have  been  added  to  the  large  list 
of  satisfied  users  of 

Columbian  Inks 

since  January  1931 


There  is  a  reason  for  this  large 
growth  which  wise  publishers, 
mechanical  sup erintend en ts'fa n d 
pressmen  understand — 

QUALITY 


The  L.  Martin  Company 

ARTHL'R  S.  THOMPSON,  Manager 
45  EAST  42nd  STREET 
NEW  YORK 


New  Orleans  Office: 
539  Gravier  Street 
New  Orleans,  Louisiana 
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WHAT  OUR  READERS  SAY 


BILLY  BROWN  CASE 

To  Editor  &  Publisher:  I  have  just 
finished  reading  your  story  on  “The 
American  Tragedy,”  and  I  agree  with 
every  line  of  it. 

I  covered  this  trial  for  the  old  Utica 
Saturday  Globe  and  a  few  other  papers. 

Your  reference  to  the  publication  in 
book  form  of  the  Billy  Brown  letters  is 
something  that  is  particularly  interesting 
for  I  had  the  same  thought  in  mind  years 
ago,  but  did  not  go  ahead  with  it.  I 
followed  the  Gillette  case  from  the  first 
day  and  saw  him  buried  in  the  quick¬ 
lime  at  the  Auburn  Cemetery.  The 
Globe,  since  deceased,  was  a  pictorial 
paper,  and  25  years  ago  occupied  a  field 
all  its  own  in  half-tone. 

Your  story  was  very  interesting.  I 
have  been  a  subscriber  to  Editor  & 
PuBLiSHiJi  for  a  long  time. 

I  take  it  that  you  remember  Judge 
Devendorf,  A.  M.  Mills,  Cliarlie  Thomas, 
Dan  Stroebel  and  the  other  officials  at 
the  trial. 

Cxirdially  yours, 

W.  H.  Campbell, 

Hotel  Advertising, 
Altantic  City,  N.  J. 

COPYRIGHT  DECISION 

To  Editor  &  Publksher:  In  view  of 
recent  misstatements  in  various  publica¬ 
tions  as  to  the  outcome  of  a  suit  brought 
by  me  for  violation  of  copyright,  the 
decision  in  that  action  may  be  of  interest 
to  the  writing  and  publishing  world 
generally. 

This  deci.sion  was  given  by  Judge 
Learned  Hand  in  the  United  States  Dis¬ 
trict  Court  some  years  ago  in  the  case  of 
a  newspaper  writer  liodily  appropriating 
material  from  my  “History  of  Tammany 
Hall.”  Several  misinformed  writers  have 
recently  maintained  in  articles  that  the 
court  held  that  the  defendants  were  en¬ 
titled  to  take  the  facts  from  the  book  if 
different  language  were  used. 

Judge  Hand's  decision  was  in  my  favor, 
awarding  me  lioth  damages  and  coun.sel 
fees,  and  that  decision  stands  as  a  jireced- 
ent  protecting  writers  and  publishers 
against  piracy. 

Although  the  rule  was  well  estab¬ 
lished.  Judge  Hand  held,  that  an  author 
held  only  a  conditional  not  an  absolute 
monoixdy  in  his  facts,  yet  there  was  “the 
equally  well-set  rule  th.at  paraphrasis 
will  ’  not  absolve  an  infringer.”  No 
monojxjly  at  all  could  lie  claimed,  the 
decision  stated,  unless  there  had  l>een 
pirating.  “It  so  happens,”  the  decision 
went  on  “that  the  infringer  cannot  very 
well  state  the  facts  at  all  without  pirating 
the  expression.  .  .  .  The  copyright  covers 
not  only  the  actual  sefjucncc  of  the  words 
used,  hut  any  eiiuivalent  expression  which 
gives  substantially  the  same  impression  as 
the  author's  words.”  Judge  Hand  found 
that  the  defendant  writer  “in  .some 
instances  came  in  my  judgment  too  close 
to  similarity  for  his  safety.” 

Gustatos  Meyers, 

New  York  City. 

FRONT  PAGE  EDITORIALS 

To  Editor  &  Publisher:  For  more 
than  20  years  I  have  Iieen  associated 
with  the  newspaper  profession.  During 
these  years  I  have  been  with  the  edi¬ 
torial,  re|X)rtorial  and  advertising  depart¬ 
ments.  Each  department  quite  naturally 
threw  me  in  contact  with  all  classes  of 
people.  During  the  past  few  years, 
especially  since  the  beginning  of  the  de¬ 
cline  in  business  or  the  much  talked  up 
“dejiression”  every  newspaper  has  com¬ 
mented  at  length  on  “the  country's  gen¬ 
eral  economic  condition.”  Other  edi¬ 
torials  of  equal  importance  have  been 
written  and,  if  you  please,  rewritten  in 
order  to  send  out  a  message  of  hope  or 
to  mould  public  opinion.  In  my  associa¬ 
tion  with  all  classes  and  after  a  survey 
I  find  that  the  man  in  overalls,  the  man 
who  drives  a  street  car  or  the  clerk  in 
the  store,  the  majority  seldom  if  ever 
look  at  an  editorial  page.  Bankers, 
lawyers,  leading  politicians,  ministers  and 
other  men  and  women  in  other  profes¬ 
sions  read  the  editorials.  This  class  of 
people  as  a  rule,  as  we  all  know,  may 


have  their  minds  made  up  on  a  certain 
subject  even  though  the  editorial  may 
create  discussion. 

The  man  who  earns  his  bread  by  the 
sweat  of  his  brow  knows  nothing  of 
national  affairs  with  the  exception  of 
what  he  reads  on  the  front  pages  in  the 
form  of  news  items  and  not  expressions 
of  opinions.  Seldom  does  he  read  just 
what  are  the  policies  of  a  newspaper 
unless  it  features  one  certain  thing  in  its 
news  items  or  completely  ignores  the 
other  side.  Real  opinions  or  the  solu¬ 
tions  of  a  certain  matter  seldom  come 
before  his  eyes,  all  because  the  editorial 
page  has,  as  a  rule,  a  dull,  dead  appear¬ 
ance,  the  reading  matter  being  cramped 
into  eight  point  or  sometimes  even  six 
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point  and  in  a  great  many  cases  set 
solid.  Unless  there  is  an  interesting 
picture  of  some  kind  on  the  editorial 
page  the  working  man  seldom  pauses 
long  enough  to  read  the  opinions  of  the 
editors  who,  in  many  communities, 
especially  the  smaller  ones,  are  supposed 
to  be  the  guiding  hands  to  the  right 
path,  politically  and  otherwise.  Various 
subjects  are  never  brought  before  the 
readers  in  anyway  except  through  the 
news. 

I  believe  if  the  newspaper  would  select 
daily  or  weekly,  when  they  publish, 
their  one  best  and  most  current  editorial 
and  place  it  on  the  front  page  the  Vi¬ 
toria!  readers  would  be  increased  certainly 
75  per  cent.  The  editorial  need  not  be 
long  but  should  be  the  outstanding  dis¬ 
cussion  of  the  day.  It  should  be  set  in  a 
double  column  box  with  “Feature 
Eiditorial  Today”  or  words  to  that  effect. 
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In  this  way  when  the  man  in  overalls  or 
on  the  street  reads  in  screaming  head¬ 
lines  about  some  usual  headliner,  he  also 
reads  something,  in  my  opinion,  far  more 
elevating  and  educational. 

Editorials  are  supposed  to  be  instriK- 
tive  and  entirely  different  from  news,  we 
all  of  the  press  know  this,  but  the  differ¬ 
ence  is  not  noticeable  by  the  majority 
because  the  editorials  are  seldom  read 
because  of  their  obscurity  in  position. 

The  front  page  editorial,  in  my  opinion, 
would  be  well  worth  giving  space  to. 
Every  important  editorial  would  be  read, 
the  editor  would  be  “cussed”  and  dis¬ 
cussed  by  the  masses,  and  topics  of  today 
and  yesterday  would  be  more  interesting. 
The  rank  and  file  of  the  American  people 
do  not  read  editorials.  They  know  what 
is  going  on  but  do  they  ever  hear  any¬ 
one  discussing  them  in  an  interesting 
way? 

Only  24  per  cent,  I  believe  read 
editorials. 

A.  E.  Burgess, 

-Advertising  manager,  Bluefield 
(W.Va.)  Daily  Telegraph  and  Sunset 
Ncit's. 


MR.  HAASE’S  VIEWS 

To  EIditor  &  Publisher — In  your 
issue  of  Oct.  24,  on  page  10,  you  carried 
the  following  statement : 

“Albert  H.  Haase,  managing  director 
of  the  Association  of  National  Adver¬ 
tisers,  New  York,  spoke  briefly, 
declaring  that  his  organization  was  in 
favor  of  maintaining  present  newspaper 
rates.” 

That  statement  is  not  correct.  Here 
is  what  I  did  say : 

“I  have  tieen  asked  to  speak  briefly 
on  the  national  advertiser’s  attitude  to¬ 
ward  present  day  newspaper  rates. 
First,  let  me  explain  that  in  speaking 
on  this  subject,  I  am  talking  on  Ix-half 
of  the  Association  of  National  .Adver¬ 
tisers.  I-et  me  next  explain  what  the 
Association  of  National  .Advertisers  is. 
This  association  is  22  years  old  and 
carries  in  its  membership  more  than 
.100  of  the  leading  national  advertisers. 
Its  memlx?rship  includes  such  companies 
as  General  Motors,  E.  R.  Squibb  & 
Sons.  General  Foods  and  Bristol-Myers. 

“The  association  tielieves  that  the 
matter  of  determining  what  the  rate  of 
a  newspaper  shall  lie  is  the  problem  of 
the  nublisher  of  a  newspaper.  It  is  not 
out  to  tear  down  the  rate  structure  of 
newspapers.  It  is  not  carrying  on  a  cam¬ 
paign  for  rate  reductions.  Its  mtmliers 
are.  however,  very  definitely  out  to  buy 
markets  with  profit  to  themselves.  They 
know  that  if  they  cannot  buy  markets 
profitably,  they  cannot  advertise. 

“While  I  am  here  and  have  the  op¬ 
portunity,  I  believe  it  is  only  right  that 
I  should  tell  you  of  our  attitude  on  the 
local-national  newspajicr  rate  question. 
To  our  minds,  the  present  wide  dif¬ 
ferential  between  local  newspaper  rates 
and  national  newspaper  rates  makes  pos¬ 
sible  unfair  competition  between  manu¬ 
facturers  who  own  retail  stores  and  those 
who  do  not.  How  unfair  this  compe¬ 
tition  is.  may  be  gra.sped  when  I  say  that 
it  is  possible  tixlay  for  a  business  con¬ 
trolling  a  brand  which  has  its  own  re¬ 
tail  outlets  to  buy  space  for  a  million 
dollars  that  would  cost  a  manufacturer 
who  does  not  control  his  own  outlets, 
almost  three  million  dollars.” 

A’ery  truly  yours, 

A.  E.  Haase. 

Managing  Director,  .Association  of 
National  Advertisers,  Inc. 


DECEPTIVE  COPY  REFUSED 

The  Chicago  Daily  Times  recently  re¬ 
fused  to  run  a  deceptive  advertisement 
featuring  a  “$1.00  Suit  Sale”  of  Johnny 
Walker,  Ltd.,  Chicago  men’s  clothing 
store.  The  advertising,  which  did  not 
appear  in  any  other  Chicago  newspaper, 
bore  the  headline  “Any  2  of  our  $17.50 
garments  now  2  for  $18.50.”  Investiga¬ 
tions  disclosed  that,  while  garments  bear¬ 
ing  the  price  mark  of  $17.50  could  be 
purchased  two  for  $18.50,  a  customer 
could  buy  one  suit  for  $10.  Price  tickets 
were  so  marked  as  to  cause  the  pur¬ 
chaser  to  think  he  was  getting  two  gar¬ 
ments  by  paying  only  $1  above  the 
regular  price  of  one  suit. 


EXPLANATION  OF  KEY  LETTERS  IN  MECHANICAL 

TABLES  STARTING  ON  OPPOSITE  PAGE 

Printing  Presses 

A.T.F. — American  Type  Founders 

Howe — Howe 

B. — Babcock 

K. —  Campbell  Two-Revoluttion 

B.S. — Bagley-Sewell 

Kid. — Kidder 

Bui. — Bullock 

L. — Lee 

C. — Cottrell 

M. — Miehle 

On. — Century 

O.S. — Ostrander-Seymour 

C.D.— Cox-Duplex 

P. — Potter 

Cr. — Cranston 

Pr.— Premier 

Cam. — (Campbell  One-Revolution 

S. — Scott 

Cin. — Cincinnati 

S.B.^ — Sevmour-Baiier 

D. — Duplex 

Stz. — Stonemetz 

G. — Goss 

Sw. —  Swink 

H.P. — Hoe-Pancoast 

Tp.—  Thompson 

H.-Hoe 

W. — Vi'hitlock 

H.H. — Huber-Hodgman 

Wd. — Wood 

Printing  Press  Types 

.A.B. — Angle-bar 

R.— Rotary 

Ac. — Acme 

S. — Standard 

C.— Cylinder 

S.D.— Super-Duty 

Com. — C.omet 

S.R.—  Semi-Rotary 

Ct.— Cox-o-Type 

Sex. — Sextuple 

I).-  -Drum 

Sini. — Simplex 

D.S. — Double  Sextuple 

SI.  -Straigbtline 

D.O. — Double  Octuple 

S.K. — Speeil  King 

D.Q. — Double  Quadruple 

Tub. — ’Tubular 

4d. — Four  Deck 

Qu.— Quadruple 

l)e. — Decuple 

Qui.-  Quintuple 

111.- Flatbed 

Met. — Metropolitan 

Jr. — Junior 

Mu. —  Multi-unit 

Oct. — Octuple 

S.S. — Superspeed 

Op.--  Optinius 

II. — Unique 

Pn.—  Pony 

Ut. — 1’ nit-type 

Quad. -  Quadruple 

W. — W  ebb 

Composing-Room  Equipment 

El.—  Elrod  Caster 

I.u. —  Ludlow  Typecaster 

I.— Intertype 

M. —  Monotype 

L. — Mergeiitbaler  Linotype 

M'- — Monotype  Material  Making  Ma- 

L- — Mergeiitbaler  Slug  Caster 

chine 

Lg.—  I.inograpli 

Th.— Thompson  Typecaster 

Ln. —  Lanston  Material  Maker 

M.R. — Meurenberg-Rettig 

Mailing 

Machines 

A. — Addressograph 

Hal. — Halvorsen 

Ac. —  Acme 

H. — Horton 

Ad.—  Anderson 

H.M. —  Home-made 

Ap. — Addressopress 

Hb.- Hobbs 

A.T. — Addressotvpe 

K.W. — Kiiig-Wingate 

A.T.F. — American  Type  Founders  Co. 

Mus. — Mustang 

Aut. — Automatic 

Mer. — Mercantile 

B. — Belknap 

Ms.--Millsap 

Br. — Burrough 

Mon. — Montague 

Bs. — Boessler 

McF. — McFatridge 

C. — Cobb 

Nil. — Nielson 

(ffi. — Challenge 

N. —  Nonpareil 

Chi. — Chicago 

0.-  Omaha 

Chm. — Chalmers 

P..\. — Pollard-Ailing 

Chp. — Champion 

P.B. — Pitney-Barnes 

C.M.—  Cox  Multimailer 

R.A.D. — Rapid  Addressing 

Con. — Consolidated  Steel  Strapping 

S. — Standard 

D. — Dick 

Sp.-  Speedaumatic 

Dix. — Dixie 

Sx. — Simplex 

Dex. — Dexter 

Sv. — Shaughnessy 

D.F.— Dixie  Flyer 

T. — Tvpeaddresser 

E. — Eirlipse 

Ts. — "Times 

EA. — Elliott  Addressograph 

U. — Universal 

E.E. — Elliott  Electric 

V. — Vossler 

F. — Franklin 

Vc. — Victor 

Fed. — Federal 

W.  —Wing 

FI.— Fastinal 

Wf. — Wingfoot 

G. — Goldenrod 

W.H. — Wing-Horton 

Gt. — Graphotype 

Wt. — Winhoyt 

1  P.  ill  Job  Press  column  indicates  that  job  department  is  used  only  for  intra- 

departmental  work. 

Editor  &  Publisher  The  Fourth  Estate  for  October  31^  1931 


55 


PAGE  AND  PAPER  SIZES,  OTHER  MECHANICAL  DATA  OF  1,920  DAILIES 

Press,  Composing  Room  and  Mail  Room  Equipment — Paper,  Metal  and  Ink  Tonnage  Consumed — 
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CITY 


NEWSPAPER 


Z  ? 


1  M 
^  I  A 

Cm 

Ms 

E  B 


Anniston . Star .  8 
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Eufaula . Tribune .  8 

Florence . Times-News .  8 
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Huntsville . Times .  8 
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Press .  8 

Montgomery ...  .Advertiser .  8 

Journal .  8 

Opelika . News .  7 

Selma . Times-Journal .  8 

Sheffield  & 

Tuscumbia.  .  .Tri-Cities  Daily .  8 

Talladiga . Home .  7 

Troy . Messenger .  8 

Tuscaloosa . News .  8 


Bisbee . Ore . 

Review . 

Douglas . Dispatch . 

Miami . Bulletin . 

Arizona  Silver  Belt . 

Nogales . .Arizona  State  Democrat.. 

Herald . 

Phoenix . Republic  &  Gazette . 

Prescott . Courier . 
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Arizona  Star . 

Winslow . Mail . 

Yuma . Arizona  Sentinel . 

Sun . 
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Yes 

No  .. 

•  Independent . 

8 

12 

2S3H  9 

52)4,  35 

1,000 

300 

1  G 

Com 

2  I.  1  Lu 

T 

Yes 

Yes 

No  A 

.Star  News . 

8 

12 

294  . 

.  Sentinel . 

8 

12 

294  80 

70.  52)4.  35,  17)4 

2,000 

2.000 

1  G 

Com 

3  L 

WH 

Yes 

Yes 

Yes 

No  A 

.  Imperial  Valley  Presa . 

8 

12 

287  70 

70.  52)4,  35 

2,000 

1,200 

1  D 

Fb 

3  L 

No 

Yes 

No  A 

.  Timcs-Advocatc . . . 

7 

13 

308  13 

24  X  36 

700 

300 

.  11 

Mus 

Yes 

Dry 

Yes 

No  A 

.Humboldt  Standard . 

8 

12 

280  169 

35 

6,737 

6,000 

1  H 

.  4  L 

W 

No 

Dry 

No 

Yes  A 

Humboldt  Times . 

8 

12 

294  . 

.  Bee . 

8 

12 

298  . 

1  5 

1  L.  2  Lu,  1  El 

No 

No 

Yes  D 

Republican . 

8 

12 

298  . 

70 

20,000 

70,000 

1  H 

15  L,  2  M 

WH  B 

No 

Wet 

Yes  A 

.News  Tribune . 

8 

12 

294  . 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,920  DAILIES 


CALIFORNIA— Continued 


COLUMN  DATA 


CITY 


NEWSPAPER 


Paoer  Dimentiont 
Rolls  or  Sheets — 
Inches 


•  .5  iJ  Coo 

Su^tf)  <uui 


>. 


zu 


i; 


•Se 


S3 


5  fc-S 


2£  o 
o  a  A 


Gilroy . DispaU^h . 

Glennie . Herald . 

News- Press . 

Grass  Valley ....  Union . 

Gridley . Globe . 

Hanford . Journal  . 

Sentinel . 

Hayward . Review . . . 

Healdsburt; . Tribune . 

Hollister . Free  Lant'e  . 

Hollywood . Citizen . 

News . 

Huntington  Pk. .  Signal . 

Inglewood . Californian . 

Nca*s . 

I.ong  Beach . Press-Telegram . 

Sun .  . 

I-os  Angeles  ...  Examiner . 

Express  . 


8 

8 

8 

7 

6 

7 

8 
8 

7 

8 
8 
8 
8 
8 
8 
8 
8 
8 
8 


12 

12 

12 

15 

13 

13 

12 

12 

12 

12 

12 

12 

12 

12 

12 

12 

12 

12 

12 


308 

294 

294 

294 

280 

280 

287 

280 

277 

287 

294 

294 

294 

280 

294 

294 

294 

280 

280 


Herald .  8 

lllustrate<l  News .  5 

Journal . 7 

Journal  of  C^nnmerce .  8 

La  Oj)inion .  8 

Re<'ord  .  8 

Times .  8 


12 

12 

13 

12 

12 


12*., 


12 


280 

224 

276 

287 

294 

280 

294 


Madera  . /Tribune  &  Mercury 

Martinez . Herald . 

(lazette  &  Standard 

Marysville  . Af>f>eal-DcMtuxrrat .  . 

Merced . Sun-Star . 

Modesto . News-Herald  ....  . 

Monrovia . Ncws-Pf»st . 

Monterey . Peninsula  Herald  .  . . 

Napa . Journal  . 

Register  .  8  12 

Oakland . Post-En<4uirer . 8  12 

Tribune  .  8  12 

ficeanside . Blade-Tribune . 8  12 

Ontario . Report  . 8  12 

Orange . News .  7  13 

f>roville  . Mercury-Register  .  8  12 

Oxnard . C<nirier .  8  12 

Palo  Alto . Times .  8  12 

Pasadena . Post  .  .  .  8  12 

Star-News .  8  12 

Petaluma . Ar^s-(\iurier .  8  12 

PitUburg . Indefwmlent .  8  12 

Post-I)is|iatch .  8  12 

Placervillc . Refmblican .  6  13 

Pomona . Progress-Bulletin .  8  12 

Porterville . Re<'order  .  7  13 

Red  Bluff . News .  8  12 

Redding . C^ourier-Free  Press .  8  12 

Searchlight . 8  12 

Redlands . Facts .  8  12 

Redondo  Beach  Breeze .  8  12 

R^wood  City .  .  Tribune . •.  8  12 

Richmond . Indefwndent .  8  12 

Reccird-llerald . .  8  12 

Ri\^rside . Enterprise .  8  12 

Press .  8  12 

Sacramento . Bee .  8  12 

Union .  8  12 

^linas . ....Index-Journal  .  8  12 

San  Bernardino.  Sun-Telegram .  8  12 

San  Diego . Sun .  8  12 

Transi'ript .  7  13 

Union  &  Tribune .  8  12 

San  Francisco. .  .Call-Bulletin .  8  12 

Chronicle .  8  12 

Commercial  News .  8  12 

Examiner .  8  12 

News .  8  12 

Wall  Street  Journal . . .  6  16*  a 

San  Jose . Mercurv  Herald .  8  12 

News  .  8  12 

San  Luis  Obispo  Telegram-Tribune .  8  12 

San  Mateo . Times  &  News  Leader.  ...  8  12 

San  Pedro . News-Pilot .  8  12 

San  Rafael . lndeT>endent .  .  8  12 

Santa  .Ana . Register .  8  12 

Santa  Barbara  .  News .  8  12 

Press  .  8  12 

Santa  Cruz . News  .  8  12 

Sentinel .  8  12 

Santa  Maria.  ..  .Times .  8  12 

Santa  Monica.  ..Outlook  .  8  12 

i^nU  Paula  .  .  .Chronicle  .  8  12 

Santa  Rosa . Press  i)emocrat  &  Republi¬ 
can  . 8  12 

South  Gate . Tribune .  .8  12 

Stockton . IndetK-ndent . 8  12 

Rec<»rd .  8  12 

Taft . Midway  Driller  .  7  13 

Tulare  . .Advance-Register . 8  12 

Times  .  8  12 

Turlock . Journal  .  8  12 

Vallejo . Chronicle  &  Times  Herald.  8  12 

News  .  8  12 

Ventura . County  Star .  8  12 

Free  Press .  8  12 

VTsalia.. . Times-Delta  . 8  12 

Watsonville . Register  &  Pajuroman  .  8  12 

W^hittier . News  .  8  12 

Willows . Journal .  7  13 

W'dmington _ Journal  .  8  12 

Press  .  8  12 

W'oodland . DenuH-rat .  7  13 

Mail ....  .  7  13 

Yreka . Siskiyou  News .  8  12 


M\4 

294 

280 

279 
287 
294 

280 
291 
294 
294 
280 
294 
280 
294 

2m 

294 


294 

294 

294 

283 
280 
280 
276 
294 
280 
287 
305 
280 
294 
280 
294 
294 
294 
280 
294 

298 
280 
280 
280 
280 
280 
294 
280 

299 
287 
280 
315 
296 
280 
294 
287 
280 
280 
287 
294 
294 
294 
280 
280 

284 
294 
280 

294 

294 

Mn 

zm 

290 

294 

280 

280 

294 

>80 

280 

280 

294 

287 

280 

280 

280 

280 

294 

294 

304 


18 

.46  X  48 

1.000 

300 

1  \v 

.  2  L 

Ch, 

Dry 

Yes 

No 

A 

800 

.44.  17 

10.000 

70.000 

2  D 

Tub 

10  L.  1  Lu.  1  El 

D 

No 

Drv 

No 

No 

A 

40 

70.  3.S.  S6'  ., 

700 

500 

1  D 

.  1  L.  1  I 

AH 

Yes 

Dry 

Yes 

No 

A 

4.S 

70,  S2ii,  3.S 

800 

7.50 

1  D.  1  C 

Fb.  C 

3  L.  1  Lu 

Mus 

Yes 

Dry 

Yes 

No 

A 

12 

31>.<  X  44 

2.000 

500 

1  Cr 

Fb 

2  L 

w 

Yes 

Dry 

Yes 

No 

A 

.40 

70.  52>i,.  3.4 

1 .000 

1,000 

1  D 

Fb 

2  L 

EA 

Yes 

Dry 

Yes 

No 

A 

1,.S00 

68.  51.  34 

1  ('. 

Sex  SI 

10  I 

Yes 

Dry 

No 

No 

A 

290 

52H.  35 

9.000 

12,000 

1  D 

5  I.  1  Lu.  1  El 

WH 

Yes 

Dry 

No 

.No 

A 

4.000 

68,  6254,  -'ilM.  34 

30.000 

220,00(» 

1  H*.  1  O 

6  units 

11  L.  5  I,  2  Lu 

Yes 

Dry 

No 

Yes 

A 

3.468 

68,  54,  34 

8,(KK) 

Ml.OOO 

1  G 

Oct 

11  I.  1  El 

Yes 

Dry 

No 

Yes 

A 

7..S00 

68,  51.  34 

40.000 

.100.000 

1  S,  2  G 

D.S.  Oct, 

Qui 

22  L,  3  M 

D 

No 

Dry 

No 

YesAD 

3!i(K» 

.44.  18 

in.otKi 

93,600 

2  D 

Tub 

1  L.  7  I.  2  Lu 

No 

Dry 

No 

Yes 

A 

70.  5251,.  35 

(; 

Ct 

1  L,  2  I 

WH 

nIT 

Dry 

Yes 

No 

A 

2..S00 

68.  51.  .44 

1  (7 

Ut 

1  L,  7  I.  1  M.  2  Lu 

P 

Dry 

Yes 

A 

26.000 

68,  51.  34 

45,261 

770,000 

5  H 

Oct  Ut.  3 

Oct 

42  L.  4  M 

V'es 

Dry 

No 

YesAD 

183 

424,.  21', 

i  ..5(8t 

4.580 

1  P 

5  L.  1  I 

No 

Wet 

No 

No 

A 

ISO 

7044.  ,45 

6.(881 

MK) 

1  D 

Fi. 

2  L.  2  1.  1  Lu.  1  El 

A 

Yes 

Dry 

\  es 

No 

A 

1  1) 

Tub 

8  L,  1  Lu.  1  El 

A 

No 

Dry 

No 

No 

A 

Ml 

70.  5254,  .45 

1  ,5(NI 

i.773 

1  D 

FI. 

3  L.  1  Lu 

A 

No 

Both 

Yes 

.No 

A 

20 

70.  52>  .,.  .45 

1  .(HMI 

*  400 

1  D.  1  H 

Fb 

2  L 

Yes 

Yes 

No 

A 

12.S 

.44.  17 

1  .<MN) 

1  K(N) 

1  D 

Tub 

4  L.  1  M 

\  es 

Dry 

No 

No 

A 

100 

70.  57». ,  .45 

1  .(NN) 

2  500 

1  G 

Ct 

3  L 

Mus 

N<. 

Yes 

No 

A 

55 

70.  52'i,  .45.  17'» 

6,0  8) 

500 

1  D 

Fb 

3  L 

Ch 

No 

Both 

\  es 

No 

A 

2  1. 

WH 

Yes 

Dry 

\  es 

No 

A 

.XN) 

34,  17 

10.0(M) 

I  D 

Tub 

8  L.  2  Lu 

WII 

Yes 

Dry 

No 

No 

A 

22 

22  X  M, 

630 

’  .3(M) 

ID 

Fb 

2  L 

A 

Dry 

No 

A 

105 

70.  52  4^.  35 

5.<NM> 

1  D 

Fb 

5  1, 

Mus 

No' 

Dry 

Yes 

No’ 

’a 

51 

70.  52' 4.  .45 

4.(MH» 

1 .2(8) 

1  (1 

Com 

3  I, 

Yes 

Dry 

Yes 

No 

A 

(See  Palo 

Alto  Times  for  futures. 

StartiuK  January.  1932 

will  (ii>erate 

iwn  plant) 

125 

70.  52 '4.  35 

6.000 

3.()()0 

1  D 

Fb 

5  L,  1  Lu 

A 

\  cs 

\  es 

240 

4.4,  21  >4 

8.6(H) 

2.500 

1  G 

R 

4  L.  I  Lu 

Yes 

Dry 

No 

No 

A 

350 

35,  17!4 

4..S<M) 

K.(NM) 

1  D 

R 

6  L 

D 

Dry 

No 

No 

840 

3444,  31 '4.  .40).4.  I7,'4 

17,000 

19.800 

1  G 

9  L,  2  I.  2  Lu.  1  El 

WH 

5^ 

Dry 

No 

No 

A 

3.50 

68.  51.  34 

20,  (KM) 

12.(MK> 

2  H 

9  I.  1  M2.  2  Lu 

Yes 

Dry 

Yes 

A 

1.200 

68.  51.  .44 

12.(88) 

35,479 

1  G 

Sex 

11  L.  1  M.  1  Lu 

W 

No 

Dry 

No 

NoAl> 

4.650 

68.  51.  34,  31 

10. 000 

126,680 

2  H 

Oct,  Sex 

16L,  1  M2.3Lu.  lEl 

D 

No 

Dry 

No 

Yes 

A 

11.. 592 

ti8.  62.  51.  34,  31 

10.. 308 

.458,464 

1  H 

14  units 

38  L.  3  M 

D 

No 

Dry 

No 

Yes 

D 

7,110 

68.  51.  34 

32.000 

280^600 

1  G 

12  units 

23  L.  1  M2,  2  Lu 

I) 

P '■ 

Dry" 

Yes' 

b 

160 

68.  51.  .44.  17 

10.  (NM) 

6,000 

1  H.  1  C. 

Sex.  Oct 

18  L.  2  M 

D 

No 

Dry 

No 

Yes 

A 

725 

.»4>4.  17'4 

4.  (MM) 

21.000 

1  D 

Tub 

7  L.  1  Lu 

Yes 

Dry 

No 

Yes 

70,  .52 '4.  .45 

2. (MM) 

3,840 

1  D 

Fb 

3  L.  1  Lu 

W 

No 

Dry 

\  es 

No 

A 

220 

.44.  17 

24.0(M) 

7,. 500 

1  (; 

SI 

4  L.  1  Lu.  1  El 

A 

Yes 

Drv 

No 

No 

780 

68,  51.  34 

12.(NM) 

16.000 

1  H 

Sex 

8  L,  2  Lu.  1  El 

W 

No 

Dry 

No 

Yes 

5(N) 

.52,  .44'., 

.3.  (MM) 

22.000 

1  D 

R 

8  L.  I  1.  I  M 

Yes 

4\et 

No 

No 

80 

70.  .45  .  52‘-j 

1.000 

.4,000 

1  G 

Com 

3  L 

No 

Drv 

Yes 

No 

A 

80 

70.  52.  35 

1  ,(MM) 

2.000 

1  D 

Fb 

3  1. 

A 

V'es 

W  el 

Yes 

No 

522 

68.  51.  34.  17 

6.690 

15,245 

1  H.  1  G 

9  L,  1  M 

H 

No 

Dry 

No 

V'es 

A 

24 

70.  52 

4.  (MM) 

1.30 

1  G 

C  <  im 

2  L 

Mus 

\  es 

Dry 

V  es 

No 

4(M» 

70.  52.  .45 

6. (MM) 

6.  (MM) 

2  D 

Fb 

6  L.  3  I,  I  Lu 

M  us 

Yes 

Yes 

No 

A 

60 

72.  52',.  35 

.3.  (MM) 

3,(88) 

1  D 

Fb 

2  L 

WH 

V'es 

Dry 

Yes 

No 

A 

1 .2(MI 

68.  51.  .44 

10.642 

41.780 

1  S 

SI 

ISI. 'Lu.l  El.l  M> 

WH 

No 

Dry 

No 

No 

.\ 

95 

70,  52*4 .  .45 

1  .(MM) 

1  .(MM) 

1  D 

2  L 

.Mus 

V'es 

Dry 

Yes 

No 

A 

71 

1  D 

Fb 

3  L,  1  Lu 

A 

Yes 

Both 

Yes 

No 

.«) 

73.  52' 1 

3 .  .3(M) 

l.(NM)  1  ('> 

Cl 

2  l' 

V'es 

Yes 

No 

A 

1.4() 

51.  34 

8. (MM) 

.S.(MK)  1  O 

SI 

4  L.  1  M2 

No' 

Dry 

No 

A 

120 

70,  52'.;.  .45 

4.(N)() 

3.(88)  1  G 

Com . 

3  L 

V  es 

Yes 

No 

A 

88 

.31.  M 

6.  (MM) 

2,800  1  ('. 

5  L 

Mer 

Yes 

Dry 

No 

No 

A 

120 

70,  52' 2,  .«) 

2D 

5  L,  1  I.  1  Lu 

A 

V'es 

V  es 

No 

A 

20 

70.  52»4.  35 

2<N) 

.  ID 

1  L 

B 

V'es 

Dry 

Yes 

No 

A 

40 

70 

2.  (MM) 

2(8)  1  D.  1  L 

Fb.  C 

2  L 

Mus 

Both 

Yes 

No 

A 

For  Explanation  of  Key  Letters  See  Page  54 
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THE  GANNETT  GROUP 

Composed  of 

Seventeen  Newspapers 

Covering 

Thirteen  Cities 

In 

Three  States 


USE 


WOOD 

Dry  Mats 

Exclusively 


Albany  Evening  Meivs  —  Albany  Knickerbocker  Press  —  Beacttn  Metes  —  Brooklyn  Daily  Engle 
Elmira  Advertiser  —  Elmira  Star-Gazette  —  Elmira  Sunday  Telegram  —  llartfonl  Times 
Itbaca  Journal  Mews — Malonr  Telegram  —  ISrM  burgb  Mews  —  O^denHbiirg  Republican  Journal 
OIran  Herald  —  Plainfirbl  Courier-Metes  —  Korbrster  Democrat  &  Chronicle 
Rorb<*«lor  Times-Union  —  Utira  Observer  Dispatch 


ALWAYS  UNirOAM 


FLONG  CORPORATION 

HOOSICK  FALLS.  N.Y. 


ALWAYS  VNirOOM 
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COLORADO 


COLUMN  DATA 


CITY 

AUmou . 

Boulder . 

NEWSPAPER 

.  Courier . 

.  Camera . 

News-Herald . 

• 

c 

e 

a 

■3 

u 

e 

Z 

.  7 
.  8 
,  7 
,  7 

Width  (Picas) 

rcnc  1 

• 

• 

e 

d 

X 

a 

Q 

280 

28.1^ 

280 

280 

Annual  Paper 
Consumption — 
ggl"  Est.  Tons,  1931 

Paper  Dimensions 
Rolls  or  Sheets^ 
Inches 

35  X  44 

70.  52K.  35 

70.  S2H,  35 

1 

JO 

ap« 

fl 

sSe 

=  r"  S 
.6.  ■  e  F 
Ux  af 

2  .0  £ 

e  a 
SuJm 

500 

3.000 

Jl 

G 

""  1  W 

Zai 

— 

SH 

<UU] 

600 

2,580 

0-- 

Name  of  Printing 
Presses 

s 

w 

c 

3 

c 

T 

0. 

“8 
e  S 

>,  a 

HO, 

Com 

Com 

•^rr 

^  No.  and  Type  of 

Composing  Machines 

e 

*3 

S 

*0  S 

•2 

i^s 

Mus 

Job  Printing 

338  Department  7 

■  ■  a  Matrices 

1  Used 

Prints  directly  from 
8  8  8  type  (flatbed  press) 

ZZZ  Photographs 

000  Reproduced  7 

>»  Type  of  Elec.  Curran 

Record . 

.  7 

13 

280 

40 

70.  52H.  35 

3,000 

1,000 

1  G 

Com 

2L.  1  I 

Yes 

Yes 

No  A 

Colorado  Springe  Gazette  ft  Telegraph . 

,  8 

12 

294 

600 

33K.  31.  16^ 

3,900 

22.000 

1  D 

Tub 

8  I,  1  Lu,  1  El 

•D 

No 

Dry 

No 

No  A 

.  6-7  M 

280 

,  7 

13 

280 

400 

250 

1  G 

2  L 

Yes 

Yes 

No  A 

Denver . 

.Post'. . 

.  8 

12H 

305 

25,000 

71.  62.  53W,  35H,  31 

120.000 

568,838 

6  G 

Oct 

27  L,  7  I.  5  M 

D 

No 

Dry 

YesAD 

(News  ink  consumption  for  period  January  through  August,  1931) 

,  s 

13 

300 

Durango . 

.  Herald-Democrat . 

.  6 

13 

280 

60 

61,  46, 30H,  30  x  44  (flat)  1,000 

2,000 

1  D.  1  -M, 

1  L 

Fb 

3  L 

Hand 

Yes 

Dry 

Yes 

No  A 

Florence . 

.  Citizen . 

.  7 

13 

276 

14 

32  X  45 

1,000 

400 

1  M 

2  L 

Hand 

Yes 

Dry 

Yes 

No  A 

Port  Collins.. . . 

.  Express-Courier . 

.  8 

12 

294 

13 

SIH.  34H.  17H 

500 

6,000 

1  G 

SI 

3  L.  1  I,  1  M 

CW 

No 

Dry 

No 

No  A 

Port  Morgan.. . 

.Times . - . 

.  7 

13 

280 

52 

70.  52 

2,000 

1,150 

1  M,  1  D 

3  L 

Yes 

Dry 

Yes 

No  A 

Grand  Junction. 

Sentinel . 

.  8 

12 

295 

245 

34M. 

2.000 

6,400 

1  D 

Tub 

6  L,  1  I,  1  Lu 

WH 

Yes 

Dry 

No 

No  A 

Greeley . 

.Tribune-RepobUean . 

.  7 

13 

280 

80 

43,  21H 

G 

R 

5  L 

A 

Yes 

Wet 

No 

No  A 

.  8 

12 

287 

14 

70,  52H.  35 

1,000 

300 

1  G 

Ct 

2  I 

Yes 

Yes 

.  7 

13 

280 

100 

70.  52H,  35 

1,250 

1.000 

1  D 

Fb 

3  L 

Yes 

Yes 

No  A 

,  7 

12 

280 

.  7 

13 

277 

.  8 

12 

287 

Loveland . 

.  Reporter-Herald . 

.  7 

13 

280 

45 

70,  52H 

1  D.  1  M 

2  L,  1  I 

Mus 

Yes 

Dry 

Yes 

No  A 

.  7 

13 

.  8 

llH 

280 

775 

TOU,  33H.  17 

4,800 

1  G 

SI 

7  L.  1  I.  1  Lu.  1  El 

D 

No 

No 

No  A 

Star-Journal . 

.  8 

12H 

294 

700 

35H.  32.  17H 

6,000 

15,000 

1  H 

SI 

6  L,  2  I 

S 

Dry 

No 

No  A 

Sterling . 

.Advocate . 

.  8 

12 

280 

128 

35.  17 

4.000 

6,000 

1  G 

SI 

6  L,  1  Lu,  1  El 

H 

Yes 

Wet 

No 

NoAD 

Trinidad . 

.Chronicle  News . 

.  8 

12 

280 

115 

70.  52;i,  35,  17H 

6,000 

3,000 

1  D 

Fb 

1L.3I 

2  W 

Yes 

Yes 

No  A 

CONNECTICUT 

Anaonia . 

.Sentinel . 

.  8 

12 

280 

260 

34H.  17X 

30,000 

6.000 

1  H . 

9  L,  1  Lu,  1  El 

W 

Yes 

Dry 

No  A 

.Herald . 

.  8 

12 

280 

1,000 

68.  51.  34 

2,000 

22.500 

1  H 

5  L,  1  Lu,  1  El 

No 

Dry 

No 

NoAD 

.  8 

12H 

280 

Ttmea>Star . 

.  8 

12H 

280 

1,500 

68H 

11,000 

60.000 

2  G 

Oct,  Sex 

IIL,  11, 1M.3LU 

A 

No 

Dry 

No 

No  A 

.  8 

I2\i 

294 

36,  18 

1  G 

SI 

7  L.  1  Lu 

W 

No 

No  A 

.  8 

12H 

297 

.  8 

.  8 

12Ji 

294 

72.  54.  36 

4  H 

10  L,  9  I.  2  M2 

Yes 

Wet 

No 

NoAD 

Times . 

.  8 

12W 

308 

6,895 

72.  54)i,  36 

62,735 

182,202 

H 

14  units 

27  L.2  Lu,l  El,l  M  2 

A 

Dry 

No 

YesAD 

12^4 

Meriden . 

.  Journal . 

.  8 

12  ■ 

308 

300 

68«.  Sm.  34)i 

5,000 

11,000 

1  H 

5  L.  3 1, 1  Lu,  1  El 

..No 

Dry 

No 

No  A 

.  8 

12 

308 

475 

34H.  17 

11,600 

17,450 

1  G 

Ou 

1L,6I,  IM.lLu 

No 

Dry 

No 

No  A 

12 

200 

New  Britain . . . 

Hm-aIH  _ 

12U 

New  Haven.. . . 

.  8 

12)4 

294 

1,200 

71H.  5334.  35H 

2,049 

28,000 

2  H 

Sex 

10  L.  i  Lu,  1  El 

A 

No 

Dry 

No 

NoAD 

.  8 

I2S 

295 

5,500 

71H.  53«.  35H 

14,500 

136.000 

1  H 

SS 

24  L,  2  Lu.  1  El 

No 

No 

No  A 

12  ” 

New  London . . . 

.Day . 

.  8 

12 

297 

600 

68.  51H.  34 

4.000 

18,000 

1  H 

SI.  Oct 

4  L.  5  I.  2  Lu,  1  El 

A 

No 

Dry 

No 

No  A 

.  8 

12 

308 

300 

33,  17)4 

8.000 

10.000 

1  H 

10  I,  1  Lu,  1  El 

A 

No 

Dry 

No  A 

South  Norwalk. .Sentinel . 

.  8 

12H 

294 

200 

35)4,  18 

15,000 

12,000 

1  D 

Tub 

4  L.  2  Lu 

W 

No 

Dry 

No  D 

a  8 

12 

297 

650 

34)4,  17)4 

39.000 

16,218 

1  H 

14  L.  2  M.  1  Lu 

Dry 

No 

No  A 

Torrington . . . . 

.  Register . 

.  8 

12 

297 

200 

34)4.  17)4 

10.000 

7.000 

1  H 

Sim 

9  L.  1  Lu 

A 

Yes 

Dry 

No 

No  A 

Republican  ft  American.. 

.  8 

12 

308 

71)4.  53)4.  35)4 

H 

Oct 

17L.  lM.2Lu.  lEl 

A 

Yes 

Dry 

No 

Yes  A 

Willimantic... . 

.  Chronicle . . 

.  8 

12 

308 

ioo 

2.000 

2.000 

1  H 

Tub 

4  L,  1  Lu 

Yes 

Dry 

No  A 

Winsted . 

.  Citizen . 

,  7 

13 

280 

46 

67,  50)4,  33)4 

2,128 

1.827 

1  G 

Com 

2  L.  2  I.  1  M 

EA 

Yes 

Yes 

No  A 

DELAWARE 

g 

Every  Evening . 

.  8 

12M 

297 

1,200 

71.  53)4,  35)4 

9,600 

52.000 

1  G 

Oct 

12  L.  2  M,  1  Lu 

H 

No 

Dry 

No 

No  A 

Evening  News  ft  Morning 

Journal . 

•  8 

12H 

297 

1,989 

71H.  53J4.  35)4 

26,000 

7,. 500 

1  H 

Z-Oct 

15  L.  1  M.  2  Lu 

W 

No 

Dry 

No 

No  D 

DISTRICT 

OF  COLUMBIA 

ngi 

News . 

.  5 

12)4 

230 

2,100 

35.  17)4 

18,000 

.54.000 

2  G 

SS 

7  I,  i  M.  i  Lu 

Hand 

No 

Dry 

Yes  D 

Post . 

.  8 

305 

6,000 

67)4.  50>4.  33)4.  16)4 

•18,009 

180.000 

2  H 

Oct 

31  L.  2  M,  2  Lu.  1  El 

H 

No 

Wet 

No 

Yes  D 

(*Metal  consumption  for  period  ending  September  24,  1931) 

Star . 

.  8 

12H 

308 

16,500 

71,  53)4,  35)4 

68,609 

,500.000 

4  H 

Oct 

43  L,  5  M,  2  Lu,  1  L2 

D 

No 

Dry 

No 

No  D 

14 

298 

[ . 

FLORIDA 

Bartow . 

.  Polk  County  Record . 

.  8 

12 

280 

32 

70,  52)4,  35 

750 

700 

1  D 

Fb 

3  L,  1  Lu 

A 

Yes 

Yes 

No  A 

Bradenton . 

.  Herald . 

.  8 

12 

297 

150 

34)4,  17)4 

8.000 

4.800 

1  H 

4  L,  1  Lu,  1  El 

W 

Yes 

Dry 

No 

No  A 

Clearwater . . . . 

.  Sun . 

.  8 

12 

280 

80 

17)4.  34H 

1  H 

1  L,  3  I,  1  M.  1  Lu 

W 

No 

Dry 

No  A 

(Newsprint  consumption  for  period  ending  Sept.  1.  1911) 

Daytona  Beach. .News-Journal . 

.  8 

12 

294 

196 

34)4.31)4.  17)4 

5,465 

5,900 

1  D 

Tub 

4  L.  2  I.  1  Lu 

A 

No 

Dry 

Yes 

No  D 

DeLand . 

.  .Sun  News . 

.  8 

12 

294 

50 

70,  52)4,  34)4 

2,663 

1,300 

1  D 

Fb 

3  L 

W 

Yes 

,  Yes 

No  A 

Port  Lauderdale.  News . 

.  8 

12 

294 

60 

51)4.  34)4.  17)4 

3.000 

2,500 

1  D 

R 

4  L,  1  Lu 

Yes 

Dry 

....  A 

Fort  Myers.. . 

.  News-Press . 

.  8 

12 

287 

66 

70,  52)4,  35 

2,000 

3,000 

2  D 

5  L.  1  M 

WH 

Yes 

Dry 

Yes 

No  A 

Fort  Pierce . . . 

, .  News-Tribune . 

.  8 

12 

308 

25 

24  X  36.  36  X  48 

3.000 

1,-500 

1  M 

2  L 

A 

Yes 

Both 

Yes 

No  A 

(Newsprint  consumption  for  period  ending  September  5,  1931) 

Sun . 

!  8 

12 

287 

41 

70.  52)4,  35 

4.000 

1,930 

1  D 

Fb 

2  L.  1  I 

A 

No 

Dry 

Yes 

No  A 

Jackion\-ille . . 

.Florida  Times-Union . 

.  8 

12 

298 

5.000 

72)4.  64)4.  53)4.  35)4 

70,000 

95.812 

6  H 

24  L,  4  M,  1  Lu 

D 

No 

Dry 

No 

Yes  A 

..  8 

12 

308 

1.4.50 

68,  51,  34 

10.110 

55.904 

1  S 

4  units 

15  I.  1  M,  1  Lu 

HD 

No 

Dry 

Yes  A 

12 

100 

2.000 

1  D 

Fb 

2  L 

Yes 

Dry 

Yes 

No  A 

Lakeland . 

. .  Ledger  ft  Star-Telegram. . 

.  8 

12 

294 

200 

34.  17)4 

4.000 

5.400 

1  G 

S  1 

5  L,  1  M,  1  Lu 

EA 

No 

Dry 

No 

No  A 

Miami . 

..Herald . 

.  8 

124 

308 

2.400 

70)4.  52)4,  35)4 

850 

100,000 

1  H 

Ut 

25  L.  3  M.  3  Lu 

No 

Dry 

No 

Yes  A 

.  8 

12 

308 

2.000 

68,51.34 

2  H 

DO 

10  L,  9  I.  3  M 

W 

No 

Dry 

Yes  A 

New  Smyrna. . 

. . News . 

,.  7 

13 

280 

60 

70,  52)4,  35 

2.000 

1  D 

Fb 

2  L 

Yes 

Dry 

Yes 

No  A 

Star . 

!!  7 

13 

304 

35 

35  X  48.  30  X  44 

4.000 

950 

1  M 

3  L 

Mus 

Yes 

No 

Yes 

No  A 

..  8 

12 

294 

536 

34)4.  17)4 

4,500 

20,000 

1  D 

Tub 

9  L.  2  Lu.  1  El 

A 

No 

Dry 

No 

No  A 

,.  7 

13 

280 

45 

70.  52)4,  35 

2.200 

1,800 

1  D 

Fb 

4  L 

A 

Yes 

Both 

Yes 

No  A 

7 

12 

1  M,  1  B 

4  I 

EA 

Yes 

Yes 

Yes  A 

Pensacola .... 

..  8 

12 

308 

500 

68.  51.  34 

6,000 

15.000 

1  G 

1  L.  6  I.  1  M.  1  Lu 

W 

No 

Dry 

No 

No  A 

St.  Augustine . 

. .  Record . 

..  8 

12 

294 

100 

.35,  17)4 

3,000 

2.000 

1  D 

Tub 

6  L.  1  M.  1  M2 

D 

Yes 

Dry 

No 

No  A 

St.  Petersburg. 

..Independent . 

..  8 

12 

294 

500 

34)4.  17)4 

4.000 

20.000 

2  D 

Tub 

1 1  L,  2  Lu 

A 

No 

Dry 

No 

No  A 

Tini« . 

..  8 

12 

301 

810 

68.  51,  34 

9,000 

18.000 

1  H.  1  G 

Sex.  SI 

14  I.  1  M.  2  Lu 

No 

Dry 

No 

Yes  A 

(Continued  on  page  60) 


For  Explanation  of  Kay  Lattara  Saa  Paga  54 


WRITE  FOR  FULL  INFORMATION 
about  th«  now  Com  Hoavy  Duty  High  Spood 
Unit-Typo  Prooo.  It  printo.  iolds.  and  doliTors 
up  to  ninoty-oix  pago  papors  at  a  guar- 
antood  running  tpood  of  50,000  por  hour. 

•  A  row  of  units  and  foldors  occupioo  o 
minimum  floor  opaco  ...  all  adjustmonto 
aro  mado  from  floor  lovol . . .  thoro  is  omplo 
door  passagoway  botweou  pross  units  at 
samo  loTol  as  tho  prsssroom  floor.  •  Plotos 
may  bo  placod  on  the  solid  stool  plate  cyl¬ 
inders  without  removing  any  Inking  rollers 
. . .  patented  end  adjustment  ink  fountains 
permit  regulation  of  Ink  flow  with  safety. 

•  Patented  automatic  roller  throw -off  .  .  . 
patented  plate  lock  .  .  .  spiral  and  helical 
gears  . .  .  and  many  other  outstanding  fea¬ 
tures  make  the  new  Goss  Heavy  Duty  High 
Speed  Press  efficient,  accessible,  depend¬ 
able,  fast,  and  economical  to  operate. 


TWICE  AS  FAST-THE  GOSS  PLATE  LOCK- 
a  patented  feature,  standard  on  all  Goss  Presses, 
saves  precious  seconds  in  plating  the  starter.  It  is 
at  least  twice  as  fast  as  any  other  plate  lock. 

After  the  Lock-up  ...  a  brawny  press  that  stands  the  gaff . . .  combines  speed 
with  staying  power  .  .  .  gets  the  edition  on  the  street  without  costly,  time- 
consuming  interruptions  . . .  one  that  has  established  its  rugged  dependability 
in  progressive  pressrooms  throughout  the  world  ...  in  short,  a  Goss  Press. 

For  fifty  years  Goss  has  built  presses  that  have  proved  their  stamina 
through  long  and  steady  use.  For  fifty  years  Goss  has  token  the  lead  in 
building  stronger,  faster,  better  presses. 

Goss  makes  no  exaggerated  claims  for  ruiuiing  speeds  that  have  not  been 
proved  in  the  pressroom  itself.  It  isn't  what  we  think  or  say  that  establishes  the 
high  reputation  of  Goss  Presses.  It  is  what  pressmen  and  publishers  know  from 
their  own  experience  with  them.  And  they  will  tell  you  that  Goss  Presses  equal 
in  speed  any  other  press  on  the  market,  and  excel  in  staunch  dependability. 


<  ,  ' 


THE  GOSS  PRINTING  PRESS  COMPANY  •  CHICAGO,  ILUNOIS 
NEW  YORK  OFFICE:  220  EAST  FORTY-SECOND  ST.  •  SAN  FRANCISCO  OFFICE;  707  CALL  BLDG. 
THE  GOSS  PRINTING  PRESS  COMPANY  OF  ENGLAND,  LTD.  •  LONDON 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,920  DAILIES 


FLORIDA — Continued 


COLUMN  DATA 


NEWSPAPER 


Paper  Dimensions 
Rolls  or  Sheets — 
Inches 


e 

Z 

o 

Sanford . 

. .  Herald . 

. .  . .  8 

12 

287 

Sarasota . 

. .  Herald . 

...  8 

12 

280 

Sebring . 

. .  American . 

...  8 

12 

280 

Stuart . 

.  .  News . 

...  8 

12 

287 

Tallahassee. . 

. .  Democrat . 

...  8 

12 

280 

Tampa . 

.  .Times . 

.  .  8 

12 

294 

Tribune . 

...  8 

12 

294 

West  Palm  BeachPalm  Beach  Post . 

. . .  .  8 

12 

308 

70.  52h.  35  ■ 

-S.tKK) 

500 

1  D 

Fb 

4  L.  1  Lu.  1  El 

Yes 

Dry 

Yes 

No 

A 

34><.  17>i 

1  H 

4  L,  1  Lu 

D 

No 

Dry 

No 

No 

A 

1  G 

2  L.  1  M.  1  Lu 

w 

Yes 

No 

A 

35 

500 

1  D.  1  M 

Fh 

2  L.  1  Lu 

E.\ 

Yes 

Dry 

Yes 

No 

D 

35 

3.000 

4.000 

1  G 

.  4  L.  1  I.  1  El 

W 

Yes 

Dry 

No 

No 

A 

68.  51 H.  34 

13.056 

37.620 

1  D 

DS 

14  L.  2  .M.  2  Lu 

\VH 

No 

Dry 

No 

Yes 

A 

68.  51.  34.  30 

12.484 

53.824 

1  G 

SI 

17  L.  3  M.  2  Lu 

WH  2 

Yes 

Dry 

No 

Yes 

A 

(Newsprint  and  ink  consumption  to  period  ending  Sept 

1931) 

Palm  Beach  Times . 8  12 

Winter  Haven... Chief .  8  12 


Ceorijian  &  Sunday  Ameri- 


13 

296 

12 

294 

50 

12 

294 

12 

301 

7.. 500 

12 

280 

12 

301 

12 

294 

.500 

12 

298 

750 

13 

287 

12 

297 

.527 

t.8.  64.  SI.  .U.  .12 


69.  52.  .UH 
68.  51.  34 


Cordele . Dispatch .  7  13 

Dublin . Courier-Herald.  Dispatch 

&  Press .  8  12 

Griffin . News .  8  12 

La  Grange . News .  8  12 

Maccn . Neas  &  Telegraph .  8  12 

Moultrie . Cbfer\-er .  7  13 

Ron  e . News-Tribune .  8  12 

Savannah . News  &  Press .  8  12 

Thon  esville. .  .  .Tin  es-Enterprise .  7  13 

Tifton . Gazette .  7  13 

Valdosta . Times .  8  12 

Waycross . Journal-Herald .  8  12 


r>8.  51.34  14 

(Newsprint,  metal  and  ink 


68.  SlH.  34 
24  X  3(1 
34H.  \m 


8.966 

9.000 

1  S.  1  G 

SI 

10  I.  2  M.  1  Lu 

Wf 

No 

Dry 

No 

....  A 

5.000 

1,0(M» 

1  D.  1  M 

.  3  1.  1  Lu 

A 

Yes 

No 

Yes 

No  A 

RGIA 

2.000 

1,800 

1  D 

Fb 

3  L 

W 

No 

Yes 

No  A 

48,(NNI 

255. (MX) 

1  H*.  2  H 

ext 

20  L.  3  M.  2  M  2 

W.  PA 

No 

Dry 

No 

Yes  AD 

7,200 

12.670 

.  7  L.  2  M . 

P 

Wet 

No  A 

H 

Ou 

10  L 

WH 

No 

Dry 

No 

So  A 

14.. 307 

20.5(N) 

1  D 

Ut 

9  L.  1  I.  1  M  1  Lu 

EA 

Nn 

Dry 

No 

Yes  A 

uiiiption  for  nine  months  only) 


3.(NK) 

2.000 

1  G 

Com 

2  L 

Mas 

No 

Both 

Yes 

No 

A 

4.(N»(» 

59.400 

1  G.  1  H 

(X't 

2  L.  10  I.  4  -M _ 

.  w 

No 

Dry 

No 

So 

A 

2.  (MM) 

1.2.50 

1  D 

Fb 

3  L 

EA 

Yes 

Both 

Yes 

So 

A 

2 .  .5(M) 

2.628 

1  H 

4  d 

5  L 

W 

No 

Dry 

No 

S  I 

A 

2.0(N) 

2.  (MM) 

1  M 

2  r 

3  L.  1  I 

EA 

Yes 

Yes 

No 

A 

2  W 

Fb 

2  L 

RAD 

Yes 

Dry 

Yes 

No 

A 

D 

.  3  I 

WH 

Yes 

Yes 

No 

A 

IDAHO 


ILLINOIS 


.\uror.i . 

Beardstown  . 
Belleville . 


Centralia . .  . 
ChampaiRn 


109, (KM)  1.856.729  1  S.  3  H. 

2  G.  1  HP. 

3  HP.  1  (i. 
1  II.  3  H 


For  Explanation  of  Key  Letters  See  Page  54 


(Coiitimicif  VII  t'aiie  62) 


Blackfout . 

.  Bulletin  &  News . 

7 

12 

2764 

12 

.30‘j  X  44 

1,200 

1 . 500 

1  c 

Fb 

2  L.  1  I 

.\Ius 

Yes 

Dry 

Yes 

No  A 

Boise . 

.  C apital  New's . 

.  .  8 

12 

294 

426 

70.  .525i.  35.  174 

8.  (MM) 

28,700 

1  H 

(Ju 

5  I 

WH 

Yes 

Wet 

No  A 

Idaho  Statesman . 

.  .  8 

12 

294 

580 

68.  51.  34 

2,000 

I3.3.I4 

1  H 

i>ex 

5  L.  1  M.  1  Lu 

DHW 

Yes 

Dry 

No 

Yes  A 

t.oeur  D’Alene. 

.  Press . 

..  8 

12 

280 

32 

434.  214 

1  P.  1  B 

.  2  L,  1  M.  1  Lu 

Yes 

Wet 

Yes 

So.\D 

Idaho  Falls. . . . 

.  Post . 

7 

15 

294 

33 

1  D 

Tub 

3  L 

Ch 

Yes 

Dry 

No 

No  A 

T  imes-  Regisi  er . 

..  8 

12 

287 

70 

70.  .53  4.  35 

5.0(M) 

1,200 

1  D 

.  1  L.  1  I 

WH 

Yes 

Yes 

No  A 

Kellogg . 

. .  8 

12 

284 

laCwdston  . 

.Tribune . 

..  8 

12 

294 

2(M) 

.34  (j 

4.  (KM) 

9.0(M) 

1  D 

Tub 

5  L.  1  M 

WH 

Yes 

Dry 

No  A 

M  OSC'OW . 

.Star- Mirror . 

..  7 

13 

287 

50 

70.  .52' a.  .35. 

3.000 

1.000 

1  D.  1  .\I 

Fb  • 

3  L 

Yes 

Dry 

Yes 

No  A 

Nampa . 

.  Free  Pres« . 

..  7 

13 

28(> 

67.  50.  "334 

1  (; 

Com 

2  L 

D 

Yes 

Dry 

Yes 

N.  A 

..  7 

13 

280 

Pocatello . 

.  Idaho  Slate  loumal . . . . 

..  8 

12 

280 

80 

70.  524.  35 

2 ,  ,5(M( 

1 . 5(K) 

1  G 

Cf)m 

2  L.  1  I 

W 

Yes 

Both 

Yes 

No  A 

Tribune . 

..  8 

12 

204 

20 

44.  22,  .34 '4.  17I4 

24.  (MK) 

5.0!M) 

1  D 

Tub 

5  L.  1  Lu.  1  El 

N. 

Dry 

No 

No  A 

Sand|xiint . 

.  Bulletin . 

..  7 

12 

276 

30 

22  X  314 

2. (MM) 

(MM) 

1  G 

Fb 

1  L 

Mus 

Yes 

Dry 

Yes 

No  A 

Twin  Falls.  .  .  . 

News . 

..  8 

12 

294 

.344.  1714 

1  D 

Tub 

4  L 

W 

Yes 

Dry 

No 

No  A 

Time's . 

..  8 

12 

294 

KM) 

70.  .52 'a.  .35 

2,5(M) 

2 ,  ,50:) 

1  D 

Fb 

2  L.  1  I.  1  Lu 

W 

Yes 

Dry 

Yes 

No  A 

Wallace . 

.  News .  .  .  . . 

.  6 

13 

280 

Press-Tinns . 

.  .  7 

13 

280 

54 

.34  X  44 

2.  KM) 

i  .(MM) 

1  M 

.  3  L 

Yes 

IXy 

Yes 

.So  A 

.  Telegraph  . 

.  Beaenn-News . 

8 

...  8 

12'a 

12 

12 

20; 

297 

29;) 

5(M) 

1  KK) 

(►8.  51.  34 

67*4.  51.  33^11,  17 

5.000 

8.9)) 

15.00) 

31.0)) 

2  (> 

(Ji'  ■ 

.  7  L.  1  L  t 

12  L.  1  Lu 

T 

A 

S  1 
Sj 

Dr/ 

Dry 

Sj 

Ni  A 
No  A 

Advocate . 

...  8 

12 

294 

275 

.34'^ 

4.50  ) 

6.000 

1  H 

.  5  L,  1  M.  1  Lu 

A 

No 

Dry 

Sj 

No  .\ 

News-l)emo(Tat . . 

...  8 

12 

294 

5(M) 

I7'4  X  23 

1 6.000 

7.259 

1  D 

Tub 

5  L,  1  Lu.  1  El 

W 

Yes 

Dry 

No 

No  \ 

.  Republican . 

...  8 

12 

287 

1.35 

70.  524  ,  35 

c».0  K) 

2.0  )0 

1  CD.  1  Cr 

.  3  1 

Yes 

Yes 

No  A 

.  News . 

...  8 

12 

287 

80 

70.  52.  35 

2..))) 

2.()T) 

1  1) 

Fb 

2  L 

ILinl 

Yes 

B'lth 

Yes 

NoAD 

.  Pantagraph . 

...  8 

12 

297 '4 

1.2,50 

67 ‘a,  504,  .3,3»4 

5.0(K) 

45. (MM) 

1  G 

Oit 

13  L.  1  M2,  2  Lu 

2  Sp 

Sj 

Dry 

No 

Yes  A 

.  Citizt'n . 

...  8 

134 

287 

150 

35' a.  18 

1 .50  ) 

.(.so.) 

1  D 

Tu'i 

6  L,  1  Lu 

A 

S  . 

Dry 

No 

No  A 

.  Ledger  &  Register .... 

7 

13 

287 

KK) 

70.  .52*4.  34'i.  17 

1  .0).) 

2.(MK) 

ID 

Fb 

4  L 

Wil 

Yn 

Yes 

No 

.  Free  Press . 

7 

13 

280 

...  6 

13 

276 

-SentiiK'l . 

...  8 

12 

294 

117' 

^4  34' I '  '4 

2.055 

3.44* 

1  1) 

Tull 

5  L,  1  Lu 

EA 

Yes 

Dry 

No 

No  A 

(Newsprint  o«msuTn;iti«»n  from 

Jan.  1  to 

Oct.  1.  1931). 

.  Ne‘ws-(?aze!te . 

...  8 

12 

,305 

.344.  17,4 

1  G 

SI 

12  L.  1  Lu 

S.) 

Dry 

No 

NoAD 

.  C ourier  . 

...  8 

12 

287 

70 

70.  524.  35 

1  .0:);) 

1.35 

1  1) 

Fb 

3  L 

W 

Yes 

Yes 

No  A 

...  8 

12 

280 

*»8,  51.  34 

(Xt 

63  L.  6M 

PA 

Yes 

Dry 

No 

YesAD 

...  8 

12*2 

3(M) 

Jfmrnal  of  Commerce. 

...  8 

12 

295 

720 

34'a.  I7'a 

8.8(M) 

19. (MM) 

1  1) 

Tub 

.  17  L 

Hand 

No 

Dry 

No 

No  D 

News . 

...  8 

124 

308 

43,  (MM) 

70'a.  527..  .3,5'4 

124,. 340 

1.6.59.0tM) 

14  H 

71  units 

58  L.  2  Lu 

D 

Dry 

No 

Yes  D 

Post . 

...  8 

12 

295 

71.  534.  .3.5'a 

2  G 

10  units 

22  L.  2  Lu.  1  El 

.  Nj 

Drv 

Yc(  D 

r  imes  . 

...  5 

124 

214 

6.5*4,  49'..  .32*4 

3  (; 

Oct 

13  L.  5  I.  3  M 

1) 

No 

Dry 

No 

Ye^AD 

Tribune . 

...  8 

134 

305 

105, (KM) 

71,  53'4.  .3.5'a 

264. (KM) 

3.2''»0.0:M) 

1  c. 

88  units 

64  L.  3  M,  2  Lu. 

1  El.  2  L2 

Sp 

Yci 

Dry 

Yes  D 

(  linton . 

.Journal  &  Publit . 

...  7 

13 

50 

70,  .52*,.  ,35 

1 , 5(K) 

1  .OK) 

1  G.  1 

B 

Com.  Op 

3  L 

.  Yes 

Dry 

Yes 

No  A 

Danville . 

.Commercial-News . . , . , 

...  8 

12 

3974 

i  1.615 

68.  51.  .31 

7.50:) 

44.3  )1 

1  G 

4  units 

12  L.  1  I.  2  Lu.  t  El 

1) 

Nj 

Dry 

No 

No  A 

Decatur . 

.  Herald-Review . 

...  8 

12 

280 

1.8(M) 

68.  51.  34 

10.  (KM) 

1.80) 

1  G 

Oct 

9  L.  4  I.  2  Lu 

D 

No 

Dry 

No 

Yes  A 

Dc  Kalb . 

.Chronicle . 

...  8 

12 

294 

125 

34'4,  17 

6.(KK) 

5.0  M) 

1  D 

Tub 

3  L.  2  I 

W 

Dry 

No 

Ni  A 

Indeiiendent . 

...  7 

13 

308 

Dixon . 

.Telegraph  . 

...  8 

12 ‘4 

280 

120 

.36.  18 

8,6:K) 

3. 4  5  5 

1  G.  1 

b 

5  L 

A 

Yes 

Wet 

No 

No  D 

Duquoin . 

.Call . 

.  8 

12 

280 

hast  St.  Louis. . 

.  .Journal . 

...  8 

4 

304 

6(M> 

68.  51.  ,34 

14.001) 

i8,7ri 

I  H 

0" 

8  L.  1  M.  i  El 

D 

Ni 

Dry 

No 

N.  A 

Edwardsville . . , 

..Intelligencer  . 

...  7 

13 

287 

1  C. 

Jr  SI 

4  I.  1  Lu.  1  El 

2  A 

Yci 

Dry 

No  A 

Kltingham . 

.  Record . 

.  .  7 

1.3 

280 
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WHY 


★  ★  ★  ★  ★ 


have  these  great  newspapers 
selected  G-E  drive? 


Year 

]New8pa|>er 

Press 

Units 

Geared 

Speed 

No.  and  Type 

1927 

New  York  Evening  Post 

Scott 

12 

36,000 

4 — 100  hp.  I)-c. 

1927 

New  York  Graphic 

Scott 

12 

36,000 

4—100  hp.  D-c. 

1927 

The  New  York  Times 

Wood 

5 

60,000 

1 — 250  hp.  l)-c. 

1929 

New  York  Graphie 

Hoe 

8 

36,000 

2—100  hp.  D-c. 

1929 

New  York  Evening  Post 

Scott 

6 

60,000 

2—200  hp.  D-c. 

1929 

The  New  York  Herald  Tribune 

Scott 

12 

60,000 

3—200  hp.  D-c. 

1929 

The  New  York  Herald  Tribune 

Scott  (Color) 

14  (Cyl.) 

28,000 

1—125  hp.  D-c. 

1930 

Boston  Herald-Traveler 

Scott 

20 

60,000 

10 — 125  hp.  D-c. 

1930 

New  York  American  and  Journal 

Hoe 

36 

50,000 

12 — 200  hp.  A-c. 

1930 

The  New  York  Times  (Brooklyn  Plant) 

Wmwl 

16 

60,0(X) 

5 — 2(M)  hp.  Var.  Volt. 

1931 

Boston  American 

Hoe 

16 

50,000 

5 — 200  hp.  A-c. 

1931 

New  York  American  and  Journal 

Hoe 

8 

50,000 

2—200  hp.  A-c. 

1931 

New  York  WorhI-Telegram 

Hoe 

23 

60,000 

6— 2(M)  hp.  A-c. 

1931 

The  New  York  Times 

Wootl 

12 

50,000 

16  unit-motor  drives 

1931 

The  New  York  Daily  Mirror 

Hoe 

8 

40,000 

1—200  hp.  D-c. 

1931 

Philadelphia  Kecord 

Scott  (Color) 

4 

36,000 

1 — 125  hp.  A-c. 

1931 

Philadelphia  Bulletin 

Wood 

8 

55,000 

2—200  hp.  Var.  Volt. 

TTwO  hundred  fifteen  units — more  than  11,000  installed  horsepower  in 
General  Electric  equipment  in  the  largest  Eastern  cities.  Note  the  large 
repeat  orders.  For  example,  The  New  York  Times  installations  of  1927, 
1930,  and  1931;  New  York  Evenitif^  Post  in  1927  and  again  in  1929; 
New  York  Graphie  in  1927  and  1929. 


Every  publisher  on  this  impressive  list  knew  what  he  wanted  to  accomplish 
— knew  his  needs.  Why  did  he  pick  G-E  drive?  The  answer  is  this:  For 
nearly  a  quarter  of  a  century  General  Electric  has  been  designing,  manu¬ 
facturing,  and  applying  electric  equipment  for  ‘‘dead-line”  service  in 
newspaper  j)ressrooms.  Out  of  this  comprehensive  experience  has  come 
equipment  upon  which  publishers  can  depend  —  out  of  it  has  also  come 
sound  engineering  fully  equipped  to  solve  every  problem. 


GENERAL 

SALES  AND  ENGINEERING 


200.S40 

ELECTRIC 

SERVICE  IN  PRINCIPAL  CITIES 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,920  DAILIES 


ILLINOIS — Continued 


COLUMN  DATA 

I  S 

c  e  0  « 


CITY 

Eldorado . 

NEWSPAPER 

.Journal . 

m 

c 

B 

s 

*0 

u 

d 

Z 

....  7 
....  7 

Width  (Picas) 

0^  Depth  (Lines) 

Annual  Paper 
Consumption — 

^  Est.  Tons*  1931 

Paper  Dimensions 
Rolls  or  Sheets — 
Inches 

35 

Metal  Consumptic 
Est.  Lbs.,  1931 
o  Linotype  and 

S  Stereotype 

Annual  News  Ink 
1.  Consumption — 
g  Est.  Lhs,.  1931 

C 

*Z 

ou 

eS 

It 

za. 

1  CD.  1  W 

?  Type  of  Printing 
Presses 

r 

No.  and  Type  of 
Composing  Mach 

Z  Type  of  Mailing 
g  Machine 

Job  Printing 
^  Department? 

0  Matrices 

Used 

^  Prints  directly  f 
S  type  (flatbed  pre 

X'U 

U 
0  0 

0  a 
X  it 

tLX 

No 

3 

U 

u 

p 

U 

'o 

p 

a 

X 

h 

A 

Elyin . 

.Courier  News . 

....  8 

12 

294 

76S 

35H.  17Ji 

6.000 

24,000 

2  D 

Tub 

11  L,  1  Lu 

No 

Dry 

No 

No 

A 

. . . .  8 

tin 

294 

Flora . 

.  News . 

....  7 

13  ■ 

280 

70.  58K 

1  G 

C^m 

1  L 

Mus 

No 

Dry 

Yes 

No 

A 

Freeport . 

.  Journal-Standard . 

....  8 

12 

294 

420 

34H.  17H 

5,600 

14,400 

2  D 

Tub 

8  L,  1  M2 

Sp 

Yes 

Dry 

No 

No 

A 

Galena . 

.Gazette . 

....  7 

13 

301 

19 

34  X  47H 

260 

300 

1  W 

.  2  L 

if 

Yes 

Dry 

Yes 

No 

A 

....  8 

12 

294 

Harrisburg . . . . 

.  Register . 

....  8 

12 

280 

60 

70.  52  H.  35 

2,. 500 

2,000 

1  G,  1  L 

Com,  2  r  3  L,  1  I 

WH 

Yes 

No 

Yes 

No 

A 

Hemn . 

.Journal . 

....  7 

13 

283 

5 

70 

4,000 

2,500 

1  D 

.  2  L.  2  I 

Mus 

Yes 

Dry 

Yes 

No 

A 

Hoopeston . 

.  Chronicle-Herald . 

....  8 

12 

294 

40 

70.  52H.  35 

1,500 

1,500 

1  D 

Fb 

3  L 

WH 

Yes 

Yes 

No 

A 

. . . .  8 

13 

294 

Joliet . 

.Herald-News . 

....  8 

izyi 

308 

1.350 

71,  S3H.  35)j. 

16.500 

45.500 

2  G 

Oct,  4  d 

11  L.  3  M 

No 

Dry 

No 

No 

A 

12^ 

No 

No 

A 

Kewanee . 

.  Star-Courier . 

....  8 

12H 

294 

300 

35U,  18 

5,000 

6,7.50 

1  D 

Tub 

5  L,  1  I.  1  Lu 

W 

Yes 

Dry 

No 

No 

A 

U  Salle . 

.  Post-Tribune . 

....  8 

12 

294 

300 

344.  174  . 

4,500 

7,500 

1  D 

Tub 

5  L,  3  I.  1  Lu 

WH 

No 

Dry 

No 

No 

A 

Lawrenceville. . 

.  Record . 

....  7 

13 

280 

70,  564 

1  D 

.  2L 

T 

Yes 

Dry 

Yes 

No 

A 

....  6 

13 

276 

Lincoln . 

.  Courier . 

....  8 

12 

287 

94 

70,  524.  35,  17H 

1,944 

2,900 

1  D 

Fb 

3  L.  1  Lu 

A 

Yes 

Dry 

Yes 

No 

D 

Litchfield . 

.News-Herald . 

. . . .  7 

13 

280 

68.  514.  -34 

1  G 

Com 

3  L 

Yes 

Yes 

No 

A 

. . . .  8 

12 

294 

Marion . 

.Post . 

....  7 

13 

280 

67.  .504,  334 

1  G 

Com 

2  L 

W 

Yes 

Dry 

Yes 

No 

A 

Republican . 

....  7 

13 

280 

40 

67,  504,  334 

1,000 

1,700 

1  G.  1  B 

Com 

2  L 

W 

Yes 

Yes 

No 

A 

_  8 

12 

22  X  35 

.  2  L 

Yes 

Yes 

Yes 

No 

A 

Mattoon.  . . . . . 

.Journal-Gazette  &  Com- 

mercial  Star . 

....  8 

12 

294 

130 

344,  174 

2.000 

2,400 

1  D 

Tub 

5  L,  1  Lu 

w 

Yes 

Dry 

No 

No 

A 

Moline . 

.  Dispatch . 

....  8 

12 

280 

800 

684.  514,  344 

4,000 

24,000 

1  S 

Sex 

10  L 

2  D 

No 

Dry 

No 

No 

A 

Monmouth . . . . 

.  Review-Atlas . 

....  8 

12 

280 

143.6 

34.174 

7,129 

3.906 

1  G 

SI 

5  L 

EA 

Yes 

Dry 

No 

No 

A 

Morris . 

.Herald . 

....  8 

12 

294 

30 

70,  524,  35 

2,000 

3.000 

1  W 

Fb 

3  L 

H 

Yes 

Dry 

Yes 

No 

A 

. . . .  8 

12 

287 

1  D 

.  2  L 

Yes 

Yes 

No 

A 

Mount  Carroll. 

.  Mirror-Democrat . 

....  7 

13 

301 

17 

24'x  36  Mat) 

575 

600 

1  W,  1  C 

2  r,  Fb 

2  L 

Mus 

Yes 

No 

Yes 

No 

A 

Mount  Vernon. 

.  Resister- News . 

....  8 

12 

294 

125 

5,000 

6,000 

1  D 

.  4  L 

w 

Yes 

Wet 

No 

No 

A 

Murphysboro. . 

.  Independent . 

....  8 

12 

283 

1  G 

Fb 

4  L 

A 

Yes 

Dry 

Yes 

No 

A 

Olney . 

.  Mail . 

....  8 

12 

280 

72 

70.  524 

1,000 

1,200 

1  G 

Com 

1  I 

Mer 

No 

Yes 

Yes 

No 

A 

. . . .  8 

12 

Pana . 

.  Palladium . 

....  8 

12 

308 

24  X  36 

1  M 

Fb 

1  L.  1  I 

A 

Yes 

Dry 

Yes 

No 

A 

Paris. . 

.Beacon-News . 

....  8 

uyi 

276 

135 

36,  18 

4,000 

6,000 

1  G 

W 

5  L 

W 

Yes 

Dry 

No 

No 

A 

....  8 

12 

308 

Pekin . 

.Times . 

....  8 

12 

294 

80 

1,000 

2,000 

1  D 

Fb 

2  L,  1  I 

Hand 

No 

Dry 

Yes 

No 

A 

Peoria . 

.Journal  &  Transcript. 

....  8 

12 

298 

2,750 

674.  504.  334.  62.  31 

14,245 

84,000 

2  H 

UtOct.Qu  13  I.  2  M.  1  M2 

D 

No 

Dry 

No 

YesAD 

....  8 

12 

295 

. . . ,  8 

12 

Pontiac . 

.  Leader . 

....  8 

12 

276 

60 

70.  524.  35 

1.000 

2.. 500 

1  G 

Com 

2  L 

W 

Yes 

Yes 

No 

A 

^incy . 

.  Herald- WTiig . 

....  8 

12H 

308 

1.200 

704,  354.  S3,  35 

•3.000 

52,000 

1  S 

Mu 

6  L.  4  I 

B 

No 

Dry 

No 

No 

A 

Robinson . 

.  News . 

....  7 

13 

280 

1  Ct 

Fb 

2  L 

EA 

Yes 

Dry 

Yea 

No 

A 

Rockford . 

.  Register-Republic  Sc.  Star . .  8 

12 

298 

2.400 

68.  51,  34 

34.300 

1  H.  1  G 

Oct 

12  L.  2  M,  2  Lu 

D 

No 

Dry 

No 

YesAD 

Rock  Island . . . 

.Argus . 

....  8 

12 

280 

700 

68.  51,  34 

8,150 

12,000 

1  D 

Sex 

9  L,  1  M2 

A 

No 

Dry 

No 

No 

A 

....7 

Shelbyville . . . . 

.  Union .’ . 

....  7 

13 

301 

18 

24  X  35 

1,000 

300 

1  C 

Fb 

1  L 

WH 

Yes 

Yes 

No 

A 

Springfield . 

.Illinois  State  Journal.. 

....  8 

12« 

300 

2,400 

71,  .53  4,  .35  4 

7.500 

71,000 

2  G 

Oct,  Ou 

12  L,  2  Lu,  1  El 

D 

No 

Dry 

No 

No 

A 

Illinois  State  Register. 

....  8 

12K 

301 

2,400 

71,  .534,  354 

8,000 

65,000 

1  H 

Oct 

12  L,  3  M.  1  Tp 

,  No 

Dry 

No 

A 

Sterling . 

.  Gazette . 

....  8 

12 

294 

2.50 

,344.  174 

3,500 

5,800 

1  D 

Tub 

6  L 

.  No 

Dry 

No 

A 

Streator . 

.Times-Press . 

....  8 

12 

280 

240 

43.  214 

1  P 

.  7  L 

No 

Dry 

No 

No 

A 

Taylorville. . . . 

.  Breeze . 

....  8 

12 

280 

524.  70 

1  D 

Fb 

2L 

Mus 

Yes 

Dry 

Yes 

No 

A 

....  8 

12 

280 

Urbana . 

.  Courier . 

....  7 

13 

294 

80 

69,  524,  34,  17 

2,000 

2,000 

1  D 

Fb 

5  L 

W 

Yes 

No 

Yes 

No 

A 

Waukegan . 

.News-Sun . 

....  8 

12H 

308 

425 

72,  54.  M 

9,000 

20,400 

1  H 

.  10  L.  1  Lu 

H,  Mus  Yes 

Dry 

No 

A 

... .  8 

12 

■West  Frankfort. 

.American . 

....  7 

13 

277 

90 

70.  524,  35.  17 

3,000 

2,000 

1  G 

Com 

3  I 

A 

Yes 

Yes 

No 

A 

. . . .  7 

13 

Woodstock .... 

.  Sentinel . 

....  7 

13 

280 

INDIANA 


Times-Tribune . 

7 

13 

308 

50 

35  X  48  flat 

3,000 

1.000 

2  W 

2  r 

2  L 

W 

Yes 

Dry 

Yes 

No 

A 

8 

12U 

301 

Herald . 

8 

124 

308 

500 

704.  524,  354 

7.000 

11.000 

1  D 

Sex 

6  L.  2  I.  1  M 

D 

Yes 

Dry 

No 

No 

A 

Attica . 

.  Ledger-Tribune . 

7 

13 

28 

70.  "52,  35 

2.000 

1.000 

1  D 

Fb 

2  L 

Ad 

Yes 

■Yes 

No 

A 

7 

13 

.  Mail . 

7 

Times . 

8 

12 

280 

90 

70.  52.  35 

2,000 

2,500 

1  D 

Fb 

3L 

A 

Yes 

Yes 

No 

A 

Bicknell . 

.  News . 

8 

12 

287 

30 

524  z  32.  35  X  32 

1.000 

1  D 

Fb 

2  L 

W 

No 

Yes 

No 

A 

8 

12 

Bloomington . . . 

.Telephone . 

8 

12 

287 

200 

70,  524,  35 

5.000 

2.000 

1  D 

Fb 

3  I,  1  M 

EA 

Yes 

Yes 

No 

A 

World . 

8 

12 

294 

75 

34.  17 

3.000 

3.000 

1  D 

Tub 

3  L. 1  Lu 

WH 

Yes 

Dry 

No 

No 

A 

Brasil . 

.Times . 

8 

12 

280 

100 

43.  214 

4.000 

3,000 

1  P 

3  L,  1  Lu 

B 

Yes 

Dry 

No 

No 

A 

7 

13 

Columbia  City. 

.Post  &  Commercial- Mail. . 

7 

13 

280 

40 

70.  524 

1,500 

250 

1  G 

C^m 

2  L 

W'H 

Yes 

Dry 

Yes 

No 

A 

7 

13 

8 

12 

Connersville . . . 

.  N  ews-Examiner . 

7 

13 

290 

114,854 

22 

4.000 

3.000 

1  G 

Jr  SI 

5  L.  1  M 

W 

Yes 

Dry 

No 

No 

A 

(Nesnprint  consumption  to  Sept.  1. 

,  1931) 

.  8 

12 

301 

Decatur . 

.iJemocrat . 

.  8 

13 

280 

60 

70.  524,  35 

1.000 

1,500 

1  G 

(^m 

3  L 

D 

Yes 

Yes 

No 

A 

.Call-Leader . 

,  7 

Press . 

8 

12 

308 

1,300 

34.  17,  31 

20.000 

45,000 

1  G 

11  L.  3  M 

D 

No 

Dry 

No 

No 

A 

Fort  W'ayne . . . 

.  Journal-Gazette . 

8 

124 

294 

2,615 

71.  534,  354.  33 

6.3.50 

82,130 

1  G 

SI  Oct 

13  L,  1  M2.  2  Lu 

D 

No 

Dry 

No 

No 

A 

News-Sentinel . 

8 

124 

308 

3,200 

71,  534  ,  354 

13,220 

73,540 

1  G 

6  units 

13  1.  2  Lu 

D 

No 

Dry 

Yes 

No 

A 

Frankfort . 

.Times . 

8 

12 

294 

175 

344.  174 

4,000 

750 

1  D 

Tub 

3  L 

WH 

Ves 

Dry 

No 

A 

Franklin . 

. Star . 

.  8 

12 

287 

69 

70,  524,  35 

2,371 

1,712 

1  D 

Fb 

4  L 

W 

Yes 

Dry 

Yes 

No 

A 

.  9 

Go^ezi . 

.  Democrat . 

.  7 

13 

280 

50 

70.  524,  35 

1,250 

1.000 

1  D.  1  B 

Fb.  Op 

2  L 

A 

Yes 

Dry 

Yes 

No 

A 

.  8 

71.  .S.tV}. 

4,800 

1  CD.  2  M 

Ct 

4  L 

EA 

A 

Greencastle . . . . 

.Banner  &  Herald . 

.  7 

13 

287 

30 

524,  3^ 

1,000 

600 

1  D.  i  w 

2  L.  2  I 

Yes 

Yes 

No 

A 

Greenfield . 

.  Reporter . . 

,  7 

13 

287 

30 

70.  524.  35 

1,000 

1,100 

1  D.  1  M 

Fb 

2  L 

W 

Yes 

Yes 

No 

A 

Greensburg _ 

. News . 

.  8 

12 

283 

80 

70.  524  ,  35 

3,000 

5.000 

1  G.  1  M 

Com,  C 

2  L.  1  I 

2  Mus 

Yes 

Dry 

Yes 

No 

A 

Hammond . 

.  Lake  County  Times . . 

.  9 

12 

308 

1,325 

76.  57,  38 

6,500 

45,800 

1  S 

Oct 

12  L,  3  M 

Yes 

Dry 

No 

No 

A 

Hartford  City . , 

.  8 

12 

Times-Gazette . 

8 

12 

280 

Huntington . . . . 

■  Herald-Press . 

.  8 

12 

294 

175 

6,000 

5.000 

1  D 

4  L,  1  I,  1  M 

WH 

No 

Dry 

No 

No 

A 

Indianapolis . . . 

.  Commercial . . 

.  7 

124 

294 

50 

66.  494.  33 

8.000 

5,000 

1  H.  1  D 

3  L.  1  M.  1  Lu 

Yes 

Both 

Yes 

No 

A 

News . 

.  8 

12 

305 

7,049 

684,  514.  344 

241,383 

5  H 

Sex,  Oct 

34  L.  2  Lu 

CM 

Yes 

Dry 

Yes 

D 

(Newspnnt  and  news  ink  consumption  from  Jan.  to  Aug.,  1931) 

Star . 

,  8 

12 

305 

10,000 

684.  514.  344.  62 

12.000 

360,000 

1  G.  3  H 

Sex,  DS 

26  I.  3  Lu.  2  Lu 

Yes 

Dry 

No 

Yes 

D 

Times . 

8 

12 

315 

3,200 

684.  514.  344.344x234 

27.500 

120.000 

H 

6  units 

14  L.  1  M2.  2  Lu 

D 

No 

Wet 

No 

YesAU 

.  7 

13 

308 

Kendallville . .  . 

.News-Sun . 

,  7 

13 

277 

50 

70.  524 

2,000 

1,500 

IG 

C^m 

21 

Yes 

Yes 

No 

A 

Kokomo . 

.Tribune . 

8 

12 

294 

600 

69,  52.  344 

9,000 

20.000 

1  D 

Tub 

8  L,  1  M2.  1  M 

A 

No 

Dry 

No 

No 

A 

Lafayette . 

.  Toumal  &  C^xirier . 

,  8 

12 

298 

900 

68,  51,  34 

9,000 

26.000 

1  H 

9" 

7  1.  1  M 

PA 

No 

Dry 

No 

No 

A 

La  Porte . 

.  Herald  Argus . 

8 

12 

308 

198 

34.  17 

3.000 

8,264 

1  G 

R 

5  L 

Mer 

Yes 

Dry 

No 

No 

A 

For  Explanation  of  Key  Letters  See  Page  54  (Contimued  on  page  64) 


Editor  &  Publisher  The  Fourth  Estate  for  October  3i,  1931 


Consultation  tcim  ex- 
pertt  tchote  back¬ 
ground  of  eighty 
years*  experience 
working  with  print¬ 
ing  roller  users  is 
invaluable. 

Send  for  full  infor- 


Satisfaction  guaran- 


Rubber 
Rollers 


or 


Perfect 


Printinef 


The  Pressman’s 
Friend 

For  Any  and  All 
T  ypes  of  Presses. 
For  Perfect  Printing 
Install  Manhattan 
Rubber  Rollers. 


Quality  and  Efficiency 

The  Greatest  Advancement  for  Improving  Press  Performance  Made  During  the  Present 
Generation. 

Manhattan  Rubber  Rollers  installed  over  eighteen  months,  show  that  they  are  still  in  perfect 
condition  and  doing  heavy  duty  on  enormous  runs  in  all  sorts  of  temperatures. 

This  eliminates  all  fear  of  having  to  stop  the  presses — no  time  wasted,  and  efficiency  and 
economy  in  the  pressroom  are  the  result  when  Manhattan  Rubber  Rollers  are  installed  on  the 
presses. 

THE  MANHATTAN  RUBBER  MEG.  DIVISION 

OF  RAYBE8T08-MANHATTAN,  INC. 

MECHANICAL  RUBBER  GOODS 


PASSAIC,  N.  J. 


DISTRIBUTORS 


SAM’L  BINGHAM’S  SON  MFC.  CO. 


Chicago,  III. 
Cleveland,  Ohio 
Dee  Molnee,  Iowa 
Kalamaioo,  Mirh. 
Naahville,  Tenn. 


Atlanta,  Ga. 
Detroit,  MIrh. 
Kannaii  City,  Mo, 
Plttsbnrch,  Pa. 
Dallaa,  Tex. 


Indianapolis,  Ind. 
Minneapolis,  Minn, 

8t.  Louis,  Mo. 
Sprlnafleld,  Ohio 
Cincinnati,  Ohio 

FRANK  A.  REPPENHACEN 

330  Oak  Street,  Buffalo,  N,  T. 


GODFREY  ROLLER  COMPANY 

311-318-315  No.  Camac  St., 
Philadelphia,  Pa. 
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INDIANA — Continued 

COLUMN  DATA 


CITY 

NEWSPAPER 

*  No.  Columns 

Width  (Picaa) 

m 

• 

e 

2 

X 

a 

t* 

O 

290 

Annual  Paper 
Consumption — 
Est.  Tons,  193 

Paper  Dimensions 

Rolls  or  Sheets —  S  — 

Inches  c  . *  * 

9  a  V  r 
U.O 

"  .  0  s 
“•Sy. 
Zu.Jv> 

Annual  News  1 
Consumption — 
Est.  Lbs.,  1931 

Name  of  Print 
Presses 

Type  of  Print! 
Presses 

No.  and  Type 
Composing  Ma 

Type  of  Mailin 
Machine 

Job  Printing 
Department  7 

Matrices 

Used 

Prints  directly 
type  (flatbed 

Photographs 
Reproduced  ? 

Type  of  Elec. 

7 

13 

277 

72.  52A.  35 

I  D 

Pb 

2  L 

Yes 

No 

A 

Pharos-Tribune . 

8 

12 

280 

248 

SIH.  34 H 

1. 915 

7.794 

I  G 

SI 

7  L 

2  W 

No 

Dry 

No 

No 

A 

Press . 

8 

12 

308 

520 

35.  17 

20,000 

10,800 

I  H 

6  L 

Hand 

No 

Wet 

NoAD 

Courier . 

8 

12 

287 

75 

70.  52H.  35 

1,500 

1  CD 

Fb 

4  L.  1  Lu 

WH 

No 

Yes 

A 

Herald  . 

7 

13 

280 

Chronicle  &  Leader* 

8 

12|^ 

294 

fbf  p  I'f 

7 

13  ' 

290 

Michigan  City. 

Dispatch  . 

8 

12 

240 

100 

70.  52H.  35 

2,000 

2.000 

1  M 

4  L 

Ch 

Yes 

No 

A 

News . 

8 

12H 

301 

200 

35H.  1« 

2.000 

3,000 

1  H 

Qu 

1  L.  5  I 

A 

Yes 

Dry 

No 

No 

Monticello . 

Journal . 

7 

13 

280 

50 

70,  S2H.  35 

1,000 

450 

1  G.  2  M 

Com,  Fb 

2  L 

WH 

Yes 

Dry 

Yes 

No 

A 

7 

13 

276F^ 

Press . 

8 

12 

298  ■ 

600 

68H.  51H.  34M 

4.000 

1  H 

2  units 

4  L.  2  I.  1  M 

D 

P 

Dry 

No 

NoAD 

Star . 

8 

12 

280 

903 

68J4,  51H.34M 

9,000 

33.600 

1  H 

Ou 

10  L,  1  Lu,  1  El 

D 

No 

Dry 

NoAD 

8 

12 

287 

New  Castle.. . . 

.  Courier-Times . 

8 

12 

175 

34H.  17H 

2.000 

5,000 

1  G.  1  M 

5  L.  1  M 

Yes 

Dry 

No 

No 

A 

.  Ledger . 

8 

12 

2m 

80 

70.  52H,  35 

2.000 

1.500 

1  G.  1  Stz 

Com 

4  L 

WH 

Yes 

Dry 

Yes 

No 

A 

8 

12 

284 

Plymouth . 

.  Democrat . 

7 

13 

284 

30 

52« 

500 

1  D 

2  L 

No 

Dry 

Yes 

No 

A 

Pilot 

8 

12 

284 

12 

280 

Princeton . 

.Clarion-News . 

7 

13 

280 

46 

70.  S2H 

500 

567 

1  D 

Fb 

2  L 

W 

No 

Dry 

Yes 

No 

A 

Democrat . 

7 

13 

287 

75 

70,  52Ji,  35 

1,000 

500 

1  D 

Fb 

2  L 

EA 

Yes 

Dry 

Yes 

No 

A 

13 

277 

8 

12|i 

297Ji 

Rochester . 

.  New's-Sentinel . 

7 

13 

276  ■ 

40 

70.  52 35 

3,000 

800 

1  D 

Fb 

3  L 

WH 

Yes 

Yes 

No 

A 

8 

12 

280 

.Tribune . 

8 

12 

280 

60 

70,  52 Ji.  35 

4.000 

1,600 

1  D.  1  M 

3  L.  1  I 

EA 

Yes 

Yes 

No 

A 

Shelby  ville . 

.  Democrat . 

8 

I2H 

287 

130 

72>i.  StH. 

7,000 

5.000 

1  D 

Fb 

2  L,  1  M 

W 

Yes 

Yes 

No 

A 

Republican . 

7 

13 

290 

60 

70.  S2H.  35,  I7H 

3.000 

2.000 

1  D 

Fb 

2  L 

Hand 

Yes 

Dry 

Yes 

No 

A 

South  Bend .... 

.  New8*Times . 

8 

12 

308 

2,200 

68H.  SIH.  34M 

6.000 

65.000 

1  H 

Sex 

10  L.  3  M 

D 

No 

Dry 

No 

Yes 

A 

12 

308 

fc  J-LTI  n  1-  r  r 

W’orld . 

8 

12 

294 

13.3 

34H  X  23 

800 

1  I 

Yes 

A 

.Times . 

7 

58 

70,  52 

2.000 

1.500 

1  G 

Com 

1  L.  2  I 

W 

Dry 

Yes 

No 

A 

Terre  Haute . . . 

.Tribune  &  Star . 

8 

12 

308 

2.300 

68,4.  51H.  34Ji 

14.000 

80,000 

1  H 

SS.  Oct 

14  L,  1  M,  1  M2 

D 

No 

Dry 

No 

No 

A 

8 

12 

280 

6 

13 

280 

8 

12 

308 

Vincennes . 

•  Sun-Commercial . 

8 

12 

294 

300 

34.  17 

6.000 

1  G 

5  L,  1  Lu 

WH 

No 

Dry 

No 

No 

A 

8 

12 

308 

.Times . 

7 

13 

280 

90 

70 

3.200 

2,000 

1  G 

Com 

4  L 

D 

Yes 

Dry 

Yes 

No 

A 

Union . 

7 

13 

280 

80 

70.  524 

1,000 

900 

1  G 

Com 

2  L 

D 

No 

Yes 

No 

A 

Washington . . . . 

.  Democrat . 

8 

12 

294 

75 

70.  S2fi,  35 

1  D 

Fb 

3  L 

Yes 

Yes 

No 

A 

Herald . 

7 

13 

294 

IOC 

224 

3,500 

900 

1  G 

Jr  SI 

3  L 

W’ 

Yes 

Wet 

No 

No 

A 

IOWA 

es . 

.  Tribune-Times . 

8 

12 

294 

100 

34.  17 

10.000 

4.0(K) 

1  G 

SI 

4  L.  1  I.  1  M 

A 

Yes 

Dry 

No 

No 

A 

.  News-Telegraph . 

8 

12 

287 

70 

70 

1.1.50 

1,500 

1  D 

Fb 

3  L 

WH 

No 

Dry 

Yes 

No 

A 

Boone . 

.  News- Republican . 

8 

12H 

287 

185 

36.  184 

6.(K)0 

6.0(X) 

1  D 

Tub 

4  L.  2  I 

So 

Yei 

Dry 

No 

A 

Burlington . 

.Gazette . 

8 

I2H 

294 

400 

36.  18 

8,(K)0 

12,(KH) 

1  G 

SI 

5  L,  2  I.  1  M 

Hind 

Ysi 

Dry 

Yes 

Yes 

A 

Hawk-Eye . 

7 

13 

298 

395 

444.  224 

3.<XK) 

8.8(K) 

1  S 

6  I 

W 

No 

Wet 

No 

No 

A 

Herald . 

8 

12 

280 

35 

70,  52  4  .  35 

7.50 

1,.500 

1  D 

AB 

2  L 

H 

Yes 

Yes 

No 

A 

Cedar  Falls .... 

.  Ret  ord . 

7 

13 

280 

55 

70.  524  .  35,  17 

4.(XK) 

1  S 

C 

3  L 

W 

Yes 

No 

Yes 

Do 

A 

8 

12 

294 

Centerville . 

.lowegian  &  Citizen . 

8 

12 

294 

120 

344.  174 

2,000 

4.500 

1  D.  1  L 

Tub.  C 

3  L.  1  I.  1  Lu 

WH 

Yes 

Dry 

No 

No 

A 

Charles  City . . . 

.  Press . 

8 

12 

294 

Cherokee . 

.Times . 

8 

12 

287 

130 

70,  524  ,  35 

l.IKKI 

1 . 7.50 

1  D 

Fb 

3  I 

T 

Yes 

Dry 

Yes 

No 

A 

.  Herald . 

8 

12 

287 

70 

70.  524  .  35 

500 

1  G 

Com 

4  L 

WH 

Yes 

Yes 

Yes 

No 

A 

.Herald . 

8 

12 

.308 

8(N) 

094.  524.  344 

4 .  .S(M) 

26.000 

1  G 

Sex 

10  L.  1  Th.  1  M  2 

Sp 

No 

Wet 

No 

No 

A 

Council  Bluffs.. 

.  Nonpareil . 

8 

12 

301 

700 

34,  17 

12.000 

1  G 

SI 

9  I,  1  M.  1  El 

WH 

No 

Dry 

No 

A 

8 

12 

287 

I  D 

Fb 

5  L.  1  Lu 

W 

No 

Yes 

A 

Davenport . 

.Democrat  &  Leader . 

8 

12 

280 

620 

68.  51.  34 

7.262 

22.485 

1  G 

Sex  SI 

10  L,  1  Lu 

D 

No 

Dry 

No 

A 

Times . 

8 

12 

280 

1,.5.50 

68.  51.  34 

14.000 

25,200 

1  G 

Oct 

12  L.  2  Lu 

D 

Dry 

No 

A 

Dos  Moines. . .. 

.Register  &  Tribune . 

8 

12 

309 

18,000 

67.  .504  .  334 

4ri.0(N) 

490.000 

6  G.  1  G* 

Sex,  8  C 

7  L.  17  I,  4  M 

PA 

Yes 

Dry 

No 

Yes  AD 

Dubuque . 

.Catholic  Daily  Tribune... . 

7 

13 

290 

360 

33,  164 

4.(MK) 

11.000 

1  D 

Tub 

4  L 

Sp 

No 

Wet 

No 

No 

A 

Telegraph-Herald  &  Times- 

Journal . 

8 

12X 

308 

1..S40 

71,  534,  354 

3,902 

67,500 

1  D 

Oct 

10  L.  2  Lu.  1  El 

D 

Yes 

Diy 

Yes 

No 

A 

8 

12 

287 

Fairfield . 

8 

12 

294 

80 

70 

1 . 500 

2.. 500 

1  D 

Fb 

3  L.  I  I 

WH 

No 

Yes 

No 

A 

Fort  Dodge. .. . 

.  Messenger  &  Chronicle .... 

8 

12 

308 

500 

23 

6.  (MX) 

12.135 

I  G 

Jr.  SI 

10  L.  1  M  2 

Yes 

Dry 

No 

No 

A 

Fort  Madison.. 

.  IFemocrat . 

7 

13 

301. 

200 

45.  224 

7.. 500 

5.(K)0 

I  P 

5  L.  1  M 

D 

Yes 

Dry 

No 

A 

fo  wa  City . 

.  Press  Citizen . 

8 

12 

294 

.34,  17 

1  D 

Tub 

3  L,  2  I 

WH 

No 

Dry 

No 

No 

A 

Keokuk . 

.  Gates  City . 

8 

12  . 

1.50 

34.  17 

8.300 

7,000 

I  D 

3  L.  2  I 

EA 

No 

Dry 

No 

No 

A 

Marshalltown . . 

.Times  Republican . 

8 

nvi 

294 

400 

354 

4.500 

9.000 

1  G 

4  L.  5  I 

D 

No 

Dry 

No 

A 

Mason  City. .  • 

.Globe-Gazette . 

8 
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AGENTS 

STORA  K^OPPARBERG  CORPORATION 

Ossian  Ray,  President 


»  »  The  largest  newsprint  mill  in  Europe, 

having  a  capacity  of  over  400  tons  a  day  »  » 


KOPPARBERGS  BERGSLAGS  AKTIEBOLAG 

FALUN,  SWEDEN 


ft 


STORA 


230  Park  Avenue 


New  York 
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MASSACHUSETTS — Continued 


COLUMN  DATA 


NEWSPAPER 


Paper  Dimensions 
Rolls  or  Sheets — 
Inches 


.  American  &  Sunday  Adver- 


Brockton . Enterprise . 


Cambridge . Journal . 

Chelsea .  . . Record . 

Clinton . Item _ 

Everett . News .  . . 


(Wdner . News. 


Holyoke . Transcript-Telegram .  8 

Hudson- Marl¬ 
boro  . Enterprise  &  Sun .  8 

Lawrence . Eagle-Tribune .  8 

TelCOTam  ft  Sun .  8 

Sunday  News .  8 

Leominster . Enterprise .  8 

Lowell. . Courier-Citizen  ft  Leader..  8 

Sun .  7 

Telegram .  8 

Lynn . Item .  8 

Telegram-News .  8 

Malden . News .  8 

Medford . Mercury .  8 

Milford . News .  7 

New  Bedford. . . .  Standard  ft  Mercury .  8 

Times . 8 

Newburypo  rt . . .  News .  8 

North  Aa  ams . . .  Transcript .  8 

Nmthampton. . .  Hampshire  Gazette .  8 

N.  Attleborovigh.Chronicle .  7 

Pittsfield . Berkshire  Eagle .  8 

Quincy . News .  8 

Patriot-Ledger .  8 

Salem . News .  8 

Tribune .  8 

Somerville . News .  8 

Southbridge. . . .  News .  8 

Springfield . Union,  Republican  ft  News.  8 

Taunton . Gazette .  8 

Wakefield . I  tern .  8 

Waltham . News-Tribune .  8 

Webster . Times .  7 

Woburn . Times  .  7 

Worcester . Post .  8 

Telegram  ft  Gazette .  8 


8 

12 

280 

8 

12 

296 

5,000 

8 

12 

306 

8 

12% 

300 

8 

12% 

296 

38,707 

5 

12 

200 

7 

13% 

305 

4.500 

8 

12% 

297 

1,540 

8 

12 

294 

8 

12 

294 

8 

12% 

287 

8 

12 

287 

8 

12 

290 

8 

12 

296 

1,350 

8 

12% 

500 

8 

12% 

297 

8 

12 

287 

95 

8 

12% 

287 

200 

8 

12 

294 

130 

8 

12 

280 

670 

8 

12 

300 

75 

8 

12 

308 

900 

8 

12 

294 

8 

12 

294 

8 

12% 

294 

8 

12 

294 

8 

12 

287 

Adrian . 

.  Telegram . 

...  8 

12 

294 

231 

Albion . 

.  Recorder . 

...  8 

12 

294 

38 

Alpena . 

.  News . 

...  8 

12 

287 

100 

...  8 

12 

298 

Battle  Creek . . . 

.  Enquirer  &  News . . 

...  8 

12 

294 

Moon-Joumal . 

...  8 

12 

294 

600 

Bay  City . 

.  Times . 

...  8 

12 

298 

865 

Benton  Harbor. 

.  News>PaUadium . 

...  8 

12 

294 

Big  Rapids .... 

.  Pioneer . 

...  8 

12 

291 

200 

Cadillac . 

.  News . 

...  8 

12 

290 

60 

Calumet . 

.  News . 

...  7 

13 

294 

Cbebovfran .... 

.  Tribune . 

...  8 

12 

287 

35 

...  8 

12 

290 

Detroit . 

.  Free  Press . 

...  8 

12 

300 

23.000 

...  5 

12 

200 

News . 

...  8 

12 

308 

50.000 

Saturday  Night . 

...  7 

12 

287 

...  8 

12 

Dowaffiac . 

.  News . 

...  8 

12 

287 

45 

Escanaba . 

.  Press . 

...  8 

12 

280 

272 

Flint . 

.  Journal . 

...  9 

12 

308 

3,240 

Grand  Haven . . 

.Tribune . 

...  8 

12 

287 

60 

Grand  Rapids . . 

.Herald . 

...  8 

12 

294 

2,100 

...  8 

12 

Greenville . 

.  News . 

...  8 

12 

280 

.50 

Hancock . 

.  Copper  Journal . 

...  8 

12 

291 

175 

Hillside . 

.  News . 

...  8 

12 

280 

100 

Holland . . . 

.  Sentinel . 

...  8 

12 

294 

125 

Houghton . 

.  M  inning  Gazette . 

...  7 

13 

.308 

225 

Ionia . 

.  Sentinel-Standard .... 

...  8 

12 

280 

S3 

Iron  Mountain. 

.  News . 

...  8 

12 

294 

230 

Ironwood . 

.  Globe . 

...  8 

12 

301 

175 

Jackson . 

.Citizen  Patriot . 

...  8 

12 

308 

1,398 

Tribune . 

...  8 

12 

290% 

1.50 

Kalamazoo .... 

.Gazette . 

...  8 

12 

308 

1,650 

Lansing . 

.Capital  Ne^'s . 

...  8 

12 

297 

45 

State  Journal . 

...  8 

12 

301 

2.379 

Ludington . 

.  News . 

...  8 

12 

287 

75 

Manistee . 

.  News  Advocate . 

...  8 

12 

284 

45 

Marquette . 

.  M  inning  Journal . 

...  8 

12 

300 

325 

...  8 

12 

294 

Menominee.. . . 

.  Herald- Leader . 

...  8 

12 

287 

95 

Monroe . 

.  News . 

...  8 

12 

294 

220 

Mt.  Clemens. . . 

.  Leader . 

...  8 

12 

287 

1.50 

Mt.  Pleasant . . . 

.Times-News . 

...  8 

12 

287 

18 

Muskegon . 

.  Chronicle . 

...  8 

12 

308 

*640 

Niles . 

.Star . 

...  8 

12% 

294 

100 

Owosso . 

.  Argus-Press . 

...  8 

12 

297 

250 

Petoskv . 

.  News . 

...  8 

12 

287 

40 

Pontia. . 

.  Press . 

...  8 

12 

297 

1.400 

Port  Huron .... 

.  Times  Herald . 

...  8 

12 

294 

900 

Royal  Oak . 

.Tribune . 

...  8 

12 

294 

140 

Saginaw . 

.  News . 

...  8 

12 

308 

1.450 

St.  Joseph . 

.  Herald-Press . 

...  8 

12H1 

294 

1.50 

Sauk  Ste.  Marie. News.  . 

...  8 

12 

287 

130 

72J4.  54H.  64H. 

32X 


S2ii.  3*H,  nH 
71.  53H.  35H 


39,500  108.000  3  G 


27  L.  2  I.  I  Tp 


78,530  1,217,587  1  D,  2  H,' 

22  H 


53,000  4  H 
.  1  G 


725i.  54« 
70.  52>i.  35 


37  L,  3  M 

6  L,  6  I.  1  El  WH 

9  «7  • . . . 

4  L,  1  M.  3  Lu  D 

3  L 

3  L,  1  Lu  Ap 


68.  51.  34 
36,  18>i 


3,900  1  H 

14,000  1  D 


1 1  I.  1  Lu.  2  El  _ 

7  L,  2  I,  1  M2,  1  Lu  EA 


72H.  S4H.  36H 
72H.  54H.  36% 
70.  S2%,  35 
69.  52.  34% 

35.  n% 

68H.  50H.  34)i 


1.500  1,7.50  1  D 

3,000  7,200  1  D 

4,000  6,000  1  D 

10,000  21,168  IH 

5,000  .  1  H 

10,000  .  ID 


4  L  W 

5  L  A 

6  L,  1  I.  1  Lu  W 

HI.  3Lu,  IBI  EA 

4  L  EA 

5  L,  8  I,  1  Lu  D 


663% 

71,  33%.  33% 

5,976 

24,000 

1  Oct 

130 

72,  54,  36 

2,241 

1  H 

800 

6S%.  51H,  34K 

12,106 

27,000 

2  H 

35K.  17K 

2  D 

11  L.  2  Lu.  1  El 


3  L.  1  Lu 
17  L.  2  Lu.  1  El 
14  L,  2  Lu 


_  1\%.  34,33% 

_  45.  22 

130  12%,  34%,  36H 

390  69,  52,  34H 

240  45,  22% 


3,000  6,000  1  D 

.  12,000  1  H 

8,000  1,500  IS 


16L,2Lu.  1M2,  1L2  EA 
8  L,  1  Lu,  1  El 

5  L  A 

6  L,  1  Lu 

6  I,  1  Lu  D 


10%,  53  H.  34% 
71,  53Ji,35H 


68H.  SI«,  34% 


.  2  H 

7,200  16,000  1  H 


12  L,  2  I.  1  M.  1  Lu  . 

8  L.  1  Lu.  1  El  WH 


14.000  15. .500  1  H 


5  L,  2  M,  2  Lu  D 

4  L.  1  Lu,  1  El 


36,  18 
66.  49H.  33 


6S%.  5IH.  34« 
6S%,  514,  34% 


8.000 

7,600 

1  H 

Sim 

7  L 

!  No ' 

Dry 

No 

A 

7,000 

1  D 

Tub 

8  L,  2  Lu,  1  El 

A 

Yes 

Dry 

No 

A 

6,000 

2,606 

1  D 

Fb 

3  L,  1  Lu 

W 

Yes 

Yes 

No 

A 

10.600 

55,000 

1  G 

1  S.  1  G 

SI  Oct 
Sex.  Oct 

9  L.  6  I,  2  Lu,  1  El 
30  L,  1  M.  2  Lu,  2 

W 

No 

Dry 

No 

No 

A 

MICHIGAN 


35,  17M 
70.  52H,  35 
70.  52H.  35 
34%,  11% 


14,000  1  G 

2,000  1  CD 


35.  17K 
34H.  \1% 


70.  32%,  35 
70.  32%,  35 


69.  31%,  34% 

62.  31 

6S%.  3i%.  34% 

M,  sL  ’34 . 

70.  32%,  35 
35H.  18 
76,  57.  38 
70,  32%,  35 

68H.5IH.  34%,  11%  31% 

76,'52‘h‘.3S . 

70.  52H,  35,  \1% 

34%,  V% 

70.  32%,  35,  11% 

34%,  11% 

70.  52H.  35 
34%,  11% 

68W.  51H.  34U 
6aH.  51H.  34^ 

70.  32%,  33 
66%,  51H.  34H 
6S%,  31%,  34% 

13%,  31,  31% 

10,  32% 


10,  32%,  33 
34%,  17 
.34.  17 
70,  32% 

69.  5 IK.  34,1 

35H.  18 
34.  17 
52K.  70 

69.  52.  34% 
34K.  17 
34%,  \1% 
68.  51,  34 
35K.  17K 

70.  52K.  35 


2,000 

5,000 

1  D 

Fb 

4  L»  1  Lu 

Sp 

No 

No 

Yes 

No 

A 

1  H 

8  L,  1  Lu,  1  El 

No 

Dry 

No 

No 

A 

14,000 

16,800 

1  D 

Tub 

7  L 

No 

Wet 

No 

No 

A 

2.. 500 

1  G 

8  L,  1  M2,  1  Lu 

D 

No 

Dry 

No 

No 

A 

1,000 

1,600 

ID 

Fb 

3  L 

No 

Both 

Yes 

No 

D 

1,500 

1,800 

1  D 

Fb 

3  L 

Hand 

Yes 

Yes 

No 

A 

1,500 

1.200 

1  D 

Fb 

2  L 

W 

No 

Dry 

Yes 

No 

A 

60,000 

660,000 

G 

27  Units 

39  L.  3  I,  5  M 

D 

Yet 

Dry 

YesAD 

G 

6  Units 

17  L.2Lu.  1  M2. 1  El 

No 

Dry 

Yes 

A 

S 

60  Un.-Mu  57  L.  2  I.  2  M.  2  Lu 

Dry 

No 

YesAD 

12  H 

30  Units 

7  L,  30  I.  4  M 

Dry 

No 

No 

Yes 

A 

1..500 

1,381 

1  D 

Fb 

3  L 

WH 

Yes 

Yes 

No 

A 

4.000 

6,400 

1  G 

R 

4  L.  1  I 

A 

Yes 

Wet 

No 

A 

98,580 

2  G 

4d 

15  L,  2  M2 

No 

Dry 

No 

No 

A 

D 

Fb 

3  L 

Yes 

Dry 

Yes 

No 

A 

13,000 

85,000 

2  H 

12  L.  1  M2 

D 

No 

Dry 

No 

YesAD 

4.000 

2,250 

1  D 

Fb 

3  L 

Yes 

No 

Yes 

No 

A 

2.000 

2,500 

1  D 

Fb 

3  L.  1  I 

Yes 

Yes 

No 

A 

1.000 

2,000 

1  H 

6  L 

Mus 

No 

Dry 

No 

8,000 

6.000 

1  D 

Fb 

4  L,  1  Lu 

Ch 

No 

Dry 

Yes 

No 

A 

2.000 

5.000 

I  G 

4  L 

H 

Yes 

Wet 

No 

No 

A 

2.000 

1,.500 

1  D 

Fb 

3  L 

A 

Yes 

Dry 

Yes 

No 

A 

5.000 

5,000 

1  D 

Tub 

5  L.  2  M 

W 

No 

Dry 

No 

No 

A 

7.000 

9,000 

1  G 

SI 

5  L.  1  M,  1  Lu 

WH 

No 

Dry 

No 

No 

A 

5,986 

40,142 

S 

Mu-DQ 

9  L.  2  Lu.  1  M2 

No 

Dry 

No 

No 

A 

2.000 

5,500 

1  D 

Fb 

3  I 

W 

No 

Dry 

Yes 

No 

A 

56,889 

1  S 

6  Units 

12  L.  1  M,  2  Lu 

C 

No 

Dry 

No 

No 

A 

12.000 

19,500 

1  D 

8  I,  1  Lu 

W 

No 

Dry 

No 

No 

A 

8.000 

76,738 

2  D 

SD-Oct 

12  L,  2  M,  2  Lu 

D 

No 

Dry 

No 

No 

A 

583 

10.000 

1  G 

Com 

5  L,  1  Lu 

AE 

No 

Dry 

Yes 

No 

A 

1  D 

4  L 

A 

No 

Yes 

No 

A 

1,000 

5,500 

1  s 

SK 

4  L.  2  M 

A 

No 

Wet 

No 

No 

A 

5,000 

3,500 

1  CD 

5  L 

WH 

Yes 

Yes 

No 

A 

3.000 

3.000 

1  D 

R 

7  L,  1  Lu,  1  El 

A 

Yes 

Dry 

No 

No 

A 

4.000 

6,000 

1  D 

Tub 

6  L.  1  Lu,  1  El 

W 

No 

Dry 

Ym' 

No 

A 

1.000 

1  D 

A 

3  L 

Mer 

Yes 

Yes 

No 

A 

4.000 

16,000 

1  D 

R 

8  L,  1  Lu.  1  M  2 

A 

No 

Dry 

No 

No 

A 

anuary-August,  inclusive) 

4.000 

2,700 

1  D 

R 

4  L 

A 

No 

Dry 

No 

No 

A 

7,830 

1  D 

Tub 

5  L,  1  Lu.  1  El 

A 

No 

Dry 

No 

No 

A 

500 

2,000 

1  D 

A 

3  L 

A 

Yes 

Yes 

No 

A 

40,000 

1  H,  1  G 

Sex 

16  L.  2  Lu 

W 

No 

Dry 

No 

No 

A 

8.000 

22.000 

2  D 

Tub 

10  L,  3  M 

D 

No 

Dry 

No 

No 

A 

2,000 

5,000 

1  D 

Tub 

3  L,  1  Lu 

D 

Yes 

Dry 

No 

No 

A 

12.000 

53,400 

1  S 

DS 

11  L,  I  M,  2  Lu 

A 

No 

Dry 

No 

A 

4. .500 

6,300 

1  D 

Tub 

5  L,  1  M 

EE 

No 

Dry 

No 

A 

2.000 

3,600 

1  D 

Fb 

3  L.  1  I 

A 

Yes 

Dry 

Yes 

No 

A 

THE  GLOBE-DEMOCRAT 


OPENS  A  NEW  PLANT  IN  ST.  LOUIS 

Visitors  will  be  impressed  by  the  completeness  of  its  equip¬ 
ment,  excellent  layout  and  arrangement,  and  the  rich  dignity 
of  its  decoration. 

In  this  outstanding  manufacturing  plant,  Kohler  Magazine 
Reels  and  Kohler  Web  Controls  assure  the  maximum  output 
from  the  22  printing  units,  with  no  stops  for  roll  changes,  no 
need  for  tension  adjustment,  and  a  minimum  of  white  waste 
and  web  breakage. 

KOHLER  BROTHERS 

ENGINEERS  AND  MANUFACTURERS 


CHICAGO 


NEW  YORK 


SAN  FRANCISCO 
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COLUMN  DATA 


CITY 

South  Haven. . . 
Sturgii . 

NEWSPAPER 

Tribune . 

Journal . . . 

c 

6 

*0 

U 

0 

Z 

8 

8 

m 

s 

sfi 

•9 

12 

12 

• 

• 

JG 

pJ 

4 

0, 

V 

Q 

294 

287 

Annual  Paper 
Consumption — 

SJS  Est.  Tons,  1031 

Paper  Dimensions 
Rolls  or  Sheets— 
Inches 

70,  52M,  35 

70,  52H.  35 

i 

0 

§2^ 

S  r“S 

Uje 

■3*1 1 8 

•  i 
Sb)i-)n 

1,000 

1,300 

Annual  News  Ink 

QO  Consumption — 
gg  Est.  Lbs.  1031 

c 

c 

Qm 

•  s 

8: 

.5  * 
zo. 

1  D 

1  D 

Type  of  Printing 
Presses 

a 

0  g  • 

si 

^*5 

6  O 

«  a 

di 

zu 

3  L 

4  L,  1  Lu 

Type  of  Mailing 
Machine 

Job  Printlnf 

S  ^  Department? 

3* 

SD 

Dry 

><>d  Prints  directly  from 
3  3  type  (flatbed  press) 

Photographs 
o  o  Reproduced? 

Type  of  Elec.  Curren 

Traverse  City.. 

Record-Eagle . 

8 

12 

294 

175 

35,  17X 

1  D 

4  L 

W 

No 

Wet 

No 

No 

A 

Record . . 

8 

12 

287 

70,  52,  35 

2,000 

1  G 

Com 

3  L 

Yes 

Yea 

No 

A 

Ypsilanti . 

Press . 

8 

12 

294 

100 

34H,  17H 

7,000 

50,000 

1  D 

Tub 

4L,  1  Lu,  1  El,  1  Ln 

Hand 

No 

Dry 

No 

No 

A 

MINNESOTA 

A 

A 

.Tribune . 

8 

12 

287 

98 

44,  22 

4,000 

1  S,  1  M 

R 

1  L,  3  1 

H 

Yes 

Dry 

No 

No 

.Herald . 

8 

12H 

280 

160 

36,  18 

6,000 

4,800 

1  G 

Jr,  SI 

4  L 

WH 

Yes 

Dry 

No 

No 

A 

Bemidji . 

Piorteer . . 

7 

13 

280 

60 

70,  53K.  35 

2,000 

2,000 

1  D 

3  L 

WH 

Yes 

Dry 

Yes 

No 

A 

Dispatch . 

7 

13 

280 

80 

70,  52,  35,  17H 

2,000 

1,600 

1  G 

Com 

3  L 

W 

Yes 

Yes 

No 

A 

Times . 

8 

12 

287 

100 

70,  52 

2,000 

2,500 

1  D,  1  M 

3  L,  1  Lu,  1  El 

Hand 

Yes 

Dry 

Yes 

No 

Herald  ft  News-Tribune... 

8 

12 

301 

5,400 

68,  51,  34 

2,000 

120,000 

2  H 

Sex 

22  L,  1  I,  5  M 

PB 

No 

Dry 

No 

YesAD 

Fairmont . 

Sentinel . 

8 

12 

282 

106 

70,  35,  17H 

2,000 

2,800 

1  D 

Fb 

4  L 

Mus 

Yes 

Dry 

Yes 

No 

A 

News . 

8 

12 

294 

Jcmmal . 

8 

12 

294 

190 

34H.  IIH. 

6,500 

5,000 

1  D 

Tub 

3  L 

Sp 

No 

Dry 

No 

A 

Hibbing . 

.Tribune . 

7 

13 

280 

250 

43,  21H 

5,000 

5,000 

1  P 

R 

5  L,  1  M 

A 

Yes 

Dry 

No 

No 

A 

International 

Falls . 

.Journal . 

6 

13 

276 

40 

30  X  44 

1,500 

900 

1  Pn 

C 

3  L 

Yes 

Dry 

Yes 

No 

A 

Littie  FalU _ 

.Transcript . 

8 

12 

276 

40 

70H,  SiH 

1,000 

1,500 

1  C,  1  G 

C,  Com 

3  L 

Mus 

Yes 

Dry 

Yes 

No 

A 

Mankato . 

.Free  Press . 

8 

12H 

280 

250 

54,  36 

14,000 

6,600 
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The  Nashville  Banner  is  spending 
less  money  each  week  because  it 

installed  the  LUDLOW . 


In  abolishing  dependence  upon  single  types 
for  display  composition,  the  Banner  is  not 
spending  money  today  for  these  opera¬ 
tions,  which  before  represented  substantial 
expense  every  day  the  paper  was  issued: 

1.  Casting  types  for  display  composition. 

2.  Purchase  of  type  in  larger  sizes. 

3.  Maintaining  a  storage  system. 

4.  Inspecting  cases  and  case  laying. 

5.  Distributing  larger  sizes. 

6.  Carrying  investment  in  metal  tied  up  in 
type  in  the  cases. 

In  addition  the  Banner  is  getting  its  dis¬ 
play  composition  more  efficiently  than  ever 
before.  It  has  the  inestimable  advantage-in 
a  newspaper  composing  room -of  all-slug 
make-up. 

Under  the  above  picture  of  the  Ludlow 
equipment  in  its  rotogravure  section  of  Oc¬ 
tober  18,  the  Banner  makes  this  significant 
comment:  "These  modern  machines  are 
largely  responsible  for  the  typographical 
superiority  of  Banner  advertisements." 


The  NASHVILLE  BANNER,  one  of  the  leading  newspapers 
of  the  South,  has  recently  installed  Ludlows  for  the  produc¬ 
tion  of  its  display  composition. 

This  decision  was  arrived  at  because  it  was  evident  that 
the  Ludlow  would  produce  the  display  composition  at  so 
much  less  weekly  expense  that  the  equipment  would  cost 
less  than  nothing  in  actual  outlay  within  a  very  few  years. 
The  Banner  found  that  it  could  buy  the  Ludlows  and  be 
money  in  pocket. 

Only  this  consideration— so  important  to  every  publisher 
at  this  time— prompted  the  Banner  to  make  the  expenditure 
during  a  period  when  the  lid  was  clamped  down  on  all  ex¬ 
penditures  for  new  equipment.  Already  the  Ludlows  are 
exerting  a  favorable  influence  on  the  monthly  profit  and 
loss  statement. 

The  Ludlow  can  perform  a  similar  service  for  you.  We 
solicit  opportunity  to  present  a  schedule  of  concrete  current 
operating  economies  which  the  Ludlow  will  effect  in  your 


composing  room. 


IN  LU01.OW  TEMPO  BOLD  AND  MEDIUM 


LUDLOW  TYPOCRAPH  COMPANY  c  m  c  A  c  L^  NO  II  s 
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Ch 

Yet 

No 

Yes 

No 

A 

8 

12 

280 

24 

.  2.000 

600 

1  W 

2r 

2L 

Yes 

Dry 

Ye* 

No 

A 

8 

308 

29 

24x36 

1,500 

750 

1  L 

.  2  L,  1  Lu 

Mer 

Yes 

Dry 

Yes 

No 

A 

Claremont . Eagle . . . 

Concord . Monitor  ft  New  Hampshire 


Keene... 

Laconia. 


.Citizen. 


Nashua . 

Portsmouth. 


.Telegraph . 8 


NEW  HAMPSHIRE 


12 

294 

70 

70,  52K.  35 

4,000 

2.000 

12H 

297 

13  ’ 

300 

34K.  17K 

13 

280 

12 

298 

1,500 

69.  51 K.  34H 

16,000 

50,000 

12 

290 

210 

17K.  34H 

8,500 

7,200 

14 

280 

135 

43.  21 

5.000 

3.000 

1  D 

ih" 

1  D 
ICD 


Pb 


Tub 


Ckt 

Tub 


3  L,  1 1,  1  Lu 


5  L,  1  Lu 

OLiVi.  i  m" 
5  L,  1  Lu,  1  El 
6L 


.  Yes 

Dry 

Yes 

No 

A 

T 

Yes' 

Dry 

No” 

No” 

‘a 

D 

nT 

Dry 

Yes 

"a 

A 

No 

Dry 

No 

No 

A 

W 

Yet 

Dry 

No 

No 

A 

Asbury  Park .,..  Press . 8  12H 

Atlantic  City ,,  .Press-Union . 9  12 

Bayonne . Times .  8  12 

Bridgeton . News . 8  12 

Burlington . Enterprise .  7  13 

Camden . Courier-Post .  8  12 

Elizabeth . Journal . 8  12H 

Hackensack . Bergen  Evening  Record .. .  8  12H 

Hoboken . Jersey  Observer . 8  12H 

Jersey  City . J«»ey  Journal . 8  12 

Lakewood . Times .  6  13 

Long  Branidi.... Record .  8  12H 

Millville . Republican .  7  13 

Morristown . Jerseyman .  8  .. 

Record .  8  12 

Newark . Call . 8  12Ji 

Led^ .  6  12 

News .  8  12H 

Star-Eagle . . . 8  12 

New  Brunswick .  Home  News  ft  Times . 8  12 

Orange . North  Jersey  Courier . 8  12 

Passaic . Herald .  9  12 

Sunday  Eagle .  5  12 

Paterson . Call .  8  12H 

News .  8  12H 


Plainfield . Courier-News . 

Toms  River . Sun . 

Trenton . State  Gazette.  Times  ft 


Vineland . Journal. 

Times.., 
Woodbury . Times... 


Albuquerque.... ^urnaL .  8  12 


Carlsbad. 


State  Tribune .  8  12 

Current  Argus . 8  12 

Clovis . News-Journal .  7  13 

Gallup . Independent .  8  12 

.Optic .  8  12 

.D^tch .  8  12 

Record .  7  13 

Santa  Fe . New  Mexican .  8  12 


llup. 

Las  V^. 
Roswell... 


294 

298 
294 
287 
287 

299 
301 

300 
305 

300 
280 
294 
294 
294 
294 
330 
267 
330 
315 
294 

301 
298 
224 
301 
301 
294 


370 

200 


NEW  JERSEY 


71,  53H.  35H 
77,  58,  38H 
71H.  S3H.  35K 
70,  56K.  35 


5,000  68K.  31H.  34H 

1,800  71.  53H.  35H 

1,500  71H.53H.3SK 


2,000 


1  D 
1  S 
1  D 
1  D 


30,000  145,000  1  H, 1  S 

12,000  50,000  1  S 

21,000  36,000  1  D 


3.000 

26 

250 

“‘iio 

ISO 


12,436 

7,500 


732 

168 


68.  51.  34 
30  X  44  (flat) 
36H.  18H 
70.  52H.  35 


3SH 

34H. 


17M 


18,000 

'iV.’oo) 


3,500 

4,000 


75,000 

400 

10,000 

"2!^ 

7.000 


2  H 
1  C 
1  H 
1  D 
1  D 

3  D 


72H.  54H.36A 
68,  51,  34 


52,500  383,440  7S 
200,000  .  3  H 


38.  19 
70.  S2H.  35 


3,403  26,085 


2,320  71H. 


18,330 

5.000 


66.000 

15,750 


1  G 
1  D 


1  S 
1  H 


Tub 

Fb 

Oct 

Mu  Sex 
SD.  Oct 


W 

Fb 

C 


11  L,  2  Lu,  1  Lu2  EW 

16  L,  4  I.  1  M,  2  Lu  _ 

7  L,  1  I,  1  Lu 
5  I.  1  Lu 


2  L.  12  I,  1  M.  2  Lu  V 

13  L.  6  I,  3  M  EA 

14  L,  5  I.  1  M.  2  Lu  _ 


20 1,  2  M,  1  Lu,  3  Lg  A 
1  L,  1  I  Mus 

1  L,  7  I.  1  Lu.  1  El  Gt 

4  L.  1  Lu  A 

4  L.  1  I,  1  Lu.  1  El  A 

4  L,  1  Lu  A 


39  L.  5  I,  3  M.  3  Lu  . . . 
17  L.  7  I,  4  M  D 


?b 


8 

12 

308 

(Newsprint  consumption 
900  47. 23H 

from  January 
12.000 

through 

32,000 

Ai^ust, 

1931) 

8 

12 

287 

70 

4.000 

700 

1  D 

8 

12 

308 

3,600 

68H.  51 H.  34K 

8,000 

125,000 

IH 

DS 

8 

12H 

297 

1.200 

35H.  17H 

8,000 

58,000 

1  H 

Sim 

8 

12 

287 

60 

70,  52H.  35 

1  D 

Fb 

8 

12 

287 

43 

70.  30 

2,000 

2,500 

1  D 

Pb 

7 

13 

283 

240 

66H 

1  D 

Fb 

10  L.  1  Lu,  1  El 
3  L,  1  M,  1  Lu 

8  L.‘6’iV2  "m.  I  Lu* 
7  L.  1  I,  1  Lu,  1  El 

12  L.  2  Lu 
2  L,  1  Lu 

10  L.  11 1.  4  M 

13  L,  2  Lu.  1  E12 
31 

2  I,  1  Lu 
3L 


NEW  MEXICO 


294 

294 

280 


600 

300 

25 


294  ISO 

294  . 

280  72 

281  . 

280  . 

280  60 


34,  17 
34.  17 

70.  52K.  35 


70,  52K.  35 


70K.S3 


5,500 

9.000 

1  D 

Tub 

5L,  1  El 

4.000 

10,000 

1  D 

Tub 

4L,  1  I 

2.000 

1  G 

Com 

2  L,  1  I 

2,500 

2.000 

1  D 

Fb 

3L.  1  I 

1,750 

237 

1  D 

A 

3L 

1  O 


Com 


3  L.  2  I 


^d 


Mus 


D 

WH 

WH. 

Mu 

WH 


W 
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Dry 

No 

No 

A 

No 

Dry 

No 

Yes 

A 

No 

Dry 

No 

No 

A 

Yes 

Dry 

Yes 

No 

A 
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Dry 

No* 

Yes 

A 

No 

Dry 

No 

No 

A 

No 

Dry 

No 

No 

A 
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I5ry 

No* 

nT 

A 
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Dry 
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No 
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Dry 

No 

No 

A 

Yes 

Dry 

Yes 

No 

A 

No 

Dry 

No 

No 

A 
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Dry 

No 

No 

D 
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Wet 

No” 

Ym 

b 

No 

Dry 

Yes 

A 

No 

Dry 

No 

No 

A 

Yes 

Dry 

Yes 

No 

A 

No“ 

Dry 

Ym 

"b 

No 

Dry 

No 

No 

A 

No 

Dry 

No 

No 

A 

Yes 

Both 

Yes 

No 

A 

No 

Dry 

No 

Yes 

A 

Yes 

Dry 

No 

No 

A 

No 

Dry 

Yet 

No 

A 

No 

Yes 

No 

A 

Yes 

IJry 

Yes 

No 

A 

No 

Dry 

No 

No 

A 

No 

Dry 

No 

No 

A 

No 

Dry 

No 

No 

A 
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Dry 
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No 

A 

Ym 
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'a 
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"SHADING  SHEETS"  WILL  NOT  DAMAGE  any  form  of  copy,  "SHADING  "SHADING  SHEETS"  on  new  safety  base  create  NO  FIRE 

SHEETS"  do  not  require  any  DEVELOPING  CHEMICALS  or  TRANSFERRING.  HAZARD  or  space  problem.  "SHADING  SHEETS"  can  be  used 

"SHADING  SHEETS"  are  guaranteed  against  any  deterioration  within  two  to  advantage  on  practically  all  types  of  illustrations, 

years  time. 


WRITE  NOW  bOURGES  service  INC  175  fifth  ave  new  york 


BOURGES  SIMPLIFIED  AND  STANDARDIZED  COLOR  PROCESS 

Wrife  or  wire  for  confidential  information  about  this  new  process  that  will  be  LIMITED  TO  ONLY  ONE  PAPER  in  a  city  or  section. 

It  is  the  ENGRAVING  ANSWER  to  COLOR  in  daily  newspaper  advertisements  and  comics. 

Compared  to  every  other  process  now  in  use: 

It  is  FASTER. 
It  is  more  FLEXIBLE. 
It  is  more  EFFECTIVE. 
It  is  LESS  EXPENSIVE  regardless  of  labor  used. 
It  is  REFRESHING  in  newness  of  CHARACTER. 
It  requires  NO  NEW  MACHINERY  or  EQUIPMENT. 
It  conforms  to  all  NEWSPAPER  REQUIREMENTS  and  LIMITATIONS. 
It  SIMPLIFIES  REGISTRATION  problems  especially  on  complicated  composite  pages, 
takes  into  full  consideration  NEWSPAPER  SPEED.  PAPER.  INK.  and  DUPLICATING  METHODS. 
No  matter  what  PRESSES  you  have  or  plan  to  have  PLATES  MUST  COME  FIRST,  and  much  of  the  return 
on  your  very  large  PRESS  INVESTMENT  will  depend  on  ENGRAVING  EFFICIENCY. 
Remember  COLOR  makes  the  QUICKEST  and  MOST  LASTING  IMPRESSION. 
ALBERT  R.  BOURGES  (Consulting  Photo-Engraver),  will  prove  all  statements  to  your  satisfaction.  It  is  UP  to  you. 

SPECIAL  NOTICE 

NEW  COLOR  PROCESS  announced  above  (insfallatlon  of  which  will  be  limited  to  only  one  newspaper  in  one  city  or  section)  is  entirely  separate 
from  Bourges  ARTISTS  SHADING  SHEETS  which  are  sold  free  of  any  license  fee  or  reproduction  restrictions. 

"SHADING  SHEETS"  are  now  in  general  use  in  the  most  progressive  newspaper  plants  all  over  the  world  for  the  elimination  of  benday  problems, 
creating  of  new  effects  and  the  reducing  of  time  and  cost  in  reproduction. 


SENDING  INTRODUCTORY  NEWSPAPER  AND  PUBLISHERS  UNIT  ON  APPROVAL. 

I  This  outfit  contains  50  most  popular  newspaper  sheets  for  benday  treatment  of  both  BLACK  and  WHITE  space  including 
set  of  working  accessories  and  free  working  demonstration  on  your  own  copy.  Outfit  may  be  returned  for  complete 
_J  refund  after  one  week's  trial  of  any  three  sheets  if  not  entirely  satisfactory.  Price  $35. 


□  Sending  Copy  of  Paper  for  Demonstration. 

□  We  are  interested  in  cutting  cost. 


LD  We  are  interested  in  saving  time. 
EH  We  are  interested  in  new  effects. 


Ej  We  have  engraving  department. 
r~|  We  are  interested  in  color. 


EH  We  employ  benday  artists. 


n  We  use  gravure. 


Newspaper  . 

City  . 

Departments  interested 
Most  interested  in  .  .  . 


Last  month  THREE  PAPERS  ALONE  BOUGHT  8,000  SHEETS.  We  will  gladly  give  the  names  of  these  pro¬ 
gressive  newspapers  and  many  others  that  are  using  "SHADING  SHEETS"  to  better  please  their  advertisers  as 
well  as  cut  time  and  cost  on  plate  production. 


GET  ACTION 

WITH  BOURGES 

^^SHADING 

SHEETS** 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,920  DAILIES 


COLUMN  DATA 


• 

• 

n 

• 

CITY 

NEWSPAPER 

B 

u 

e 

ou 

j 

u 

X 

X 

X 

o 

Z 

• 

O 

Albany . . 

.  Knickerbocker  Press  ft 

Evemiw  News . 

Timea-Union . 

8 

8 

12 

12 

297 

280 

Amsterdam .... 

.Recorder  ft  Democrat . 

8 

12 

294 

Aubnm . 

.  Citisen-Advertiaer . 

8 

12 

280 

Ballstoo  Spa.. . 

.Journal . 

7 

13 

287 

8 

12 

280 

Beacon-New'rith.CSee  Newburgh) 

297 

Binghamton . . . 

.  Press . 

8 

12H 

Sun . 

8 

12 

297 

Brooklyn . 

.  Citizen . 

8 

12 

280 

Eagle . 

8 

12 

296 

Standard  Union . 

8 

12 

298 

Times . 

8 

12 

298 

Buffalo . 

.  Courier-Express . 

8 

1^ 

308 

News . 

8 

12H 

308 

Times . 

8 

12H 

308 

Canandaigua. . . 

.Messenger . 

8 

12 

294 

r.tftlnll . 

.Mail . 

7 

13 

280 

Cohoes . 

.  American . 

8 

12H 

294 

Cooperstows... 

.  Glimmerglass . 

6 

13 

273 

Coming . 

.Leader . 

8 

12 

280 

Cortland . 

.Standard . 

8 

12 

294 

Dansville . 

.  Breeze . 

8 

12 

308 

Dunkirk . 

.Obeerver . 

7 

13 

294 

8 

12 

297 

Flushing . 

Preeport-Hemp- 

.  North  Shore  Journal . 

8 

12 

294 

285 

stead . 

.  Nassau  Review . 

8 

12 

8 

12 

301 

Glens  Palls. . . . 

.  Post-Star  and  Times . 

8 

12H 

294 

Gloversville  ft 

Johnstown . . . 
Hempstead'Lyn' 

.  Leader-Repub.  ft  Herald . . 

8 

12 

12 

308 

280 

8 

Herkimer . 

.Televam . 

8 

12 

294 

Homell . 

.Tribune-Times . 

7 

13 

297 

Hudson . 

•  Register . 

7 

13 

294 

7 

13 

294 

.Journal-News . 

.Long  Island  Press . 

8 

12 

294 

Jamaica . 

8 

12 

294 

Queens  Evening  News . . . . 

8 

12 

294 

Jamestown .... 

.Journal . 

8 

12 

280 

8 

12 

294 

7 

13 

294 

7 

13 

287 

8 

12 

294 

Lockport . 

.Union-Sun  ft  Journal . 

8 

12 

294 

Long  Island  City  Star . 

8 

12 

295 

Malone . 

.TeleKratn . 

8 

12 

294 

Mamaroneck. . . 

.Times  ft  Paragraph . 

8 

12 

292 

Medina . 

.Journal . 

8 

12 

287 

Middletown. . . 

.Times-Herald . 

8 

12 

294 

Mt.  Vernon.... 

.Argus . 

8 

12 

294 

N'buigh-Beacon.News . 

New  Rochelle . . .  Standard>Star . 

8 

8 

12 

12 

280 

297 

New  York  City. 

.Bronx  Home  News . 

8 

12 

300 

American . 

8 

12 

280 

Corriere  d’America . 

8 

12H 

311 

Graphic . 

,  5 

12 

200 

Herald  Tribune . 

.  8 

12M 

296 

Investment  News . 

,  5 

12 

200 

Jewish  Forward . 

,  8 

12H 

300 

Jewish  Journal . 

.  8 

12H 

300 

Journal . 

.  8 

12 

280 

Journal  oi  Commerce .... 

.  8 

12H 

295 

La  Prensa . 

.  8 

12H 

295 

Mirror . 

.  5 

12 

200 

Morning  Telegraph . 

.  8 

12 

297 

Nea-s . 

.  5 

12H 

200 

Post . 

.  8 

12H 

297 

Staats-Herald . 

.  7 

12H 

295 

.  8 

12^ 

298 

Times . 

.  8 

12 

297 

Wall  St.  Journal . 

.  6 

16H 

296 

World-Telegram . 

.  8 

12 

296 

N  iagara  Falls . , 

..Gazette . 

.  8 

12H 

294 

Norwich . 

, . Sun . 

.  8 

12 

294 

N  yaok . 

,  .Journal . 

.  8 

12 

295 

News . 

.  7 

13 

276 

Ogdensburg . . . . 

, .  Republican-Journal . 

.  8 

12 

280 

Olean . 

.Herald . 

.  8 

12 

280 

Times . 

.  8 

12 

284 

Oneida . 

. .  Diq>atch . 

.  8 

12 

280 

.  7 

13 

294 

Oswego . 

, .  Palladium-Times . 

.  8 

12 

294 

Ossining . 

, .  Citizen-Sentinel . 

.  8 

12 

280 

.  8 

12 

294 

Union . 

.  7 

13 

280 

Plattsburg . 

. . News . 

.  8 

12 

294 

Press . 

.  8 

12 

287 

Republican . 

.  8 

12 

294 

Port  Chester.., 

.  .Item . 

.  8 

12 

297 

Port  Jervis. . . . 
Poughkeepsie . . 

. .  Union-Gazette . 

.  8 

12 

280 

.  .Eagle-News . 

.  8 

124 

294 

Star  ft  Enterprise . 

.  8 

12H 

300 

Sunday  Courier . 

.  8 

12 

298 

Rochester .... 

. .  Abendpost . 

.  7 

13 

294 

Democrat  &  Chronicle  ft 

Times-Union . 

.  8 

12 

296 

Joumal-American . 

.  8 

12 

280 

,  .Mntinel . 

.  8 

12 

294 

Salamanca.... 

. .  Republican- Press . 

.  7 

13 

294 

Saratoga  S^. 
Saranac  Lue. 

.  .Saratogian . , . 

. .  Adirondack  Enterprise . . . 

.  8 

.  8 

12 

12H 

294 

297H 

Saugerties .... 

. .  Post . 

.  8 

13 

280 

Schraectady. . 

. .  Gazette . 

.  8 

12 

308 

Union-Star . 

.  8 

12 

301 

Staten  Island. 

. .  Advance . 

.  8 

12 

294 

Syracuse . 

..Herald . 

.  8 

12 

297 

Journal . 

.  8 

12 

280 

Post-Standard . 

.  8 

12 

280 

Tasrytown...., 

..News . 

.  8 

12 

280 

Tonawanda  ft  N. 

Tonawanda. 

..News . 

.  8 

12 

294 

NEW  YORK 


Annual  Paper 
o  ConsumpHon — 

5  Eat.  Tons,  1931 

Paper  Dimensions 
Rolls  or  Sheets — 
Inches 

68,  51,  34 

o.  Metal  Consumption — 
?'  Est.  Lbs..  1931 

9  Linotype  and 
o  Stereotype 

Annual  News  Ink 

O  Consumption — 

S  Est.  Lbs..  1931 

o 

Name  of  Printing 
Presses 

§  Type  of  Printing 
Presses 

• 

u 

c 

ol 

n 

sx 

•0  • 
e  0 

«  a 

it 

zu 

13  L,  10  I,  4  M 

H 

£ 

*3 

S 

0  a 
•2 

A.  D 

o'  Job  Printing 
Department? 

m 

• 

u 

II 

Dry 

1: 
ts  e 

fts 

a 

>4 

9-0 

S-S 

s'" 

Buff 

No 

•  »- 
.n'o 

e  a 
,fi  « 
BUBB 

Yes 

Type  of  Elec.  Current 

325 

34H. 

D 

Ou 

3  L.  5  I.  1  Lu.  1  El 

A 

Yes 

Dry  . 

No 

No 

A 

35.  17ji 

H 

5  L.  2  I,  1  Lu 

A 

Yet 

Wet 

No 

No 

A 

27 

70.  52H.  35 

300 

600 

D 

Fb 

2  I 

W 

Yes 

Dry 

Yes 

No 

A 

275 

68H.  SIM.  34M 

6,000 

10,000 

H 

5  L.  2  Lu 

A 

No 

Dry 

No 

No 

A 

3.000 

73.  54M.  36M 

14,923 

6,800 

H 

Ss  Qu 

6  L.  9  I.  1  M 

A 

No 

Wet 

No 

Yes 

D 

1,100 

68.  51,  34 

10,000 

43,000 

H 

Sex 

11  L.  2  Lu.  1  El 

A 

No 

Dry 

No 

No 

A 

13,000 

68,  51,  34 

310,000 

H 

16  SS 

39  L,  1  I  2  M.  3 

P 

units 

Lu.  1  El 

A 

Yes 

Dry 

No 

YesAD 

3.000 

68,  51,  34 

14,000 

66,000 

H 

2  Sex 

18  L.  5  I.  2  Lu 

No 

Dry 

No 

No 

A 

7.500 

68,  51,  34 

H 

20ct.  1  Ds  28  L.  1  M.  2  Lu,  1  El 

No 

Dry 

No 

No 

A 

10,000 

71.  53M.  35M 

32,000 

300,000 

G 

12  units 

26L.2  M,1  M2.2LU 

A,  D 

No 

Dry  1 

No 

No 

A 

8,604 

70M.  S2H.  35M.  31.  30 

41,662 

272,172 

G 

16  units 

27  L.  2  Lux,  2  M2 

A 

Yes 

Dry 

No 

Yes 

D 

70,  54,  36 

D 

Fb 

4  I 

W 

No 

No 

Yet 

No 

D 

68 

1  G.  1  B 

Com,  Fb 

3  L 

Yes 

Yes 

No 

A 

150 

35M.  18M 

8,000 

5,000 

S 

SI 

3  L.  5  I.  1  Lu 

Yet 

Dry 

No 

No 

A 

275 

34.  17 

2,000 

4,500 

G 

SI  Qu 

8  L,  1  Lu,  1  M2 

EA 

Yes 

Dry 

No 

No 

A 

160 

34M.  17H 

5,000 

3,600 

D 

Tub 

5  L.  3  M.  1  M2 

A 

Yes 

Dry 

No 

No 

A 

20 

26x40 

B 

Fb 

2  L 

Yes 

Dry 

Yet 

No 

A 

2.S0 

44H.  22 

10,000 

5,400 

IS,  1  G 

Sk.  24  p 

6  L,  1  Lu 

A 

Yet 

Dry 

No 

No 

A 

2,400 

1  D,  1  G 

14  L,  3  Lu 

E 

No 

Dry 

No 

Yes 

A 

350 

69,  52.  34M 

7,000 

13,000 

G 

Qu 

8  L,  2  Lu,  1  El 

No 

Dry 

No 

No 

A 

725 

34.  17M 

10,000 

25,000 

D 

Tub 

8  L.  1  I,  1  Lu.  1  B1 

A 

Yea 

Dry 

No 

Yes 

A 

128 

45M.  22M 

2,000 

4,008 

S 

Sk 

7  L.  1  Lu 

A 

No 

Wet 

No 

No 

A 

768 

36,  18H 

7,590 

18,200 

D 

Tub 

6  L,  1  I.  1  Lu.  1  M 

A 

Yes 

Dry 

No 

NoAD 

600 

52,  34M 

8,000 

21,000 

G 

SI 

1  L.  7  I.  1  M2 

E 

Yes 

Dry 

No 

No 

A 

34M.  17M 

10,000 

12,000 

1  G,  1  D 

4  L.  4  I,  1  Lu.  1  El 

D 

Yes 

Dry 

No 

No 

A 

232 

33,  16M 

500 

4,399 

D 

Tub 

6  L,  1  Lu.  1  El 

A 

Yes 

Dry 

No 

No 

A 

100 

46.  23 

2,000 

6.000 

G 

S-r 

4  L.  1  Lu.  1  El 

A 

Yes 

No 

Yet 

No 

A 

378 

34.  17M 

3,039 

8,811 

D 

Tub 

6  L.  2  I,  1  Lu.  1  M2 

A 

No 

Dry 

No 

No 

A 

D 

Met 

5  I,  1  Lu.  1  El 

Yes 

Dry 

No 

No 

A 

550 

68M.  SlH.  34M 

6.666 

19,000 

G 

Sex 

4  L.  4  I,  2  Lu 

A 

No 

Dry 

No 

No 

D 

652 

70,  52M.  35 

4,042 

21,575 

H 

8  L.  2  Lu.  1  El 

E 

No 

Dry 

No 

No 

D 

400 

33M.  17 

8,000 

11,700 

D 

2  Tub 

3  L,  4  I,  2  Lu,  1  El 

A 

Yet 

Wet 

No 

No 

A 

144 

70 

10.000 

6,000 

D 

Fb 

4  L 

Dix 

Yes 

Dry 

Yet 

No 

A 

115 

34M.  17M 

5,000 

3,500 

4  L,  1  Lu 

A 

Yes 

Dry 

No 

No 

A 

275 

34M.  17H 

2,600 

9,000 

D 

Tub 

6  L.  1  Lu 

E 

No 

Dry 

No 

No 

A 

1,4.50 

69M.  S2.  34H 

10,000 

41,200 

H 

Sex 

4  L.  10  I.  2  Lu.  1  El 

D 

No 

Dry 

No 

No 

A 

40 

70.  62M.  35 

1,500 

1,000 

D 

Fb 

2  L 

A 

Yes 

Dry 

Yet 

No 

A 

450 

45,  22H 

S 

5  L.  2  I.  1  Lu.  1  El 

A 

Yes 

Dry 

No 

Yes 

A 

600 

34M.  17M 

10,000 

24,000 

H 

Sx 

11  L.  1  I.  1  Lu.  1  El 

W 

No 

Dry 

No 

No 

A 

500 

68,  51,34,  17 

6,000 

13,688 

1 

H. 

1  G 

Qu 

10  L,  2  1. 3  Lu,  1  M2 

A 

Yes 

Dry 

No 

No 

A 

68M.  51M.34M 

S 

7  L.  1  M 

No 

Dry 

No 

Yes 

A 

7,a)0 

68.  51,  34 

22,550 

155,500 

2 

H 

Oct.,  DS 

16  L.  7  I.  2  Lu  1  El 

.  Yes 

D^ 

No 

Yes 

A 

1.107 

72M.  36M.  54M 

2 

H 

Sex 

10  I,  1  Lu 

.  No 

Dry 

No 

No 

A 

65,000 

72M 

161,657 

1,684,049 

4 

H. 

8  S 

56  units 

75  L 

Sp 

No 

Dry 

No 

Yes 

D 

5,900 

70M.  52M.  35M 

1 

S. 

1  H 

18  L 

PA 

No 

Dry 

No 

No 

D 

3,200 

70M.  53.  35M 

14,000 

110,000 

2 

H 

Sex 

11  I.  10  M.  1  Lu 

Dry 

No 

No 

D 

355 

72 

2,000 

11,000 

D 

Fb 

6  L,  1  Lu 

No 

Yes 

No 

D 

62M.  31 

7  H  P 

60ct,l Broil  17  I.  3  M.  2  Lu 

No 

Dry 

No 

Yes 

D 

2,080 

69M.52M.34M 

20,000 

15,600 

H 

Sex 

18  L.  1  I,  1  Lu 

No 

Dry 

No 

Yes 

D 

G 

Yes 

D 

10,000 

71M.  53M.  35M 

34,148 

120,000 

S 

SI,  18  units  40  L,  4  M 

No 

Dry 

No 

No 

D 

3,750 

66,  47M.  33 

14,000 

170,000 

2  H 

Sex 

34  L.  1  I.  1  Lu,  1  El 

Sp 

No 

Dry 

No 

No 

D 

71M.  53M.  35K 

IS  H 

Oct 

38  L,  7  I,  2  M,  3  Lu. 

12  M2 

No 

Dry 

No 

Yes 

D 

71M.  53M.  35M 

19  H.  1  G. 

28  L,  56  I,  11  M,  3 

5  W' 

Sex,  Gets 

Lu  12  M2 

C.  Hal 

No 

Dry 

No 

Yes 

D 

3,000 

72.  54M.  36 

1  H.  1  G 

5-unit:Oct  17  L,  1  Lu,  1  Th 

Sp 

No 

Dry 

No 

No 

A 

44,500 

68M.5lH.34M 

. 1,000,000 

25  H, 24  G 

32  I.  3  M.  3  Lu 

•No 

Dry 

No 

YesAD 

1,700 

71M.  53M.  35M 

10,000 

42,000 

D 

Tub 

12  L.  1  I.  2  Lu.  1  El. 

1  M2 

Yes 

Dry 

No 

No 

A 

63 

70.  52M.  35 

1,634 

1,341 

CD 

Fb 

4  L 

W 

Yes 

Dry 

Yes 

No 

D 

1.50 

68M.  51M.  34M 

1,000 

H 

9" 

5  I,  1  Lu 

A 

No 

Dry 

No 

No 

D 

24 

35  X  44 

1,000 

3.50 

HH 

Fb 

2  L 

Mus 

Yes 

Dry 

Yes 

No 

A 

135 

34.  17 

4,900 

3,500 

G 

SI 

4  L.  1  M 

W 

Yes 

Dry 

No 

No 

A 

450 

34M.  17M 

7,500 

11,180 

D 

Tub 

6  L,  L  M2 

E 

Yea 

Dry 

No 

No 

A 

70.  .52M.  35 

5,000 

2,384 

D 

Fb 

4  I,  1  Lu,  1  El  . 

A 

Yes 

Dry 

Yes 

No 

A 

2,50 

33M.  17 

5.000 

8,000 

D 

Tub 

5  L 

A 

Yes 

Dry 

No 

No 

A 

350 

34M.  17M 

D 

Tub 

8  L.  3  I.  1  M 

E 

Yes 

Dry 

No 

No 

A 

130 

34M.  17M 

8,000 

5,000 

D 

Tub 

4  L.  1  Lu 

No 

Dry 

No 

No 

A 

100 

70.  52M.  35 

1,500 

1,200 

D 

Fb 

3  L,  1  Lu 

E 

Yes 

Dry 

Ym 

No 

A 

100 

70.  52M.  35 

2,300 

2,760 

G 

Com 

4  L 

D 

Yes 

No 

Yes 

No 

A 

D 

Tub 

5  L 

No 

Dry 

No 

No 

A 

71.  53M.  35M 

G 

Sex 

9  L.  1  Lu 

W 

No 

Dry 

No 

No 

A 

186 

71M.  53M.  35M 

1,000 

9,000 

.  5  L 

W-H 

No 

Wet 

No 

No 

A 

68,  51.  34 

G 

2  Oct 

22  L.  3  M,  1  Lu 

D 

Yes 

Dry 

No 

NoAD 

300 

34M.  i7K 

2,000 

18,000 

D 

Tub 

8  I,  1  Lu,  1  El 

A 

Yes 

Dry 

No 

No  A 

60 

32H.  16M 

4,000 

1,500 

1  D.  1  H 

Tub:Py 

2  L,  1  Lu 

W 

Yes 

Dry 

No 

No  A 

325 

34M.  17M 

10,000 

12,500 

D 

Tub 

8  Ls  1  Lu 

Sp 

Yes 

Wet 

No 

No  A 

1,500 

68M.  51H.  34H.  17M 

4,000 

40,000 

6  L.  10  I,  1  M.  2  Lu 

EA 

Yes 

Dry 

No 

No  A 

1.000 

68M.  51M.  34M 

4,000 

30,000 

H 

Sex 

12  L.  1  El 

E 

Yes 

Dry 

No 

No  A 

1,200 

68M.  51M.  34M 

6,000 

4,000 

D 

Oct 

8  L,  2  Lu 

No 

Dry 

No 

No  A 

5,400 

68.  51.  34 

44,000 

180,000 

G 

10  units 

23  L.  2  M 

D 

No 

Wet 

No 

No  A 

4,231 

68.  51.  34 

24,780 

85,244 

H 

DS 

12  L.  10  I.  1  M.  2  Lu 

E 

No 

Dry 

No 

No  A 
. A 

200 

34M.  17M 

1,000 

3,500 

D 

Tub 

4  L 

.  No 

Dry 

No 

No 
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International  Harvester 


begins  its  Second  Centnry 

•  •  in  High! 


with  Trucks  at  NEW  Low  Prices  •  • 


Ask  for  a  demonstration  of 
the  new  1^-ton  4-speed 
Model  A-2  at 

•675 

for  the  136>inch  wheelbase  chassis 
f.  o.  b.  factory 

Other  sizes  from  %-toii  to  S-ton 


INTERNATIONAL  HARVESTER  this  year  celebrates 
a  century  of  continuous  history — a  hundred  years  of 
quality  manufacture,  including  thirty-two  years  of  auto¬ 
motive  development. 

At  the  bottom  of  this  page  are  listed  some  of  tlie  organi¬ 
zations  a  century  old,  and  older,  that  are  owners  of  Inter¬ 
national  Trucks.  It  is  only  a  partial  list,  hut  it  includes 
a  national  government  or  two;  some  of  the  oldest  cities, 
railroads,  daily  newspapers,  and  banks;  and  the  most 
historic  commercial  houses  on  this  continent.  Most  of 
the  great  modern  corporations  are  not  eligible  to  this  list, 
not  for  any  lack  in  trucks,  but  only  because  they  have  not 
reached  the  century  mark.  As  a  matter  of  fact,  the 
majority  of  the  industrial  leaders  of  America  do  own 
Internationals — in  fleets  large  and  small,  totaling  tens  of 
thousands  of  trucks. 


Time  brings  experience,  and  experience  has  brought 
outstanding  success  to  International  Trucks.  Today  this 
Company  ranks  high  among  the  leaders  in  truck  manu¬ 
facture,  making  both  speed  and  heavy-duty  models  for  all 
hauling  requirements.  Its  record  is  convincing  proof  of 
owner  satisfaction.  International  Harvester  begins  its 
second  century  better  equipped  than  ever  to  provide  low- 
cost  hauling  to  truck  users  in  every  field. 

We  invite  your  close  in^pection  of  today’s  line  of  attrac¬ 
tive,  well-built  trucks,  sold  and  serviced  through  183  Inter¬ 
national  branches  and  thousands  of  International  dealers. 

Iniernaitonal  Har\estek  Company 

606  So.  Mifhigan  Ave.  amkkica  Chicago,  Illinois 

(Inrorporatril ) 


Some  of  the  Century-Old  Organizations  Owning  International  Trucks 


Amerit-an  Soap  &  Washoline  Co., 
Cohoes,  N.  Y. 

City  of  Atlanta.  Ga. 

Baltimore  &  Ohio  Railroad 
City  of  Baltimore.  Md. 

Bornot.  Ine,.  Philadelphia,  Pa. 

City  of  Ciiirinnati,  O. 

City  of  Columbia.  S.  C. 
(consolidated  Gas  Co.,  New  York,  N.Y. 
C.  H.  &  Geo.  H.  Cross,  St.  John8bury,V L 
Dominion  of  Canada 
F unk  Bros.  Seed  Co.,  Bloomington,Ill. 


Patrick  Ifackett  Hardware  Co.,  Inc., 
Ogdensburg.  N.  Y. 

Harrisburg  Telegraph-Pre.-s, Harrisburg.  Pa. 
R.  Hoe  &  Co.,  liir..  New  York,  N.  Y. 

J.  M.  Huber,  Inc.,  Brooklyn,  N.  Y. 

Hudson  River  Night  Line,  New  York.N.Y. 
Hudson's  Bay  (Company 
(Aty  of  Jacksonville,  Fla. 
Mackintosh-Hemphill  Co.,  Midland,  Pa. 
City  of  .Memphis,  Tenn. 

•Mollineaux  Bros.,  Inc.,  Hempstead,  N.  Y. 
City  of  New  Orleans,  La. 


City  of  New  York,  N.  Y. 

New  York  Central  Railroad 
NewYork.New  Haven  &  Hartford  Rail 
Pennsylvania  Railroad 
Philadelphia  Inquirer 
Philadelphia  .National  Bank 
S.  S.  Pierce  Co.,  Boston,  Mass. 

Pittsburgh  Post-fiazette 
Reeves,  Parvin  &  (^o.,  Inc.,  Huntingdon,  Pa. 
G.  V.  Richardson  &  Son,  Auburn,  N.  Y. 
City  of  Richmond,  Va. 

St.  Mary’s  of  the  Springs,  Shepherd,  0. 


St.  Vincent  UePaul  Society, Milwaukee, Wis. 
Simpson  &  Morehead,  Inc.,  Troy,  N.  Y. 

P.  A.  &  S.  Small  Co.,  York,  Pa. 

.'southern  Railway  System 

Steinnian  Hardware  Co.,  Inc.,  Lancaster,  Pa. 

John  L.Thompson  &  Sons  Co.,Inc.,Troy,N.Y. 

I  nitetl  States  of  America 

John  Wanamaker,  New  York,  N.  Y. 

Warner  Company,  Philadelphia,  Pa. 

(iity  of  Washington,  D.  C. 

James  Y.  Watkins  &  Sons,  Inc., 

New  York,  N.  Y. 


INTERNATIONAL  TRUCKS 
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■1 

m 
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CITY 

NEWSPAPER 

u 

e 

. 

9 

£ 

□ 

U 

X 

X 

M  E  e 

sr 

Ck 

c  e  *: 

d 

Z 

O 

E  0  « 
<Oli] 

. .  Record . 

..  8 

12 

308 

1,500 

Times . 

..  8 

12 

294 

500 

Observer*Budget . 

..  8 

12 

280 

Utica . 

. .  Observer-Dispatch . 

..  8 

12 

308 

3,000 

Press . 

..  8 

12 

308 

1,500 

Watertown. . . . 

.  .Times . ' . 

..  8 

12 

308 

1,800 

Wcllsville . 

. .  Reporter . 

..  7 

13 

280 

80 

White  Plains . . 

..  8 

12 

294 

Reporter . 

..  8 

12 

294 

616 

..  8 

308 

Statesman .  8  12  297 


Asheville . 

.Citizen  &  Times . 

...  8 

12 

294 

1,500 

Burlington . 

.Times . 

...  8 

12 

287 

60 

Charlotte . 

.  News . 

...  8 

12 

294 

1,700 

Observer . 

...  8 

12H  . 

3,325 

Concord . 

.Tribune . 

...  8 

12 

276 

125 

Durham . 

.  Herald  &  Sun . 

...  8 

12 

308 

1,000 

...  8 

12 

287 

Elizabeth  City. 

.  Advance . 

...  8 

12 

287 

75 

...  8 

iiyi 

294 

Gastonia . 

.  Gazette . ; . 

...  8 

12 

280 

150 

Goldsboro . 

.News-Arms . 

...  8 

12 

294 

72 

Greensboro . . . . 

.  News  &  Record . 

...  8 

12 

294 

2,700 

...  8 

12 

280 

Henderson . 

.  Dispatch . 

...  7 

13 

287 

50 

Hendersonville . 

.Times-News . 

...  8 

12 

294 

60 

Hickory . 

.  Record . 

...  8 

12 

294 

100 

High  Point . . . . 

.  Enterprise . 

...  8 

12H 

294 

300 

...  5 

13 

224 

Kinston . 

.  Free  Press . 

...  8 

12 

294 

90 

_  8 

13 

294 

New  Bern . 

.  New  Bemian  &  Sun-Joumal  8 

12 

287 

65 

....  5 

13 

238 

....  8 

12 

294 

Times . 

....  8 

12 

294 

600 

Rocky  Mount.. 

.  .Telegram . 

....  8 

12H 

308 

140 

Salisbury . 

.  Post . 

....  8 

12 

280 

200 

....  7 

13 

280 

....  7 

13 

280 

Washington.... 

. News . 

....  7 

13 

287 

si 

Wilmmgton . . . . 

.Star  &  News . 

....  8 

12 

280 

300 

_  7 

13 

287 

W  inston-Salem 

. .  Joumal&Twin  City  Sentinel  8 

12 

312 

1,642: 
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Paner  Dimensions 
Rolls  or  Sheets — 
Inches 

68>^.  51H.  34^ 

34,  17 

IZI 

»  .is 

SuIiJm 

18,000 

5,500 

ut<S  Annual  News  Ii 
qO  Consumption — 
gS  Est.  Lbs..  1931 

Name  of  Print! 
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£ 

£ 

“C 
*  s 

5  " 

>,  k 

HO, 

5d  Sx 

a 

e  0 
a  & 

zu 

10  L,  2  M,  1  Lu 

5  L,  7  I,  1  Lu,  1  El 

Type  of  Mailini 
^  Machine 

•K- 

|s 

®Q 

No 

Yes 

a 

a 

g 

5* 

SD 

Dry 

Dry 

Prints  directly 
o  0  type  (flatbed  p 

Photographs 

O  o'*  Reproduced? 

g 

U 

*0 

a 

a 

>» 

H 

A 

D 

68H.S1H.34«.  17H 

2,000 

112,510 

1  H,  1  G 

Sex 

18  L,  7  I,  1  M,  3  Lu 

A 

No' 

No 

No 

A 

68H,  SiH.  34H 

8,000 

45,000 

1  H 

Oct 

14  L,  2  M2 

D 

No 

Dry 

No 

Yes 

A 

68,  5114,  34 

4,000 

60,000 

1  H 

Oct 

12  L,  2  I,  2  Lu,  1  El 

WH 

No 

Dry 

No 

No 

A 

70,  52)4 

1,000 

1,2.50 

G 

Com 

1  L,  2  I,  1  Lu 

E 

Yes 

No 

Yes 

No 

A 

34H,  17)4 

9,014 

17,296 

D 

2  Tub 

3  L,  7  I,  1  Lu,  1  El 

E 

No 

Dry 

No 

nT 

A 

68)4,  51)4,  34)4 

H 

SS  Oct 

11  L,  1  I,  1  M,  1  Lu 

No' 

Dry 

No 

Yes 

A 

NORTH 

CAROLINA 

68,  51,  34 

4,000 

43,200 

1  H 

Sex 

12  L,  2  Lu,  2  M 

W 

No 

35)4,  17)4 

11, .500 

2,000 

1  G 

SI 

3  L,  1  Lu,  1  El 

W 

No 

No 

A 

68,  51,  34 

11,200 

62,000 

1  D,  1  G* 

SD 

10  L,  2  Lu,  1  El 

D 

Yes 

No 

No 

A 

70,  52)4,  35,  30 

10,000 

100,000 

1  H,  1  G 

SS,  SI 

14  L,  2  M,  2  Lu 

No 

Dry 

No 

No 

A 

70,  52)4,  35 

1,000 

1,800 

1  B,  1  G,  1  H 

Exp,  Com. 

Ou 

4  L,  1  Lu,  1  El 

No 

No 

Yes 

No 

A 

67H.  50)4,  33)4 

10,000 

36,000 

1  D- 

Sex 

9  L,  2  M,  2  Lu 

W 

No 

Dry 

No 

Yes 

A 

70,  52)4,  35 

1,047 

2,580 
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A  newspaper's  business  for  1932  will  depend  upon  intelligent,  eonsistent  and  persist¬ 
ent  sales  promotion.  If  you  seek  business  in  tbe  channels  where  it  is  to  be  found  then, 
and  only  then,  will  your  linage  volume  sliow  an  increase  in  1932. 

Manufacturers  and  their  advertising  agents  are  working  with  sharpened  pencils.  They 
are  hungry  for  information  about  markets  and  newspapers.  Tliey  are  studying 
EDITOR  &  PUBLISHER’S  Market  Guide.  It  is  their  yardstick.  Your  st<*ry  told  in 


EDITOR  &  PTBLISHER^S 
MARKET  OIJIDE  FOR 

will  have  a  larger  and  more  eager  aiulience  than  ever  hefor**.  An  ad  in  the  19.32 
Market  Guide  will  focus  the  attention  of  the  leading  national  advertisers  and  their 
agents  on  your  local  market. 

The  1932  Market  Guide  will  go  to  press  in  November.  S<*cure  a  prominent  place  for 
your  advertisement  on  the  same  page  with  your  market  report. 

There  is  no  other  medium  in  existence  where  you  can  tell  your  story  for  one  whole 
year  ami  reach  so  many  buyers  ami  controllers  of  newspaper  space  with  so  low  an 
investment  cost.  There  is  no  other  medium  use<l  so  constantly  as  the  Market  Guiile 
by  a  class  of  people  who  are  interested  in  your  newspaper’s  market. 

More  than  two  hundred  daily  newspapers  now  use  the  Guide.  There  is  still  time  to 
make  space  reservations.  Can  we  count  you  “in?” 


Sene/  Copt//orf/ie  , 

MARKET  GUIDE 


EDITOR  &  PUBLISHER 


1700  TimoN  S€|uar«*  Kuilflin|$.  York  I'ity 
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Yes' 

Yes 


WasbingtonC.H. Herald .  8 

Wellston . Sentinel .  8 

Welltyille . News .  7 

Wilmington . News-Journal .  8 

Wooster . Record .  8 

Xenial . Gazette .  8 

Youngstown ....  Telegram .  8 

Vindicator .  8 

Zanesville . Times  Recorder  &  Signal . .  8 


Ada . News . 

^tus . Times- Democrat . 

Alva . Record . 

Review-Courier . 

Ardmore . Ardmoreite . 

Bartlesville . Enterprise . 

_ .  .  Examiner . 

Blackwell . Tribune . 

Bnstow . Record . 

Chickasha . Express . 

Chuemore. .....  Progress . 

Clinton News . 

Cushing . Citizen . 

Drumnght . Derrick . 

Duncan . Banner . 

. Democrat . 

Elk  City . News . 

El  Reno . Tribune . 

Enid. . . . News  &  Eagle . 

Predenck . Leader . 

Guthrie . Leader . 

HenryetU . Free-Lance . ! . ! 

Holwrt . Democrat-Chief . 

Holdenville . News . 

. News . 

Mwton . Constitution . 

Man^m . Star . 

Mbuo . Enterprise . 

Mciuester . News-Capital . 

if  .  . Phoenix  &  Times- Democrat 

Newkirk . Reporter . 

Nonnan . Transcript . 

Oklahoma . Oklahoma  News . 


8  12 
8  12 
8  12 
8  12 


294 

287 

308 

287 

294 

294 

308 

315 

294 

297 


287 

288 
280 
280 


600 

80 


112 

300 

153 

2.144 

3.200 

1.380 


34.  17 

70.  52%,  35 


30 

3.5.  12% 

68.  51.  34 
67H.  -50«.  33% 
33H.  16^ 


70.  52%,  35 
70.  52%,  35 
52H.  35 


8  12 
7  13 
7  13 
7  13 

7  13 

8  12 
8  12 
8  12 


294 

280 

287 

280 

290H 

287 

294 

284 

287 


Pawhuska . Journal-Capital . 


Sapulpa . Herald... 

Seminoie . News . . . . 

Producer. 


Stilwater . Press _ 

Ttdsa . Tribune. 


Wewoka . Times- Draocrat . 

Woodward . Press . . 


Yes  A 
No  A 
No  A 
No  A 
Yes  .. 
Yes  D 
YesAD 

No  '  A 
No  A 
No  A 


.  Citizen . 

.  7  13 

280 

276 

80 

70,  32K.  35 

4,000 

i'G"“ 

Com 

7  L 

WH 

Yes  ! 

...  Yes' 

No 

A 

Times . 

.  News . 

.  8  12 

.  8  12 

287 

280 

42 

70.  52% 

1,000 

1.500  1  D 

AB 

3  L 

Yes 

.  .  .  Yea 

No 

A 

3.600 

4,000 

21.000 

2 , 500 

2  D 

1  G 

Tub 

Com 

9  L.  1  .M  2.  1  Lu 

4  L 

W' 

W 

No 

No 

Drv 

Dry 

No 

Yes 

No 

No 

A 

A 

1..S00 

7,400 

1  D 

Tub 

5  L,  1  Lu.  1  El 

W 

Yes 

Dry 

No 

No 

A 

10.000 

9.0(K) 

1  D 

Tub 

6  L 

2  Sp 

No 

Drv 

No 

No 

A 

2.000 

3,800 

1  H 

SI 

2  L.  2  I 

W 

No 

Wet 

No 

No 

A 

16,000 

80.000 

2  H 

De 

18L.2  Lu,  1  El.  1  L2 

W 

No 

Dry 

No 

Yes 

A 

80.820 

2  G 

Oct,  Sex 

21  L.  1  .VI.  2  Lu 

H 

No 

Dry 

No 

No 

A 

6,764  40.000 

[iOMA 

1  D 

Tub 

10  L.  1  Lu 

W 

No 

Dry 

No 

No 

A 

18,000 

2.500 

1  D,  1  M 

Fb.  V 

41 

A 

Yes 

Yes 

No 

A 

4.000 

1,800 

1  D 

A 

3  L,  1  Lu 

Yes 

Yes 

No 

A 

1.000 

500 

1  D 

2  L,  11 

Hand 

Yes 

Yes 

No 

A 

7 

12% 

298 

300 

64.32.  16 

4.000 

5,000 

1  H 

.  4  L.  1  M 

WH 

No  Wet 

No  A 

8 

12 

294 

34H.  12% 

1  D 

Tub 

4  L 

W 

No  Dry 

No 

No  D 

8 

12 

294 

16 

32%,  12% 

1.000 

1  H 

Sim 

3  I 

WH 

Yes  Dry 

No 

No  B 

8 

12 

294 

250 

i4%,  12% 

1.000 

106.000 

1  D 

R 

5  L.  1  Lu 

WH 

No  Dry 

No 

NoAB 

7 

13 

290 

90 

35,  12% 

2,500 

700 

1  D.  1  M 

.  3  L,  1  Lu 

E 

Yes  . 

No  A 

8 

12 

324 

120 

34%.  12% 

3.000 

3.000 

1  D 

Tub 

3  L 

W 

No  Dry 

No 

No  A 

6 

13 

280 

‘165 

70 

2,000 

400 

1  D 

Fb 

4  L 

WH 

Yes'  ;  i i ; ; 

Yes' 

A 

70 

70.  52%,  35,  17H 

i,oob 

1,200 

1  D 

Fb 

2  L 

Mus 

Yes  Dry 

Yes 

No 

A 

80 

70,  52,  12% 

2,000 

1  D.  1  M 

B;  Pony 

2  L 

WH 

Yes  Dry 

Yes 

No 

A 

26H 

20,  52,  35,  12% 

1,300 

1,100 

1  D 

Fb 

1  L.  1  I 

WH 

Yes  Yes 

Yes 

No 

A 

105 

70.  52% 

1,000 

2.900 

1  D 

A 

2  L 

WH 

Yes  Dry 

Yes 

No 

A 

600 

34.  17 

5,000 

14.000 

1  D 

Tub 

7  L,  1  M2.  1  Lu 

3  W 

No  Dry 

No 

No 

A 

7 

8 

7 

7 

13 

12 

13 

13 

287 

280 

287 

280 

18 

40 

30 

70.  52K,  35 

72.  52%,  35.  17 

70,  52%,  35 

2,000 

2.000 

500 

950 

2,000 

1  D 

1  G 

1  D 

B 

Com 

A 

3  L 

2  I,  1  Lu 

2  L 

Mus 

W 

Mus 

Yes' 

Yes 

No 

No 

Dry 

Dry 

Yes 

Yes 

Yes 

NoAD 
No  A 
No  A 

8 

12 

294 

90 

70.  52H.  35,  17 

6,000 

2.200 

1  D 

Fb 

3  L.  1  I 

Mus 

Yes 

Yes 

No  A 

8 

12 

289 

70 

70,  52,  35 

1,800 

1.000 

1  D 

A 

1  L.  1  I 

W 

Yes 

Dry 

Yes 

No  A 

7 

12 

280 

12 

22x32 

500 

400 

1  B 

C 

2  L 

Mus 

Yes 

Dry 

Yes 

No  D 

8 

12 

290 

100 

34.  17 

1,500 

1,800 

1  D 

R 

4  L.  1  I.  1  Lu.  1  El 

W;  E 

Yes 

Dry 

No 

No  A 

7 

13 

294 

1,000 

64.  4S%,  32.  22H 

14.033 

33.750 

2  G 

Sex;  SI.  1  10  L,  1  M2 

WH 

No 

Dry 

No 

Yes  A 

6 

13 

276 

8 

22x30H 

1,000 

1  B 

3  L 

Mus 

Yes 

Dry 

Yes 

No  A 

7 

13 

276 

80 

35 

1,500 

3.000 

1  G,  1  M 

Com;  V 

3  L,  1  Lu 

WH 

Yes 

Yes 

No  A 

8 

12 

315 

2,000 

34.  17 

16,000 

100.000 

2  G 

5d.  SI.  1 

11  L,  2  Lu.  1  £1 

D 

No 

Dry 

No 

NoAD 

40,000 

365,000 

14  G.  1  D 

Oct,  Ut. 

8 

12 

280 

13,000 

68. 51. 34. 17—60. 45,  30,  15 

Oct 

22  L.  3  M,  3  Lu.  1  El 

PA 

Dry 

No 

YesAD 

8 

12 

297 

400 

34%,  12% 

8,000 

8.000 

1  H 

SI.  1 

6  L,  1  El 

H 

No 

Dry 

No 

No  A 

7 

13 

294 

75 

70 

2,000 

180 

1  D 

.  3  L 

Ch 

No 

Dry 

Yes 

No  A 

7 

13 

280 

50 

67.  50H.  33Ji 

1,000 

750 

1  G 

Com 

2  L 

WH 

Yes 

Dry 

Yes 

No  A 

8 

12 

294 

175 

34)i.  17K 

3.000 

3.200 

1  D 

Tub 

4L.  3  I 

W 

Yes 

Dry 

No 

No  A 

7 

13 

277 

90 

70.  52% 

3.000 

2,000 

1  D 

Fb 

2  L 

Yes 

Dry 

Yes 

No  A 

8 

12 

280 

125 

70.  52K,  35.  174 

8.000 

5.000 

1  D 

Fb 

2  I. 

Mus 

Yes 

Dry 

Yes 

No  A 

7 

13 

280 

132 

70.  524.  35.  174 

2,000 

3,500 

1  G 

Com 

3  L 

WH. 

Mus 

Yes 

Dry 

Yes 

No  A 

8 

12 

300 

420 

4.500 

9,200 

1  D 

Tub 

5  L.  1  M 

No 

Dry 

No 

No  A 

7 

13 

280 

25 

70.  524.  35 

1.000 

500 

1  C.  1  L 

Fb 

2  L 

H 

Yes 

Dry 

Yes 

No  A 

8 

12 

308 

4,500 

68,  51,  34  (60-30  color) 

22,000 

165.000 

1  G.  1  H 

UT 

8  L,  10  I.  3  M,  2  Lu 

No 

Dry 

No 

No  A 

8 

12 

294 

6.000 

68.  514,  34 

18.000 

165.000 

2  H 

()ct 

14  L.  5  I.  3  M 

W.  A 

No 

Dry 

No 

No  A 

7 

13 

280 

.  1  L,  2  I 

Yes 

Yes 

7 

13 

287 

70 

70,35 

2.500 

5,000 

1  D 

Fb 

4L 

Yes 

Dry 

Yes 

No  A 

.  7 

13 

280 

60 

4.000 

1,500 

1  G 

Com 

2  I 

Mus 

Yes 

Dry 

Yes 

No  A 
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THE  SOUTH  Buys - 


It  Has  the  Money 


The  Southern  cotton  crop  for  1931  is  expected  to  be  the  second  largest  in  history,  notwith¬ 
standing  the  strong  agitation  to  limit  the  crop  yield  and  prevent  overproduction  by 
legislation. 

The  five  South  Atlantic  States  represented  by  the  newspapers  listed  here,  have  raised  (Oct. 
1st)  3,084,000  bales — a  total  nearly  as  large  as  their  entire  1930  output,  and  about  20%  of 
the  American  cotton  raising  area’s  total  for  same  period. 

It  should  be  borne  in  mind  that  “cotton  is  money” — whether  it  sells  for  6c  or  i6c.  Every 
bale  of  cotton  has  wrapped  within  it  so  much  potential  BUYING  POWER,  notwithstand¬ 
ing  prevailing  low  prices.  The  same  is  true  of  every  bushel  of  corn,  even  if  it  is  bringing 
lowest  prices  in  years. 

Cotton — corn — peaches — nearly  all  other  crops  are  of  record,  or  approaching  record  pro¬ 
duction  in  the  South  this  year.  And  while  their  money  returns  to  millions  of  planters, 
farmers  and  dependent  farm  labor,  will  be  less  this  year  than  in  the  past — yet,  the  aggre¬ 
gate  total  of  the  BUYING  POWER  thus  generated,  runs  into  the  hundreds  of  millions. 

General  employment  conditions  in  the  South,  as  a  whole,  are  improving.  According  to 
national  figures  on  employment  for  September  lately  released  by  the  Department  of  Labor 
— the  South  Atlantic  States  and  one  other  state  group,  were  the  only  ones  of  the  15  reporting 
regional  divisions,  to  show  employment  gains. 

September  building  permits  for  the  Fifth  Federal  Reserve  District  showed  a  total  of  more 
than  $6,000,000  in  new  construction  and  a  gain  of  6.8%  over  same  period  of  1930.  Also, 
September  shoe  sales  gained  4.2%,  and  dry 
goods  sales  increased  25.3%  over  August,  1931. 

Department  store  sales  in  the  Sixth  District 
showed  substantial  increases.  The  volume  of 
retail  trade  was  larger  than  same  time  last  year, 
though  prices  were  lower.  Building  activity 
also  was  heavy  in  this  district  for  same  period. 

The  South  IS  BUYING  this  Fall.  Even  though 
it  pays  less  (a  privilege  also  enjoyed  by  the  rest 
of  the  country) — it  pays  BIG  MONEY  in  the 
aggregate,  as  one  of  the  nation’s  greatest 
markets  for  the  sale  of  standard  trade  marked 
brands.  The  national  advertiser  who  has  got  his 
production  costs  in  line  with  prevalent  lower 
sales  price  slashes — finds  the  South  a  mighty 
profitable  business  field,  provided  his  linage  is 
“right”,  along  with  the  goods  advertised.  These 
Southern  papers  lead  in  their  districts.  Write 
them  NOW  for  data  on  local  conditions,  or 
other  information. 


FLORIDA 

Circu¬ 

lation 

2,500 

Linaa 

I9.0M 

Linaa 

'Daytona  Baach  Nawa-Journal. .  .(BS) 

S.S89 

.06 

.055 

"Penaacola  Newa  and  Journal. .  (Eft M) 

16,752 

.09 

.09 

•Palm  Baach  Poat  (H)  t.876 . (8) 

9,965 

.07(.09S) 

.07(.09S) 

GEORGIA 

••Auguata  Herald  . (E) 

14,173 

.05 

.05 

••Auguata  Herald  . (S) 

14,198 

.05 

.05 

•Macon  Telegraph  ft  Newa . (MftB) 

39,539 

.15 

.15 

•Macon  Telegraph  ft  Newa . (S) 

35,830 

.15 

.15 

NORTH  CAROLINA 

••Greenaboro  Newa  ft  Record. .  (MftE) 

48,841 

.15 

.15 

••Greenaboro  Newa  ft  Record . (S) 

37,206 

.12 

.12 

SOUTH  CAROLINA 

••Greenville  Newa  ft  Piedmont ..( M ft E ) 

40,781 

.12 

.12 

••Greenville  Newa  . (S) 

28,321 

.10 

.10 

•Spartanburg  Herald  ft  JoumaL(MftB) 

15,096 

.08 

.98 

•Spartanburg  Herald . (BftS) 

18,694 

.09 

.09 

VIRGINIA 

j  ••Staunton  News  Leader(M),  Leader.(E) 

7,259 

.045 

.045 

•A.  B.  C.  Publiahera’  Statement,  April  1,  1931. 
••A.  B.  C.  Publiahera’  Statement.  Oct.  1,  1931. 
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OREGON 


COLUMN  DATA 


CITY 

Albany . . 

Ashland . . 

Astoria . . 

NEWSPAPER 

Demoi  rat«Herald . 

•  Tidings . 

.  Astonan-Budget . 

• 

e 

e 

*0 

U 

e 

Z 

8 

8 

8 

• 

u 

£ 

X 

•o 

12 

12 

12 

12 

«  Depth  (Lines) 

Annua]  Paper 
..  Consumption — 

Ett.  Tons,  1931 

Paper  Dimeneiona 
Roll*  or  Sheets — 
Inches 

545<.  35 

70.  52)4.  35 

70,  525i.  35 

Metal  Consumption — 
E»t.  Lha.,  1931 
gSS  Linotype  and 

Soo  Stereotype 

Ji 

e 

ih 

Boa 

<UU 

3,600 

1,000 

2,200 

M 

_e 

e 

9  • 

«i  ■ 

e: 

« k 

ZB. 

1  D 

1  G 

1  D 

Type  of  Printing 

B  •  Presses 

fi 

0*0 

J 

•0*5 

C  0 

«  a 

zu 

3  L 

2  L 

2  L,  3  I,  1  Lu 

M 

*5 

z 

0  e 

k 

WH 

W 

Hand 

Job  Printing 
(A  Department? 

• 

it 

•  s 

SD 

No 

Dry 

Both 

Prints  directly  from 
I/.  (A  type  (flatbed  press) 

s 

* 

3 

u 

‘a'i!  u 

ii  0 

22  * 

0  a  Bi 

X  «  >. 

a.as  H 

\o  A 

No  A 

No  A 

Baker . . 

.  DemcN  rat'Herald . 

8 

12 

294 

60 

70,  525^,  35 

2.500 

200 

1  D 

Fb 

3  L 

A 

No 

Dry 

Yes 

No  A 

Bend . 

.  Bulletin . 

8 

12 

280 

S3 

35 

2,000 

1,750 

1  G 

Om 

3  L.  1  Lu 

Mus 

Yes 

Both 

Yes 

No  .. 

287 

Eugene  . . 

.  Register-Guard . 

8 

12 

294 

-SOO 

54H. 

4,000 

14.000 

1  D 

5  L.  2  M . 

Hand 

No 

Dry 

No  A 

Grants  Pass.  .  . 

,  Courier . 

8 

12 

280 

47 

35,  17H 

1.200 

1  G 

(Vom 

3  L,  1  Lu 

W 

Yes 

Yes 

No  A 

Klamath  Falls. . 

Herald  &  News . 

8 

12 

308 

240 

34H.  17 

6,000 

1  G 

SI 

5  L.  1  Lu,  1  El 

No 

Dry 

No 

No  D 

La  Grande . 

.  Observer . 

8 

12 

294 

62 

70.  S2H.  35 

2,141 

1,749 

1  D 

Fb 

2  L.  1  I 

Hand 

No 

Dry 

Yes 

No  A 

Marshfirld . 

•  Coos  Bay  Times . 

8 

12 

294 

7S 

70,  52  V* 

1,500 

1,800 

1  D 

Fb 

3  L 

Ch 

No 

Yes 

No  A 

Medford . . 

.  Mail  Tribune . 

8 

12 

294 

120 

34Vi.  VH 

1  D 

Tub 

5  L.  1  M,  1  Lu 

No 

Dry 

No 

No  A 

Oregon  City.  . . 

.Enterprise . 

8 

12 

294 

75 

70.  S2V4.  35 

2.000 

2.500 

1  D 

Fb 

2  I,  1  Lu 

D 

Yes 

Dry 

Yes 

No  . . 

Pendleton . 

.East  f Oregonian . 

8 

12 

100 

70,  52  V4.  35 

2,000 

2.500 

1  D 

1  L,  3  I 

W 

Yes 

Dry 

Yes 

No  A 

Portland . 

.Journal  of  Commerce . 

8 

12 

301 

50 

36  X  47 

1,500 

1  M 

3  L 

Dry 

Yes 

NoAD 

12 

Oregonian . 

8 

12 

294 

7,591* 

66>.4.  .50,  33Vi,  62,  31,  15 

26,000 

320.000 

2H.1G.1H* 

bee,  8  cyl 

34  I,  2  Lu,  2  M2 

D 

No 

Dry 

No 

Yes  D 

•  Consumption  Jan.  1  —  Sept.  30.  1931. 

Oregon  Journal . 

8 

12 

280 

67.50Ji.  33 V4.  31,  16»i 

3  H.  IS 

17L,  71.  1  M.2Lu,  1 

El,  1  L2 

Rost  burg . 

.  News-Review . 

8 

12 

287 

80 

70.  35.  52^ 

1.000 

200 

1  G 

Com 

2  L.  2  I 

Yes 

Yes 

No  A 

12 

45,  22  Vi 

1  P 

4  L.  1  Lu.  1  El 

Dry 

No  A 

The  Dalles. . . . 

.Chronicle . 

8 

12 

294 

55 

70.  52  Vi.  35 

2,000 

2.000 

1  D 

Fb 

3  I 

H 

Yes 

Yes 

No  A 

PENNSYLVANIA 

Allentown . 

.Call . . 

.  8 

12 

300 

3.000 

68Vi.  51?i.  34Vi 

20,000 

80,000 

H 

Oct 

12  L,  1  M.  2  Lu 

D 

No 

Drv 

No 

Yes  A 

Chronicle  &  News . . 

.  8 

12 

294 

990 

68Vi.  5IJi.  34Vi 

22.000 

32,(88) 

H 

Oct 

9  L.  1  M2,  2  Lu 

No 

Dry 

No 

No  A 

12J4 

Altoona . 

.  Mirror . . 

.  8 

12 

294 

1,6.50 

68,  SI  Vi,  34 

7,700 

51.800 

G 

2  Oct 

8  L,3  I.  2  M.  1  M2 

A 

Yes 

Dry 

No 

NoAD 

Tri  mne . 

.  8 

12 

294 

450 

34.  17 

24.(88) 

12.500 

G 

Ou 

8  L.  3  M 

Yes 

Dry 

No 

YesAD 

Ambridce . 

.Citizen . 

.  8 

12 

280 

75 

.52Vi,  35 

3  L.  1  M2,  1  Lu 

A 

Yes 

Dry 

No 

NoAD 

Ardmore . 

.Mam  Line  Times . 

.  8 

12 

294 

34Vi,  17}i 

D 

Tub 

5  I.  1  Lu.  1  El 

D 

No 

Dry 

No 

No  A 

Ashland . 

.  News . . 

.  8 

12 

280 

70.  52^.  35 

D 

Fb 

3  L.  1  I,  1  Lu 

A 

Yes 

Dry 

Yes 

No  A 

.  7 

13 

Beaver . 

.Times . . 

.  8 

12 

280 

163 

34Vi,  17Vi 

3.475 

5,160 

G 

Mon 

5  L.  I  M 

T 

No 

Dry 

No 

No  A 

Beaver  Falls .. . 

.  News-Tribune . 

.  8 

12 

294 

350 

70.  52>i.  35 

G 

Qu 

1  L.  4  1 

Yes 

Dry 

No 

No  A 

.  7 

13 

Bethlehem . 

.<Tlol>e-Times . 

.  8 

12 

29754 

68Vi.  SIVi,  34Vi 

14.0(8) 

30.000 

D 

5  units 

13  L.  1  M.  2  Lu 

Yes 

Dry 

No 

Yes  A 

Bloomsburg . . . . 

.  I^ess . 

.  7 

13 

294 

300 

33,  17 

6.000 

D 

Tub 

3  L 

WH 

Yes 

Wet 

No 

No  A 

.  8 

121^ 

308 

Bradford . 

.  Era . 

.  8 

12  ' 

294 

200 

34.  17'.* 

2.497 

3,530 

D 

Tub 

3  L 

A 

No 

Dry 

No 

No  A 

,  7 

13 

280 

Bristol . 

,  7 

13 

287 

Brownsville .... 

.Telegraph . 

.  8 

12 

283 

230 

34.  17 

2,  MM) 

9,000 

G 

SI 

3  I.  1  M.  1  Lu 

A 

Yes 

Dry 

No 

No  A 

Butler . 

.  Eagle . 

.  8 

12 

301 

550 

34  fi 

2.000 

15.(88) 

H 

Q" 

6  L.  1  M,  1  Lu 

So 

No 

Dry 

No 

No  A 

CanonsburR . . . . 

.  Notes . . 

•  8 

12 

294 

100 

70.  .53.  35 

2.000 

2.(XK) 

G 

Com 

3  L.  1  Lu 

H 

Yes 

Yes 

No  A 

Carbondale .... 

.  Leader . . 

.  8 

12ki 

308 

36,  18Vi 

1  H.  1  C 

Fb 

4  L,  1  Lu 

A 

Yes 

Dry 

V'es 

No  A 

Carlisle . 

.  Sentinel . . 

.  8 

12 

287 

80 

70.  52Vi.  35 

D 

Fb 

4  I 

Mer 

Yes 

Yes 

No  A 

12 

294 

Charleroi . 

.Mail . 

.  7 

13 

294 

SO 

67.  51.  33Vi 

G 

Com 

3  L 

A 

Yes 

No 

Yes 

No  A 

Chester . 

.  Times . 

.  8 

12H 

298 

1,184 

71.  .53 Vi.  35Vi 

19.000 

39.000 

D 

Oct 

12  L,  2  M,  1  Lu 

WH 

Yes 

Dry 

No 

No  A 

Clearfield . 

.  Progress . . 

.  7 

13 

287 

125 

83H.  66ji.  50Vi 

4.<HX) 

4.800 

D 

Fb 

4  L 

A 

Yes 

\  es 

No  A 

Coatesville .  . . . 

.  Record . . 

,  7 

13 

294 

300 

50 Vi.  33 Vi 

5.000 

4.500 

H 

4  L.  1  Lu 

No 

Wet 

No 

No  A 

Columbia . 

.  News . . 

.  7 

13 

287 

100 

70.  52  Vi,  35 

CD 

Fb 

3  L 

WH 

Yes 

Dry 

Yes 

No  A 

Connellsville . . . 

.  Courier . 

.  7 

13 

308 

300 

33Vi.  16^ 

5.. 500 

5,100 

S 

4  L,  1  Lu 

W 

No 

Wet 

No 

No  D 

Corry . 

.  Journal . 

7 

13 

27654 

6U 

70,  35 

3.500 

1.500 

G 

Com 

2  L 

A 

Yes 

Dry 

Yes 

No  A 

.  7 

13 

280 

Donora . 

.  Herald-American . 

.  7 

13 

280 

41 

70.  .53,  35,  17 

G 

Com  . 

4  L.  1  Lu 

A 

Yes 

Dry 

Yes 

No  A 

Dovlestown . . . . 

.  Intelligencer . 

.  7 

13 

280 

80 

70.  52 Vi 

2,000 

2,000 

CD 

Fb 

1  L,  4  I.  1  Lu,  1  El 

WH 

Yes 

Dry 

Yes 

No  A 

DtiHois . 

.Courier  &  Express . 

.  8 

12 

292 

1.50 

3SVi,  17Ji 

D 

Tub 

3  L.  1  I,  1  M.  1  Lu, 

1  El 

Yes 

Dry 

No 

No  A 

Easton . 

.  E*i>rcss . 

.  8 

12 

298 

2.2(8) 

68.  51.  .34 

10,000 

63.(88) 

2  G . 

Oct 

7  L.  7  I,  1  M2.  2  Lu 

D 

No 

Dry 

No 

No  A 

E.  Stroudsburg. 

.  -  Sun . 

.  8 

12 

280 

m 

70V*.  52Vi.  35}i 

2.(K)0 

2.000 

G 

Com 

3  I.  1  Lu 

WH 

No 

No 

Yes 

No  A 

Ellwood . 

.City  Ledger . 

.  8 

12 

294 

UA) 

3.5.  17  Vi 

3,(88) 

SI 

3  L,  1  Lu 

D 

No 

Dry 

No 

No  A 

Erie . 

.  Dispatch-Herald . 

.  8 

12 

304 

2.700 

•70.  S2Vi.  46.  35,  23 

1  H,  1  S 

13  L,  3  M 

No 

Drv 

No 

No  D 

Times . 

.  8 

12 

308 

2,400 

70.  52Vi,  35 

66.(K)0 

G 

Oct 

7  L,  8  I,  1  M.  2  Lu 

No 

Both 

No 

NoAD 

Franklin . 

.  News-Herald . 

7 

13 

308 

225 

33  Vi 

4,000 

4,000 

H 

7  L 

D 

Yes 

Wet 

No 

No  A 

GeiiysburR. . . . 

.Times . 

.  8 

12 

287 

100 

70.  S2Ji.  35 

4. (KM) 

2. (MM) 

1  D,  1  B 

Fb 

7  L.  1  El 

WH 

Yes 

Yes 

No  A 

GreensburK . . . . 

.Review  &  Tribune . 

.  8 

12H 

294 

6.50 

70Vi.  S2Ji.  35H 

6.000 

15.000 

H 

Sex 

7  L,  2  Lu.  1  El 

W 

Yes 

Dry 

No 

No  A 

12 

Hanover . 

.Sun . 

.  8 

12 

294 

421 

34Vi.  17Vi 

6,500 

20.640 

b 

Tub 

5  L,  3  I 

w 

Yes 

Dry 

No 

No  A 

Sunday  Courier . . 

13 

287 

60 

72,  58 

4.000 

3,000 

2  L 

Yes 

Dry 

No 

No  A 

.  8 

12 

294 

2  G 

No 

No 

YesAD 

Hazelton . 

.Plain  Speaker  &  Sentinel 

G 

Sex 

9  L.  2  Lu 

No 

Dry 

No 

No  A 

Standard . 

.  8 

12H 

308 

950 

71.  .53>i.  3SVi 

Homestead .... 

.  Messenger . . 

.  8 

12 

308 

120 

51H.34Vi 

2,0(8) 

6,0(M) 

G 

SI 

4  L 

A 

Yes 

Dry 

No 

N'o  A 

Huntingdon .  . . 

.  News . 

.  8 

12 

294 

216 

343i,  17Vi 

2.800 

6.000 

D 

Tub 

4  L.  2  I 

A 

Yes 

Dry 

No 

No  A 

Indiana . 

.  Gazette . . 

.  7 

13 

280 

242 

65.  49.  33 

10,0(8) 

H 

6  L.  1  M 

W 

Yes 

Dry 

No 

Noo  A 

Jeanette . 

.  News- Dispatch . . 

.  8 

12 

287 

78 

34Vi.  17Vi 

2.589 

1.778 

D 

Tub 

3  I.  1  Lu 

Yes 

Dry 

No 

No  A 

Jersev  Shore . . . 

.  Herald . . 

.  8 

12 

287 

45 

52  Vi 

1,500 

D 

Fb 

3L 

H 

Ye-s 

Yes 

No  A 

Johnstown . 

.  Demoi-rat . 

.  8 

12 

294 

900 

68.  51.  34 

16,(88) 

30.000 

D 

Met,  Sex 

8  L,  2  M.  1  Lu 

Yes 

Dry 

No 

No  A 

Tribune . 

.  8 

1254 

294 

2,(88) 

68,  SlVi.  34 

7.. 500 

55, 000 

G 

SI.  Oct 

10  L.  1  .\I.  2  Lu 

W-H 

No 

Dry 

No 

No  D 

Kittunning .  . . . 

.  Simpst^n’s  Lcader-T imes . . 

.  8 

12 

308 

175 

35.  I7»i 

G 

3  L.  1  Lu.  1  El 

A 

No 

Dry 

No 

No  .V 

Lancaster . 

.  New  Era  &  Intelligencer* 

Journal . 

.  8 

12 

301 

2,4(8) 

67,  .50Vi.  33Vi 

25.000 

40,000 

D 

5  units 

7  L.  5  1.  1  M.  1  Lu 

W-H 

Yes 

Dry 

No 

No  D 

Lansdale . 

.  North  Penn  Reporter _ 

.  8 

12 

280 

50 

70,  52  «i,  35 

5.(88) 

1.500 

G 

Com 

4  L,  1  Lu 

B 

No 

Yes 

No  A 

Lansford . 

.  Record . 

.  8 

12 

287 

37 

70.  52Ji,  35 

1.500 

1,1(8) 

G 

Com 

3  L,  11.  1  Lu.  1  El 

A 

Yes 

Dry 

Yes 

No  A 

Latrobe . 

.  Bulletin . 

.  7 

13 

297 

125 

33 Vi.  16 

Cs 

SI 

4  L.  1  Lu 

W 

Yes 

Wet 

No 

No  A 

Lebanon . 

.  News-Times . 

.  7 

13 

280 

800 

.33Vi.  17 

10.  (XK) 

12.000 

G 

4  deck 

7  L.  1  Lu 

Yes 

Wet 

No 

No  A 

Report . 

.  7 

13 

287 

120 

66?4.  .50Vi,  33Vi 

2.0(N) 

2.200 

1  D,  1  B 

Fb 

5  L 

Yes 

Both 

Yes 

No  A 

Lehi|(hton . 

.  Leader . 

.  8 

12 

280 

40 

70.  S2»i 

1,000 

D 

Fb 

2  L 

W 

Yes 

Both 

Yes 

No  A 

Lew'tstowm . 

.  Sentinel . 

.  8 

1254 

294 

2.50 

3SVi,  18 

8,000 

6.. 500 

D 

Tub 

6  L.  1  M,  1  Lu 

Msr  Ch 

Yes 

Dry 

No 

No  A 

Haven .  . . 

.  Express . 

.  8 

12 

280 

60 

70,  .52Vi.  35 

1.000 

850 

D 

Fb 

4  L.  1  Lu 

W 

No 

Yes 

No  A 

McKeesport .  . . 

.  News . 

.  8 

12 

298 

1.200 

68,  51V4.  34 

24,400 

45,000 

S 

Oct. 

5L,  7  1,  1  M.2Lu 

No 

Dry 

No 

NoAD 

12^ 

Mauch  Chunk. 

.Times-News . 

.  7 

13 

294 

D 

Fb 

2  L 

Yes 

Dry 

Yes 

No  A 

Meadville . 

.  Tribune-Republican . 

.  8 

12 

294 

250 

34.  17 

12.000 

D 

Tub 

7  L.  1  Lu 

H 

Yes 

Dry 

No 

No  A 

.  8 

12 

290 

24 

2  L 

Yes 

Yes 

No  A 

Middletovkn . . . 

.Journal . 

.  8 

12 

290 

75 

34  Vi.  17,li 

D 

Tub 

4  L,  1  Lu . 

Yes 

Dry 

No 

No  A 

12 

Monessen . 

.  Independent . 

.  8 

12 

287 

60 

70.  53.  35 

1,500 

2,000 

D 

Fb 

4  L 

Yes 

Dry 

Yes 

No  A 

Monongahela .  . 

.  Republican . 

.  8 

12 

287 

.53.  35.  17Vi 

D 

Fb 

3  L 

Yes 

Dry 

Yes 

No  A 

Mount  Carmel. 

.  Item . 

.  8 

12 

294 

108 

45.  22,Vi 

1  S.  1  C 

Sk.  Fb 

4  L,  1  Lu 

Yes 

Dry 

No 

No  A 

New  Castle _ 

, .  News . 

.  8 

12 

294 

950 

69.  51  Vi.  34 Vi 

G 

9  L.  1  M2,  2  Lu... . 

No 

Both 

No 

No  A 

New  Kensington  Dispatch . 

.  8 

1254 

308 

100 

36Vi.  18Vi 

2.000 

2. .500 

(; 

SI  Ou 

4  L.  1  Lu 

A 

Yes 

Drv 

No 

No  A 

Norristown . . . . 

.  Register . 

.  8 

1254 

280 

300 

35V*.  17Vi 

6.000 

c. 

SI 

7  L.  1  M.  1  Lu 

W-H 

Yes 

Dry 

No 

No  A 

Times-Herald . 

.  8 

1254 

308 

800 

72Vi.  54Vi.  36Vi 

14.000 

20. (MM) 

G 

Sex 

10  L.  1  Lu 

Yes 

Wet 

No 

No  A 

Oil  City . 

12 

Derrick . 

.  8 

12 

294 

•229 

34.  17 

•2,753 

•6,1.36 

D 

Tub 

6  L.  1  M 

A 

Yes 

Dry 

No 

No  A 

For  Explanation  of  Key  Letter*  See  Pace  S4 
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Father  Knickerbocker  s  General  Merchandising  Sales 
Amount  to  Nearly  a  Billion  Dollars  a  Year-Retail 

in  NEW  YORK  STATE - 


And  the  Department  of  Commeree  sponsors 
this  stalenient — with  the  figures  lately  com¬ 
piled  to  show  the  record  extent  of  the  Empire 
State’s  activities  in  this  great  retail  field. 

These  statistics  compiled  from  data  of  the  1930 
census — show  the  Empire  State’s  7.,014  stores 
comprising  its  general  merchandising  group  had 
a  total  retail  sales  of  ^876,776,648,  which  was 
12.11%  of  the  State’s  $7,239,632,514  total  retail 
sales  (1929)  from  all  classes  of  stores. 

There  is  no  other  set  of  figures  from  any  other 
field  comparable  with  the  above.  Still  more 
records  can  be  claimed  when  this  State’s  general 
merchandising  retail  total  is  presented  in  the 
further  detail  of — 

—  277  department  stores  selling;  more  than  $635,000,000  annually. 
— 4,962  dry  goods  stores  selling  more  than  $102,500,000  annually. 
— 1.110  variety  —  5  and  10  —  up-to-$  stores  selling  $112,317,567 

annually. 

—  665  general  stores  with  sales  of  nearly  $27,000,000  annually. 

And  just  how  many  millions  of  this  huge  total 
was  profit — to  how  many  national  advertisers 
were  represented  by  goods  sold  through  these 
more  than  7,000  general  merchandise  store's? 

Tht'  correct  answer  would  run  into  the  hun- 
drt'ds  of  millions  and  also  comprise  the  names 
of  every  really  great  successful  national  mer- 
chandiser.  Your  name  can  be  added  to  the  list 

—  in  by  the  same  method  they  employed — and 
employ  NOW— to  gain  the  FIRST  MARKET 
of  the  nation.  They  contract  for  their  New 
Tork  State  linage  in  these  newspapers: 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

*Albany  Evening  News . 

....(E) 

47,638 

.13 

.13 

*  Albany  Knickerbocker  Press . 

...(M) 

30,946 

.12 

.12 

’Albany  Knickerbocker  Press . 

....(S) 

51,985 

.17 

.17 

’Amsterdam  Recorder-Democrat  . . 

....(E) 

9,197 

.05 

05 

fAuburn  Citizen-Advertiser-Journal 

...(E) 

9,048 

.065 

.055 

t  Buffalo  Courier-Express  . 

...(M) 

129,215 

.25 

.25 

t  Buffalo  Courier- Express  . 

....(S) 

175,432 

.30 

.30 

ttBuffalo  Evening  News . 

....(E) 

183,617 

.35 

.35 

**  Corning  Evening  Leader . 

....(E) 

9,140 

.05 

.05 

’Elmira  Star-Gazette  Advertiser. . . 

(EAM) 

33,144 

.11 

.11 

tCeneva  Daily  Times . 

....(E) 

5,787 

04 

.04 

’Gloversville,  Johnstown  Morning 

Herald 

&  Leader-Republican  . 

(EAM) 

13,453 

.07 

.07 

t Ithaca  Journal-News  . 

....(E) 

8,106 

.05 

.05 

’Jamestown  Morning  Post . 

...(M) 

12,895 

.045 

.045 

’Kingston  Daily  Freeman . 

....(E) 

8,572 

.05 

.05 

’Long  Island  City  Daily  Star,,., 

....(E) 

30,461 

.15 

.10 

’Newburgh- Beacon  Daily  News.., 

....(E) 

16,147 

.09 

.09 

+The  Sun.  New  York . 

....(E) 

293.368 

.70 

.65 

’New  York  Times . 

...(M) 

460,794 

.90 

.882 

•New  York  Times . 

....(S) 

736,302 

1.20 

1.176 

tNew  York  Herald-Tribune . 

...(M) 

325,432 

.75 

.735 

tNew  York  Herald-Tribune . 

....(S) 

459,106 

80 

.784 

t Niagara  Falls  Gazette . 

....(E) 

23,877 

.08 

.08 

tPort  Jervis  Union-Gazette . 

....(E) 

3,343 

.035 

.03 

’Poughkeepsie  Star  and  Enterprise 

....(E) 

14,951 

.06 

.06 

’’Rochester  Democrat  &  Chronicle  | 

(MAE) 

176,067 

.40 

.40 

’’Rochcester  Times-Union  J 

♦Troy  Record  . 

(MAE) 

24,457 

.07 

.07 

ttGovernment  Statement,  Apr,  1, 

1931. 

”A.  B.  C.  Publishers’  Statement, 

Apr,  1, 

1931. 

tGovernment  Statement,  Oct.  1,  I 

1931. 

’A.  B.  C.  Publishers’  Statement, 

.  Oct.  1. 

1931. 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  1,920  DAILIES 


COLUMN  DATA 


CITY 


NEWSPAPER 


i  t 


News .  5 

Public  Ledger  &  Evening 

Ledger .  8 

Record .  8 

Philipsburg . Journal . 

PhowxvilTe. . .  .Republican . 


Pittston . Gazette . 

Pottatown . News. . . 


Republican  &  Morning 


Reading . E^Ie . 

Times . 

Rmovo  ........  Record . 

Rid™ay . Record . 

St.  Mary's . Press . 

Sayre . Times . 

Scranton . Republican . 

Scrantonian .  8 

Sun . . 

Times .  8 

Shaniokiu . Dispatch .  8 

Herald .  8 

News .  8 

Sharon . Herald . 

News-Telegraph .  8 

Shenandoah ....  Herald .  8 

Somerset . Herald .  8 

Stroudsburg ....  Record .  7 

Snnbnry . Daily . 

Item . 

Susquehanna . . .  .Transcript . 

Tamaqua . Courier . 

Tarentum . News .  „ 

Titusville . Herald .  7 

Towanda . Review . 

Tyrone . Herald .  „ 

Uniontown . Herald  ft  Gmius .  7 

News-Standard .  7 

\andergrift . News .  8 

Warrm . Times-Mirror .  8 

Washington . Observer  ft  Reporter .  8 

Waynesboro ....  Record-Herald .  8 

West  Chester . . .  Local  News .  8 

Wilkes-Barre ....  News .  8 

Record .  8 

Sunday  Independent .  8 

Telegram .  8 

Times-Leader .  8 

Williamsport - Gazette  ft  Bulletin  and  Sun  8 

Grit . 

Vork . Dispatch . . 

Gazette  ft  Daily .  8 


Newport . Herald. 


Westerly . Sun . 


Anderson . Independent-Tribune 

Mail . 


Columbia . R^rd . 

State... 

Florence . News.  . 


Deadwood. 


PENNSYLVANIA— Continued 


i 


Paper  Dimensions 
Rolls  or  Shasta — 
Inches 


Pliiladelphia _ Bulletin .  8  12H 

Inquirer .  8  12J4 


12H 


12« 

12 


297 

310 


297 

298 


IIh 

lli 

<uu 


32,628  wh  70,  S2H.  35 
4,105  col 

8,400  63,  47K.  31K 


0.m 

§2b 

g  f  i 

•I^’ B  fc 


M 

«• 

u 

e 

eS 

6 

“  1  s 

0 

:c2 

E  0 

r 

^  a« 

—  E-A 

«  gpj 

B  e  J 

du 

gS 

tl 

Type  of  Prli 
Presses 

<u(3 

zo. 

c  o 

«  D. 

it 

Zu 


II  : 

5  T-o 

•5s  «S 

•go  SD 


I- 

e: 


PuC 


.0*0 
a  « 

II 
6  0  „ 
k  a 
O’  a  a 

ud  s  X 

a.M  ^ 


40,000 


70,  52H.  35 
68 


149,912  l,176,408(bl)  H 
83.808(col)W 
42,615  405,480  G 
140,000  1,200,000  H 
S 

.  H,  S 


32  units  60  L,  8  M,  3  Lu 
12  units 
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More  Facts  Concerning 
the  NEW  ENGLAND  Retail 
Customer’s  Individual 

^  H  MASSACHUSETTS  — PopuUtion,  3.8S2, 356 

JJU  V  ltl&  i  %JW  d  fis;  ‘KT 

*AttIeboro  Sun . (E)  6,168  .04  .04 


Further  amplifications  of  retail  sales  figures  recently  made  public  by  the 
Census  Bureau — again  confirm  New  England’s  claim  as  one  of  the  premier 
retail  seJes  regions  of  the  nation. 

The  newly  recognized  Boston  area  which  takes  in  19  surrounding  cities 
along  with  Boston  proper — now  constitutes  Boston’s  Metropolitan  Area  con¬ 
sisting  of  1,021  square  miles  and  a  population  of  2,307,897  amounting  to 
more  than  1/4  of  all  the  people  in  New  England. 

New  England  yearly  retail  sales  per  capita  as  already  announced,  was 
found  to  be  $436.05 — a  gain  of  $28.53  in  itself  over  the  national  rate  of 
$407.52.  But  Massachusetts  with  more  than  Yi  of  New  England’s  total 
population  leaps  ahead  with  $484.49  per  capita — which  obviously  includes 
each  of  the  2,307,897  people  within  the  twenty  mile  radius  of  the  circle 
bounding  the  Boston  Metropolitan  area. 

Thus  one  state  in  New  England — representing  more  than  half  its  regional 
population — is  the  fourth  state  in  the  Union  in  the  volume  of  retail  sales 
total  per  annum.  Boston  without  its  Metropolitan  District  is  about  '/g  of  New 
Englauid’s  population,  and  presents  the  highly  impressive  total  of  $877.85 
yearly  retaul  sales  per  capita. 

But  figure  comparisons  on  this  most  important  economic  reckoning 
point  are  further  complemented  by  Connecticut’s  showing.  The  Nutmeg  State 
and  Massachusetts  together  contain  practically  ^  of  the  entire  New  England 
population.  Connecticut  per  capita  figures  show  $475.80.  This  brings  the 
average  for  the  two  states  and  consequently  of  New  England’s  people,  to 
$480. 1  5 — which  sum  only  is  exceeded  by  three  other  reporting  regions  in  the 
United  States.  The  $436.05  for  the  six  New  England  States,  is  tenth  as 
compared  to  other  outside  groups.  These  statistics  cover  the  year  1929. 

As  this  is  the  first  census  to  make  a  survey  along  the  above  lines,  its 
importance  to  close  students  of  sales  economics,  is  invaluable.  The  figures 
above  may  be  taken  as  a  guide  explaining  the  “total  ”  value  of  the  individual 
New  Englander — as  measured  in  BUYING  F*OWER. 

But  national  advertisers  long  have  recognized  and  capitalized  this  value 
— by  linage  in  these  53  New  England  newspapers  published  in  39  of  New 
England’s  most  prominent  cities: 


MASSACHUSETTS  — 

PopuUtion,  3,852,356 

Circu- 
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10,000 

Ution 

lines 

lines 

*AttIeboro  Sun . (E) 

6,168 

.04 

.04 

t  Boston  Eve.  American 

(E) 

258,041 

.50 

.50 

fBoston  Sunday  Adver- 

tiser  . (S) 

461,559 

.75 

.75 

fBoston  Globe. ...  (MAE) 

306,962 

.50 

.50 

xttBoston  La  Notixia 

(MAS) 

37,330 

.10 

.07 

ftBoston  Transcript. ...  (E) 

37,377 

.25 

.25 

tt  Boston  Post  . (M) 

376,994 

.60 

.60 

ttBoston  Post  . (S) 

331,541 

.55 

.55 

ttBrockton  Enterprise.  .(E) 

25,129 

.08 

.08 

tt  Fitchburg  Sentinel . . ,  (  E) 

11,601 

.06 

.045 

*Haverhill  Gaxette. . . .  (E) 

16,259 

.07 

.06 

tHolyoke  Transcript  A 

Telegram  . (B) 

17,148 

.09 

.065 

**Lavvrence  Eagle-Tribune 

(MAE) 

26.600 

.10 

.09 

••Lynn  Item . (E) 

17,553 

.065 

.05 

•Lowell  Courier-Citizen 

and  Evening  Leader 

(M.AE) 

16,794 

.07 

.07 

••New  Bedford  Standard 

Mercury  . (MAE) 

27,922 

.10 

.10 

••New  Bedford  Sunday 

Standard  . (S) 

17,675 

.10 

.10 

••North  Adams  Transcript 

(E) 

10,466 

.05 

.04 

ttPittsfield  Eagle  . (E) 

19,428 

.06 

.06 

••Salem  News  . (E) 

21,451 

.09 

.07 

••Taunton  Gazette  ....(E) 

9,088 

.05 

.035 

••Worcester  TeUgram  and 

Evening  Gazette. (MAE) 

105,094 

.28 

.25 

••Worcester  Sunday  Tele- 

gram  . (S) 

53,030 

.21 

.18 

CONNECTICUT  —  PopuUtion, 

1,380,631 

•Bridgeport  Post  Telegram 

(EAM) 

45,771 

.15 

.15 

•Bridgeport  Post . (S) 

24,925 

.10 

.10 

•Hartford  Courant. . . .  (M) 

39,562 

.10 

.10 

•Hartford  Courant. ...  (S) 

64.249 

.15 

.15 

ttHartford  Times . (E) 

60,091 

.15 

.15 

tMiddletown  Press.,.. (B) 

8,681 

.055 

.035 

tNaugatuck  News . (E) 

5,528 

.035 

.035 

•New  Britain  Herald.  (E) 

15,037 

.08 

.07 

ttNew  Haven  Register 

(EAS) 

60,074 

.16 

.15 

•New  London  Day....(E) 

14,159 

.06 

.05 

•Norwalk  Hour . (B) 

7,811 

.045 

.045 

ttSouth  Norwalk  Sentinel 

(E) 

6,126 

.045 

.035 

••Stamford  Advocate. ..  (E) 

12,649 

.065 

.055 

•Waterbury  Republican  A 

American  . (MAE) 

26,047 

.09 

.09 

•Waterbury  Republican  A 

American  . (SAE) 

33,299 

.09 

.09 

MAINE— PopuUtion,  768,014 
ttPortUnd  Preu  •  Herald 
Exprett,  Sunday  Tele¬ 
gram  . (MAE)  63.686  .20  .16 

NEW  HAMPSHIRE  — PopuUtion,  443,683 
ttConcord  Monitor-Patriot 

(E)  6,888  .05  .03 

ttKeene  Sentinel  . (E)  4,303  .036  .025 

**M  anchetter  Union- 


Leader 

. (MAE) 

33,804 

.15 

.12 

RHODE  ISLAND  — 

Population, 

604,397 

ttPawtucket 

Times. . . .  (E) 

30,184 

.09 

.09 

•Providence 

Bulletin.  .(E) 

88,494 

.20 

.27(B) 

*  Providence 

Journal. .  (M) 

43,932 

.12 

.27(B) 

•Providence 

Journal . . (S) 

91,368 

.20 

.20 

••Providence 
bune  . . . , 

News  -  Tri- 
. (E) 

30,250 

.10 

.10 

••Westerly  Sun . (EAS) 

5,500 

.04 

.04 

tt  Woonsocket 

Call . (E) 

15,896 

.06 

.06 

VERMONT  —  PopuUtion,  352,428 

•*Barre  Times . (E)  7,171  .04 

ttSrattUboro  Re{ormer.(E)  3,635  .035 

**  Burlington  Free  Press 

(M)  16,370  .065 

ttRutUnd  Herald . (M)  13,451  .06 

tfSt.  lohntbury  Caledonian 

Record  . (E>  5,006  .03 


*  A.B.C.  Publishers'  Statement,  Apr.  1,  1931. 
t  Government  Statement,  Apr,  1,  1931. 

(B)  Combination  rate  Daily  Journal  and  Eve.  Bulletin, 
xtt  Italian  Daily. 

**  A.B.C.  Publishers’  Statement,  Oct.  1,  1931. 
tt  Government  Statement,  Oct.  1,  1931. 


.03 

.02 

.065 

.06 

.025 
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TENNESSEE— Continued 

COLUMN  DATA 


CITY 

Jackson  . 

NEWSPAPER 

.Sun . 

9B  No.  Columns 

~  Width  (Picas) 

•1 

e 

d 

X 

a 

a 

294 

Annual  Paper 
Consumption— 
Est.  Tons*  19^ 

Paper  Dimensions 
Rolls  or  Sheets — 
Inches 

34 

Metal  Consum 
Est.  Lbs.,  193 
Linotype  and 
Stereotype 

Annual  News 
Consumption— 
Est.  Lbs.,  193 

Name  of  Prin 
Presses 

Type  of  Print 
Presses 

No.  and  Type 
Composing  Ms 

Type  of  Mailir 
Machine 

Job  Printing 
Department  / 

Matrices 

Used 

Prints  directif 
type  (flatbed 

Photographs 
Reproduced  ? 

Type  of  Elec. 

Johnson  City... 

8 

12 

287 

Kingsport . 

.Times . 

8 

12 

280 

70 

70,  S2H 

4.000 

1,500 

1  G 

Com 

2  L,  1  I 

w 

Yes 

Dry 

Yes 

No  A 

Knoxville . 

.Journal . 

8 

12 

501 

70.  S2ii,  55 

I  H 

.  6  L,  4  I,  2  M 

EA 

No 

Wet 

No 

No  A 

News-Sentinel . 

8 

12 

501 

2.400 

68>4.  51H.  3V4 

8,000 

100,000 

1  G 

Oct 

11  L.  4  I,  2  Lu 

W 

No 

Dry 

No 

Yes  A 

Memphis . 

,  Commercial  Appeal  & 

Evening  Appeal . 

8 

12 

502 

12.000 

67.  SOH.  55H.31 

42,500 

375.000 

3  H.  1  G 

Oct,  Ou 

2  L.  22  I,  2  M2,  2  Lu 

Yes 

Dry 

No 

Yes  A 

Press-Scimitar . 

8 

12 

515 

68.  51.  34 

2  H.  1  G 

18  L,  5  Lu 

No 

No  A 

Morristown .... 

.Gaxette  &  Mail . 

7 

15 

280 

Murfreesboro.  . , 

.  News-Journal . 

7 

15 

280 

50 

1  G 

4  L 

Yes 

...  A 

Nashville . . 

.  Banner . 

8 

12 

308 

Tennessean . 

8 

12 

298 

Paris . . 

.  Post-Intelligencer . 

7 

12 

280 

18 

5IH  X  44 

1,000 

1,500 

1  B 

S 

2  L 

WH 

Yes 

Yes 

No  A 

Trenton . . 

.  Bulletin . 

7 

12 

280 

Union  City. _ 

.  Messenger . 

7 

15 

280 

15 

70,  52^.  55 

750 

400 

1  G 

(^m 

1  L 

Mus 

Yes 

Dry 

Yes 

No  A 

TEXAS 

Abilene . 

.  Reporter-News . 

8 

12 

294 

600 

34H.  17)4 

5,948 

20,000 

1  D 

Tub 

5  L.  1  I.  1  M 

WH 

No 

Dry 

No 

No  A 

Amarillo . . 

•  Globe-News . 

8 

12 

501 

1.500 

54,  17 

11,000 

55,000 

1  H 

7  L.  1  M 

So 

No 

Dry 

No 

No  A 

Athens . . 

.  Review . 

7 

12 

287 

18 

52  X  44  flat 

1.000 

600 

1  M 

.  1  L 

Yes 

Wet 

Yes 

No  D 

Austin . . 

.  American-Statesman . 

8 

12 

294 

712 

54.  51)4,  17 

7.000 

10,800 

1  D 

Tub 

9  L.  1  Lu,  1  El 

D 

No 

Dry 

No 

No  A 

Ballinger . . 

.Ledger . 

7 

15 

508 

24 

54  X  48 

1  B 

.  2  L 

Yes 

Dry 

Yes 

No  A 

Bay  City . . 

8 

12 

308 

Beaumont . . 

.  Enterprise  &  Journal . 

8 

12 

297 

2.400 

68)4.  51H,  54)4 

13,000 

72,000 

1  G.  1  H* 

Oct 

13  L,  2  M,  1  Lu 

D 

P 

Yes 

No 

No  A 

Big  Spring . 

.  Herald . 

8 

12 

294 

Bonham . 

.  Favorite . 

7 

15 

280 

50 

S2H 

500 

1,000 

1  D 

Fb 

2  L 

Yes 

Dry 

Yes 

No  A 

Borger . 

.  Herald . 

8 

12 

294 

6 

17)4 

2.000 

1,000 

I  D 

Fb 

3  L 

W 

Yes 

Dry 

Yes 

No  A 

Breckenridire . . . 

.American . 

8 

12 

287 

20 

70.  52M.  55.  17)4 

2.000 

1.200 

1  D 

Fb 

1  L.  2  I 

Hand 

Yes 

Both 

Yes 

No  A 

Brenham . 

.  Banner-Press . 

7 

15 

508 

20 

24  X  55 

1.000 

500 

1  C 

D 

2  L 

W 

Yes 

Dry 

Yes 

No  A 

Brownsville .... 

.  Herald . 

8 

12 

294 

250 

54 

5.000 

5.000 

1  D 

Tub 

5  L,  1  Lu,  1  El 

No 

Dry 

No 

No  A 

Brown  wood .... 

.  Bulletin . 

8 

12 

290 

120 

70.  52 J4.  55.  17)4 

2.000 

2,500 

1  D 

Fb 

6  L 

Yes 

Dry 

Yes 

No  A 

Bryan . 

.  Eagle . 

8 

12 

294 

5 

5.5.  S2H,  70 

1.600 

600 

1  D 

Fb 

5  L 

Yes 

Both 

Yes 

No  A 

Center . 

.  News . 

6 

15 

280 

17 

50x44 

900 

500 

1  B 

C 

1  L 

WH 

Yes 

Dry 

Yes 

No  A 

Childress . 

.Index . 

8 

12 

294 

17)4,  35,  52)4,  70 

1  D 

4  L 

Yes 

Cisco . 

8 

12 

287 

Cleburne . 

.  Times  Review . 

8 

12 

294 

60 

70.  52)4,  17)4 

1,000 

1,500 

1  D 

Fb 

3  L 

Yes 

Yes 

No  A 

Commerce . 

.Journal . 

7 

12 

280 

Corpus  Christi. 

8 

12 

294 

Corsicana . 

.  Sun . 

8 

12 

294 

250 

34)4.  17)4 

11,000 

7,000 

1  D 

Tub 

5  L 

W 

No 

Dry 

No 

No  A 

Cuero . 

.  Record . 

8 

12 

287 

25 

70.  52)4.  35 

6.000 

500 

1  D.  1  C 

Fb 

2  L 

Mus 

Yes 

Dry 

Yes 

No  A 

Dallas . . 

.  Dispatch . 

8 

12 

510 

1.500 

68)4.  51)4.  34)4.  17)4 

10.000 

42.850 

2  G 

Qu,  Sex 

7  L.  2  Lu 

D 

No 

Dry 

No 

No  A 

Journal  ft  News . 

8 

12 

297 

9.500 

68)4.  51)4.34)4 

27.000 

276.700 

4  G 

Oct 

16  L,  8  I,  3  M 

D 

P 

Dry 

No 

No  D 

Times  Herald . 

8 

12 

297 

7.000 

68,  62,  51)4,  34 

50,000 

150,000 

1  S 

10  Mu 

14  L,  5  I,  4  M 

No 

Dry 

Yes 

No  A 

Del  Rio . 

.  News . 

8 

12 

287 

18 

70,  52)4.  35 

1  D 

Fb 

2  L 

No 

Dry 

Yes 

No  A 

Denison . 

.  Herald . 

8 

12 

294 

500 

34)4.  17)4 

2,000 

6.000 

1  D 

5  I 

No 

Dry 

No 

No  A 

Denton . 

.  Record-Chronicle . 

8 

12 

287 

75 

70.  52)4.  35 

5.000 

3.200 

1  D 

Fb 

4  L 

W 

No 

Dry 

Yes 

No  A 

Eagle  Pass . 

.  Guide . 

7 

15 

4 

22  X  55 

1.000 

500 

.  2  L 

Yes 

Yes 

No  D 

Eastland . 

8 

12 

Edinburs . 

.Valley  Review . 

8 

12 

287 

.56 

70.  52)4.  55 

4.000 

1  G 

Fb 

4  L 

W 

Yes 

Dry 

Yes 

NoAD 

El  Paso . 

.El  Continental . 

8 

12 

280 

500 

54.  17)4 

6.000 

10.800 

1  G 

.  6  L 

D 

No 

W’et 

No 

No  A 

Herald  Post . 

8 

12 

508 

1.200 

54)4  X  17 

14.000 

56,000 

2  G 

.  8  L,  1  Lu 

D 

No 

Dry 

No 

Yes  A 

Times . 

8 

12 

280 

1.000 

54,  51,  17)4 

10.000 

40,000 

2  G 

SI 

12  L,  2  Lu,  1  El 

D 

No 

Dry 

Yes  A 

Ennis . 

1  D 

Fb 

5  L 

WH 

Yes 

Yes 

No  D 

Fort  Worth .... 

8 

12 

182 

Press . 

8 

12 

501 

1.879 

68)4.  51)4.  34)4 

7.000 

64,678 

.  9  I.  2  Lu 

D 

No 

Dry 

No 

No  A 

Star-Telegram . 

8 

12 

280 

9.500 

68.  51.  34 

30.000 

270.000 

3  G 

Oct 

22  L.  5  M 

D 

Yes 

Wet 

No 

Yes  A 

Gainesville .... 

.  Register . 

8 

12 

287 

5 

70 

D 

Fb 

2  L.  1  I 

Ac 

No 

Dry 

Yes 

No  A 

Galveston . 

•  News  ft  Tribune . 

8 

12 

297 

1.100 

68)4.  51)4.  34)4 

16.585 

29.. 5.16 

1  H.  1  S 

.  7  L,  6  I,  2  M 

w 

P 

Dry 

NoAD 

Gilmer . 

.  Mirror . 

7 

13 

280 

12 

70.  52)4,  55 

1.500 

500 

1  D 

Fb 

1  L 

Yes 

Both 

Yes 

No  A 

Gonzales . 

.  Inquirer . 

8 

12 

280 

18 

70,  S2H.  35.  17 

500 

450 

1  G 

Fb 

2  L 

w 

Yes 

Dry 

Yes 

No  A 

Goose  Creek. . . 

.Tri-Cities  Sun . 

8 

12 

280 

2,025 

2.000 

1,200 

1  D 

W 

1  L.  2  I 

w 

Yes 

Yes 

No  A 

Greenville . 

Herald . 

8 

12 

280 

15 

70.  52,  55.  17)4 

1  D 

Fb 

2  L.  1  I,  1  Lu,  1  El 

,  No 

Dry 

Yes 

No  A 

Harlingen. . 

8 

12 

290 

Henderson ..... 

.  News . 

8 

12 

280 

Hillsboro . 

.  Mirror . 

7 

15 

285 

42 

70.  52)4.  55 

1,000 

1,000 

1  D 

Fb 

5L 

Yes 

Yes 

No  A 

Houston . 

.  Chronicle . 

8 

12 

297 

8,500 

68)4.  51)4.  34)4.  17 

20.300 

250.000 

3  G 

Oct 

26  L.  4  M 

D 

No 

Dry 

No 

YesAD 

Post- Dispatch . 

8 

15 

508 

6.400 

66.  51)4.  34)4.  30)4 

12,786 

203.000 

1  S 

.  22  I,  3  M 

D,  A 

P 

Dry 

No 

Yes  A 

Press . 

8 

12 

508 

2.400 

68,  51,  54 

5.000 

85,000 

1  S 

6  units 

11  L.  1  I.  2  M.  2  Lu 

D 

No 

Dry 

No 

Yes  D 

Jacksonville . . . 

.  Progress . 

8 

12 

285H 

25 

17)4  X  22 

2.000 

1.000 

1  G.  1  B 

Com.  Fb  1  L.  1  I 

WH 

Yes 

Dry 

Yes 

No  A 

Jefferson . 

Kaufman . 

.Herald . 

7 

12 

280 

20 

51  X  44 

1,000 

1,000 

1  B 

.  1  L 

Yes 

Both 

Yes 

No  A 

Kilgore . 

Lampasas . 

6 

13 

276 

Laredo . 

.Times . 

8 

12 

294 

34)4. 17 

1  D 

Tub 

2  L,  2  I,  1  Lu.  1  El 

W 

No 

Dry 

No 

No  A 

Lon^ew . 

.Journal  &  News . 

8 

12 

280 

100 

70.  35.  17H 

4.000 

3,000 

1  D 

Fb 

3  L.  1  M 

D 

Yes 

Yes 

N’o  A 

Lubbock . 

.Avalanche  &  Journal . 

8 

12 

294 

275 

34.  17 

6,000 

14.000 

1  D 

Tub 

5  L.  1  M 

No 

Dry 

No 

No  D 

Lufkin . 

McAllen . 

Marlin . 

Marshall . 

.  News  Messenger . 

8 

12 

280 

150 

55.  17 

7,500 

600 

1  G 

R 

5  L 

w 

Yes 

Dry 

No  A 

Mart . 

.  Herald . 

6 

13 

276 

10 

50  X  44  flat 

1,000 

300 

1  C 

C 

1  L 

Yes 

Dry 

Yes 

No  A 

Mexia . 

Midland . 

.  Reporter-Telegram . 

8 

12 

287 

50 

54)4,  55,  17)4.  70 

600 

1  D 

Fb 

5  L 

Mus 

Yes 

Dry 

Yes 

No  A 

Mineral  Wells.. 

.Inaex . 

8 

12 

294 

8 

70.  52)4 

4,000 

1,500 

1  D 

Op 

2  L.  1  I 

Yes 

Dry 

Yes 

No  A 

Mt.  Pleasant... 

.Times . 

.s 

13 

252 

Nacogdoches . . . 

.  Sentinel . 

6 

13 

276 

13H 

;  30x44 

1  C 

.  2L 

WH 

No 

Wet 

Yes 

No  A 

Navasota . 

7 

12 

773 

Orange . 

7 

Palestine . 

.  Herald . 

7 

13 

280 

70 

70.  S2H,  35 

3.000 

1.200 

1  G 

Com 

2  L 

w 

Yes 

Dry 

Yes 

No  A 

1  D 

Fb 

2  L 

WH 

Yes 

Yes 

No  .. 

Pampa . 

.  News  ft  Post . 

8 

12 

294 

9 

70.  S2)i.  35.  17)4 

3,000 

2,000 

1  D 

Fb 

3  L 

WH 

Yes 

Dry 

Yes 

No  A 

Paris . 

.  News . 

8 

12 

294 

200 

34)4.  17)4 

4,000 

6,000 

1  D 

Tub 

5  L.  1  Lu,  1  El 

W’H 

No 

Dry 

No 

No  .\ 

Plainview . 

.  Herald . 

8 

12 

294 

200 

70.  52)4,  55.  17)4 

4.000 

7.200 

1  D 

Fb 

2  L,  2  I 

WH 

Yes 

,  Yes 

No  A 

Port  Arthur .  . . 

12 

Ranger . 

.Times . 

8 

12 

294 

San  Angelo. . . . 

•  Standard-Times . 

8 

12 

294 

540 

34. 32J4. 17 

4,000 

23,000 

1  D 

Tub 

6  L.  1  I,  1  M 

W 

No 

Dry 

No 

N'o  A 

San  Antonio . . . 

•  Express  &  News . 

8 

12 

300 

7,000 

68)4,  51H,  34)4.60,  30 

28,000 

275,000 

1  G 

SI 

20  L 

D 

No 

Dry 

No 

Yes  A 

8 

12 

280 

2  H 

11  L.  3  M.  2  Lu 

No 

Dry 

No 

San  Benito .  .  . . 

8 

12 

287 

20 

35  X  44.  22  X  35 

1.000 

600 

1  c 

2  r 

1  L,  1  I 

WH 

Yes 

Wet 

Yes 

No  A 

Sherman . 

.  Democrat . 

8 

12 

294 

220 

22H  X  1714  flat 

5.000 

6.000 

1  D 

Tub 

4  L.  1  El 

A 

No 

Dry 

No 

No  A 

Sulphur  Springs 

.  Ne^*s-Telegram . 

7 

13 

280 

150.000 

70,  57  »4.  35,  17)4 

2,000 

1,000 

1  D 

Fb 

3  L 

WH. 

Yes 

Yes 

No  A 

Sweetwater. . . . 

.  Reporter . 

8 

12 

294 

tl 

70.  52H.  35 

3,000 

750 

1  D 

Fh 

2  L,  1  I 

Mus 

No 

Dry 

Yes 

No  D 

Tavlor . 

.  Press . 

8 

12 

290 

54 

72. 52  V4. 35 

1.610 

1,750 

1  D 

Fb 

1  L.  2  I 

W 

Yes 

Dry 

Yes 

No  A 

Temple . 

.Telegram . 

8 

12 

280 

.52.  54'4.  17)4 

1  G 

R  SI 

4  L.  2  I 

sp 

No 

Dry 

No 

No  A 

Terrell . 

•  Tribune . 

8 

12 

28.S 

100 

52)4.  35 

2.000 

2,000 

1  G 

Ojm 

1  L.  I  I 

WH 

No 

Yes 

No  A 

Texarkana . 

.Gaxette  &  News . 

8 

12 

301 

34)4 

1  D 

Tub 

8  L,  1  M 

No 

Dry 

No 

No  A 

Timpson . 

6 

13 

276 

• 

Tyler . 

.Courier-Times  ft  Telgraph. 

.  8 

12 

294 

200 

34)4, 17'4 

7,000 

8.. 500 

1  D 

Tub 

4  L.  1  M 

W 

Yes 

Dry 

No 

No  A 

Vernon . 

.  Record . 

.  8 

12 

294 

6 

54)4.  17)4 

1,300 

1  D,  1  L 

Tub.  C 

4  L 

D 

Yes 

Dry 

No 

No  A 

12 

280 

Waco . 

.  News-Tribune  ft  Times 

2  D 

No 

\^'axahachie. . . . 

.  8 

12 

280 

20 

70.  55.  35 

5,000 

600 

1  G 

Com 

4  I 

W 

No 

Both 

Yes 

No  A 

Wichita  Palls,  , 

.Times  &  Record-News _ 

8 

12 

294 

1.200 

.54)4.  52.  17)4 

7,000 

40,000 

1  D 

Tub 

9  L.  2  I.  2  M.  1  Lu 

EA 

No 

Dry 

No 

No  A 

Yoakum . 

.  Herald . 

7 

12 

280 

15 

51  X  44  flat 

2.000 

900 

1  C 

.  1  I 

Yes 

Dry 

Yes 

No  A 

Times . 

6 

15 

276 

For  Explanation  of  Key  Letter!  See  Page  54 
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COLUMN  DATA 


UTAH 


NEWSPAPER 


Brigham  City..  .Box  Elder  Journal .  7  12 

Ixjgan . Herald-Journal .  8  12 

Ogden . Standard-Examiner .  8  12 

Provo . Herald .  8  12 

Salt  Lake  City.  .Deseret  News .  8  12 

Tribune  &  Telegram .  8  12 


Paper  Dimensions 
Rolls  or  Sheets — 


105  70,  52H.  35 


.SI  I-  a 

•»<=  ss  ~ 

m-o  o 
S  0  0. 


Met 
Est. 
:  Lint 

Ster 

Ann 

Con 

Est. 

ll 

l-ft. 

zu 

hS 

Ao 

-  if 

m 

SD 

Prin 

type 

Pho 

Repi 

Typ) 

1  D 

Tub 

6  L.  •  I,  2  Lu.  1  El 

No 

Dry 

No 

.NToAD 

6,000 

3,500 

t  D 

Fb 

4  L.  1  El,  1  Lu 

w 

No 

No 

Yes 

No  A 

H 

>0  L.  1  Lu 

Yes 

Dry 

No 

No  A 

15,554 

195,077 

2  O 

CT.  Oct 

27  L.3Lu.  1  E1.1M2 

A 

No 

Dry 

No 

Yes  A 

Barre  .  ... 
Bennington . 
Brattleboro . 
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Nanaimo . Pree  Press .  7  13 

Herald .  7  13 

Nelson.. . News . ._ .  8  12 

NewWestminsterBritish  Columbian .  7  13 

Prince  Rupert..  .Empire .  6  13 

News .  7  13 

Trail . Timra .  7  13 

V^ancouver . Province .  8  12M 

Star..... . 8  12 

Sun... .  8  12 

Victoria . Colonist .  8  12 

Times .  8  13 


Brandon . Sun .  7  13 

Portage  La  Prairie 

Graphic .  6  13 

The  Pas . Northern  Mail . 8  12 

Winnipeg . Pree  Press .  8  12 

Tribune . 8  12 


Prederickton ....  Gleaner .  7  13 

MaU .  6  13 

Moncton . Times .  7  13 

Transcript .  8  .. 

St.  John . Telegraph-Journal  ft  Times- 

Globe .  8  12 


Amherst. . ......  News. . . 7  13 

Glace  Bay . Gazette .  8  12 

Halifax . Chronicle  ft  Star .  8  12 

Herald  ft  MaU .  8  12 

New  Glasgow... News .  8  12H 

Sydney . Poet .  8  12 

Record .  8  12H 

Truro . Nesrs .  6  13 


308 

308 

308 

308 

294 

287 


308 

294 

280 

280 

280 

276 

287 

294 

(Note; 

308 

.308 

308 

280 


280 

290 

308 


550 

68.  51.  34 

12.000 

17,8.50 

2  H.  1  G 

.  5  L,  4  I,  2  Lu.  2  M2 

WH 

Yes 

Dry 

No 

A 

1,790 

69,  51 M.  34M 

12.000 

54,. 500 

1  H 

HS 

14  L,  2  M,  1  Lu 

D 

Yes 

Dry 

No 

A 

1.850 

68,  51.  34 

10,000 

55,000 

1  H.  1  G 

.  14  L,  2  Lu,  1  M2 

W 

No 

Dry 

No 

No 

A 

260 

34M.  17H 

6,000 

6,500 

1  D 

Tub 

5  L,  1  Lu.  1  El 

W 

Yes 

Dry 

No 

No 

A 

83M.  66H.  SIM 

1  D 

.  4  L 

W 

Yes 

Dry 

No 

A 

BRITISH  COLUMBIA 


135  35.  17M 


10 

*4,885 


414 

4,100 


H,199 

3,000 


301 

280 

287 

294 


280 

282 

294 

297 

290 

294 

315 

280 


100 

950 

2,582 


.  72H.  .S4M.  36M 


68.  51,34,  17 

69,  52,  34M 


70.  52K.  35 


24,000 

2,300 

1  G 

SI 

4  L,  1  Lu,  1  El 

Sp 

Yes 

Yes 

No  A 

500 

300 

1  D 

Web 

3  L 

Yes 

Yes 

No  A 

17. coo  *121,710 

4  D 

Tub 

22  L,  2  Lu,  2  M2 

D 

No 

Wet 

NoAD 

r  8  months  period  only) 

14,800 

13,092 

IK 

Sl-Oct 

4  L.  4  I.  1  M 

Hand 

No 

Dry 

No 

No  A 

9,500 

150,000 

2  H 

OctwSex 

17  L.  2  I.  3  M 

D 

Yes 

Dry 

No 

NoAD 

1  G 

Sex 

7  L,  3  I,  1  Lu 

No 

Dry 

Yes  A 

MANITOBA 


70H.  52M.  35M.  17M  4.800  85.000  3  H.  1  G  Sex.  Oct 

*  Eight  months'  consumption  total. 

68.  51,  34, 30,  17  27,372  44,353  1  D,  1  H  Ut.  SI 

NEW  BRUNSWICK 


16  L,  5  I,  2  M.  2  Lu  Sp  No 

11  L,  8  I,  1  M.  2  Lu  D  .No 


Dry 

Dry 


3SM 
35K.  18 


6L 

10  L.  1  I,  1  M 


.  Yes  Dry 

W,  Sp  No  Dry 


NOVA  SCOTIA 


A 

No  D 


No  No  A 


No  Yes  A 
No  Yes  A 


70M 

4,000 

3.000 

1  D 

4  L 

D 

No 

Dry 

Yes 

No 

A 

69.  51M.  34H 

19,000 

30,000 

1  H 

R 

8  L.  1  Lu 

AW 

No 

Dry 

No 

No 

A 

68H.  SIM.  MM.  17M 

12,000 

63,300 

2  H 

Sim,  0 

9  L.  2  M,  1  Lu 

A 

No 

Dry 

No 

Yes 

A 

35M.  18 

1  D 

Tub 

5  L 

W 

Yes 

Dry 

No 

A 

36M.  18 

1  H 

5  L 

H 

No 

Dry 

No 

No 

A 

For  Explanation  of  Key  Letters  See  Page  54 
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ONTARIO 


CITY 


COLUMN  DATA 


NEWSPAPER  i  5 

6  Oi 

3 


a 

il 

a 


ill 


•a  fii2 

S  S  j 


Paper  Dimenaions 
Rolla  or  Shaata — 
Inchas 


aS  e 


5’“S-  Si 

-313 

•  O  E  2  **  a 


BO«»  <Bka 

SuiJcn  <Ub]  za. 


•0*5 
c  o 
«  a 

zu 


bfl 


s 


ZD 


is 

a 

>» 


2  e  e 


U 
3  ^ 


.  7 

13 

280 

Brantford .... 

,  .Expositor . 

.  8 

12H 

301 

36,  18K 

1  H 

Sim 

7  L.  2  I 

D 

No 

Dry 

No' 

A 

.  8 

12H 

294 

•  News . 

.  8 

12 

301 

267 

68«.  5m,  344. 

1,073 

8.221 

1  G 

S" 

6L 

A 

No 

Dry 

No 

No' 

A 

Fort  William.. 

,  .Times-Joumal . 

,  7 

12 

297 

300 

33.  16H_ 

4.000 

10.000 

1  H 

Sim 

6  L,  1  Lu 

W 

Yes 

Dry 

No 

A 

Galt . 

, .  Reporter . 

.  8 

12 

294 

180 

34X.  1?H 

16.000 

7,650 

1  D 

Tub 

5  L.  1  I,  1  Lu 

W 

No 

Dry 

No 

No 

A 

. .  Mercury . 

.  8 

12 

296 

34K 

1  H 

Sim-R 

6L.  2  I 

A 

No 

Dry 

No 

A 

..Herald . 

.  8 

12 

308 

900 

68,  51,  34 

7.000 

20.000 

1  H 

W 

14  L,  2  Lu,  1  El 

D 

No 

Dry 

No 

No 

A 

Spectator . 

.  8 

12 

308 

2,500 

6834,  5134.  3434 

24,000 

50,000 

2  H 

Sex 

19  L,  2  I.  2  Lu.  1  El 

D 

No 

No 

A 

. .  Whig-Standard . 

.  8 

12 

300 

504 

S2H.  34H 

4.000 

13,300 

1  G 

9  L,  1  M 

WD 

No 

Dry 

No 

No 

A 

Kitcliener. . . . 

, .  Record . 

.  8 

12 

294 

450 

3434 

8.000 

12,000 

1  D 

R 

7  L.  1  I.  1  M.  1  Lu. 

D 

Yes 

Dry 

No 

No 

A 

.  8 

12 

287 

,  .Advertiser . 

.  8 

12 

280 

686 

6934.  52M.  3434 

10,848 

18,150 

1  H 

W 

9  L,  1  I.  1  Lu.  1  El 

No 

Wet 

No 

No 

A 

Free  Press . 

.  8 

12 

280 

2,100 

68,  5134.  34 

29,000 

58,000 

1  H 

Oct 

9L.  2  1 

D 

No 

Wet 

No 

A 

. .  Review . 

.  8 

12 

200 

200 

34.  17 

6,000 

4.000 

1  D 

Tub 

5  L.  2  I . 

Yes 

Dry 

No 

A 

.  .Times . 

.  8 

12 

294 

•  135 

34.  1734 

3,000 

4,800 

1  D 

Tub 

4  L,  1  I.  1  Lu.  1  El 

W 

Yes 

Dry 

No 

No  AD 

, .  Citixen . 

.  8 

12 

310 

*1,411 

68.  51.  34 

4.000 

•46,864 

1  H 

Oct 

11  L,  2  Lu,  1  M  2 

Hb 

No 

Dry 

No 

No 

A 

(Note:  Newsprint  and  ink  consumption  for  January  1-August  31.  1931) 

.  8 

12 

310 

450 

68.  51H.  34.  17 

8,000 

14,000 

1  H 

R 

10  L,  1  Lu 

Yes 

No 

Nrt 

4 

.  8 

12 

310 

7134.  5334  .  3534 

1  H 

13  L,  2  M 

Nd 

4 

.&un-Timea . 

.  8 

12 

287 

325 

34«.  17^ 

4.000 

8.000 

1  D 

Tub 

4  L.  1  I 

2WH 

Yes 

Dry 

No 

Ye. 

A 

.  8 

12 

294 

300 

3.5,  1734 

9.000 

11.500 

1  S 

R 

5  L,  1  I,  6  M  2 

No 

A 

.News  Chronicle . 

.  7 

13 

294 

130 

33,  4934.  66 

2,000 

4.000 

1  D 

R 

6  L 

A 

Yes 

Dry 

No 

No 

A 

.  Guide . 

.  7 

13 

280 

22 

70,  5234.  35 

1.373 

500 

1  G 

Com 

2  L 

A 

Yes 

Dry 

Yes 

No 

A 

St.  Catharinea. 

, .  Standard . 

.  8 

12 

294 

500 

7134.  5334,  3534 

7,700 

13,400 

1  D 

Tub 

7  L.  1  I,  2  Lu.  1  El 

A 

Yes 

Dry 

No 

No 

A 

St.  Thomas.. . 

.  Times-Joumal . 

.  8 

12H 

305 

400 

1634.  1834 

12,000 

13,000 

1  H 

R 

8  L 

W 

No 

Dry 

No 

No 

A 

.  8 

12 

294 

20 

3434 

1  D 

Tub 

6  L 

Dix 

No 

No 

No 

fi 

Sault  Ste.  Marie.Star . 

.  7 

13 

290 

250 

33.  1634 

3.000 

5,520 

1  D 

R 

6L 

D 

Yes 

Dry 

Dry 

No 

A 

.  Beacon-Herald . 

.  8 

12H 

305 

400 

3534.  1734 

7,000 

10.000 

1  G 

SI 

7  L 

A 

Yes 

Dry 

No 

No 

A 

Toronto . 

.Mail  &  Empire . 

.  8 

12 

280 

6,000 

68H.  SIA.  3434 

8.000 

228,000 

H 

ss 

21  L. 2  M 

PA 

Dry 

No 

Yes 

D 

PilnhA . 

.  8 

12 

305 

Star . 

.  8 

12 

308 

24,199 

68H.  SIA.  34 A 

46,581 

702 . 142 

4H 

ss-si 

38  L.  4  L.  2  El.  1  Th 

Hb 

Yes 

Dry 

No 

YesAD 

Telegram . 

.  8 

12 

308 

15,000 

6834.  5134.  34 

10,000 

360,000 

H 

24  units. 

34  L.  1  I,  1  M.  3  Lu. 

Hb 

Dry 

No 

YeaAD 

Welland-Port 

Colbome . . . . 

.Tribune . 

.  8 

12H 

287 

125 

7234  .  5434.  36H 

7,667 

3,538 

1  D 

Fb-E 

5  L 

D 

No 

Dry 

Yes 

No 

A 

.Border  Cities  Star . 

.  8 

12 

301 

3.000 

68,  5134.  34 

21.000 

100.000 

D 

Met 

21  L.  1  I,  2  Lu 

Dix 

Yes 

Dry 

Yes 

A 

Woodstock , . . . 

.Sentinel . 

.  8 

12 

290 

220 

3434.  1734 

1,000 

4,800 

1  D 

Tub 

6  L.  1  I.  1  Lu 

A 

Yes 

Dry 

No 

No 

A 

PRINCE  EDWARD  ISLAND 

Charlotteville- 

.  8 

12 

294 

Patriot . 

.  8 

I2H 

294 

35H 

3,500 

3,000 

1  D 

Tub 

5  L 

WH 

Yes 

Dry 

No 

A 

QUEBEC 

Chicoutimi . . . . 

.  Le  Progres  du  Saguenay. . 

.  8 

12 

294 

55 

3434.  17H 

2,000 

3.200 

1  D 

Tub 

6  L.  1  M.  1  Lu 

E 

Yes 

Dry 

No 

No 

A 

.  7 

13 

308 

Montreal . 

, .  Le  Devoir . 

.  7 

13 

296 

395 

67.  5034  .  3334.  1634 

7.000 

11.000 

H 

2d 

7  L.  2  M 

W 

Yes 

Wet 

Yes 

No 

D 

.  7 

13 

300 

.  8 

12 

294 

Herald . 

.  7 

12H 

294 

.  5 

12 

210 

La  Patrie . 

.  8 

12 

305 

2,500 

36 

21,406 

77.202 

1  G 

Sl 

12  L.  3.1  2  M.  2  Lu 

D 

Yes 

Dry 

Yes 

Yes 

D 

.  8 

12 

305 

.  8 

12 

300 

2,780 

68,  34 

Star . 

.  8 

12 

305 

17,500 

68,  5134,  34 

69,500 

455.000 

2  H.  1  H  P 

SI,  unit 

39  I.  2  Lu.  2  M  2,  5 

D 

No 

Dry 

No 

No 

D 

.  8 

12 

301 

L' Action  Catholique . 

.  8 

12 

300 

1,200 

3434. 1734 

24,000 

25,000 

1  G 

SI 

8  L 

PA 

Yes 

Wet 

No 

YeaAD 

L'Evenement . 

.  8 

12 

294 

1,200 

6934.  52.  35 

4,000 

26,000 

1  H 

6  I,  4  M 

PA 

Yes 

Wet 

No 

No 

A 

.  8 

12H 

305 

Sherbrooke . . . . 

. .  Record . 

.  8 

12^ 

294 

260 

36,  18 

5.000 

5.000 

1  D 

6  L,  1  Lu 

E 

No 

Dry 

No 

No 

A 

La  Tribune . 

.  8 

12 

300 

225 

3434.  1734 

4,000 

5,538 

1  D 

Tub 

6  L,  1  Lu.  1  El 

E 

Yes 

Dry 

No 

No 

A 

Three  Rivers. . . 

.  .Le  Nouvelliste . 

.  8 

12 

310 

400 

6834.  51 H.  3434 

6.000 

6.000 

1  H 

Web 

6  L,  1  Lu 

D 

No 

Dry 

No 

A 

SASKATCHEWAN 

Moose  Jaw. . . 

.  .Herald  &  Times . 

.  8 

12H 

308 

300 

3634.  1834 

4.000 

6,000 

1  G,  3  M 

7  L.  1  Lu 

A 

Yes 

Wet 

No 

No 

A 

Prince  Albert . . 

..Herald . 

.  8 

12 

280 

100 

70.  35,  5234 

6.000 

2.000 

1  G 

Com 

5  L 

D 

Yes 

No 

Yes 

No 

A 

Regina . . 

..  Leader-Post . 

.  8 

12 

298 

7234.  54H.  3634 

1  H 

9  L,  3  I,  2  Lu,  1  El 

D 

No 

Wet 

No 

A 

Star . 

.  8 

12 

308 

776 

34.  17 

9,153 

41,800 

1  G 

8  I,  2  Lu,  1  El 

D 

No 

Dry 

No 

No 

A 

Saskatoon . . . . . 

.  .Star-Phoenix . 

.  8 

12 

264 

1,800 

6934  .  5234.  3434 

10,030 

48.590 

1  H 

Sl-0 

10  L,  1  I,  1  Lu,  1  El 

Sp 

Yes 

Wet 

No 

No  AD 
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PUBLISHERS  REBUFF  GOVERNOR 


Wmthincton  Newspapermen  See  Poli* 

tics  in  ExecutiTe'e  Appointments 

The  efforts  of  Governor  Hartley  of 
Washington  to  form  a  State  committee 
to  aid  the  Hoover-Gifford  organization 
for  unemployment  relief  have  been 
rebuffed  by  four  of  the  nine  newspaper 
publishers  named  by  the  Governor. 

Colonel  C.  B.  Blethen  of  the  Seattle 
Times  informed  the  Governor  that  he 
was  lending  his  efforts  to  the  Seattle 
regional  committee  and  did  not  care  to 
participate  in  the  Governor’s  plans. 

W.  H.  Cowles  of  the  Spokane  Spokes¬ 
man-Review  telegraphed  as  follows: 

“I  cannot  accept  such  an  appointment 
as  I  am  not  willing  to  be  a  party  to  a 
political  gesture  in  such  a  grave  matter. 
For  months  organizations  of  able  men 
in  cities  of  our  State  have  been  preparing 
to  look  after  the  unemployed  and  the 
well-informed  heads  of  these  committees 
are  the  ones  best  qualified  to  serve  on 
your  committee.” 

Colonel  W.  W.  Robertson  of  the 
yakima  Republic  said:  ‘T  know  of  no 
condition  in  this  State  which  should 
prompt  you  or  your  administration  to 
call  on  me  for  assistance  when  your 


friends  would  be  only  too  glad  to  carry 
on  for  you.” 

Charles  B.  Welch  of  the  Tacoma  News 
Tribune  likewise  declined  to  serve.  Two 
publishers  have  accepted  the  Governor’s 
appointment  and  three  others  are  with¬ 
holding  replies  for  the  present. 


CELEBRATES  GOLDEN  WEDDING 

Louis  G.  Lamade,  editor  and  publisher 
of  the  Altoona  (Pa.)  Deutscher  Volf- 
suehrer,  and  Mrs.  Lamade  celebrated 
their  fiftieth  wedding  anniversary,  Oct. 
23,  at  their  home  in  Altoona.  Mr.  La¬ 
made  purchased  the  Volfsuehrer  from  the 
late  Harry  Slep,  founder  of  the  Altoona 
Mirror  in  1878,  and  is  still  active  and 
spends  every  day  at  the  office. 


CUTS  DOWN  ON  RADIO 

The  Utah  Oil  Refining  Company, 
large  Salt  Lake  City  advertiser,  has  dis¬ 
continued  radio  advertising  other  than 
to  call  attention  to  its  advertising  in  the 
newspapers.  It  is  the  first  Utah  adver¬ 
tiser  to  do  this. 


RADIO  ACCOUNT  TO  FRANK 

The  Edward  Hines  Lumber  Comnanv 
has  placed  its  radio  account  with  Albert 
Frank  &  Co.,  Chicago. 


WITNESSED  $58,000  ROBBERY 

Duluth  newspaper  workers  were  eye¬ 
witnesses  of  a  daring  hold-up  when 
bandits  attacked  two  bank  messengers 
and  got  away  with  $58,000  last  week. 
As  they  approached  the  Herald-News 
Tribtme  building  shortly  before  the 
morning  shift  went  on  duty  for 
the  News-Tribune,  members  of  the  news 
staff  found  themselves  in  the  midst 
of  flying  bullets.  R.  C.  Dowse,  news 
editor,  was  a  few  yards  from  the  scene 
of  the  shooting.  He  took  refuge  behind 
an  automobile.  Other  employes  at  the 
scene  were  Mrs.  Sadie  Knowles,  proof¬ 
reader,  Edwin  Edickson,  Burton  Schwei- 
ger  and  Adolph  Hansen,  of  the 
composing  room. 


GRIDIRON  BANQUET  PLANNED 

The  St.  Louis  branch  of  the  Univer¬ 
sity  of  Missouri  Journalism  Alumni  As¬ 
sociation  compost  of  166  members  will 
hold  its  first  annual  gridiron  banquet, 
Nov,  6  in  the  City  Club  of  St.  Louis. 
Charles  C.  Clayton,  St.  Louis  Globe 
Democrat,  president  of  the  group,  will 
be  toastmaster.  President  Walter  Wil¬ 
liams.  of  the  University  and  Dean  Frank 
L.  Martin,  of  the  School  of  journalism 
will  be  the  speakers. 


FORMER  NEWS  MAN  NAMED 

John  F.  McDowell,  at  one  time  on  the 
staff  of  the  Chicago  Herald,  has  been 
appointed  a  member  of  the  Board  of 
Appeals  of  the  Interior  Department,  by 
Secretary  of  the  Interior  Wilbur,  Wash¬ 
ington.  While  on  the  staff  of  the  Chicago 
Herald  in  1904,  McDowell  entered  the 
employ  of  the  Interior  Department  and 
has  served  with  it  since. 


CLASSIFIED  RHYME  CONTEST 

The  Camden  (N.J.)  Courier-Post  re¬ 
cently  started  “Classified  Rhyme  Writ¬ 
ing”  with  a  daily  $5  award  and  a  monthly 
prize  of  $25.  The  idea  is  for  readers  to 
take  any  advertisement  in  the  classified 
section  and  write  a  rhyme  or  put  the 
advertisement  in  verse.  There  is  no 
limit  to  the  number  of  entries. 


ARKANSAS  GROUP  MEETS 

Representatives  of  the  21  Arkansas 
newspapers  holding  membership  attended 
a  meeting  held  Oct.  25  by  Arkansas 
Dailies,  Inc.,  organization  of  national  ad¬ 
vertising  representatives  sponsored  by 
the  C.  E.  Palmer  group  of  newspapers. 
Speakers  included  J.  A.  Simpson  of  the 
New  York  office  and  H.  W.  Mellinson, 
Chicago. 
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GOOD  NEWS  FEATURED 
BY  AUSTIN  DAILY 

Comparative  Figures  for  Many  Lines 
Printed  in  Five-Column  Box 
on  Page  One — All  Were 
Positive 

(Special  to  Editor  &  Publisher) 

Ai  stin,  Tcx.,  Oct.  26 — While  other 
coinniunities  talked  of  depression,  here  is 
the  way  the  Austin  (Tex.)  American 
took  advantage  of  the  situation  recently. 

It  published  in  a  five-column  Page  One 
lx>x  a  summary  of  many  lines  of  busi¬ 
ness,  state  payroll,  and  public  building 
figures,  with  comparisons  over  the  past 
decade  and  the  prosjiects  for  the  next 
five  years. 

Kxery  comparative  figure,  even  includ¬ 
ing  liank  deposits,  was  positive. 

.Sales  of  retail  stores  showed  a  13.5  per 
decline  in  dollars  from  last  year,  but  an 
actual  increase  in  unit  sales. 

The  prominent  handling  of  the  story 
won  favorable  comment.  The  news 
story  was  semi-editorialized  in  head  and 
in  a  closing  summary. 

The  heading  was:  “Austin  Indeed  a 
Citv  Blessed.” 

Deck  of  the  head,  also  in  five-column 
measure,  said :  “Five  Years  to  Come 
Will  Record  Its  (ireatest  Forward 
March.  On  Facts  and  Figures  We  Have 
Before  Us  Now.” 

Following  comparisons  were  included, 
l-'very  one  slKiwing  a  favorable  trend : 

City  has  $.5.500.0(K)  building  program 
of  state  buildings  provided  for  and  ready 
to  start. 

Building  permits  alxive  last  year  and 
previous  years. 

Kumlier  of  state  employes  and  annual 
state  jiayroll  steadily  rising. 

Postal  receipts  ahead  of  last  year. 

Retail  sales  within  13.5  per  of  last 
year  in  dollars,  and  plus  in  unit  sales. 

Population  showing  rapid  gains  that 
jiut  city  into  seventh  place  in  1930  census. 

Bank  deposits  higher  than  any  pre¬ 
vious  year.  .Savings  deposits  ahead  of 
any  other  year. 

University  campus  being  enlarged : 
university  building  program  includes  mil¬ 
lions  to  be  spent  this  year  and  first  half 
of  next ;  university  iiermanent  fund,  from 
oil  royalties,  climbing  to  $30,0()0,(K)0 ;  uni¬ 
versity  enrollment  ahead  of  last  year. 

Desirable  residence  property  all  taken 
and  in  demand. 

Public  school  enrollment  showing  year 
by  year  gain. 

Exceptional  rise  in  telephone  and  gas 
meter  installations. 

Closing  the  display  was  the  editorialized 
comment : 

".\nd  as  news  occasionally  filters  into 
.\u.stin  by  newspaper,  letter  and  word  of 
mouth  of  conditions  ‘not  so  goixl’  else¬ 
where,  let  us  remember  and  say  ‘.\ustin? 
Yes.  Fine !” 

CARRIED  WHEAT  CARGO 

A  12  cent  rise  in  wheat  prices  made 
it  possible  for  the  S.S.  New  York  News 
to  return  to  Quebec  this  week  with  SO,- 
000  bushels  of  wheat,  following  a  trip 
to  Chicago  with  a  cargo  of  1,450  ndls 
of  paper  from  the  Chicago  Trilmne  mills 
at  Thorold,  Out.  Capt.  F.  V.  McIntyre 
was  faced  with  possibility  of  returning 
to  his  home  port  with  an  empty  ship, 
when  H.  A.  Laird,  Tribune  traffic  mana¬ 
ger,  taking  advantage  of  the  12  cent  rise 
and  noting  a  reported  shortage  of  wheat 
in  the  Danube  region,  instructed  the  cap¬ 
tain  to  load  his  ship  with  wheat.  The 
grain  will  be  taken  to  Quebec  for  eventu¬ 
al  shipment  to  Europe. 


LABORATORY  WORK  SHOWN 

At  the  recent  two-day  conference  of 
the  pulp  and  paper  industrial  advisory 
committee  with  the  U.  S.  Forest  Prod¬ 
ucts  Laboratory  in  Madison,  Wis.,  the 
working  program  of  the  Laboratory  was 
presented  by  Director  Carlile  P.  Wins¬ 
low,  C.  E.  Curran,  and  other  staff  mem¬ 
bers.  and  was  illustrated  with  a  wide 
selection  of  material,  including  specimens 
of  wood  and  wood  products,  experimental 
apparatus,  pulp  and  paper  samples, 
models  and  photomicrographs,  covering 
its  work  in  cellulose  research  and  related 
lines. 


A.B.C.  STANDS  PAT  ON  OUTSIDE  AUDITS 


Two  A.B.C.  board  members  listen 
with  interest  to  eonveiition  resolu¬ 
tions.  They  are:  C.  F.  Coldthwaite, 
Canadian  National  Railways,  Mon¬ 
treal,  Canada  (front),  and  William 
A.  Hart.  Du  Pont  Company,  Wil¬ 
mington,  Del. 

(Continued  from  page  7) 

P.  L.  Thomson,  Western  Electric  Com- 
jiany.  New  York. 

Advertising  agency  division,  two  year 
term — Frank  J.  Hermes,  Blackman  Com¬ 
pany,  New  York,  re-electetl. 

Magazine  division,  two  year  term — S. 
R.  Latshaw,  Butterick  Publishing  Com¬ 
pany,  re-elected. 

Farm  Paper  division,  two  year  term — 
W.  C.  Allen,  The  Dakota  Tanner,  Aber¬ 
deen,  S.D.,  re-elected. 

Business  paper  division,  two  year  term 
— E.  R.  Shaw,  Poiver  Plant  Engineering , 
Chicago,  re-elected. 

Memliers  of  the  board  met  following 
the  regular  convention  session  and  re¬ 
elected  Mr.  Thomson  as  their  president. 
They  also  re-elected  Mr.  Driscoll  as 
secretary  and  Mr.  Shaw  as  treasurer. 
Mr.  Harn  was  continued  as  managing 
director  of  the  bureau. 

The  annual  treasurer’s  report  showed 
receipts  for  the  year  ending  .Aug.  31, 


Three  A.B.C.  directors  shown  in 
eonferenre  at  the  annual  Chicago 
eonveiition  last  week.  Left  to  right: 

F.  R.  Davis,  General  Electric  Com¬ 
pany,  Schenectady,  N.Y.;  T.  F.  Dris¬ 
coll,  Armour  &  Co.,  Chicago, 
secretary  of  the  board,  and  Marco 
Morrow,  Capper  Publications, 
Topeka,  Kan. 

1931,  of  $626,942.47,  including  $458,462.27 
from  publishers,  $37,220.78  from  advertis¬ 
ing  agencies,  and  $17,289.12  from  adver¬ 
tisers.  Disbursements  totaled  $585,812.34. 
The  largest  items  of  expense  were: 
F'xaminers’  salaries  and  expenses,  $305, 
255.16;  office  salaries  and  expenses, 
$136,722.-50;  duplicating  and  printing  de¬ 
partment  salaries  and  expenses,  $58, 
926.50;  New  York  office,  salaries  and 
expenses,  $16,605.61  ;  special  advertising 
campaign,  $14,395.38;  promotion  salaries 
and  expenses,  $11,377.62;  directors’  ex- 
jiense,  account  of  Ixiard  meetings, 
$11,027.32;  postage.  $11,697.17. 

Fixeess  of  expenses  over  earnings,  in¬ 
cluding  special  advertising  campaign 
exix-nse,  $53,968.33.  According  to  Presi¬ 
dent  Thomson’s  report,  this  deficiency 
has  lieen  met  by  drawing  upon  the  bu¬ 
reau’s  working  capital,  which  shows  a 
shrinkage  from  $249,693  at  the  begin¬ 
ning  of  the  year  to  $195,725  at  its  close. 


EDISON’S  TABLOID  PROPHECY 
FAILED 


(Continued  from  page  13) 


editor.  The  punch  was  in  the  last  sen¬ 
tence.  He  told  the  World: 

“Mr.  Harmsworth’s  idea  of  a  small- 
page  paper  is  not  new  to  me  or  to  New 
York  journalism.  Ten  years  ago  I  pub¬ 
lished  the  Daily  Continent,  a  paper  in 
idea  exactly  like  this  morning’s  World 
and  in  size  practically  the  same.  The 
only  difference  was  that  the  Continent 
wasn’t  so  good  as  the  World  and  it 
wasn’t  so  good  simply  fiecause  our  equip¬ 
ment  wasn't  so  good. 

“I  have  made  a  pretty  thorough  study 
of  the  relative  merits  of  the  small  and 
large  page  newspaper,  with  the  result 
that  I  favor  the  latter.  I  favor  it  becau.se 
I  find  I  can  run  over  the  news  more 
quickly  with  many  items  on  one  page 
than  when  they  are  spread  over  half  a 
dozen  iiages.  Again,  the  large  size  is 
more  impressive  and  gives  advertisers 
room  for  more  effective  display.  The 
small  page  is  not  a  money-bringer.” 

However  blatantly  expressed  by  Mun- 
sey,  everybody  recognized  then,  as  now, 
that  a  newspaper  ne^ed  advertising,  and 
the  World  had  plenty  of  it  in  those  days 
of  its  big  circulation  to  support  Mr. 
Pulitzer's  “moral,  political  and  ethical 
purpose,”  but  Northcliffe,  while  recog¬ 
nizing  the  importance  of  advertising, 
had  other  views  on  the  subject,  not  so 
strange  sounding  in  the  light  of  discus¬ 
sions  of  possible  newsprint  shortages  and 
arguments  advanced  by  current  tabloids 
on  the  advantages  of  the  smaller  page. 

Northcliffe  was  “absolutely”  satisfied  so 
far  as  the  size  of  his  exiierimental  World 
was  concerned.  He  even  declared  he  had 


“no  doubt  whatever  that  that  size  will 
dominate  journalism  the  world  over.” 

But  he  thought  “there  were  far  too 
many  advertisements”  in  the  tabloid 
World. 

“.At  home.”  he  went  on,  “I  limit  my 
advertisements  to  22  columns  a  day,  but 
we  make  advertisers  pay  very  much  more 
than  they  pay  on  this  side;  and  they  are 
glad  to  pay  it.  because  by  limiting  the 
numlier  of  advertisements  we  get  a  very 
much  larger  circulation.  I  know  there  is 
an  old-fashioned  theory  that  want  adver¬ 
tisements  mean  circulation.  But  how 
much  circulation?  Thirty  or  forty  thou¬ 
sand  copies  a  day,  jierhaps.  Well,  per¬ 
sonally,  1  am  not  in  the  newspaper  busi¬ 
ness  to  consider  fractional  sales  of  that 
kind.” 

He  suggested  that  the  World  “restrict 
the  numlier  of  advertisements,  give  plenty 
of  condensed  news — and,  by  the  way, 
there  was  not  enough  of  this  in  this  morn¬ 
ing's  paper — and  confine  the  illustrations 
to  abstilutely  necessary  or  lieautiful  pic¬ 
tures.  ...  I  lielieve  that  half  the  pic¬ 
tures  and  half  the  editorials  published  in 
the  newspaixrs  are  unnecessary,  and  that 
unnecessary  pictures  and  unnecessary  edi¬ 
torials  are  a  waste  of  space.” 

While  newspaiiers  throughout  the 
country  continued  to  express  opinions  on 
the  tabloid  World,  letters  from  readers 
angling  for  Northcliffe’s  $.500  kept  pil¬ 
ing  up  in  the  New  York  offices  of  the 
Ixindon  Daily  Mail.  Fortunately  for 
Northcliffe — was  it  part  of  his  idea  of 
time-saving? — the  prize  was  not  to  be 
awarded  on  the  basis  of  merit,  for  the 
World  estimated  that  lietween  25,000  and 
50,000  opinions  had  been  sent  in  by 
readers. 

As  had  been  announced  at  the  outset, 
Northcliffe  simply  had  the  letters  mixed 
and  remixed  a  dozen  times,  and  then 
stuck  his  hand  into  the  pile  and  extracted 


one.  The  writer  was  Herbert  L.  Baker, 
manager  of  the  Unitype  Company  of  New 
York,  who  formerly  had  edited  a  weekly 
for  several  years  in  Bellevue,  O. 

Northcliffe  said  he  had  hoped  a  poor 
Iierson  would  win  the  prize.  Perhaps  he 
also  had  hoped  it  would  not  be  one  who 
held,  even  in  part,  a  poor  opinion  of  his 
effort. 

Mr.  Baker  had  written: 

“The  world  in  its  tabloid  form  does 
not  seem  to  have  much  in  it,  but  per¬ 
haps  it  si  all  there.  I  like  the  form  very 
much,  but  then  I  don’t  care  for  scare 
heads,  long-winded  stories,  etc.” 


PAGE  ONE  IS  GRIDIRON  FOR 
FOOTBALL  NEWS 


(Continued  from  page  36) 


In  connection  with  the  “big  name” 
angle  Robert  J.  Bender  had  this  to  say: 

"We  do  not  go  in  for  ’ghost-writing’ 
or  players’  signatures  in  any  sports.  F'irst 
off  the  business  of  having  baseball 
players,  football  players  and  others  write 
signed  stories  is  a  farce  because  any  in¬ 
telligent  editor  knows  the  players  don’t 
write  the  stories  and  any  intelligent 
writer  very  naturally  resents  having  to 
’gho.st-write’  a  player. 

“More  than  three  years  ago  the  United 
Press  abandoned  the  popular  practice 
then  of  having  football  players,  baseball 
players,  golfers,  tennis  players,  etc.,  per¬ 
mit  their  signatures  to  be  used  over 
stories,  theoretically  written  by  them  but 
actually  prepared  by  staff  men. 

“V\’e  have  never  had  any  complaint 
from  editors  because  we  discontinued 
this  practice. 

“Today,  of  course,  money  spent  in  that 
direction  would  be  doubly  wasted  be¬ 
cause  that  same  money  ought  to  go  into 
the  pockets  of  newspapermen  rather  than 
into  the  pockets  of  ball  players  and  others 
who  already  are  paid  for  the  work  they 
really  do." 

In  pictures  there  is  the  same  insistent 
demand.  Where  it  is  practicable  the  pic¬ 
ture  services  are  using  the  telephoto  and 
the  airplane  extensively  to  get  pictures 
in  the  papers  on  the  day  they  are  taken, 
but  even  if  this  is  impossible  the  Sunday 
papers  want  the  pictures  and  in  consid¬ 
erable  numbers. 

In  the  game  between  Texas  and  Har¬ 
vard  last  week  the  Associated  Press  flew 
pictures  from  New  Haven  to  New'  York, 
then  sent  them  by  air  mail  to  Texas. 
The  pictures  got  there  Sunday  night, 
and  were  published  Monday  morning. 
They  could  not  lie  telephotoed  because 
there  is  no  telephoto  station  in  Texas. 

From  nearly  every  relay  point,  picture 
service  editors  say,  photographs  are 
telephotoed  with  a  regularity  never 
known  before,  and  on  their  receipt  at 
the  other  end  are  distributed  in  the 
speediest  manner  possible. 

Stories  of  individual  enterprise  on  the 
part  of  the  picture  services  and  news¬ 
papers  are  legion  at  this  time  of  year. 
One  tells  how  the  Atlanta  Georgian- 
American,  covering  the  game  between 
the  University  of  Georgia  and  Vander¬ 
bilt  at  .Athens,  70  miles  away,  flew  photos 
from  Athens  to  .Atlanta,  made  up  a 
football  extra  with  the  pliotographs 
reproduced,  and  sold  the  papers  to  the 
spectators  of  the  game  as  they  crowded 
out  of  the  stadium. 

And  does  this  extensive  coverage  sell 
newspapers  ? 

James  FL  Hasenack,  of  the  Xew  York 
Sun,  said  that  .sales  of  football  editions 
were  as  great  this  year,  if  not  greater 
than  ever  before. 

.A.  B.  McLean,  circulation  manager 
of  the  .Vcti’  York  World-Telegram. 
marvelled  on  how  interest  in  the  game 
continues.  New  A'ork,  he  said,  is  the 
best  football  town,  because  so  many  peo¬ 
ple  live  here  who  have  been  reared  and 
educated  elsewhere. 

( Hhers  exjiressed  the  opinion  that 
the  reason  for  the  great  interest  in 
football  this  fall  is  due  to  the  prosjiect 
of  post-season  charity  games.  Inter¬ 
sectional  games  between  representative 
teams,  together  with  the  possibility  of 
definitely  settling  the  western  conference 
champion.ship  in  case  of  tie,  add  interest 
to  football  games  in  the  middle  west. 
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HUNCHES 

One  Dollar  will  be  paid 
for  each  idea  published. 
Send  clipping  for  payment. 


COMMUNITIES,  like  people,  prefer  to 
put  their  best  foot  forward.  An  ex¬ 
cellent  way  to  “lick  the  depression”  and 
boost  lowered  community  morale  is  to 
have  going  mercantile  firms  dress  up  the 
windows  of  empty  storerooms.  Usually 
the  only  cost  entailed  is  for  lighting,  since 
the  owners  prefer  to  give  their  store¬ 
rooms  the  semblance  of  occupancy  and 
therefore  charge  no  rent.  The  additional 
display  gained  for  a  store  should  offset 
the  lighting  expense. — W.F.B. 


The  Youngstoifn  (O.)  Telegram  is 
running  a  small  feature  on  the  section 
page  daily — about  3(X)  words — in  which 
local  prominent  business  and  profes¬ 
sional  men  tell  where  and  how  they  met 
their  wives — “and  lived  happily  ever 
after." — R.R.C. 


Arrange  with  a  local  restaurant  where 
moderate  prices  prevail,  to  issue  credit 
slips  good  for  a  25c  meal.  Give  a  re¬ 
porter  several  dollars  worth  of  them 
each  day,  with  the  instructions  to  give 
one  to  each  panhandler  who  stops  him. 
Each  of  the  slips  is  numbered  and  the 
reporter  should  make  a  note  of  the  num¬ 
ber,  time,  location  and  brief  description 
of  the  man  receiving  the  slip.  The 
restaurant  cashier  when  the  slip  is  pre¬ 
sented,  also  makes  a  note  of  the  time 
presented,  the  number  of  the  ticket  and 
a  description  of  the  man  presenting  it. 
The  results  will  show  whether  the  pan¬ 
handlers  are  really  hungry  or  making  a 
business  of  panhandling.  A  good  story 
can  be  told  of  the  cross  sections  of 
conditions. — G.J.H'. 


A  novel  Sunday  roto  page  was  pro¬ 
duced  by  a  Chicago  Tribune  cameraman 
who  photograi)hed  familiar  scenes  and 
buildings  from  a  new  angle.  He  used 
his  camera  to  catch  images  and  reflec¬ 
tions  on  plate  glass  windows,  automo¬ 
bile  headlights  and  other  bright  sur¬ 
faces.  The  result  was  a  striking  array 
of  camera  studies. — A.C.R. 


The  Seattle  (Wash.)  .9/0/'  recently 
established  a  helpful  and  interesting  news 
dei/artnient  composed  of  letters  received 
by  the  “Back-to-the-Land  Editor,”  show¬ 
ing  how  many  unemployed  have  left  tlie 
city  and  have  found  a  living  on  a  small 
plot.  The  editor  asks  for  letters  on  ex¬ 
periences  of  value  to  others  facing  a  b>ng 
winter  of  unemployment  in  the  cities. 
He  requests  information  on  “how  you 
decided  to  go  back  to  the  land,  how 
you  found  a  place,  what  you  have  done 
to  make  a  living”  and  also  asks  about 
comparative  happiness. — C.M.L. 


CHANGING  PAGE  SIZE 

On  Dec.  1,  the  Lethbridge  (Alta.) 
Herald  will  change  to  an  eight  column, 
12  em  page. 


UNITED  PRESS 


news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


PUSHING  HUPMOBILE  SALES 

Hupmobile  dealers  in  (Chicago  are 
using  2,000  lines  of  space  each  week  in 
four  local  newspapers  in  an  energetic 
fall  drive  for  sales.  The  advertising 
featuring  the  “buyers’  bonus  week”  will 
continue  over  a  period  of  several  weeks. 


Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published.  ^ 
Send  clipping  for  payment.  ^ 


IF  you  have  same  big  coal  or  coke 
dealer  in  your  community  who  has 
numerous  smaller  stores  and  agencies 
for  distributing  his  fuel,  why  not  solicit 
a  full  page  layout  with  the  larger  adver¬ 
tisement  in  the  middle  and  the  copy  of 
the  smaller  dealers  grout/ed  about  it.  If 
you  have  a  gas  company  making  coke  in 
your  community,  the  company  naturally 
has  many  agencies  through  which  it  is 
sold.— P. 


Waiting  two  weeks  after  moving  day 
the  liirmingham  Post  issued  a  l(>-page 
tabloid  entitled  "The  Cook  Book.”  There 
was  a  general  response  on  the  part  of 
advertisers,  including  grocers,  dry  goods 
stores,  public  utilities,  house  renovating 
and  cleaniitg  items,  home  furnishers  and 
many  others.  Household  hints,  recipes, 
decorating  and  furnishing  suggestions 
supplied  the  news  matter. — G.D.R. 


The  Fort  Dodge  (la.)  .Messenger  is 
running  a  series  of  “Trade  Merit 
Specials”  in  a  full  page  advertisement 
with  $100  in  gold  to  be  given  to  the 
writer  of  the  best  last  line  in  a  series 
of  22  limer-ad  contests.  Two  limericks 
are  featurefl  every  two  weeks  with 
merchandise  awards  for  the  l/est  last  line. 
There  are  24  advertisements  in  the 
feature. — A.O.S. 


A  junior  .sales  staff  has  been  adde<l  to 
the  classified  advertising  department  of 
the  Des  .\[oines  (la.)  Register  and  Tri¬ 
bune.  Its  members  are  former  carrier 
salesmen  and  are  employed  on  a  com¬ 
mission  basis  to  build  up  new  business, 
chiefly  in  the  suburbs. — J.A.S. 


The  Sacramento  (Cal.)  lice  recently 
ran  a  “Jumbled  Page"  of  advertisements 
five  inches  in  size  in  which  one  or  more 


GOOD  WILL! 

Magazines  of  quality  have 

reader  interest,  surely. 


But  seldom  has  a  monthly 
forum  achieved  the  cover-to-cover 
following  of  The  Quill. 

This  is  true  because  The  Quill 
Is  the  reader’s  own  publication. 
It  is  published  by  and  for  edito¬ 
rial  men  from  cubs  to  executives 
— more  than  3,000  of  them  In 
newspaper  and  magazine  offices 
in  every  state. 


They  voluntarily  express  them¬ 
selves,  their  problems,  their  de¬ 
sires  in  their  own  magazine. 

Their  good  will  is  invaluable 
to  publishers  and  manufacturers 
alike,  for  they  are  the  present 
and  future  of  newspaper  build¬ 
ing  in  America.  That  good  will 
is  available  now  through  the 
advertising  columns  of  The  Quill. 

For  rates,  write  or  wire — 


836  Exchange  Avenue,  Chicago 


lines  of  type  were  misplaced  or  reversed. 
Forty-five  dollars  in  prizes  was  given  for 
the  most  correct  rearrangements  of  the 
advertisements.  The  page  appeared  one 
week  later  with  the  advertisements 
printed  in  correct  form  and  announcing 
the  winners. — R.W.J. 


The  Providence  (R.I.)  News-Tribune 
has  just  used  a  full  i»ge  layout  on 
electric  clocks,  featuring  Telechron 
clocks  with  a  large  Telechron  advertise¬ 
ment  giving  the  names  of  the  distributors 
in  the  center. — P. 


Bargain  counters  can  be  conducted  in 
classified  sections  of  newspapers,  as  the 
Mihvaukee  Journal  has  proved.  It  pro¬ 
vides  a  means  fi/r  everyone  to  dispose 
of  things  they  no  longer  need.  A  large 
following  of  readers  can  be  obtained  by 
making  the  bargin  counter  a  special 
department  of  the  classified  columns. 
— A.C.R. 


The  Des  Moines  (la.)  Register  and  \ 
Tribune  has  arranged  for  the  most 
optimistic  business  news,  esi/ecially  local, 
to  be  put  in  the  hands  of  salesmen  once 
a  week  or  oftener  to  l/e  used  in  combat¬ 
ing  pessimism  in  soliciting. — J.A.S. 


For  a  number  of  years,  the  Grand  June-  i 
tion  (Colo.)  Daily  Sentinel  has  found  it 
profitable  to  issue,  a  week  prior  to  the 
annual  meeting  of  the  western  division 
of  Colorado  Education  Asso.  in  Grand 
Junction,  a  “Teachers'  ('onvention  Fall 
Style  Show”  e<lition,  containing  program, 
announcements,  etc.  of  the  convention  ^ 
and  advertising  of  practically  all  local  i 
merchants  of  fall  clothing,  merchandise  j 
of  special  appeal  to  teachers,  and  Chri.st-  j 
mas  g(KKls.  A  copy  of  this  etlition  is  ] 
sent  out  to  every  teacher  in  the  division, 
the  list  being  provided  by  school  authori¬ 
ties,  and  thereby  advertisers  are  given 
opiH/rtunity  to  interest  these  prospective 
customers  I/efore  arrival  in  the  city  and 
the  newspaper  profits  from  the  large  ■ 
advertising  linage  in  this  edition. — M.E.  | 

In  Los  Angeles 

The  Record 

has  the 

Lowest  Milline  Rate 
of  all  the  daily 

Metropolitan  Newspapers 

AND  IS  — 

most  necessary  for  complete 
I  coverage  of  this  field. 

The  Los  Angeles 
Record 

National  Representalivei 
Gilman,  Nicoll  &  Rutiiuan 


The  WELFARE  COMMITTEF 

of  tho 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCUTION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  hli 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


A  Letter 
From  a 
City  Editor 

From  Clifford  A,  Shar», 
cU\f  editor,  the  Clearfield 
(Pa.)  Progress,  to  IVil- 
liam  Douglas,  NEA  Serv¬ 
ice  traveling  representative.* 

^HILE  I’m  at  it,  I’ll  have 
to  admit  that  NEA  con¬ 
tinues  to  live  up  to  your 
promises  and  our  expecta¬ 
tions.  We  haven’t  had  a  sin¬ 
gle  chance  to  criticize  the 
service,  and  our  readers 
seem  to  be  well  satisfied 
with  the  features.  There  are 
a  few  kicks  about  dropping 
the  old  crowd,  naturally, 
but  they  haven’t  been  as 
heavy  as  we  expected.  The 
new  features  are  winning 
their  own  friends.  Espe¬ 
cially  pleasing  has  been  the 
way  Braucher’s  “Hooks  and 
Slides”  has  been  received 
by  our  sports  fans.  It  meets 
a  need  we  have  never  been 
able  to  satisfy  consistently 
before. 

The  news  picture  service 
has  scored  repeatedly  for 
us.  It  has  been  so  good,  in 
fact,  that  we  could  allow  a 
slip  or  two  in  other  direc¬ 
tions  and  still  be  completely 
satisfied.  Another  hit  has 
been  the  continued  story. 
But  then  I  might  as  well 
call  the  roll  —  they’re  all 
making  places  for  them¬ 
selves  among  our  readers. 

*Mr.  Douglas  sold  the  NEA 
Intermediate  Service  to 
this  paper  two  months  ago, 

>/~r  ■  ■  — I  0  r 

Write  or  wire  tor  mmmpiem 
amd  ratem  to 

NEA  SERVICE,  INC. 
1200  W.  Third  St. 

Cleveland,  Ohio 
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CHANGES  OF  OWNERSHIP 

SIMMONS-BOARDMAN  Publishing 
Company  of  New  York,  recently  an¬ 
nounced  the  sale  of  Airway  Age,  form¬ 
erly  Air  Transportation,  to  Harry 
Schwarzchild,  publisher  of  Airports  and 
Aviation  Engineering. 

Michael  Baumert  editor,  and  George 
Oecg  manager,  have  purchased  the 
Nauvoo  (Ill.)  Independent-Rustler,  from 
Mrs.  L.  C.  Laubersheimer,  who  a  week 
ago  became  sole  owner  with  the  purchase 
of  the  George  Covington  half-interest. 

Effective  Nov.  2,  the  Eddyville  (la.) 
Tribune,  formerly  owned  by  K.  C.  Crabb, 
will  be  owned  and  edited  by  C.  E.  Bald¬ 
win,  superintendent  of  Eddyville  schools. 
E.  R.  Hexford,  former  employe  and  edi¬ 
tor,  New  Sharon  (la.)  Star,  will  return 
as  editor  until  Baldwin  completes  his 
school  year. 

C.  H.  Bronson,  who  has  own^  and 
published  the  Osakis  (Minn.)  Review  for 
38  years,  has  sold  it  to  James  E.  Browne, 
late  of  the  Milbank  (S.D.)  Herald-Ad¬ 
vance.  Mr.  Bronson  will  spend  the 
winter  on  the  Pacific  coast. 

Bart  Fulton  has  purchased  the  Polo 
(Mo.)  Newf-Hcrald  from  Mrs.  Clyde 
Sid  Jones,  widow  of  the  former  pub¬ 
lisher.  Fulton  has  been  part  owner  of 
the  lircckenridge  (Mo.)  liulletin. 

J.  Fent  Chapin,  for  several  years 
editor  of  the  Willow  Springs  (Mo.) 
Republican,  has  purchased  the  Hermann 
(Mo.)  Independent. 

Joseph  Shoop  has  purchased  the 
Albany  (Mo.)  Capital  from  Asa  W. 
Butler,  whose  duties  as  United  States 
marshal  led  to  his  sale  of  the  paper. 

Edgar  C.  Nelson  has  sold  the  Mar¬ 
shall  (Mo.)  Citioen  to  a  corporation,  the 
Saline  Citizen  Printing  Company,  with 
J.  R.  Napton.  of  the  Kansas  City  Star 
advertising  staff  as  its  president. 

Sale  of  the  Dimmitt  (Tex.)  Castro 
County  .Kelt's  by  the  Nunn-W'arren  Pub¬ 
lishing  Co.  to  C.  S.  Holland,  former 
publisher  Muleshoe  (Tex.)  Journal,  has 
been  announced. 

C.  J.  Augustin,  former  publisher, 
Glenwood  City,  (Wis.)  Tribune  recently- 
purchased  the  Hortonrnlle  (Wis.) 
Weekly  Review  from  J.  W.  Haughton. 


ASSOCIATIONS 

Lakeside  (iroup  of  the  Wisconsin 
Press  Association,  including  editors 
of  weekly  newspapers  in  Sheboygan, 
Washington,  Dodge,  Waukesha  and 
Ozaukee  counties,  met  Oct.  24  in 
Plymouth.  Officers  of  the  state  associa¬ 
tion  in  attendance  were  W.  H.  Conrad, 
Taylor  County  Star-News,  Medford, 
president ;  John  A.  Kuypers,  He  Pere 
Journal-Democrat,  past  president ;  George 
W.  Greene,  Waupun  Leader-News,  sec¬ 
retary  and  treasurer,  and  Bruce  McCoy, 
Madison,  field  manager. 

Employees  of  the  advertising  depart¬ 
ments  and  business  offices  of  the  three 
Memphis  dailies  have  been  made  eligible 
for  auxiliary  membership  in  the  News¬ 
paper  Men's  Cu-b  through  an  amend¬ 
ment  to  the  by-laws.  Mike  Conner, 
(governor-elect  of  Mississippi,  will  be  a 
special  guest  of  the  club  at  the  annual 
gridiron  dinner  Nov.  10. 

Warren  K.  Opdyke,  advertising  man¬ 
ager  of  the  Warren  Telechron  Company, 
spoke  before  the  Boston  ,\i>vij»tising 
Cu  b  at  the  Statler  Hotel,  Boston,  Oct. 
20,  describing  his  company’s  aggressive 
sales  and  advertising  program. 

J.  Ireland  W'ood,  United  Publishing 
Company,  Kansas  City,  was  re-elected 
president  of  the  American  Home  Maga¬ 
zine  Publishes  .Association  at  the 
annual  meeting  last  week  in  Chicago. 
Other  officers  re-elected  for  the  ensuing 
year  were  C.  D.  Bertolet,  Cloverleaj 
American  Review,  St.  Paul,  vice-presi¬ 
dent;  M.  F.  Hayes,  Mother’s  Home  Life 
Publishing  Campapy,  (Chicago,  secretary ; 
and  George  W.  Weatherby,  W.  D.  Boyce 
Company,  Chicago. 

Executive  committee  of  the  Texas 
Press  Association  meeting  in  Dallas 
Oct.  10,  has  set  the  meeting  dates  for 
the  fifty-third  annual  convention  of  the 
Association  for  June  12-14  in  Mineral 
Wells,  Tex. 


SPECIAL  EDITIONS 

Toledo  blade,  48-page  Toledo 
Day  edition,  Oct.  26. 

Toledo  i<iews-Bee,  32-page  Toledo 
Day  edition,  Oct.  26. 

Grand  Rapids  (Mich.)  Press,  6-page 
radio  section  Oct.  24,  announcing  Grand 
Rapids’  third  annual  radio  exposition. 

Tokio  Japan  Advertiser,  English  lan¬ 
guage  newspaper,  10-page  special  Fall 
Fashion  Edition,  Oct.  4;  32-page  Lind¬ 
bergh  edition  bound  in  book  form. 

Indianapolis  Neivs,  20-page  special  edi¬ 
tion  Wednesday,  Oct.  21,  in  connection 
with  the  annual  convention  of  the  Indiana 
State  Teachers’  Association. 

Dayton  (O.)  Journal  and  Dayton 
Daily  News,  Oct.  25,  carried  special 
eight-page  sections  on  the  new  Mutual 
Home,  20-story  building  opening  next 
month. 

Hoboken  (N.J.)  Jersey  Obserr’er,  Oct. 
24,  48-page  tabloid  George  Washington 
Bridge  supplement. 

Union  City  (N.J.)  Hudson  Dispatch, 
Oct.  24,  32-page  tabloid  rotogravure 
souvenir  supplement,  George  Washington 
Bridge,  and  Oct.  12,  36-page  tabloid  roto¬ 
gravure  souvenir  dedication  of  the  Jersey 
City  Medical  Center. 

Hackensack  (N.J.)  Bergen  Evening 
Record,  Special  George  Washington 
Bridge  edition,  64  pages,  Oct.  24. 

Portland  (Me.)  Sunday  Telegram. 
special  14-page  section,  Maine  Teachers’ 
Association  convention,  Oct.  24. 

Ardmore  (Okla.)  Ardmoreite,  Fashion 
Edition,  Oct.  11,  edited  by  John  F. 
Easley. 

Attleboro  (Mass.)  Daily  .9ioi,  Attle¬ 
boro  Chamber  of  Commerce  .SOth  Anni¬ 
versary  special  eilition,  Oct.  15,  eight 
pages. 

Bergen  field  (N.J.)  Interboro  Review, 
with  the  cooperation  of  the  Bergen 
County  Press  Association,  Oct.  24,  16- 
page  souvenir  rotogravure  supplement 
commemorating  the  opening  of  the 
George  Washington  Bridge. 

Salt  Lake  Tribune,  12-page  tabloid 
section  for  the  Paris  Company,  Oct.  17. 

Springfield  (Mo.)  Press,  “Springfield 
Day’’  edition,  48  pages,  Oct.  17. 


WEDDING  BELLS 

WESLEY  PARKER  SMALL,  pub- 
”  lisher,  Herkimer  (N.Y.)  Telegram 
to  Miss  Marion  E.  Smith  of  Boston, 
Oct.  17,  in  the  Park  Central  Congrega¬ 
tional  Church,  Boston.  After  a  trip 
abroad  they  will  live  in  Herkimer. 

Moore  Hamilton,  .Medford  (Ore.) 
Daily  Neti’s  reporter,  to  Eva  Nealon, 
.Medford  Mail  Tribune  .society  editor, 
Oct.  24  in  Medford. 

Louise  Stokes,  feature  writer.  Grants 
Pass,  (Ore.)  Courier,  to  Harold  De\'oe 
at  Miami,  Fla.,  recently. 

lack  Speck,  advertising  department 
Victoria  (B.C.)  Colonist  to  Janet  Pearce 
Oct.  3. 

Alliert  Zugsmith,  Jr.,  former  city 
editor,  Atlantic  City,  (N.J.)  News  and 
now  publicity  director  for  Paul  White- 
man  and  the  l-Mgewater  Beach  Hotel, 
Cliicago,  to  Ruth  Feldman,  former  re¬ 
porter  on  the  Atlantic  City  News,  at 
Waukegan,  Ill.,  Oct.  26. 

W.  E.  Schooler,  publisher  Hugo 
(Okla.)  Daily  News,  to  Mrs.  Louis  J. 
Wortham,  w’idow  of  the  founder  and  one 
time  publisher  of  the  Fort  Worth  (Tex.) 
.Star-Telegram,  Oct.  4,  at  the  home  of 
Bob  Storey,  publisher  of  the  Durant 
(Okla.)  Democrat. 


NEW  PUBLICATIONS 

-W  ARM  SPRINGS  (Ga.)  MIRROR, 
”  new  weekly  which  took  over  the 
Warm  Springs  Advertiser,  was  to  make 
its  first  appearance  Oct.  It  will  be 
issued  by  two  patients  now  taking  treat¬ 
ment  here  for  infantile  paralysis. 

Rego  Park  (L.I.)  Post,  a  new  weekly 
was  to  appear  Saturday,  Oct.  31. 
Josep’n  W’agner  and  Charles  W.  Zer- 
week,  formerly  of  the  Forest  Hills-Kcyv 
Gardens  Post,  will  lie  editor  and  busi¬ 
ness  manager. 


BRIDGE  CONTEST  PLANNED 


Culbertaon  Promise*  Expert  Kibitzing 
e*  Newspapermen  Play 

Newspapermen,  the  world’s  greatest 
kibitzers,  will  themselves  be  subject  to 
the  kibitzing  process  by  experts  at  the 
game  which  made  kibitzing  one  of  the 
greatest  indoor  sports. 

Ely  Culbertson,  editor-in-chief  of  The 
Bridge  World  and  president  of  the  Na¬ 
tional  Bridge  Association,  is  organizing 
the  first  metropolitan  contract  bridge 
championship  to  settle  the  question  of 
journalistic  bridge  supremacy  in  New 
York  City  and  its  environs. 

The  tournament  will  be  held  on  Sat¬ 
urday  evening,  Nov.  7,  at  the  Waldorf- 
Astoria  quarters  of  the  Deschapelles  Club 
of  which  Mr.  Culliertson  is  president. He 
will  assign  world  famous  bridge  stars 
to  observe  play  and  record,  in  analytical 
articles,  the  skillful  card  maneuvering 
which  the  tournament  is  expected  to 
develop.  These  articles  will  be  for  pri¬ 
vate  consumption  only. 

The  tournament  is  to  be  an  annual 
event.  Magazines  of  general  circulation, 
as  well  as  daily  newspapers  are  included. 
The  chief  trophies  will  be  the  Ely  Cul¬ 
bertson  Cups  to  be  awarded  to  teams 
placing  first  and  second,  and  the  Bridge 
World  (Championship  Trophy  Cups,  each 
to  be  awarded  to  two  winning  pairs, 
North-South  and  East-West. 

The  main  event  will  be  a  Team  of 
Four  Championship.  The  Pair  (Cham¬ 
pionship  will  be  played  simultaneously, 
the  scores  of  the  pairs  competing  in  the 
team  of  four  event,  being  utilized  to  de¬ 
termine  the  winning  pairs. 

Custody  of  the  Ely  (Culbertson  Cups 


will  be  for  one  year.  Silver  replicas  will 
be  gpven  to  each  member  of  the  winning 
team  for  permanent  possession  and  rep¬ 
licas  of  the  second  place  trophy  will  be 
awarded  to  the  members. 


CRITTENBERGER  RE-ELECTED 


Anderson  Publisher  Again  Heads 
Associated  Pres*  Group 

George  D.  Crittenberger  of  the  Atuler- 
son  (Ind.)  Bulletin  was  re-elected  presi¬ 
dent  of  the  Indiana  Associated  Press  at 
the  annual  fall  meeting  in  Indianapolis. 
All  other  officers  who  were  re-elected 
were ;  Louis  Hiner,  Rtishville  Repub¬ 
lican,  first  vice-president ;  John  H.  Conner 
Seymour  Tribune,  second  vice-  president, 
and  S.  P.  Ochiltree,  Indiana  correspond¬ 
ent  of  the  A.P.,  secretary. 

The  35  members  who  attended  voted  to 
continue  efforts  that  have  been  under 
negotiation  for  several  months  to  obtain 
press  discounts  on  telephone  tolls  used  for 
the  dissemination  of  news  and  to  coojier- 
ate  with  the  Indiana  Bell  Telephone  Com¬ 
pany  in  a  further  analysis  of  the  problem. 

GREENE  NAMED  Li¥rARIAN 

Stephen  A.  Greene,  for  the  past  19 
years  State  House  reporter  for  the 
Providence  (R.I.)  Journal  and  Evening 
Bulletin,  has  been  appointed  librarian 
of  the  Providence  Journal  Company  to 
fill  the  vacancy  caused  by  the  recent 
death  of  S.  Ashley  Gibson.  In  his  new 
capacity  Mr.  Greene  will  also  have 
charge  of  the  election  returns  bureau 
for  the  two  newspapers  and  will  be  edi¬ 
tor  of  the  Journal  .Almanac,  fact-book  of 
Rhode  Island  u.sed  generally  throughout 
the  state. 


Supplies  and  Equipment 


Berry-MingleCo.,inc. 

Printing  Equipment  Engineers 

Flatiron  Building  •  175  Fifth  Av*.  at  23rd  St. 

• 

Dasignur*  and  builders  of  special 
equipment  to  meet  the  eco¬ 
nomic  production  require¬ 
ments  of  the  present  day  news¬ 
paper  and  publishing  plant. 

^  Spaciallsts  in  selection  and  sale 
2  ofmachineryforincreasedpro- 

••  duction. 

c 

g.  Consultants  in  construction,  de- 
0  sign,and  plan  of arrangements 
<  ofbuildingstomeetthenews- 

•  paper  and  publishing  needs. 

A  Strictly  Quality  Product 

A  Quality  Purchase  it,  after  all, 

.fc  the  Exercise  of  the  Truest  Ecanamy 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  oth«i 
lellow  to  the  start. 

Space  Packing  Felt  that  ts  soft,  tears  easily  and  stay* 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No  25,  No.  35. 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets 
Prepared  Matrix  Paste 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A 

CoM.  AddrM.  NEBISCO — WsrcMtai 


I^RESS 

RED  TOP 
COATED  FELTS 

RUBBER  PRESS  BLANKETS 
CUTTING  RUBBERS 
RUBBER  INK  ROLLERS 
MATRIX  PAPER  AND  TISSUE 
MATRIX  PASTE 
RED  AND  BLUE  DRYING 
BLANKETS 


AMERICAN 
PUBLISHERS  SUPPLY 

P.  O.  BOX  131 
WEST  LYNN,  MASS. 
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COPY  LAUDS  EDISON 


Daily’*  Advertising  Manager  Sold 
Space  When  Inventor  Wa*  III 

A  five-column,  21-inch  advertisement 
eulogizing  the  spirit  of  the  late  Thomas 
A.  Edison  was  obtained  by  the  Hickory 
(N.C.)  Daily  Record  from  the  Southern 
Public  Utilities  Company. 

When  the  news  came  that  Mr.  Edison 
was  mortally  ill,  Roy  V.  Crawford,  ad¬ 
vertising  manager  of  the  Record,  prepared 
the  copy  and  sold  it,  subject  to  insertion 
after  the  famous  inventor  died.  The 
copy  was  headed ;  “He  Is  Not  Dead — 
He  Lighted  the  World.” 

It  appeared  in  the  Press  the  Monday 
following  Edison’s  death.  An  Armistice 
Day  mat  was  obtained  from  the  adver¬ 
tising  mat  files  which  served  as  an 
appropriate  illustration.  \  space  was  cut 
out  and  a  picture  of  Edison  inserted. 


CELEBRATES  71ST  BIRTHDAY 

Swan  J.  Turnblad  of  Minneapolis, 
publisher  of  the  Sz'enska-Amerikanska 
Posten  and  champion  of  Swedish  ad¬ 
vancement  in  the  United  States,  recently 
celebrated  his  seventy-first  birthday.  He 
recently  formed  the  American  Institute 
of  Swedish  .Arts.  Literature  and  Science 
at  Minneapolis  by  his  donation  of  more 
than  $1,500,000. 


FAKE  PRESS  CARDS  SOLD 

Fake  cards  identifying  the  bearer  as 
a  representative  of  the  Associated  Press 
recently  have  been  circulated  in  Utica 
(N’.Y.).  The  "passes”  were  sold  for  $5 
each,  it  was  said.  The  New  York  office 
of  the  A.P.  was  informed  of  the  racket 
by  the  Utica  Press,  and  Utica  police  were 
warned  that  the  .A.P.  issues  no  passes  or 
identification  cards. 


PRINTING  TWO  EDITIONS 

The  Mount  yernon  (N.Y.)  Daily 
Argus,  is  now  publishing  two  editions, 
one  at  1 :30  p.  m.  for  the  outlying  vil¬ 
lages  and  upper  Bronx  and  the  other  at 
2:30  for  the  city.  The  new  arrange¬ 
ment  was  worked  out  bv  Frank  Kenny, 
managing  editor  and  Louis  Speidell,  gen¬ 
eral  manager.  Effective  with  the 
changes,  beginning  Oct.  19,  a  copy  desk 
was  formed  under  the  direction  of  Ed¬ 
ward  H.  .Adolphe.  Erwin  Savelson  and 
Gordon  Lessels  are  the  copy  readers. 
Nora  B.  Drummond  was  named  society 
editor.  At  the  same  time  the  type  face 
was  changed.  The  daily  Argus  is  a 
member  of  the  Westchester  County 
Publishers  group. 


M.  B.  ALESHIRE 

Morris  Bibby  .Aleshire,  .50,  a  member 
of  the  New  York  Daily  News  art  staff 
and  former  art  director  of  the  Chicago 
Tribune,  died  Oct.  27  in  a  New  York 
hospital  following  an  operation.  He  was 
at  one  time  with  the  old  Chicago  Inter- 
Ocean  and  later  was  art  director  of  the 
Calkins  &  Holden  advertising  agency. 
New  York,  leaving  there  to  become  art 
director  of  the  Chicago  Tribune.  When 
Liberty  magazine  was  founded,  he  was 
made  art  director  and  had  been  associated 
lately  with  the  New  York  Daily  News. 


HEINZEN  RETURNS 

Ralph  Heinzen,  chief  of  the  Paris 
bureau  of  the  United  Press,  who  came 
to  this  country  last  week  on  the  He  de 
France  with  French  Premier  I^aval’s 
party,  sailed  on  the  .same  liner  for  the 
return  trip  with  the  Premier  this  wee’k. 
Of  the  .several  American  correspondents 
who  made  the  trip  with  the  Premier, 
Mr.  Heinzen  is  the  only  one  to  go  back 
with  him.  The  others  are  spending  short 
vacations  in  the  United  States. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Or4sr) 

1  Tima  —  .SO  par  Una 

3  Timas  —  AO  par  Hna 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Ordar) 

1  Tima  —  .78  par  Una 

4  Tima*  —  .00  par  lin* 

(^unt  aix  word*  to  tha  lino 

White  *paca  charga  at  aama  rata  par  Una 
per  insertion  aa  earned  bjr  fraquenev  al 
Insertion.  Minimum  space,  thrsa  Unaa. 
The  Editor  A  Publisher  reserve*  th*  right 
to  ciassifjr,  edit  or  reject  any  copy. 


Broker* 


Ksvtpsper  Brokerage — Only  blKh-grade  proper- 
tlM.  Personal  service.  Clyde  H.  Knox.  Bryant 
Bldg.,  Kansas  City,  Mo. 


Real  Opportunity  — Semi-weekly  and  Job  jilant; 
evcliislve  fertile  fleUl;  excellent  e(|illpment; 
splendid  clrctilatlon ;  earninc  handsome  divi¬ 
dends;  not  over  priced;  Inltlai  payment  f2.".b0<); 
also  some  very  deairalde  weeklies.  J.  B.  Shale, 
Times  Itiiildinft,  New  York. 


Pscillc  Coast  Daily  Newspapers— The  Sacramento 
Tninn,  Fluaene  (Ore.)  Uegister,  Santa  Maria 
Times,  I.a  Grande  (Ore.)  Evening  Observer, 
Ontario  Dally  Report  and  Klamath  Falls  (Ore.) 
News  and  Herald  were  sold  through  M.  C. 
Moore.  Newspaper  Broker,  272  N.  Rodeo  Drive, 
Beverly  Hills,  Cal. 

To  A.N.P.A.  members:  I  have  three  very 
Kood  Pacific  coaat  exclusive  field  dallies  to  offer. 
If  Interested  write  me  for  interview  during  com¬ 
ing  meeting  at  Los  Angeles. 


Circulation  Promotion 


Our  “Better  Times”  Campaigns  have  unequalled 
psychological  appeal.  Hold  5-year  American 
record  for  rash  business  on  ■  single  drive. 
Hudson  I>e  Priest,  240  Fifth  Ave.,  New  York. 


The  W,  8.  Kendall  Company,  104  N,  Bailey 
Ave.,  Ixtuisvllle,  Ky.— Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  i’lan. 


Over  of  all  oireulatlon  campaigns  on  daily 
newspaiiers  in  the  United  States  and  Canada 
are  conducted  by  The  Charles  Partlowe  Com¬ 
pany.  The  dei>endable,  self-financing  PABT- 
LOWE  plan  campaign  is  absolute  Insurance 
of  cleanliness,  genuine  satisfaction  and  re¬ 
sults  that  have  never  been  equalled  in  circula¬ 
tion  building.  Partlowe  added  circulation  is 
clean  circulation.  Every  subscription  verified 
liy  the  puhlisher  of  your  Circulation  Depart¬ 
ment.  No  subscription  accepted  unless  paid 
for  in  full  by  the  subecrlber.  A  collect  wire, 
or  letter  will  give  you  a  free  Partlowe  scientific 
survey  of  your  field  and  an  intelligent  estimate 
of  Its  iiossihllities — without  ohligatlon.  The 
Lharles  Partlowe  Company,  Occidental  Bldg., 
Indianapolis. 


Special  Prise  Offer 


Do  Women  Read 
The  Women's  Pages  in  tha 
Dally  Newspapers, 

If  not,  why  not — what  Is  lacking? 

PRIZES 

For  the  best  letter  answering  these  ques¬ 
tions  a  pnbllslier  offers  a  prise  of  One 
Hundred  Dollars — ($100.00) 

For  the  second  best  letter  the  prise  is 
Fifty  Dollars — ($,’>0.00) 

For  third  best  letter  the  prise  Is 
Twenty-five  Dollars  ($2.7.00) 

For  fourth  liest  letter  the  prise  is 
Twenty-five  Dollars  ($2,'). 00) 

(Contest  ends  October  31.  1031.  Address 
all  rommnnlcatlnns  to  “Box  XYZ.  111. 
Editor  &  Publisher,  Suite  1700,  Times 
Building,  1-17,’i  Broadway,  New  York.” 
EDITOR  A  PUBLISHER  guarantees  the 
aiithentlrity  of  this  advertisement  and 
(layment  of  the  prizes  by  a  distinguished 
American  newspaper  publisher  who  will 
he  the  sole  Judge  of  the  value  of  letters 
submitted.) 


Circiilalinn  Consultant 


Newspaper  Circulation  Consultant  -If  your  cir¬ 
culation  needs  a  stimulant,  don't  fire  your 
circulation  manager,  call  in  an  experienced  out¬ 
sider  to  look  your  plant  over  for  a  week  or 
a  month.  Get  advise  from  a  different  angle. 
15  years'  experience  Circulation  Manager  Metro¬ 
politan  Morning  Sunday-Evening;  6  years'  ex- 
p>'rience  manager  wholesale  newspaper  delivery, 
handling  over  twenty  different  dally  and 
Sunday  luihllcatlons.  Janiea  McKernan,  2*24 
Fourth  Ave.,  Brooklyn,  N.  Y. 

Hotel  Advertising — Due  Bills 

Due  bills  arranged  for  trade  ailvertlsing  In  dally 
npwBpnpt'rR  on  Sr.  IxiiiIh*  IcadlnK  Hotpl.  Our 
porvicp  rharjre  NoNon  ('hp*man  A  To. 

AdTertiRlnt;  Agency.  1127  Pine  St.,  St..  IxiuIn, 
Mo^ _ 

Help  Wanted 


Classified  Advertising  Manager  wanted  by  an 
Evening  npwNpn)ier  in  n  large  New  Knglnml  city. 
An  uniiRiial  opiKirtunity  for  n  pr<Hhicer.  Irr 
nnewerlng  give  complete  information  com’erning 
your  production  in  the  itast.  C  Editor  A 
Publisher. 


Situations  Wanted 


Advartising  mannger-aolicitor,  36,  married,  col* 
lege  training,  12  yeara*  dlaplay  advertlalng 
exi>erlence  In  Metropolitan  and  auburban  areaa. 
Honeat  effort.  “Self-propelled.**  Excellent 
reference*.  C-571,  Editor  A  Publlaher. 


Bright  young  reporter  with  one  or  two  yeara 
experience.  Write  fully.  Newa,  Southbrldge, 
Maaa. 


Advertising  Kan — 3^.  single.  18  years*  euccessful 
record  as  copywriter,  advertising  manager  and 
advertising  salesman  with  newspapers  in  North 
and  South,  ranging  In  site  from  little  paper  at 
Hattiesburg,  Miss.,  to  second  largest  evening 
paper  in  United  States,  located  in  Chicago. 
“Write  your  own  ticket'*  as  far  as  my  starting 
salary  is  concerned.  Addreas  A.L.D.,  care  P.O. 
Pox  ls51.  New  Orleans,  I.a. 


Situations  Wanted 


Advertising  Man,  nine  years  experience  on 
metropolitan  newspapers  selling  local  and  na* 
tional  advertising,  making  market  surveys, 
advertising  manager  and  later  business  manager. 
University  graduate.  Beginning  aalary  very 
reasonable  if  opportunity  for  advancement. 
C-&S9,  Editor  A  Publisher. 


Advertising  and  Business  Kanageri  now  em* 
ployed,  desires  |K>sition  with  newaimper  in  west 
or  South  Dec.  1  or  Jan.  1.  Thoroly  experienced 
in  every  department.  Would  consider  small  in¬ 
vestment.  Training  both  small  and  large  newt- 
papers.  Write  C-382.  Editor  A  Publisher 


Advertising  Man— Not  a  "high  powered  go 
getter.**  Believe  in  building,  rather  than  yank¬ 
ing.  Work  slowly,  Intelligently  and  with  a 
view  of  making  regular  customers.  Know  ad¬ 
vertising.  Experience  covers  newspai>ers,  de- 
imrtment  stores,  specialty  stores  and  agency 
work.  American  born,  Scotch  ancestry. 
Protestant.  Fifty  seven  years  old.  Healthy. 
Can  manage  advertising  deiuirtment  or  handle 
accounts.  Want  position  in  medium  sited  city 
and  with  publisher  who  haa  his  feet  on  the 
ground  and  wanta  steady.  proOtable  business. 
Will  not  consider  newsimper  that  has  secret 
rates  or  any  “funny  business.**  Address: 
C-585,  Editor  A  Publisher. 


Adverlising-Buttnass  Manager — Young  man,  32« 
successful  publisher  of  own  three  iwpers  past 
four  years.  Just  sold.  8  years  previous  train¬ 
ing.  Complete  data  on  re<|ueHt.  C-593,  Editor 
A  Publisher. 


Circulation  Manager,  thoroughly  experienced  in 
all  phases  of  circulation  management,  young, 
aggressive,  can  maintain  department  on  least 
|N)ssible  cost  and  build  circulation.  Know 
systems  and  finance.  Employed,  but  desire 
change.  Can  show  proven  recortl  from  present 
employer.  Write  C  587,  Editor  A  Publisher. 


Editor  -Californian.  30.  eight  years  In  editorial, 
advertising  capacities  and  as  publisher  success¬ 
ful  small  daily,  seeka  ]>osltlon  as  managing 
editor  small  daily  or  weekly.  Salary  secondary 
to  opportunity.  Would  make  small  Investment. 
0-583,  Editor  A  Publisher. 


Editorial  -Young  man,  two  years  dramatic  and 
movie  critic  and  two  years  copy  reader  on  two 
Now  York  dailies,  formerly  reporter,  feature 
writer,  magazine  editor  and  publicity  man. 
College  graduate,  with  excellent  references. 
Will  go  anywhere  for  the  right  job.  C-5M4, 
Editor  A  Publisher. 


Editorial  Writer,  exi>erienced.  well  versed  In 
foreign  and  domestic  government  affairs,  desires 
connection  with  newspaper  as  special  feature 
writer  or  any  phase  of  editorial  work.  C-566, 
Editor  A  Publisher. 


Editorial — To  managers  and  publishers:  Here 
Is  a  man  who  can  fill  any  vacancy  In  your 
editorial  department.  8|>ecialtlea:  Managing 
editor,  editorial  writing,  newa  editor.  Has 
been  through  the  whole  mill.  References: 
Consolidated  Press,  Toledo  Blade,  Bell  Syndi- 
cate,  Cincinnati  Enquirer,  NANA,  etc.  Address 
by  mail  or  wire:  C-54i4,  Editor  A  Publisher. 


Executive 

ArrENTION  PUBLISHEHS:  We  have  had  In 
our  employ  for  nine  years  a  young  man  who 
has  developed  into  excellent  executive  timber 
and  who  deserves  an  op|»ortunlty  much  better 
than  we  are  aide  to  offer  him  due  to  our  perma¬ 
nent  executive  set  up.  Capable  of  assuming 
complete  charge  of  small  dally  or  advertising 
dept,  of  dally  up  to  .50.0<i0  circulation.  Earned 
$3,400  last  year.  What  can  you  offer  him.  re- 
iiicnil>ering  he  has  been  trained  on  outstanding 
money-maker  and  knows  all  the  Ins  and  outs. 
I'refers  Ind.,  Ohio  or  Ill.  We  are  Interested  In 
seeing  him  progress  but  his  job  with  us  is  i>er- 
manent  until  a  lietter  one  Is  presented.  Address 
Box  C-.V91,  Editor  A  Publisher. 


Feature  Writer  or  general  news  reporter — ft 
years  exjierlence — wants  position  in  New  York 
area.  C-574,  F!dltor  A  Publisher. 


London  Correspondent,  ten  years  exclusive 
American  newspatMT  service  Is  in  position  to  act 
for  several  American  pai>er8  at  minimum  cost 
to  pai>ers.  Preiiared  to  handle  all  assignments, 
etc.  Uefereni’e*  on  request.  Walter  II. 
Millgate.  22  St.  Andrew*  A\’eoue.  Wembley. 
London,  England. 


Sitaations  Wanted 


Maokanio*!  8ap«rlntend*nt — Oompotiar  Room 
ExaoutlT* — Ijiit  five  year*  in  charge  of  all 
mechanical  department*  of  Amorlca'a  leading 
alx-day  morning  newapaper  In  advertlalng 
volume.  Wide  experience  over  countrF. 
Juat  the  man  to  meet  present  buelneae  condl- 
tlone.  Salarjr  plue  share  of  aavinge  effected 
preferred.  .Medium  and  large  organiiatloni 
■ollcited.  Convincing  recommendations  to  tob- 
mit.  C-654,  Editor  A  Publisher. 


Newspaper  Engineer  available,  well  equipped 
to  handle  iieraonnel  and  equipment  and  promote 
efficient  production  of  a  newspai>er.  C-581, 
Editor  A  1‘ubllsher. 


Newapaper  man  and  wife,  newspaper  woman, 
seek  positions  on  English  paper  In  foreign 
counter,  South  America  or  China  preferred. 
Want  tome  editorial  responnibllltr,  fair  taltrlet 
and  good  opportunity.  Now  employed;  young; 
references.  C-58.3.  Editor  A  Publisher. 

Newspaper  man,  with  international  experience 
wishes  position  in  New  York,  or  wonld  be 
avtilable  as  New  York  Correspondent  for  out 
of  town  paper.  C-573,  Editor  A  Publisher. 

Raportar,  young  woman,  all-around  worker,  com¬ 
munity  paper.  Three  yeara  experience,  dally, 
city  8.0(X).  C-.786,  Editor  A  Publisher. 

Reporter,  rewrite,  eporle — man,  age  21,  ambi¬ 
tious,  exiierlenced.  Three  years  weeklies  and 
dailies.  Anywheres.  C-5(I8,  tklltor  A  Publlaher. 

Rei>orter — Police,  sports,  general  assignments, 
rewrite:  young,  rom|)etent,  writes  go^  copy; 
prefers  East.  C  5S2,  Editor  A  Publisher. 


Mechanical  Equipment  For  Sale 


For  8ale -32  page  Hoe.  complete  with  rollers, 
color  fountain,  double  folder.  Extra  rollers  end 
complete  stereotyi>e  equipment.  I’ress  has  been 
In  o|>er:ition  to  September  first  and  is  in  fine 
condition.  Can  be  ofterated  on  demenstratlon. 
Four  Intertyi»es  and  other  equipment.  Decatur 
(Illinoia)  Herald. 


For  Bala — l-s  page  (lost  Sextuple  Straightline 
Dresa  with  Alternating  Current  automatic  con¬ 
trol  motor  Equipment.  Ciin  be  seen  In  opera¬ 
tion.  Thomas  W.  Hall  Company,  Stamford, 
Conn. 

Koa  Angle  Bar,  double  width,  main  and  aupple- 
ment  Webb  Newspaper  Dress  with  extra  color 
presa  attached.  Capacity  4  to  32  pages.  Complete 
with  casting  box,  tall  cutter,  shaver  and  router, 
$5.<KX>.  National  Weeklies,  Inc.,  Winona, 
Minn. 

Four  Waael  Routara,  $250.00  each.  One  Wll- 
liama  Lloyd  SoMMith-Shavcr,  $300.00;  one  Type- 
High  Planer,  $:i00.00;  one  Daniels  Planer, 
$*200.00;  one  Ooee  heavy  duty  dry  mat  roller, 
$800.00.  All  machinery  rebuilt  and  fully  guar¬ 
anteed.  Miles  Machinery  Company,  480A  Weat 
Broadway,  New  York  City. 


Equipment  Wanted 


Wanted — Used  Hoe  or  Brott  casting  flat  box, 
page  size.  Box  C-.->8H,  Editor  A  Publisher. 

Would  buy  used  Iloe  curved  casting  box  7/16 
plate  thickness,  21  inches  page  length,  22%  cut 
off  and  a  metal  pot  with  Hoe  pump.  C-578, 
Editor  A  Publlaher. 


NEWSPAPER 

PROPERTIES 

Bought, Sold  and  Appraised 

All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

Buainaaa  Eatabllahed  In  1899 

350  Madison  Ave.  New  York 


F 


ree  oervice 


fo 


New 


S  P  a  P  e  r  m  e  n  H  you  are  ioble$$  and 

•  can  furni$h  $ati$Tac- 

tory  reference$  a$  to  your  ability,  we  will  be  very 
glad  to  have  you  regitter  with  our 


CLASSIFIED  SERVICE 


Thi$  department  it  in  close  contact  with  newspaper 
employers  and  if  you  will  send  in  a  brief  outline  of 
your  experience  it  will  be  filed  until  it  can  be  used 
to  your  advantage.  If  we  are  able  to  put  you  in 
touch  with  an  opportunity,  there  it  positively  no 
charge  for  the  service. 

EDITOR  &  PUBLISHER 
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By  MARLEN  PEW 


ttT^ICKENS  would  have  loved  New 
^  York,”  says  Arthur  Robb.  “He 
would  have  written  even  greater  master¬ 
pieces  from  the  life  that  surges  around  us 
in  our  daily  grind,  replete  with  amazing 
paradoxes,  astonishing  extremes,  weird 
extravagance  and  privation  rubbing 
elbows.” 

Yes,  Dickens  would  have  loved  New 
York  last  night,  in  a  hotel  in  the  Times 
Square  district,  where  I  happened  to  be. 
Eiach  room  is  equipped  with  a  radio  and 
until  midnight  the  crash  of  canned  music 
and  talk  reverberated  through  the  halls. 
A  pale  October  moon  was  in  futile  com¬ 
petition  with  the  glare  of  the  Great 
White  Way,  through  my  window. 
Dimly  it  outlined  the  figure  of  Ship¬ 
wreck  Kelly,  sitting  on  a  flag-pole  of  a 
burlesque  house  on  Forty-second  street. 
Streams  of  pedestrians  swept  through  the 
streets,  an  endless  procession  from  the 
hundr^s  of  amusement  places  and  res¬ 
taurants. 

♦  ♦  * 

T  two  o’clock  this  morning  Mr. 
Kelly,  still  clinging  to  the  pole,  to 
pick  up  $5,  was  startled  by  a  sickening 
thud  in  the  court-yard  in  the  rear  of  our 
hotel,  not  more  than  200  feet  from  where 
the  grotesque  sitter  held  his  perch. 
Kelly  looked  down  and  beheld  the  figure 
of  a  crushed  woman,  horribly  outlined 
on  the  concrete  pavement.  He  uttered 
no  sound,  stayed  on  the  job.  The 
woman  had  leaped  from  a  20th-story 
window.  No  one  knew  her.  The  police 
gathered  up  the  pathetic  fragments.  The 
hum  of  dance-hall  bands  and  roar  of 
trucks  and  taxis  filled  the  air.  At  3  a.  m. 
the  human  swarm  thinned  somewhat,  but 
was  still  more  dense  than  on  maiyr  im¬ 
portant  Main  streets  at  midday.  Finally 
the  clean  sun  sent  its  refreshing  beams 
into  Broadway,  blotting  out  the  horrors 
of  the  night.  Kelly  was  fast  asleep. 

*  s  * 

Dickens  would  have  loved  New 
York.  Last  week  he  could  have 
written  of  a  newspaperman  who  died  of 
starvation  and  exposure  in  Bellevue. 
Twenty-five  years  ago  we  knew  him  in 
the  mid-west,  a  writer  with  the  Brisbane 
touch,  with  a  big,  fine  head  oh  a  slender 
body,  luminous  eyes  that  saw  twice  or 
three  times  as  many  things  as  most  eyes 
are  capable  of  visioning,  and  a  mind  cap¬ 
able  ol  pouring  on  paper  lovely  sentiment 
and  well-ordered  fact.  Years  ago  we 
worked  with  him,  admired  his  talent, 
marveled  at  his  terrible  abuse  of  a  frail 
body.  Uncontrollable  appetites  frustrated 
his  every  effort.  His  battle  to  establish 
himself,  to  provide  for  a  dearly  beloved 
wife  and  children,  was  ceaseless,  but  he 
never  won  a  skirmish  except  to  scarifice 
the  gained  ground  and  retreat  a  few 
steps  nearer  the  abyss.  Tlie  losing  fight 
drove  him  blindly,  hither  and  yon,  scat¬ 
tered  the  family,  made  him  a  stuttering, 
futile  old  man.  Every  few  months  we 
would  have  a  letter  from  him — always 
the  same  old  story.  Down,  down,  but 
eternally  hoping.  If  he  could  only  get 
a  job,  a  decent  job,  and  have  a  home,  with 
his  wife  and  children  about  him,  he  could 
drive  the  drink  demon  out  of  his  soul. 
A  year  ago  he  got  a  fair  job  on  a  New 
York  newspaper,  not  as  a  writer,  but 
as  a  telegraph  operator.  No  better  press 
man  e\er  pounded  a  key.  His  wife  re¬ 
turned.  They  did  establish  a  modest 
home.  Suddenly  the  newspaper  went 
out  of  business.  He  was  adrift  again. 

For  protection  he  sent  his  wife  to 
live  with  friends  in  a  distant  state. 
Booze,  poverty,  illness,  a  long  rest  at 
a  farm  operate  by  kind  people  who  seek 
to  resuscitate  inebriates,  the  return  to 
New  York.  .  .  . 

“I  am  a  new  man."  he  told  us.  “All 
I  need  now  is  a  iob.  When  I  am 
settled  I  want  my  wife  to  rejoin  me.  She 


is  well,  but  we  can’t  bear  separation.” 
He  took  a  few  dollars,  strictly  as  a  loan, 
and  set  forth.  Next  day  he  returned  to 
our  office,  roaring  drunk.  We  asked  him 
to  go  back  to  the  farm. 

Deliriously,  he  staggered  out.  A  few 
days  later  a  policeman  on  his  night  rounds 
raised  the  old  newspaiierman's  un¬ 
conscious  form  from  a  Park  Row  door¬ 
way.  City  hospital  physicians  could  do 
nothing.  Starvation  and  chill  had  sunk 
their  claws  too  deep.  Dickens  could 
write  the  story  so  that  it  might  mean 
something  to  the  present  reader  and 
liosterity.  W'e  can  only  feel  its  horror 
and  madness. 

♦  ♦  * 

N  explanation  of  the  Court  of  Honor 
for  Journalists,  inaugurated  in  the 
Peace  Palace  at  The  Hague  before  for¬ 
eign  journalists  and  diplomats  on  Oct. 
12,  is  now  offered  by  H.  M.  Richardson, 
general  secretary  of  the  Natiqnal  Union 
of  Journalists.  • 

Professional  journalists  are  to  be 
selected  as  judges,  but  the  president  is 
an  international  jurist.  Dr.  B.  C.  J.  Loder 
former  president  of  tbe  Court  for  Inter¬ 
national  Justice.  The  purpose  of  the 
court  is  to  make  journalists  liable  for 
punishment  for  libeling  a  nation,  as  they 
are  now  liable  for  damaging  an  individual. 

Here_  is  Mr.  Richardson’s  explanation 
of  the  jurisdiction  of  the  new  court: 

“The  jurisdiction  is  to  be  severely  re¬ 
stricted.  It  will  not  attempt  to  punish 
the  pressman  who  says  that  country  X 
is  a  country  of  thieves  because  it  desires 
or  intends  to  invade  country  Y.  But 
it  will  punish  him  if  he  says  that  the 
country  has  such  intentions  when  there 
is  no  valid  evidence  on  which  to  base 
such  a  charge. 

“The  Court  of  Honor  should  be  a 
deterrent  to  those  journalists  who  be¬ 
lieve  that  ends  justify  means,  however 
corrupt  or  evil  the  means  may  Ite.  Jour¬ 
nalists  have  it  in  their  power  to  help  to 
promote  war.  They  have  it  in  their  power 
to  preserve  iieace.  In  neither  case  is 
their  power  absolute.  Many  other 
factors  enter  into  the  making  of  war  and 
the  preservation  of  peace.  But  public 
opinion  is  the  dominant  factor,  and  pub¬ 
lic  opinion  on  foreign  politics — though  not 
on  domestic  politics — is  formed  on  the 
facts  related  in  the  newspapers.” 

Mr.  Richardson  added  that  he  did  not 
believe  the  court  would  often  be  calletl  on 
to  act.  The  fact  that  there  is  such  a  code 
and  court  would  be  “sufficient  to  make 
journalists  keep  to  the  straight  path.” 

*  *  * 

TN  New  York  the  Hearst  newspapers, 
^  throughout  the  depression,  have  done 
.some  splendid  relief  w'ork.  All  last  win¬ 
ter  Nciv  York  American  trucks  distrib¬ 
uted  food  to  the  suffering  throngs  in 
I.ongacre  Square,  Columbus  Circle,  Union 
Square  and  elsewhere.  One  wonders 
how  many  lives  were  saved.  This  fall 
and  winter  the  campaign  is  being 
continued. 

In  Fourteenth  Street,  near  Union 
Square,  the  other  evening,  a  youth 
handed  out  to  one  of  the  friends  of  this 
column  a  mimeographed  leaflet,  with  a 
heading  as  follows:  “Hearst  Cashes  In 
On  Jobless  Misery.  Attend  a  Protest 
Demonstration  Thursday,  Oct.  22,  Union 
Square,  1  ;30  p.  m.” 

The  document  was  addressed  “Fellow 
Workers”  and  was  a  contemptible  assault 
on  Mr.  and  Mrs.  Hearst,  asserting  they 
were  distributing  food  “to  increase  the 
circulation  of  Hearst  papers,  and  in  this 
way  filling  their  money  bags.”  Four 
“demands”  on  Mr.  Hearst  were  made: 

(1)  “Feed  us  with  substantial  food." 

(2)  “Secure  an  indoor  place  to  feed  us.” 

(3)  “Do  not  discriminate  against  us  by 
the  use  of  tickets.”  (4)  “Supply  warm 
and  sanitary  places  to  sleep  in.” 


A  displayed  line  in  the  leaflet  ran : 
“Workers,  Let  Us  Force  the  Multi-Mil¬ 
lionaire  Hearst  to  Grant  Our  Demands.” 

No  newspaperman  needs  to  be  in¬ 
formed  that  this  circular  was  the  product 

of  cracked-pot  Communists  that  swarm  in 
Union  Square.  Nize  peepul ! 

*  *  ♦ 

An  amusing  and  instructive  free  press 
correspondence  has  recently  been 
running  in  the  editorial  columns  of  the 
Northwestern  Miller,  edited  by  Robert  E. 
Sterling,  faithful  defender  of  the  milling 
industry.  On  Sept.  30  Mr.  Sterling  pub¬ 
lished  an  open-letter  to  George  S.  Milnor, 
President  of  the  Grain  Stabilization 
Corporation,  and  a  jwwerful  figure  in 
the  grain  trade,  charging  that  gentleman 
with  having  attempted  to  injure  the 
Northwestern  Miller  in  reprisal  for,  or  in 
an  effort  to  cause  it  to  change,  its  edi¬ 
torial  policy  on  the  subject  of  the  Agri¬ 
cultural  Marketing  Act  and  its  adminis¬ 
tration  by  the  P'ederal  Farm  Board. 
Mr.  Sterling  declared  that  Mr.  Milnor 
had  suggested  to  millers  that  the  way  to 
make  the  Northwestern  Miller  discon¬ 
tinue  its  criticism  was  to  withdraw,  or 
threaten  to  withdraw,  advertising  from 
the  columns  of  that  business  paper. 

“You  must  know  that  such  activities 
carried  on  in  your  official  capacity  as 
president  of  the  Grain  Stabilization 
Corporation,  an  agency  of  the  United 
States  Government,  constitute  a  highly 
unethical  and  improper  effort  to  control 
free  expression  of  opinion  on  a  subject 
of  wide  interest,”  Mr.  Sterling  wrote, 
adding  that  if  the  effort  at  reprisal  were 
successful  the  Northwestern  Miller 
would  consider  measures  to  protect  its 
rights  and  interests. 

This  hot  missive  brought  a  reply  from 
Mr.  Milnor  within  24  hours.  It  also 
was  published  in  the  editorial  columns. 
In  haste  he  said  that  Mr.  Sterling  had 
been  “misinformed,”  but  admitted  that 
the  policy  of  the  Northtvestern  Miller 
had  “embarrassed”  his  negotiations  with 
the  farm  board.  He  had  told  millers  that 
Mr.  Sterling’s  paper  was  a  hostile  trade 
journal,  but  he  recognized  the  right  of 
the  editor  to  express  his  views  freely  on 
public  business.  He  denied  he  had  at¬ 
tempted  to  influence  advertisers  or  sub¬ 
scribers  to  withdraw  patronage. 

In  reply  Mr.  Sterling  said :  “We  pre¬ 
fer  to  accept  Mr.  Milnor’s  courteous  ex¬ 
planation  in  the  spirit  of  tolerance  for 
those  faults  of  memory  to  which  we 
are  all  susceptible.” 

I  have  no  information  on  the  subject, 
other  than  that  gained  from  Mr.  Ster¬ 
ling’s  publication,  but  speaking  in  the 
abstract  would  intimate  that  a  very  good 
wav  to  meet  the  time-honored  “pull-the- 
ad”  bluff  is  to  drag  the  matter  into  the 
open.  Candor  is  di.sarming. 

*  *  ♦ 

^  HE  fact  about  the  possibility  of  the 
-*•  paroling  of  Louis  Mazer,  who  con¬ 
fessed  the  plot  to  murder  Don  Mellett, 
editor  of  Canton  tO.'i  Ncrc’s,  after 
Mazer  has  served  only  five  years  of  his 
20-year  sentence  in  Columbus  peniten¬ 
tiary,  is  that  a  new  Ohio  law  makes 
1,700  convicts  eligible  for  a  parole  hear¬ 
ing.  No  one  know'S  when  Mazer’s  ca.se 
will  come  before  the  Ohio  parole  board. 

It  is  a  matter  which  ought  to  be 
watched,  and  those  who  wish  to  see 
avenged  the  cowardly  murder  of  one  of 
the  best  newspapermen  of  the  country 
should  remember  the  history  of  the  case. 
Don  Mellett  was  shot  in  the  back  and 
killed,  in  the  rear  of  his  home,  at  night, 
by  an  assas.sin  hiding  in  bushes  across 
the  street.  Don  had  been  conducting  a 
violent  crusade  against  police-protected 
vice  and  crime.  For  weeks  after  the 
murder  there  was  doubt  al>out  the  will¬ 
ingness  of  some  of  the  authorities  to 
take  an  actixe  part  in  capturing  and 
prosecuting  the  assassins.  The  press  of 
the  nation  roared  with  indignation.  Fin¬ 
ally  Patrick  E.  McDermott,  a  doped 
racketeer,  admitted  he  had  fired  the  shot. 
He  brought  out  the  facts  of  a  police, 
bootlegger,  vice  and  dope  conspiracy. 
Ijiuis  Mazer  was  among  those  arrested. 
He  signed  a  confession.  The  original 
plan  was  to  grant  immunity  to  him  in 
consideration  of  his  admission  of  guilt. 
He  was  to  be  freed.  But  this  arrange¬ 
ment  went  askew  when  Dan  Gallagher, 
able  reporter  for  Clez'eland  News,  now  ol 


Chicago  Daily  News,  got  a  scoop  story 
regarding  the  confession.  It  was  one  of 
the  most  heartless  admissions  of  guilt 
ever  obtained  in  a  police  case  in  this 
country.  As  Dan  Gallagher  wrote  at 
the  time  it  revealed  Mazer  as  “a 
creature  of  the  night  and  the  gun  and 
the  blood-money,  the  foulest  scoundrel 
in  the  conspiracy  to  murder  Don  Mel¬ 
lett.”  According  to  the  confession  Mazer 
urged  the  doped  McDermott  to  commit 
the  crime,  furnished  the  shooting  iron  he 
used,  paid  him  $200  for  the  job,  helped 
conceal  him  after  the  murder  and  finally 
spirited  him  out  of  Canton.  After 
Mazer’s  arrest,  according  to  the 
confession,  he  was  told  to  “keep  still  and 
even  if  you  are  sentenced  to  the  elec¬ 
tric  chair,  in  the  long  run  we  (meaning 
certain  powerful  protectors  of  crime) 
will  get  you  out  of  this.” 

*  *  ♦ 

"PUBLICATION  of  the  scoop  on  the 
^  Mazer  confession  created  a  furor  and 
authorities  who  had  allegedly  promised 
Mazer  immunity  quickly  withdrew  the 
pWge.  Mazer  went  to  trial  and  got  off 
with  a  20-year  sentence  for  man¬ 
slaughter.  He  has  served  5  years.  The 
interesting  question  of  the  moment  is: 
Will  he  now,  under  the  new  Ohio  law, 
be  granted  a  parole?  If  this  happens,  I 
suggest  it  will  be  news  of  vast  moment, 
with  a  direct  bearing  on  the  claim  set 
forth  by  the  Wickersham  Crime  Com¬ 
mission  that  the  most  vicious  gang  crim¬ 
inals  in  this  country  are  managing,  under 
our  penal  system,  to  escape  punishment. 
Think  of  this:  Mazer,  tenderloin  shark, 
gunman,  murder  conspirator,  pay-off,  in 
the  much  publicized  Don  Mellett  case, 
is  up  for  possible  parole  within  5  years  of 
his  sentence!  Perhaps  he  would  never 
have  served  a  day  if  Dan  Gallagher  had 
been  less  acute.  Gallagher  was  the  first 
reporter  to  name  McDermott  as  the  trig- 
german  and  his  success  in  publishing  the 
Mazer  confession  upset  an  immunity 
pact  which  has  long  been  viewed  as  a 
mystery.  Mazer  went  to  prison,  but  can 
he  be  kept  there?  That  is  the  question. 
♦  *  ♦ 

^HE  able  “Listener,”  columnist  of 
A  Boston  Transcript,  defends  headlines 
in  these  words : 

The  headlines,  as  a  matter  of  fact,  are 
doing  a  good  work  in  conserving  and 
daily  familiarizing  the  public  with  the 
simple  Saxon  monosyllables  as  against 
the  tide  of  Latin  sesquipedalianism.  Per¬ 
haps  some  of  these  monosyllables  are 
ugly  as  well  as  short.  The  headline  man 
can  always  get  in  the  word  “liar”  where 
he  could  not  think  of  using  “falsificator,” 
“truth-evader,”  “prevaricator,”  “equivo- 
cator,”  “fabricator,”  “exaggerator”  or 
any  such  long-winded  synonyms.  The 
same  is  the  case  with  many  other  words. 
There  may  be  no  moral  advantage  in 
“slaying”  over  committing  murder,  but 
there  is  much  headline  merit  in  “slay.” 
In  the  headlines  we  have  no  “investiga¬ 
tions” — only  “probes.”  “Probe”  is  at 
least  commendable  as  a  change.  How¬ 
ever,  the  Listener,  if  placed  on  his  honor, 
could  not  say  that  these  short  and  occa¬ 
sionally  unlovely  words  in  the  headlines 
represent  an  actual  saving  of  space,  since 
our  big  headlines  themselves  mean  a 
lavish  expenditure  of  space.  Large  type, 
much  white  paper,  what  we  call  “dis¬ 
play.”  use  up  more  space  than  long 
words  would  use  in  smaller  type  and  in 
headlines  of  a  sort  merely  indicatory  of 
the  subject  of  the  article.  But  the  news¬ 
papers  are  not  to  blame  for  their  flam- 
lioyant  headlines.  Little  by  little  the 
requirements  of  news  competition  have 
forced  them  on  the  papers.  Without  dis¬ 
play  headlines,  readers  would  think  there 
was  no  news  in  the  paper. 


COMPILES  NEWSPAPER  LAWS 

The  New  York  Press  Association 
recently  issued  a  revised  edition  of  the 
liook  on  Newspaper  I.aws  of  New  York 
State.  The  book  is  one-fourth  larger 
than  the  original  issued  in  1924,  carries 
more  than  650  sections  of  laws  requiring 
publication.  The  text  is  arranged  accord¬ 
ing  to  the  Consolidated  Laws  and  with 
a  table  of  contents  for  ready  reference. 
The  revised  edition  is  limited  to  .300 
copies.  The  compilation  was  prepared  by 
Jay  W.  Shaw,  secretary  of  the  Asso¬ 
ciation. 


